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Audit  Bureau  Drops  Secret  Evidence 
In  Outside  Investigations 

Board  of  Directors  Accedes  To  Newspapers’  Fight  For  Specific  Information  on  Reasons  For  Circulation 
Deductions — New  Rule  on  “Regular”  Price  Adopted  at  New  York  Meeting 

By  ROBERT  S.  MANN 

be  deducted  from  the  publisher’s  stated  loniiation  consists  in  an  extension  of 
total,  and  had  mentioned  the  reasons  the_  Bureau’s  check  on  deliveries  to  sub- 
for  deductions,  but  had  not  divided  the  scribers’  homes.  A  Bureau  employe 
deductions  among  the  different  classes,  may  demand  a  route  list  from  a  news- 
The  new  rules  on  outside  investiga-  paper,  and  make  the  rounds  with  the 


John  Cowles  Howard  Stodohill  David  B.  Plum  H.  A.  Spraoue 

Directors  representing  newspaper  members  of  the  A.B.C. 


A  FIGHT  by  various  newspaper  pub¬ 
lishers  on  secrecy  as  a  factor  in  the 
“outside  investigations’’  of  ^e  Audit 
Bureau  of  Circulations  met  with  success 
after  six  months’  agitation  when  the 
members  of  the  A.B.C.  board  of  direc¬ 
tors  on  April  29  adopted  the  following 
rules : 

“When  an  audit  shows  variations  from 
the  figures  contained  in  the  publisher’s 
statements  for  the  period  audited,  it  is 
the  duty  of  the  Bureau; 

“(a)  To  make  available  to  publisher 
all  data  (specific  facts  and  not  simply 
the  general  nature  and  type  of  facts) 
upon  which  the  deductions  are  made. 

“(b)  To  instruct  auditors  to  take  the 
initiative  in  informing  the  publisher  as 
to  the  specific  facts  in  the  circulation 
operation  that  have  led  to  the  deduction. 

“(c)  If  the  publisher  believes  that  the 
data  so  furnished  is  inadequate  to  jus¬ 
tify  the  proposed  deductions  he  may 
appeal  to  the  managing  director  and,  in 
the  event  of  dissatisfaction  with  the 
managing  director’s  decision,  he  may 
appeal  to  the  board  of  directors.’’ 

These  rules  were  substituted  for 
Chapter  E,  Article  I,  Section  I,  of  the 
Bureau’s  rules,  which  previously  stated 
that  it  was  the  Bureau’s  duty  “to  give 
to  the  publisher  the  full  information  in 
detail  for  a  thorough  and  satisfactory 
investigation  as  to  when  and  why  deduc¬ 
tions  are  made,  but  that  does  not  mean 
that  the  A.B.C.  must  necessarily  fur¬ 
nish  the  source  of  the  information.’’ 

The  new  rules  were  adopted  at  a 
regular  meeting  of  the  directors  in  New 
York  after  having  been  presented  by  a 
special  committee  composed  of  Marco 
Morrow,  .of  the  Capper  Farm  Press, 
Topeka;  J.  A.  Dickson,  of  Mitchell, 
Faust,  Dickson  &  Wieland,  Inc.,  adver¬ 
tising  agency,  Chicago;  David  B.  Plum, 
of  the  Troy  (N.  Y.)  Record;  John 
Cowles  Des  Moines  Register  & 
Tribune;  H.  A.  Sprague,  St.  Joseph 
(Mo.)  News-Press;  H.  W.  Stodghill, 
Louisville  Courier- Journal  and  Times. 

This  and  other  newspaper  problems 
were  the  subject  of  long  discussion  at 
the  board  meeting.  Beside  considering 
the  outside  investigations,  the  directors 
again  took  up  the  question  of  reword¬ 
ing  the  newspaper  audit  form,  page  one 
of  which  has  already  been  finally  ap¬ 
proved  and  made  public.  The  directors 
considered  suggestions  from  advertising 
agency  men  as  to  the  form  in  which 
material  should  be  presented  on  the 
other  pages,  and  finally  referred  the 
matter  to  a  committee  without  coming 
to  a  conclusion. 

In  connection  with  the  change  in  rules 
on  the  outside  investigations,  the  board 
adopted  the  following  rule,  to  be  added 
to  Chapter  C,  .\rticle  I,  Section  I  (b)  : 

“The  difference  between  the  total  net 
paid  circulation  as  shown  in  the  audit 
report  and  that  shown  in  the  publisher’s 
statement  shall  be  explained  and  the 
number  of  copies  representing  each  of 
the  principal  items  involved  in  the  total 
difference  shall  be  stated.’’ 

In  explanation  of  this  change,  O.  C. 
Harn,  managing  director  of. the  A.B.C., 
puinted  out  that  previous  audit  reports 
liad  given  the  total  number  of  copies  to 


tions  were  adopted  only  after  the  di¬ 
rectors  had  satisfied  themselves,  accord¬ 
ing  to  Mr.  Harn,  that  it  would  be  pos¬ 
sible  to  gather  evidence  which  could  be 
disclosed  without  violating  confidences. 
Questioned  about  how  the  Bureau’s 
work  would  be  affected,  he  outlined 
two  plans  for  outside  investigations, 
adding  that  details  would  have  to  be 
worked  out  in  the  light  of  experience. 

Under  one  plan,  he  said,  the  Bureau’s 
investigators  might  go  to  newsstand 
proprietors  and  obtain  information  in 
confidence,  as  at  present.  Such  infor¬ 
mation,  under  the  new  rules,  would  not 
be  available  as  a  basis  for  deductions, 
but  would  be  used  as  a  starting  point 
tor  non-confidential  investigation.  If 
the  confidential  reports  indicated  that 
newsstands  were  being  forced  to  take 
more  papers  than  they  could  sell,  for 
instance,  the  Bureau’s  men  might  go  to 
other  stands  and  watch  to  see  how 
many  papers  were  delivered  and  how 
many  were  sold.  The  latter  check, 
made  without  any  participation  by  the 
newsstand  dealers,  could  be  used  openly 
as  a  basis  for  deductions,  so  that  pub¬ 
lishers  would  have  full  knowledge  of 
why  and  how  deductions  were  made. 

Under  the  previous  plan,  confidential 
information  from  news  dealers  was  used 
to  give  a  percentage  for  deductions 
from  the  total  of  newsstand  sales.  It 
was  argued  that  such  information  could 
not  be  disclosed  to  publishers  for  fear 
of  reprisals  against  the  dealers. 

The  second  way  mentioned  by  Mr. 
Harn  for  obtaining  non-confidential  in¬ 


carrier  boy  on  that  route,  ringing  door 
bells  and  asking  if  the  paper  is  actually 
received.  This  method  has  been  used, 
but  has  never  been  defended  upon  ex¬ 
clusively.  This  direct  check  upon  sub¬ 
scribers  would  make  it  unnecessary  to 
rely  on  the  questioning  of  carrier  boys, 
although  here  again  confidential  infor¬ 
mation  from  the  boys  might  give  valu¬ 
able  leads  and  save  time  and  effort. 

Modification  of  the  system  for  out¬ 
side  investigations  had  been  demanded 
in  a  resolution  passed  by  the  newspaper 
division  of  the  A.B.C.  at  the  conven¬ 
tion  in  Chicago  last  October.  Pro¬ 
ponents  of  the  measure  argued  that  a 
publisher  might  spend  time  and  money- 
in  building  up  the  circulation  of  his 
paper,  only  to  have  deductions  made  on 
the  strength  of  statements  which  could 
not  be  controverted  because  the  sources 
were  anonymous.  On  the  other  hand 
it  was  argued  that  no  dealer  would 
testify  publicly  against  a  publisher  be¬ 
cause  the  latter  could  put  him  out  of 
business. 

Beside  dealing  with  the  outside  in¬ 
vestigations,  the  A.B.C.  board  also 
passed  the  following  rule,  effective  for 
newspapers  with  the  audit  period  be¬ 
ginning  Oct.  1,  1932,  and  effective  for 
all  other  publications  with  the  period 
beginning  Jan.  1,  1933: 

“(a)  In  all  rules  where  the  ‘regular’ 
price  of  a  newspaper  or  periodical  is 
referred  to,  the  phrase  means  the  regu¬ 
lar  price  in  force  without  having  been 
announced  with  qualification  that  it 
is  to  be  for  a  special  or  limited  period. 


“(b)  When  any  reduction  in  price  is 
made  from  ‘regular’  prices,  the  special 
reduced  prices  shall  be  set  up  in  tlie 
paragraph  in  Bureau  reports  devoted  to 
prices,  and  the  number  of  subscriptions 
taken  at  a  reduction  from  regular  prices 
shall  be  set  up  in  a  paragraph  in  that 
part  of  the  reports  devoted  to  ‘Analysis 
of  Subscription  Sales.’  The  provisions 
of  this  paragraph  shall  apply  only  to 
price  reductions  other  than  those  ef¬ 
fected  through  the  offer  of  premiums 
and  combination  sales  with  other  pub¬ 
lications.’’ 

Under  paragraph  (b)  of  this  rule, 
Mr.  Harn  explained,  the  “Analysis  of 
Sales’’  will  have  a  new  paragraph  giv¬ 
ing,  as  the  first  item,  the  number  of 
subscriptions  taken  in  response  to  spe¬ 
cial  offers  described  in  Paragraph  13 
(b)  of  newspaper  reports  or  Paragraph 
12  (b)  of  periodical  reports.  A  second 
item  will  give  a  single  figure  for  all 
other  subscriptions  taken  during  the 
period,  including  subscriptions  at  regu¬ 
lar  price,  combination  sales,  subscrip¬ 
tions  on  premium  offers,  etc. 

The  A.B.C.  board  elected  the  Chilli- 
cot  he  (Ohio)  Scioto  Gazette  and  the 
Dodge  City  (Kan.)  Daily  Globe,  leav¬ 
ing  them  to  be  admitted  to  membership 
upon  release  of  satisfactory  audit  ^  re¬ 
ports.  The  Fostoria  (Ohio)  Review, 
the  Lonsdale  (Pa.)  North  Penn  Re¬ 
porter,  and  the  National  Tribune-Stars 
and  Stripes  (weekly),  which  had  pre¬ 
viously  been  elected  by  the  directors, 
were  announced  as  having  qualified  and 
having  been  admitted  to  membership 
since  the  last  meeting.  The  Coeur 
d’Alene  (Idaho)  Press  was  reinstated. 

In  addition,  three  magazines  and  three 
business  papers  were  elected,  pending 
release  of  audit  reports :  Ballyhoo, 
True  Confessions,  Sunset  Magazine; 
and  Leonard's  Guide  and  Shipper’s 
Guide,  both  of  Chicago,  and  Plutnbing 
S’  Heating  Contractors  Trade  Journal, 
New  York.  The  group  announced  as 
having  qualified  and  obtained  member¬ 
ship  included  two  magazines  and  two 
business  papers :  Rob  [Vagner’s  Script, 
Beverly  Hills,  Calif.;  Home  S’  Field, 
New  York;  Petroleum  Engineer,  Tulsa, 
Okla. ;  and  Atlantic  Fisherman. 

General  Mills,  Inc.,  of  Minneapolis, 
was  elected  to  advertiser  membership. 

Twenty  of  the  25  board  members 
were  present.  In  addition  to  those  al¬ 
ready  mentioned,  they  were :  P.  L. 
Thomson,  Western  Electric  Company, 
New  York;  F.  R.  Davis,  General  Elec¬ 
tric  Company,  Schenectady,  N.  Y. ;  S.  R. 
Latshaw,  Butterick  Publishing  Co.,  New 
York;  E.  R.  Shaw,  Power  Plant  Engi¬ 
neering,  Chicago;  W.  C.  Allen,  Dakota 
Farmer,  Aberdeen,  S.  D. ;  Mason  Brit¬ 
ton,  McGraw-Hill  Publishing  Co.,  New 
York ;  Ralph  Starr  Butler,  General 
Foods  Corporation,  New  York;  C.  F. 
Goldthwaite,  Canadian  National  Rail¬ 
ways,  Montreal ;  William  A.  Hart,  E.  I. 
DuPont  DeNemours  &  Co.,  Wilming- 
on,  Del.;  Frank  J.  Hermes,  the  Black¬ 
man  Company,  New  York;  Felix  Lowy, 
Colgate- Palmolive- Peet  Company,  Chi¬ 
cago;  Arthur  H.  Ogle,  Bauer  &  Black, 
Chicago;  Guy  C.  Smith,  Libby,  McNeill 
&  Libby,  Chicago;  F.  W.  Stone,  the 
Parents’  Magazine,  New  York. 


WHAT  THE  A.  B.  C.  ACTION  MEANS 

^HE  object  of  new  rules  adopted  by  the  A.B.C.  board  of  directors  in 
regard  to  “outside  investigations”  is  stated  to  be  “the  disclosure  to  the 
publisher  of  all  data  upon  which  any  proposed  deduction  from  claimed 
circulation  is  based.” 

This  does  not  mean  that  the  A.B.C.  will  abandon  secret  investigations 
in  rases  where  irregularities  are  suspected.  It  does  mean,  however,  that 
there  will  be  no  actual  deductions  from  circulation  figures  except  upon 
non-confidential  evidence  which  will  be  submitted  to  the  publisher  con¬ 
cerned.  If  he  wants  to  controvert  the  evidence,  he  will  have  definite  facts, 
with  dates,  names,  and  places,  before  him. 


Editor  &  Publiiher  The  F  o  n^r  i  h  Estate  for  May  7,  1932 


E;  E5BERTS  DECLINES 
REAPPOINTMENT 

PablUher  of  St.  Louis  Stor  Will  Not 

Serre  New  Term  as  Ckairman  of 

A.N.P.A.  Radio  Committee — 
Views  at  Variance 

The  fact  that  Elzey  Roberts,  pub¬ 
lisher  of  the  St.  Louis  Star,  has  de¬ 
clined  reappointineiit  as  chairman  of  the 
radio  committee  of  the  American  News¬ 
paper  Publishers’  Association,  was 
made  known  this  week  in  a  statement 
to  Editor  &  Publisher,  in  which  Mr. 
Roberts  denied  reports  that  he  had 
resigned  from  the  A.N.P.A.  He  dis¬ 
closed  that  he  had  notified  the  associa¬ 
tion  of  his  intention  not  to  serve 
another  term  as  radio  chairman  last 
Jan.  12,  because  of  the  length  of  time 
he  has  served  and  because  his  views 
on  radio  differ  from  those  of  the  aver¬ 
age  A.N.P.A.  member.  Mr.  Roberts 
also  explained  that  the  report  of  his 
committee  was  not  made  public  at  this 
year’s  convention  because  previous  re¬ 
ports  had  been  used  to  newspapers’  dis¬ 
advantage  by  salesmen  of  radio  time. 
His  statement  follows: 

“I  have  not  resigned  from  the 
A.N.P.A.,  nor  considered  such  action. 
On  Jan.  12,  last,  I  wrote  to  the  acting 
president  of  the  Association  that  after 
s|)ending  eigjit  years  on  the  Radio  Com¬ 
mittee,  including  three  as  its  Chairman, 
I  did  not  care  to  be  considered  for  re¬ 
appointment  to  that  position. 

“While  length  of  service  largely  in¬ 
fluenced  my  action  last  January,  I 
should  have  taken  the  same  action  fol¬ 
lowing  the  convention  because  it  was 
apparent  that  the  average  member  did 
not  share  my  views  on  the  menace  of 
unregulated  radio  advertising  to  the 
newspaper  business  unless  newspapers 
cease  to  promote  the  growth  of  radio. 
The  A.N.P.A.  seems  to  be  divided  into 
two  groups,  newspapers  having  radio 
station  interests  on  the  side,  and  news¬ 
papers  independent  of  radio  connec¬ 
tions,  and  the  dominant  policy  of  the 
Association  is  that  of  the  newspaper- 
radio  combination,  not  owing  to  num¬ 
bers  but  to  activity.  Until  these  two 
camps  admit  the  dissimilarity  of  their 
interests  and  desire  to  go  their  sep¬ 
arate  ways,  I  see  no  hope  of  protective 
action  on  radio  by  the  A.N.P.A. 

“The  decision  not  to  publish  the  re¬ 
port  of  the  Radio  Committee  was  made 
with  my  approval  because  it  was  rep¬ 
resented  that  the  Report  of  the  pre¬ 
vious  year  had  been  used  to  the 
detriment  of  newspapers  by  salesmen  of 
radio  time  who  quoted  parts  of  it  in  a 
manner  derogatory  to  newspapers.  This 
approval  perhaps  would  not  have  been 
given  so  readily  had  I  known  that  the 
Report  of  the  Radio  Committee  was  to 
be  made  so  early  in  the  proceedings 
with  only  a  small  proportion  of  the 
membership  present,  and  that  it  was  to 
be  immediately  followed  by  an  address, 
virtually  a  counter-report,  by  the 
A.N.P.A.’s  Washington  attorney,  who 
said  that  he  also  represented  broadcast¬ 
ing  stations  and  who  presented  a  word 
picture  of  declining  radio  advertising,  of 
already  adequate  laws  to  check  dis¬ 
criminations  against  newspapers,  and 
who  likened  radio  in  its  effect  on 
newspapers  to  the  miniature  golf  courses 
which  sprang  up  all  over  the  United 
States  and  have  now  disappeared.’’ 

McLEAN  RECUPERATING 

Edward  B.  McLean,  publisher,  IV ash- 
ington  Post,  was  reported  doing  well  in 
the  American  Hospital  in  Paris,  where 
he  has  been  undergoing  X-ray  examina¬ 
tions  for  gastro-intestinal  trouble. 

HEARST  STOCK  PAID  UP 

The  last  payments  by  employes  on 
shares  of  Hearst  Consolidated  Publica¬ 
tions  ordered  two  years  ago  will  be 
made  on  May  7.  Sales  were  made  on  a 
deferred  payment  plan. 

GETS  CITY  ADVERTISING 

The  San  Francisco  News  has  been 
appointed  the  medium  for  the  official 
advertising  of  San  \'rancisco. 


DETROIT  NEGOTIATIONS  END 

Printer*  Given  Cut  of  5c.  an  Hour 
With  No  Change  in  Hours 

Negotiations  of  publishers  of  the 
Detroit  News,  Free  Press,  Times  and 
Mirror  with  the  Detroit  Typographical 
Union  were  concluded  this  week  when 
Judge  Dwight  Merriam,  of  Circuit 
Court,  hand^  down  a  decision  giving 
the  union  a  cut  of  five  cents  an  hour 
with  no  change  in  hours. 

The  publishers  had  asked  for  a  wage 
reduction  of  20  per  cent  with  a  42  to 
48-hour  week.  The  union  requested  an 
increase  of  nine  cents  an  hour  with  a 
straight  42-hour  week,  day  and  night. 

The  Union  contract  with  the  pub¬ 
lishers  expired  the  first  of  the  year  and 
since  that  time  the  old  scale  has  been  in 
force.  The  new  scale  took  effect  on 
May  2  and  will  run  for  a  year  from 
that  date. 

The  publishers  will  abide  by  the  de¬ 
cision  but  otherwise  would  not  com¬ 
ment  on  it. 

The  decision  eliminates  more  than 
three  months  of  arbitration  between 
representatives  of  the  publishers  and  the 
Union.  When  the  arbitration  commit¬ 
tee  was  unable  to  come  to  an  agree¬ 
ment  some  time  ago  the  case  was  sub¬ 
mitted  to  Judge  Merriam. 

Prof.  Clarence  Manion,  of  the  Law 
Department  of  the  University  of  Notre 
Dame,  submitted  the  argumCTts  for  the 
publishers  and  John  F.  Simmons  the 
arguments  for  the  Union. 

Under  the  new  scale  the  printers  will 
receive  $1.26  an  hour  days,  $1.34  an 
hour  nights  and  $1.41  an  hour  for  the 
lobster  shift.  The  old  scale  was  $1.31, 
$1.39  and  $1.47  for  the  three  shifts, 
respectively.  The  45-hour  week  re¬ 
mains  unchanged.  Only  wages  and 
hours  were  considered  in  the  arbitration, 
working  conditions  not  being  touched  on. 

INLAND  MEETING  MAY  17-18 

Preparing  Program  for  Spring  Meet¬ 
ing  at  Hotel  Morrison,  Chicago 

Reduction  of  operating  expenses  and 
current  problems  of  maintaining  rates 
and  making  advertising  more  effwtive, 
together  with  other  important  topics  of 
small  daily  newspaper  publishing,  wnll 
occupy  the  attention  of  llie  Inland  Daily 
Press  Association  at  its  two-day  session. 
May  17  and  18,  at  the  Morrison  Hotel, 
Chicago. 

President  A.  O.  Lindsay,  Quincy 
(Ill.)  Herald-Whig,  and  his  committee 
are  preparing  a  vital  program.  Com¬ 
plete  details  will  be  ready  for  announce¬ 
ment  next  week.  The  board  of  directors 
will  hold  their  regular  meeting  at  the 
Morrison  at  noon.  May  16,  before  the 
general  sessions. 

Included  among  the  subjects  for  dis¬ 
cussion  are: 

Newspaper  libel  insurance,  telephone 
and  telegraph  costs,  relation  of  agri¬ 
culture  to  Inland  papers,  drculation, 
building  a  newspaper  in  difficult  times, 
advertising  rates,  telephone  selling  and 
management,  what  papers  are  doing  to 
reduce  expense,  and  the  relation  of  the 
radio  to  the  newspaper. 


EDITOR  &  PUBLISHER 
CALENDAR 

May  13-14 — Advertising  Affilia¬ 
tion  meeting,  Cleveland. 

May  14-15 — International  Assn, 
of  Printing  House  Craftsmen,  east¬ 
ern  conference,  Newark. 

May  15 — Blue  Pencil  Club  of 
Ohio,  annual  meeting,  Deshler- 
Wallick  Hotel,  Columbus. 

May  17-18— Inland  Daily  Press 
Assn.,  spring  meeting,  Morrison 
Hotel,  Chicago. 

May  19-21 — Assn,  of  National 
Advertisers,  annual  convention, 
Netherland  Plaza  Hotel,  Cincinnati. 

May  20-21 — Connecticut  Editor¬ 
ial  Assn.,  meeting,  Greenwich. 

May  27-28 — Oklahoma  Press 
Assn.,  annual  meeting,  Shawnee, 
Okla. 

May  31st,  June  1  and  2,  34th 
annual  convention.  International 
Circulation  Managers’  Association, 
Royal  York  Hotel,  Toronto. 


AGENCY  WIRES  “HOT”  NEWS 

U.  S.  Advertising  Corp.  Send*  585- 

Word  Telegram*  About  Willy* 

_  United  States  .Advertising  Corpora¬ 
tion  went  into  the  business  of  reporting 
on  a  big  scale  May  4,  flooding  news¬ 
paper  offices  with  telegrams  containing 
585  words  on  the  fact  that  John  N. 
Willys  was  returning  from  Poland, 
W'here  he  is  U.  S.  Ambassador. 

The  story,  sent  out  of  Toledo,  but 
bearing  a  Ne^,  York  date  line,  said 
Mr.  Willys  had  received  President 
Hoover’s  permission  to  be  relieved  soon 
so  he  might  resume  his  duties  as  chair¬ 
man  of  the  Willys-Overland  Co.  Sev¬ 
eral  hundred  words  quoted  Mr.  Willys 
as  being  very  optimistic. 

News  of  Mr.  Willys’  return  to  con¬ 
trol  of  the  company  he  founded  25  years 
ago  and  of  his  plans  was  reported  sev¬ 
eral  days  before  by  press  services. 

GANNETT  STOCK  OFFERED 

Stock  in  Gannett  Company,  Inc.,  for¬ 
merly  held  by  employes  of  Brooklyn 
Daily  Eagle,  was  offered  to  Gannett 
staffs  this  week  under  the  original 
employe-purchasing  plan  at  $85  a  share. 
The  stock  was'  bought  up  by  the  com¬ 
pany  when  the  Eagle  was  sold. 

VACATIONS  WITHOUT  PAY 

instead  of  taking  a  wage  cut,  all 
emi)loyes  of  the  I'nion  City  (N.  J.) 
Hudson  Dispatch  editorial  and  ’business 
departments,  will  be  required  to  take 
two  weeks’  vacation  without  pay. 

STARTS  SUNDAY  EDITION 

The  Keokuk  (la.)  Daily  Gate  ’City 
dropped  its  Saturday  afternoon  editions 
May  1  and  started  publication  of  a 
Sunday  morning  paper. 

CAMERONS  SAIL 

George  T.  Cameron,  publisher  of  the 
San  Francisco  Chromcle,  and  Mrs. 
Cameron  sailed  for  Europe  recently. 


GEORGE  MORAN  SELLS 
HIS  SHARE  IN  DAILY 

Ckairman  of  Cleveland  New*  Retire* 
from  Publication  After  18  Years 
With  Daily — Started  on 
Cleveland  Plain-Dealer 

Sale  of  his  interests  in  the  Cleveland 
News  was  announced  May  3  by  George 
F.  Moran,  chairman  of  the  board.  This 
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George  F.  Moran 

action  ended  a  connection  of  18  years 
with  the  News,  during  which  Mr.  Moran 
became  successively  assistant  general 
manager,  vice-president  and  general 
manager,  president  and  general  man¬ 
ager,  and,  six  years  ago,  part  owner 
and  chairman  of  the  board. 

Mr.  Moran’s  first  newspaper  work 
was  on  the  Cleveland  Plain  Dealer  27 
years  ago.  After  he  had  risen  to  the 
position  of  business  manager,  he  left 
to  become  assistant  general  manager  of 
the  News  in  1914.  In  1924  he  was 
chairman  of  the  press  committee  which 
did  much  toward  bringing  the  Republi¬ 
can  National  Convention  to  Cleveland. 

During  his  management  of  the  News, 
Mr.  Mofan  was  instrumental  in  selling 
the  CUiseland  Leader  to  the  Plain 
Dealer  in  one  of  the  first  metropolitan 
newspaper  mergers.  Mr.  Moran  was 
one  of  the  foremost  exponents  of  ad¬ 
hering  to  the  newspaper’s  advertising 
rate  card.  He  once  said: 

“A  rate  card  is  a  bible  with  me.  If 
you  want  to  wreck  a  newspaper  prop¬ 
erty  just  deviate  from  your  rate  card." 

He  was  also  an  advocate  of  liberal 
compensation  to  employees. 

“Every  man  is  entitled  to  be  paid  the 
sum  he  honestly  feels  he  earns,’’  he  de¬ 
clared  at  one  time. 

CHICAGO  PRESSMEN  TAKE  CUT 

Chicago,  May  4. — Effective  May  9 
the  Franklin  Association  of  Book  and 
Job  Printers  have  arranged  with  Chi¬ 
cago  Printing  Pressmen’s  Union  No.  3 
and  Assistants’  Union  for  a  seven  per 
cent  reduction  in  wages  of  pressroom 
workers.  This  agreement  is  to  extend 
until  Nov.  9  of  this  year.  Coupled  with 
the  plan  are  several  options  for  divid¬ 
ing  the  available  job  shop  work  among 
the  unemployed  members. 

OFFICIALS  FORCED  OUT 

Disclosures  in  the  Denver  Post  and 
the  Denver  Rocky  Mountain  News  re¬ 
cently  brought  about  the  resignations 
of  the  city’s  two  justices  of  the  peace. 
Investigations  by  the  two  papers  re¬ 
vealed  that  the  officials  had  been  c(^ 
lecting  fees  in  excess  of  those  authorized 
by  law,  and  pocketing  fees  which  the 
law  requires  to  be  paid  into  the  county 
treasury. 

SERIES  BY  WICKERSHAM 

George  VV.  VVickersham,  chairman  ^ 
the  National  Commission  on  Law  Ob¬ 
servance  and  Enforcement,  has  written 
a  series  of  articles  for  the  Chicago 
Daily  Nctvs,  dealing  with  the  findings 
of  the  different  divisions  of  his  com- 
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PULITZER  AWARDS  FOR  1931  ANNOUNCED 

Indianapolis  News  Wins  Gold  Medal — Duranty  and  Ross  Given  Correspondence  Prizes — 
John  T.  McCptcheon  First  in  Cartoon  Competition — Reporter  Award  to  Be  Made  Later 


OURNALISM’S 


Novel — To  “The  Good  Earth”  by 
Pearl  S.  Buck,  published  by  the  John 
Day  Company,  New  York. 

“Preference  has  been  given  to  ‘The 
Good  Earth'  for  its  epic  sweep,  its 
distinct  and  moving  characterization,  its 


where  that — in  a  time  so  near  to  the 
subject — is  difficult  to  achieve.  It  is 
well  documented  and  well  written.  It 
is  especially  valuable  for  its  candor  and 
its  human  quality.” 

Poetry — To  “The  Flowering  Stone” 
by  George  Dillon,  published  by  The 
Viking  Press,  Inc.,  "New  York. 

Of  the  four  or  five  volumes  which 
received  most  serious  consideration,  Mr. 
Dillion’s  verse  seemed  most  original 
and  authentic.  Some  of  his  poems  are 
exceedingly  beautiful.  The  prize  is 
awarded  to  him  as  a  young  poet  of  very 
great^  promise.” 

Iravelling  ScnoL.'VRSHip  IX  Music 

Ernst  Bacon  of  San  Francisco. 

Tr.welling  Scholarship  ix  Art _ 

Francesco  Roggeri  of  New  York  City. 

In  awarding  the  prizes  and  scholar¬ 
ships,  the  University  trustees  acted 
upon  the  recommendations  of  the  ad¬ 
visory  board  of  the  school  of  journal¬ 
ism  adopted  at  a  meeting  of  the  ad- 
\  i^sory  board  on  April  28.  The  members 
of  the  advisory  board  are : 

President  Nicholas  Murray  Butler; 
Kent  Cooper,  Associated  Press;  Julian 
Harris,  Atlanta  (Ga. )  Constitution; 
John  L.  Heaton,  formerly  of  the  Neiv 
York  World;  Arthur  M.  Howe,  for¬ 
merly  of  the  Brooklyn  Daily  Eaqle- 
'•  ""  "  i;  Robert 

O’Brien,  formerly 
Rollo  Ogden, 


J.  T.  McCutcheon  Walter  Duranty  Charles  G.  Ross  Henry  F.  Pringle 


Frank  R.  Kent,  Baltimore  Sun;  Robert 
Uathan,  Asheville  (N.  C.)  Citicen  and 
Times;  Robert  L.  C"'  ' 
of  the  Boston  Herald, 

Nexi'  York  Times;  Stuart  Perry 
Adrian  fMich.)  Daily  Telegram.  Jos¬ 
eph  Pulitzer,  St.  Louis  (Mo.)  Post- 
Dispatch;  Ralph  Pulitzer,  formerly  of 
the  New  York  World;  Walter  Will¬ 
iams,  president.  University  of  Missouri. 

All  members  of  the  advisory  hoard 
attended  with  the  exception  of  Ralph 
Pulitzer  and  Mr.  Williams. 

The  jiidge.s  appointed  to  make  the 
awards  In  journalism  and  letters  were; 
Correspondence — Alien  Sinclair  Will 
^sociate  professor  of  journalism  at 
(  olumbia  University,  chairman  ;  Carl 
W.  Ackerman,  dean  of  the  School  of 
Journalism,  and  George  B.  Armstead, 
managing  editor  of  the  Hartford 
Coiirant. 

Reporting — Carl  W.  Ackerman,  chair¬ 
man  ;  Charles  P.  Cooper,  professor  of 
journalism  at  Columbia  University, 
and  Arthur  J.  Sinnot,  managing  edi- 
tor  of  the  Newark  Evening  News. 
Cartoon — Walter  B.  Pitkin,  professor  of 
journalism  at  Columbia  University, 
chairman :  C.  M.  Morrison,  editor  of 
the  Philaitetphia  Ledger,  and  Carl  W. 
Ackerman. 

Novel — Jefferson  B.  Fletcher,  professor 
of  comparative  literature  at  Columbia 
University,  chairman ;  Robert  Morse 
Lovett,  professor  of  English  at  the 
University  of  Chicago,  and  Albert 
Bigelow  Paine,  biographer. 

Drama — Clayton  Hamiiton,  author  and 
lecturer,  chairman ;  Austin  Strong, 
dramatist,  and  Walter  Prichard  Eaton, 
author  and  dramatic  critic. 

History — Charles  Downer  Hazen,  pro¬ 
fessor  of  history  at  Columbia  Uni¬ 
versity,  chairman ;  Mark  Antony  De- 
Wolfe  Howe,  author  and  historian, 
and  Burton  ,1.  Hendrick,  author. 
Biography — Royai  Cortissoz,  art  critic 
of  the  New  York  Flerald  Tribune, 
chairman ;  George  McLean  Harper, 
profe.ssor  of  hlnglish  at  Princeton  Uni¬ 
versity,  and  Richard  Burton. 

Poetry — Governor  Wilbur  L.  Cross,  of 
Connecticut,  chairman  :  Profe.ssor  Bliss 
Perry,  of  Harvard,  and  William  Brian 
Hooker,  author. 

Public  .Service — Carl  W,  Ackerman, 
chairman  ;  Robert  Garst,  associate  in 
joiirnaiism  at  Columbia  University, 
and  David  Lawrence,  political  writer 
and  editor  of  the  United  fltates  Daily. 
Editorial — Herbert  Brucker,  associaie 
dean  of  the  School  of  journalism, 
chairman  :  Carl  W.  Ackerman  and 
Geoffrey  Parsons,  chief  editorial  writer 
of  the  New  York  Herald  Tribune. 

Biographies  of  the  winners  in  the 
awards  in  letters  follow : 

Mrs.  Pearl  Buck  was  born  in  the 
ancient  city  of  Yochow,  in  the  interior 
of  China.  At  IS  she  went  to  a  boarding 
school  in  .Shanghai  and  two  years  later 

. .  . .  __  _  _  _  was  taken  to  England  and  finally  home 

ernates  were  velt,”  by  Henry  F.  Pringle,  published  to  America,  where  she  completed  her 
York:  Betty  by  Harcourt,  Brace  &  Co.,  New  York,  education  at  Randolph-Macon  College 
and  William  “Mr.  Pringle’s  book  presents  a  vital-  in  Virginia.  She  was  a  quiet,  reserved 
ized  portrait  of  an  outstanding  Ameri-  girl  and  did  not  care  very  much  for 
id  comments:  can.  It  seeks  to  strike  a  fair  balance  (Continued  on  page  35) 


George  Dillon  G.  F.  Kaufman  Frank  R.  Kelly  Morrie  Ryskind 


J.  D.  Springer 
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CORRESPONDENCE  AWARDS  REFLECT  to  leading  men  and  women  of  the  na- 
FOREIGN,  DOMESTIC  COVERAGE  tile  Post-Dispatch  and  thousands  were 

_  distributed  by  the  circulation  depart- 

Pulitzer  Committee  Gives  Prizes  to  Walter  Duranty,  New  '"Mr.^Roi’s^uStook  in  the  article  to 
York  Times  Foreign  Writer,  and  Charles  G.  make  a  comprehensive  analysis  of  the 

R.«  of  St.  Loui.  P..l.Di.p.tch 

The  scope  and  profundity  of  the  ar- 

IN  AWARDING  $500  prizes  to  Wal-  Nov.  29,  1931,  3.nd  there  were  so  niciny  tide  are  indicated  by  the  divisions: 

ter  Duranty,  of  the  New  York  calls  for  it  that  the  Post-Dispatch  de-  I — Hard  times  have  produced  hard 

Times,  and  Charles  G.  Ross,  of  the  St.  cided  to  publish  it  in  pamphlet  form.  thinking — the  capitalistic  system  of 

Louis  Post-Dispatch,  for  the  best  ex-  Up  to  date  8,000  copies  of  the  pam-  government  is  on  trial, 
amples  of  newspaper  correspondence  phlet  have  been  published.  The  issue  II — We  must  know  the  facts  if  we 

during  1931,  the  Pulitzer  prize  commit-  is  exhausted  and  the  Post-Dispatch  are  to  deal  intelligently  with  the  de- 

ree  recognized  the  endeavor  being  made  probably  will  have  to  get  out  a  second  pression. 

by  ^e  press  in  its  coverage  of  both  edition.  Ill— The  distinction  between  the 

foreign  and  national  affairs.  Mr.  Copies  were  mailed  to  prominent  men  Government’s  depression  and  the  gen- 
Duranty  was  cited  for  his  articles  on  jn  Washington,  to  university  presidents  eral  depression — why  the  government  is 
Russia,  “especially  those  dealing  with  and  economists  from  coast  to  coast,  and  in  debt, 
the  Five  Year  Plan.”  Mr.  Ross,  who 

is  chief  of  the  Post-Dispatch’s  Wash-  _____  _  .  ..  .  «  __ ___ 

ington  staff,  was  honored  with  the  PRIZE  CARTOON  HIT  NATIONAL  EVIL 

award  because  of  his  discussion  of  the  L_— 

economic  situation  of  the  United  States  - ’ 

in  a  comprehensive  article  “The  Coun- 

try’s  Plight — What  Can  Be  Done  e  ^ 

The  committee  was  overwhelmed 

with  entries  in  this  class  of  the  awards,  C  v  7^  C'^'J 

Editor  &  Publisher  learned,  and  the  * 

matter  of  selection  was  a  difficult  job,  ^  \ 

beuuse  of  the  ^  general  excellence  of  ^  f 

of  those  conditions,”  the  announcement  imtnwV  ^ 

said.  “They  are  marked  by  scholarship,  I  *  rirlY  JJiD''*  I 

profundity,  impartiality,  sound  judg-  - ■  Tu  '  \  YOU  SAVE  SOMf 

ment  and  exceptional  clarity,  and  are  iu  l<  ^  I  cao  VijC 

excellent  examples  of  the  best  type  of  m  jj^ |  MONEY  rVlC  InC 

foreign  correspondence.”  ■f  j  FOTURE.WHEN  « 

Mr.  Duranty  has  been  correspondent  iyAf  \  I  -r.^ee,  uicoc/Viftft? 

^  I.r^  Ih.^  ‘ 

went  to  the  Baltic  States,  where  he  A  WISE  ECONOMIST  ASKS  A  QUESTION 

became  interested  in  Soviet  Russia.  By  j^hn  T,  McCutcheon 

The  following  year  he  went  to  Russia 

to  cover  the  famine  and  has  remained  TN  AWARDING  the  $500  prize  to  ing  the  Presidential  campaign.  After 
at  his  post  in  that  country  ever  since.  X  John  T.  McCutcheon,  of  the  Chicago  joining  the  Record,  he  started  on  a  trip 
“I  went  to  the  Baltic  States  viciously  Tribune,  for  the  best  cartoon  published  around  the  world  on  the  dispatch  boat 
anti-Bolshevik,”  Mr.  Duranty  said  re-  in  American  newspapers  in  1931,  the  McCulloch  in  January,  1898.  He  was 
cently.  “From  the  French  standpoint  Pulitzer  committee  observed:  on  board  that  vessel  during  the  Spanish- 

the  Bolsheviks  had  betrayed  the  allies  “During  the  past  year  the  world  has  American  war  and  was  at  the  battle  of 
to  Germany,  repudiated  the  debts,  na-  been  so  filled  with  events  and  personali-  Manila  Bay.  In  18W  he  made  a  tour 
tionalized  women  and  were  enemies  of  ties  arousing  the  highest  type  of  social  of  north  China,  Korea,  Japan  and  the 
the  human  race.  I  discovered  that  the  criticism  that  our  newspaper  artists  Philippines.  In  April,  1900,  he  was  sent 
Bolsheviks  were  sincere  enthusiasts,  have  had  rare  opportunity.  The  noblest  to  Transvaal  and  reported  the  Boer 
trying  to  regenerate  a  people  that  bad  traditions  of  the  cartoon  have  been  war  for  his  paper, 
hwn  shockingly  misgoverned,  and  I  singularly  easy  to  maintain.  This  car-  Later  he  made  a  five  months’  trip 
decided  to  try  to  give  them  their  fair  toon  touches  upon  one  of  the  gravest  through  the  Caucasus,  Persia  and 
break.  I  still  believe  they  are  doing  the  national  issues.”  Turkestan.  In  1909-10  he  hunted  big 

best  for  the  Russian  masses  and  I  be-  It  was  chosen.  Editor  &  Publisher  game  in  Africa  and  contributed  articles 
lieve  in  Bolshevism — for  Russia-^ut  learned,  from  thousands  of  other  car-  and  cartoons  to  the  Sunday  Tribune, 
more  and  more  I  am  convinced  it  is  toons  and  its  selection  was  held  to  have  He  was  at  Vera  Cruz  and  other  parts 
unsuitable  for  the  United  States  and  required  considerable  courage  on  the  of  Mexico  in  1914  and  later  was  with 
Western  Europe.  It  won’t  spread  part  of  the  committee  because  of  the  the  Belgian  and  German  armies.  Dur- 
westward  unless  a  new  war  wrecks  the  pessimistic  nature  of  the  drawing.  ing  1915-16  he  was  in  France,  Saloniki 
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A  WISE  ECONOMIST  ASKS  A  QUESTION 
By  John  T.  McCutcheon 


established  system.” 


ssimistic  nature  of  the  drawing.  ing  1915-16  he  was  in  France,  Saloniki 
John  Tinney  McCutcheon,  dean  of  and  the  Balkans.  He  has  written  a 


“I  learned  to  respect  the  Soviet  lead-  Chicago  Tribune  cartoonists,  was  born  number  of  books  concerning  his  travels, 

ers,  especially  Stalin,  whom  I  consider  in  South  Raub,  Tippecanoe  county.  In-  “The  chief  idea  in  a  cartoon,”  said 

to  have  grown  into  a  really  great  states-  diana,  on  May  6,  1870.  He  lived  on  a  Mr.  McCutcheon  in  an  interview  several 

man,  and  their  planned  system  of  farm  until  1876.  Later  he  moved  to  years  ago,  “is  to  get  an  idea  worth- 

economy,  despite  present  imperfections.  Lafayette,  Ind.,  and  was  graduated  from  while  across  simply  and  forcefully.  If 

I  would  not  exchange  my  Moscow  job  Purdue  University  in  1899.  one  can  cut  out  all  of  the  extraneous 

for  any  other  post,  despite  the  difficul-  He  started  with  the  old  Chicago  details  of  the  picture  and  place  before 

ties  and  some  discomfort.”  Record  in  1889  and  was  with  that  paper  the  people  a  single  thought  in  the  draw- 


The  article  with  which  Mr.  Ross  as  cartoonist  and  special  writer  until  ing,  then  the  cartoon  is  successful.” 
achieved  the  Pulitzer  prize  has  l^en  1901,  when  it  consolidated  with  the  Chi-  Mr.  McCutcheon  is  a  member  of  the 

widely  read  throughout  the  United  cago  Herald.  He  continued  on  with  the  Chicago  Arts  and  Crafts  Society  and 

States,  and  an  active  demand  for  it  Record-Herald  until  1903,  when  he  president  of  the  Chicago  Zoological 

still  continues.  It  was  published  on  the  joined  the  Tribune.  Society.  He  owns  “Treasure  Island” 

front  page  of  the  editorial  section  of  Mr.  McCutcheon  first  began  drawing  in  the  Caribbean  Sea  and  vacations 
the  Sunday  edition  of  the  Post-Dispatch  cartoons  for  newspapers  in  1896  dur-  there  annually. 


IV —  Economy  in  government  is  a 
good  thing,  but  it  cannot  cure  the 
deficit. 

V —  Should  the  government  in  this 
emergency  depend  on  borrowing  or  on 
new  taxation?  How  should  the  bur¬ 
den  of  new  taxation  be  distributed?  A 
three-point  tax  program  by  which  the 
government  could  diminish  the  present 
flow  of  wealth  into  a  few  hands. 

VI —  The  stages  of  thinking  through 
which  we  have  come  to  a  realization  of 
the  facts— our  general  depression  is 
home-made,  and  it  is  due  fundamentally 
to  the  maldistribution  of  wealth. 

VII —  How  the  machine  has  accel¬ 
erated  the  growth  of  this  economic 
disease. 

VIII —  The  wages  of  capital  and  the 
wages  of  labor — the  balance  between 
consumption  and  prodiKtion  can  only 
be  restored  at  the  expense  of  dividends. 

IX —  The  issue  is  drawn  between 
labor  and  capital — solution  of  the  prohh 
lem  rests  primarily  with  industry  and 
not  with  the  government. 

X —  But  there  are  certain  important 
things  the  government  can  do— a  pos¬ 
sible  program,  covering  taxation,  the 
tariff  (with  a  note  on  the  plight  of  the 
farmer),  public  utilities,  the  five-day 
week  for  Federal  employes,  prohibition, 
our  part  in  world  affairs. 

XI —  Conclusion:  conceivably  we  can 
usher  in  a  new  prosperity  through  a 
readjustment  of  the  distribution  of  the 
benefits  of  the  machine — amendment  of 
“men’s  economic  and  social  ideals”  is 
the  great  need. 

Mr.  Ross  has  been  chief  of  the 
Washington  Bureau  of  the  Post-Dis¬ 
patch  for  14  years.  He  has  spent  his 
whole  life  in  journalism.  Before  win¬ 
ning  the  degree  of  Bachelor  of  Arts  in 
the  University  of  Missouri  in  Columbia 
in  1905,  he  got  a  position  in  1904  as  a 
reporter  on  the  Columbia  Herald.  He 
was  then  19,  and  at  present  is  near¬ 
ing  47, 

Leaving  the  Columbia  Herald  in 
1906  he  went  to  Victor,  Colo.,  and 
joined  the  Record.  In  the  same  year 
he  joined  the  St.  Louis  Post-Dispatch. 
The  following  year  he  went  to  the 
St.  Louis  Republic.  He  divided  three 
years  on  these  two  papers. 

Mr.  Ross  became  a  member  of  the 
faculty  of  the  school  of  journalism  of 
the  University  of  Missouri  in  1908, 
which  position  he  retained  for  ten 
years.  He  obtained  sabbatical  leave  of 
absence  during  1916-17  and  visits 
Australia,  where  he  served  as  sub-edi¬ 
tor  of  the  Melbourne  Herald.  Soon 
after  returning  to  Missouri,  he  was  ap¬ 
pointed  chief  of  the  Washington  bureau 
of  the  Post-Dispatch. 

Mr.  Ross  is  a  vice-president  of  the 
Gridiron  Club  in  Washington  and  a 
former  member  of  the  standing  com¬ 
mittee  of  Congressional  correspondents. 
He  has  spoken  over  radio  chains  re¬ 
cently,  explaining  public  questions.  For 
the  Post-Dispatch  he  covered  the  Lon¬ 
don  Naval  Conference  in  1930  and  the 
national  conventions  of  1920,  1924  and 
1928.  He  is  author  of  a  text-book, 
“The  Writing  of  News.” 

Mr.  Ross  was  born  in  Independence, 
Mo.,  Nov.  9,  1885,  a  son  of  James 
Bruce  Ross  and  Ella  Thomas.  He 
still  owns  the  family  property  there. 
On  August  20,  1913,  he  marri^  Flor¬ 
ence  Griffin,  of  St.  Louis,  daughter  of 
a  circulation  executive  of  the  Republic. 

WAGE  CUTS  IN  WORCESTER 

Worcester  (Mass.)  Telegram-Gazette 
has  put  into  effect  salary  reductions. 
Those  earning  between  $21  and  $40  a 
week  have  been  reduced  5  per  cent,  and 
those  earning  $41  to  $75  have  been  cut 
10  per  cent.  Higher  salaried  workers 
have  also  been  reduced.  Negotiations 
for  a  lower  wage  are  under  way  with 
the  unions.  On  the  Worcester  EvenitW 
Post,  employes  earning  more  than  $20 
a  week  have  been  given  a  10  per  cent 
reduction  in  salary  and  negotiations  are 
also  under  way  for  a  reduction  m 
unionized  departments. 

DAILY  CUTS  SALARIES 

.\  10  per  cent  salary  cut  effective 
May  7  has  been  announced  by  the 
Cincinnati  Enquirer.  Union  employes 
are  not  affected. 
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PRIZE  CAMPAIGN  CUT  TAXES  IN  STATE 


Eighty-six  of  92  Indiana  Counties  Have  Reduced  Levies  as  Result  of  Indianapolis  News  Articles 

Which  Won  Pulitzer  Award — Entire  Staff  Aided 


(Special  to  Editor  &  Pl’blishkh) 

INDIANAPOLIS,  May  3— Award  of 
the  Pulitzer  prize,  for  the  greatest 
disinterested  public  service  in  Ameri¬ 
can  journalism  in  1931,  to  the  Indian¬ 
apolis  Ncus  for  its  campaign  for  tax 
reduction  and  education  in  government 
reflects  the  increasing  trend  toward  a 


Warren  C.  Fairbanks 


realization  of  the  importance  of  con¬ 
structive  news  and  newspaper  service, 
in  tire  opinion  of  Warren  C.  Fairbanks, 
publisher  of  the  News. 

The  two-year  campaign  of  the  New's 
for  lowering  of  governmental  expenses 
was  marked  by  successful  advocacy  of 
legislation  curbing  extravagance,  sup¬ 
port  of  candidates  pledged  to  economy, 
series  of  articles  showing  comparative 
tax  costs  in  other  states  and  in  the 
counties  of  Indiana,  research  in  other 
states  and  coverage  of  meetings  out¬ 
side  of  Indiana  that  would  throw  more 
light  on  tax  problems,  and  seizing  every 
opportunity  on  every  “run”  of  the  paper 
to  hammer  away  in  the  interest  of 
economy  and  lower  taxes. 

Tax  experts  and  business  writers 
from  other  cities  studied  the  methods 
used  by  the  News  in  creating  a  public 
demand  for  tax  reduction  on  a  scientific 
basis,  and  watched  with  interest  the 
fight  that  resulted  in  immediate  saving 
of  more  than  $6,000,000  to  Hoosier  tax¬ 
payers  in  1930,  and  a  similar  amount 
last  year.  Reductions  were  made  in 
the  levies  in  86  of  the  92  counties  of 
the  state,  the  cuts  ranging  from  six  to 
eight  cents. 

The  idea  for  the  tax  reduction  cam¬ 
paign  was  created  by  Mr.  Fairbanks, 
who  realized  that  the  economic  situa¬ 
tion  demanded  rigid  economy  and  the 
elimination  of  all  waste  in  governmental 
affairs.  lie  instructed  his  staff  to  begin 
at  once  a  movement  to  create  public 
opinion  to  that  end.  Every  member 
of  the  News  staff  was  credited  by  Mr. 
Fairbanks  with  having  had  a  part  in 
the  campaign  and  with  sharing  equally 
in  the  honor  of  winning  the  Pulitzer 
award. 

He  asserted  that  the  fight  on  ex¬ 
travagance  would  be  continued,  not  as 
a  depression  expedient,  but  as  a  perma¬ 
nent  policy. 

News  articles,  editorials  and  cartoons 
were  reprinted  widely  by  other  papers 
of  the  state  which  joined  in  the  cam¬ 
paign. 

Reporters  on  every  run  of  the  News 
— statehouse.  courthouse,  city  hall,  fed¬ 
eral  building,  school  board,  and  even 
police — kept  their  minds  set  on  the  fact 
that  the  News  was  waging  a  tax  fight 
and,  being  on  the  alert  all  the  time  for 
any  news  bearing  on  this  effort,  turned 
in  story  after  story  reflecting  ineffi¬ 
ciency  in  the  operation  of  the  unit  of 
government  their  runs  covered.  Tax 


rates  were  battered  down ;  comparative 
tables  were  printed  showing  how  gov¬ 
ernmental  expenses  varied  in  counties 
with  similar  problems ;  a  campaign  for 
consolidation  of  townships  was  and  is 
being  pushed ;  special  studies  of  the  gov¬ 
ernmental  structure  were  made  hy  News 
political  experts  and  the  legislative  staff 
concentrated  on  tax  legislation  and  its 
interpretation. 

The  result  was  an  aroused  jniblic 
opinion  that  demanded  cutting  of  ex¬ 
penses.  Mass  meetings  were  held,  pro¬ 
tests  against  high  rates  were  made,  and 
a  News  reporter  almost  always  eonld 
be  found  at  the  state  tax  board,  cover¬ 
ing  protest  hearings  resulting  from 
News  articles  that  showed  where  sav¬ 
ings  could  and  should  Ire,  made. 

One  of  the  important  factors  in  the 
News  campaign  was  the  cooperation  of 
the  Indiana  Taxpayers’  Assireiation,  of 
which  Harry  Miesse  is  executive  secre¬ 
tary,  which  assisted  in  obtaining  data 
and  conducting  re.search. 

The  News  campaign  for  tax  reduction 
was  an  uphill  battle  at  first.  Readers 
were  more  interested  in  police  stories, 
court  news,  sports,  crossword  puzzles: 
and  not  in  dry  tables  and  accounts  of 
budgets  and  their  making.  Then  came 
the  time  for  officials  to  make  their 
budgets.  News  reporters  on  every  run 
analyzed  the  reqirests  of  department 
heads,  compared  these  requests  with  the 
needs  of  the  departments,  sought  other 
data  on  which  a  sensible,  economical 
plan  could  be  evolved  for  operation  of 
departments  on  a  minimum  of  expendi¬ 
ture.  The  budget  makers  themselves 
now  began  to  sit  up  and  take  notice  of 
the  News  analyses. 

If  the  News  pointed  to  extravagance, 
it  was  inevitable  that  a  delegation  of 
taxpayers  would  appear,  protesting  the 
propo.sed  expenditures.  The  campaign 
began  to  show  results.  Budgets  were 
slashed  by  county  councils,  city  coun¬ 
cils,  school  boards,  township  trustees.’ 
If  they  were  not,  the  state  tax  board 
took  a  hand.  As  the  first  vear  of  the 


drive  drew  to  a  clo.se  the  News  was 
credited  with  a  saving  of  $6,(XK).(K)0 
to  the  taxpayers  of  the  state.  .■Xt  the 
beginning  of  the  second  year,  the  legis¬ 
lature  enacted  a  law  denying  to  budget¬ 
making  bodies  the  right  to  increase  their 
budgets  over  the  preceding  year. 

The  News  management  felt  that  of 


it  was  helping  and  advising  him  how  to 
.save  the  money  in  his  pocketbook. 

With  the  aid  of  this  informed  public 
opinion,  the  News  fight  again,  in  1931, 
obtained  definite  results.  One  of  these, 
from  a  journalistic  viewpoint,  was  the 
award  of  the  Pulitzer  prize. 

When  the  award  was  announced  to 


Journalism’s  most  coveted  award — the  Pulitzer  $,'500  gold  medal  for  “meritorious 
service”  rendered  by  a  newspaper.  Sculptors  of  this  year’s  medal  were  Daniel 
Chester  French  and  Augustus  Lukeman.  Reproduction  was  made  hy  the 
Medallic  Art  Company. 


the  several  definitions  of  news  that  ap¬ 
pealed,  perhaps  one  of  the  best  was ; 
“News  is  that  which  affects  people,  and 
the  more  persons  it  affects  the  better 
news  it  is.”  The  articles  in  the  News 
began  to  reflect  how  everyone  in  In¬ 
diana  was  affected  by  this  question  of 
taxation.  Interest  began  to  mount,  and 
public  opinion  began  to  crystalize 
Taxation  became  just  as  interesting 
to  the  average  reader  as  did  the  stories 
appealing  to  his  more  elemental  in¬ 
stincts.  The  News  had  brought  the 
subject  down  to  tbe  understanding  of 
the  man  in  the  street,  and  he  knew  that 


THE  PUBLISHER  READS  A  WANT-AD 

By  B.  F.  SYLVESTER 


the  News  editorial  department,  it  was 
greeted  with  the  definite  reaction  that 
every  member  of  the  staff  had  had  a 
hand  in  its  winning.  Each  reporter  re¬ 
called  his  contributions  to  the  general 
plan  of  the  fight  for  lower  govern¬ 
mental  cost.  And  each  shared  with  the 
publisher  the  flush  of  success  in  a  news¬ 
paper  service  that  would  have  a  lasting 
rather  than  a  transitory  effect. 

Selection  of  the  News  by  the  Pulitzer 
award  committee  indicates,  in  the  opin¬ 
ion  of  Mr.  Fairbanks,  the  national 
trend  toward  and  interest  in  economic 
subjects. 

Ray  D.  Everson  is  managing  editor 
and  C.  Walter  McCarty  city  editor  of 
the  News. 


LOTTERY  BILL  AMENDED 


Capable  news  or  managing 
editor,  35,  wishes  place  on  sec¬ 
ond  newspaper,  or  one  not  fully 
satisfled  with  Itself.  He  has 
energy,  enthusiasm  and  ideas 
and  would  like  to  find  a  sympa¬ 
thetic  publisher.  Box  146. 

This  classified  notice  in  the  news¬ 
paper  trade  journal  attracted  the 
attention  of  Mr.  Edgeworth,  publisher 
of  the  Star.  He  read  it  several  times. 

“Of  course,”  he  said  to  his  secretary, 
“the  Star  isn’t  the  second  paper,  but  the 
spirit  of  that  young  man  appeals  to  me. 
It’s  the  spirit  that  made  the  .Star  what 
it  is  today  and  the  spirit  we  must  have 
to  maintain  our  position  of  carrying 
more  than  half  of  all  the  advertising 
published  in  this  city,  for  the  last  six 
months  of  1931. 

“Oh,  I  can  remember”  he  continued, 
“the  battles  I  used  to  have  to  get  an 
idea  across  here.  You  have  no  idea  the 
way  things  used  to  be  done,  the  great 
waste,  the  old  fashioned  notions.  There 
was  no  system.  Finally,  I  w'as  able  to 
show  how  the  plant  could  be  geared  up, 
how  the  paper  actually  could  make 
money  instead  of  only  breaking  even. 
Our  loyal  group  of  workers  has  since 
made  us  the  first  paper  here  but  there 
had  to  be  an  idea  to  start.  That’s  why 
I  sympathize  with  this  young  fellow. 
You  know  you  can’t  stand  still.  You 
must  have  fight,  aggressiveness  all  along 
the  line.  How  does  our  paper  strike 
you,  as  a  newspaper?” 

“A  little  dull  at  times,  sir.” 

"I  wish  I  could  do  something.  This 
young  editor  appeals  to  me.  Send  for 
the  managing  editor.”  .  .  . 


“Oh,  hello.  Hoops.  I  have  been  try¬ 
ing  to  figure  out  what’s  wrong  with  our 
paper.  It  lacks  something.  Brightness, 
perhaps.  More  of  a  punch,  perhaps.  A 
little  zip,  perhaps.  You  know.  Hoops, 
we  can’t  rest  on  our  oars  in  this  busi¬ 
ness.  We  have  to  fight.  I  want  the 
Star  to  be  first.  1  think  what  you  need. 
Hoops,  is  some  alert  young  fellow  as  a 
sort  of  assistant,  to  be  directly  respon¬ 
sible  to  you,  of  course,  for  the  news. 
We  ought  to  have  someone  with  energy, 
enthusiasm  and  ideas.  Somebody  who 
isn’t  willing  to  go  to  seed  on  a  self- 
satisfied  newspaper.  I  just  happened 
to  notice  this  ad  and  it  sounds  pretty 
good.  Let  me  read  it ; 

"  Tapable  news  or  managing  editor, 
35,  wishes  place  on  second  newspaper, 
or  one  not  fully  satisfled  with  Itself. 
He  has  energy,  enthusiasm  and  Ideas 
and  would  like  to  And  a  sympathetic 
publisher.  Box  146.’ 

“Chief,”  said  Hoops.  “Do  you  mean 
you  want  the  Star  to  be  first  in  news?” 

“Why.  of  course.  Hoops.  What  a 
question !” 

“You  want  us  to  tear  into  things  that 
the  public  ought  to  know  about?” 

“Why  yes.  Hoops,  within  reason.” 
“Then.  Chief,  you  don’t  need  this 
fellow  whose  ad  you  just  read.  Let  me 
do  the  joh.” 

“Of  course.  Hoops,  you’d  have  super¬ 
visory  authority,  but  the  actual,  hard 
work,  wouldn’t  that  be  hard  on  you? 
You’re  about  SO,  aren’t  you?” 

“I  am  just  35,  Mr.  Edgeworth,” 
“Well,  I’d  look  this  fellow  up.  I 
think  we  need  his  ideas.” 

“Sorry,  Mr.  Edgeworth.  I  am  box 
146.” 


Minor  Change*  Made  By  Senate 
Committee  In  Radio  Meacure 

(Special  to  Editor  &  Publishkr) 

Washington,  May  2 — After  anrend- 
ing  the  provision  prohibiting  broadcast¬ 
ing  of  lottery  information  by  radio  in 
certain  minor  respects,  the  .Senate  Com¬ 
mittee  on  Interstate  Commerce  has 
favorably  reported  the  omnibus  radio 
bill.  The  measure  is  now  on  the  Sen¬ 
ate  calendar. 

According  to  .Senator  Clarence  C. 
Dill,  of  Washington,  the  committee  de¬ 
cided  to  narrow  the  provisions  of  the 
bill  as  it  came  from  the  House  so  far 
as  it  applied  to  radio  lottery  broadcast¬ 
ing.  Some  members  of  the  Senate 
committee  thought  the  House  language 
too  broad  and  believed  it  would  prohibit 
broadcasting  news  of  horse  races. 

As  the  section  now  stands.  Senator 
Dill  said,  it  places  newspapers  and 
broadcasting  stations  on  exactly  the 
same  footing  so  far  as  broadcasting  or 
printing  lottery  information  is  con¬ 
cerned. 


DENSON  CITY  EDITOR 

John  Denson  has  been  appointed  city 
editor  of  the  Richmond  fVa.)  Times- 
Dispatch,  succeeding  Frank  J.  McDer¬ 
mott.  who  has  been  transferred  to  the 
copy  desk. 


JOINS  SELECT  LIST 

The  I'nionton-n  (Pa.)  News-Standard 
recently  joined  the  Pennsylvania  Select 
List,  and  after  July  1.  1932,  will  be 
represented  by  Fred  Kimball,  Inc.,  in 
the  national  field. 
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BIG  SECOND  CLASS  INCREASE  PROPOSED 

Amendment  Passed  by  Senate  Committee  Would  Put  Rates  on  1921  Basis  and  Tax  Press  Tele¬ 
grams — Elisha  Hanson  Files  Protest  in  Behalf  of  A.N.P.A. 


(By  telegraph  to  Editor  &  Publisher) 


WASHINGTON,  D.  C,  May  S- 
Thc  Senate  Committee  on  Fi¬ 
nance,  in  its  consideration  ol  the  new 
revenue  bill,  voted  to  amend  the  meas¬ 
ure  passed  by  the  House  in  a  way  that 
would  saddle  at  least  two  more  burdens 
on  the  newspaper  publishing  industry. 

Probably  the  most  burdensome  of 
these  decisions  was  one  to  increase  the 
rate  of  second  class  mail  to  conform 
approximately  to  the  heavy  rates  of 
1921,  and  the  other  vote  was  to  take 
press  telegraph  and  telephone  messages 
out  of  the  exemption  classification  and 
tax  them  at  the  same  rates  as  all  other 
messages  of  the  kind. 

The  committee  fixed  the  second  class 
mail  rate  at  roughly  that  of  the  1921 
rate,  which  amounts  to  li  cents  a  pound 
on  reading  matter  and  the  following 
sliding  scale  for  advertising  matter : 
Zones  1  and  2,  2  cents  a  pound,  zone  3, 
3  cents ;  zone  4,  5  cents ;  zone  5,  6  cents ; 
zone  6,  7  cents;  zone  7,  9  cents;  and 
zone  8,  10  cents  a  pound.  This  rate 
increase,  it  is  estimated  by  the  Post 
Office  Department,  will  increase  the 
revenues  by  $5,000,000. 

The  bill  provides  also  for  a  rate  of 
3  cents  on  all  first  class  local  and  dist¬ 
ant,  although  Postmaster  General 
Brown  had  asked  that  local_  mail  be 
kept  at  the  two  cent  rate.  This  feature 
is  slated  to  increase  the  revenue  by 
$135,000,000,  whereas  Brown’s  plan 
would  have  netted  but  $100,000,000. 

In  fact,  it  is  understood  that  it  was 
the  Postmaster  General’s  suggestion  to 
the  committee  that  the  1925  rates, 
which  provided  for  1  cent  a  pound  on 
country  publications  and  l_i  cents  on  all 
other  reading  matter,  with  a  sliding 
scale  of  rates  by  zones  on  advertising 
matter,  be  adopt^. 

The  sliding  rates  established  in  1925 
were  as  follows :  Zones  1  and  2,  2 
cents;  zone  3,  3  cents;  zones  4,  5  and 
6,  6  cents;  zone  7,  9  cents;  and  zone 
8.  9  cents.  This  would  have  raised 
$2.^,000  in  additional  revenue. 

The  existing  second  class  rates  for 
advertising  matter  are;  li,  2,  3,  4,  5,  6, 
and  7  cents  respectively. 

At  the  same  time  the  committee  voted 
to  take  press  telephone  and  telegraph 
messages  of  whatever  kind  off  the  ex¬ 
emption  list  and  tax  them  at  the  fol¬ 
lowing  rates  (messages  between  broad¬ 
casting  stations  suffered  the  same  fate)  : 
telephone  messages  10  cents  on  those 
costing  between  50  cents  and  $1;  15 
cents  on  messages  costing  between  $1 
and  $1.99;  and  20  cents  on  messages 
costing  ^  and  more.  The  committee  had 
originally  voted  to  have  these  rates 
apply  on  telegrams  also  but  later  re¬ 
vised  its  ruling  to  place  a  tax  of  5  per 
cent  on  the  cost  of  all  telegrams  and 
10  cents  flat  on  all  radio  and  cable 


messages. 

In  the  bill  as  it  left  the  House,  mes¬ 
sages  costing  less  than  50  cents  and 
more  than  30  cents  (both  telephone  and 
telegraph)  were  taxed  at  5  cents  each, 
while  those  costing  more  than  50  cents 
were  taxed  at  10  cents  each,  all  press 
messages  being  exempt. 

The  House  bill  provided  for  a  tax 
of  10  per  cent  on  all  leased  wires,  press 
wires  exempt,  while  the  Committee  on 
Finance  reduced  this  levy  to  5  jier  cent 
and  included  press  wires. 

Differences  between  the  House  and 
Senate  bills  will,  of  course,  have  to  be 
ironed  out  in  conference  after  the  full 
Senate  has  opportunity  to  vote. 

No  sooner  had  the  decision  of  the 
committee  to  increase  the  second  class 
postal  rates  been  made  public  when 
Elisha  Hanson,  counsel  for  the  Ameri¬ 
can  Newspaper  Publishers  Association 
filed  a  protest  with  Senator  Smoot,  of 
Utah,  diairman  of  the  committee,  ex¬ 
pressing  amazement  at  the  action. 

“1.  If  your  purpose  be  to  increase 
the  revenues  of  the  government,  your 


By  GEORGE  H.  MANNING 


action,  if  approved  by  the  Congress, 
will  have  exactly  the  opposite  effect. 

“2.  If  your  purpose  be  to  relieve  the 
Post  Office  Department  of  a  costly 
service,  your  proposal  will  not  accom¬ 
plish  that  end. 

“The  1921  rates  were  a  part  of  the 
program  laid  down  in  the  War  Revenue 
Act  of  1917  to  obtain  increased  rev¬ 
enues  for  war  purposes.  Four  succes¬ 
sive  increases  in  second  class  rates  were 
authorized  to  become  effective  on  July 
1,  1918,  July  1,  1919,  July  1,  1920,  and 
July  1,  1921. 

“The  first  two  increases  produced 
vastly  greater  revenues  without  dimin¬ 
ishing  the  volume  of  the  mail  carried. 
The  third  passed  the  saturation  point. 
Volume  fell  off  and  revenues  increased 
but  slightly.  The  fourth— or  the  1921 
rates — not  only  failed  to  increase  rev¬ 
enues  but  drove  millions  of  pounds  of 
publications  from  the  mails.  Very  little, 
if  any,  of  this  volume  has  been  restored. 
The  effect  of  these  rates  is  particularly 
important  in  view  of  the  fact  that  they 
so  adversely  affected  the  department’s 
revenues  at  a  time  when  both  circula¬ 
tion  and  advertising  were  increasing  by 
leaps  and  bounds.  Had  the  mathemati¬ 
cal  calculations  of  their  advocates  been 
correct,  these  rates  would  have  pro¬ 
duced  increases  in  revenues  of  from 
12i  to  25  per  cent. 

“Today,  we  are  in  a  period  of  de¬ 
creasing  circulation  and  advertising 
linage.  Circulation  has  fallen  off  in 
the  last  three  years  by  approximately 
10  per  cent.  Advertising  linage  has 
decreased  more  than  30  per  cent,  and, 
in  the  case  of  certain  publications  much 
more  than  30  per  cent.’’ 

He  pointed  out  that  the  Postmaster 
General  frequently  informed  Congress 
that  an  increase  in  second  class  rates 
would  mean  a  loss  in  revenues,  because 
of  the  new  agencies  of  transportation 
that  have  entered  into  competition. 

Mr.  Hanson’s  protest  continued; 

“If  all  newspapers  are  driven  from 
the  mails  by  such  a  policy,  the  expense 
of  the  department  will  be  reduced  by 
but  an  infinitesimal  amount.  More 


than  90  per  cent  of  our  distribution  in 
the  mails  is  effected  on  rural  free  de¬ 
livery  routes  which  will  be  maintained 
whether  newspapers  are  carried  or  not. 
The  fallacious  charge  that  second  class 
mail  produces  such  a  huge  deficit  each 
year  is  due  wholly  to  the  fact  that  so 
much  of  it  goes  into  this  enormously 
expensive  distributing  service. 

“Much  of  the  remainder  of  our  mail 
distribution  is  handled  in  bundles  kicked 
off  of  moving  trains.  Railroad  and  ex¬ 
press  companies  put  such  bundles  off 
only  when  trains  stop.  For  their  serv¬ 
ice,  we  now  pay  from  30  cents  to  50 
cents  per  hundred  pounds.  To  have 
them  kicked  eff  by  a  postal  clerk  costs 
us  $1.50  per  hundred  in  the  first  and 
second  zones  and  more  in  the  others. 

“So  many  trains  have  been  taken  off 
during  the  last  few  years  and  the  Post 
Office  Department  has  not  replaced  their 
service  with  substitutes,  that  today 
many  publishers,  in  order  to  serve  their 
subscribers  on  R.F.D.  routes,  truck 
their  publications  at  their  own  expense 
from  the  press  to  post  offices  as  far  as 
100  miles  from  the  office  of  publication. 
Evening  newspapers  have  been  practi¬ 
cally  forced  from  the  mails  because  of 
the  excessive  cost  of  distribution  on 
the  day  after  publication  by  the  Post 
Office  Department  as  compared  with  the 
more  reasonable  cost  for  delivery  on  the 
day  of  publication  by  the  publishers 
themselves  or  by  agencies  competing 
with  the  government. 

“Because  of  lack  of  train  service  and 
the  development  of  good  roads,  morning 
newspapers  are  being  forced  to  other 
channels. 

“Newspaper  publishers  have  sought 
no  special  favors  from  the  Congress 
during  its  consideration  of  the  tax  prob¬ 
lem.  They  seek  none  now.  But  they 
do  oppose  a  policy,  which  ostensibly 
urged  for  the  purpose  of  raising  rev¬ 
enue.  will  only  serve  to  reduce  the 
Government’s  revenues  without  reduc¬ 
ing  its  expenses  correspondingly,  and 
injure  not  only  publishers  but  millions 
of  American  citizens.” 

In  response  to  an  inquiry  of  Editor 


ASKS  DAILIES  TO  FIGHT  INCREASE 


fBy  telegraph  to  Editor  &  Publisher) 

Albany,  N,  Y.,  May  5— Asserting 
.  that  restoration  of  1921  second 
class  postal  rates  in  the  revenue  bill  will 
only  serve  to  drive  newspapers  out  of 
the  mails.  Jerome  D.  Barnum.  chairmai 
of  the  A.N.P.A.  postal  committee,  is¬ 
sued  an  appeal  today  to  all  publishers  to 
begin  an  immediate  fight  in  Congress 
against  the  alleged  confiscatory  rates. 

From  his  office  in  Syracuse.  N.  Y., 
where  he  is  publisher  of  Post-Standard, 
Mr.  Barnum  gave  out  a  statement  to  the 
public  warning  that  the  new  second 
class  rates  would  mean  higher  news¬ 
paper  costs.  He  went  further  in  his 
remarks  to  fellow  publishers,  charging 
that  present  postal  rates  for  second 
class  mail  already  are  prohibitive  in 
comparison  with  the  price  newspapers 
pay  for  delivery  by  baggage  and  truck. 

“The  Senate  finance  committee  has 
voted  to  restore  confiscatory  1921  postal 
rates  which  became  effective  July  1. 
1921  and  were  reduced  in  July,  1928,” 
said  Mr.  Bamum’s  plea  to  publishers. 
“These  rates  when  put  into  effect  in 
1921  caused  a  loss  in  revenue  to  the 
government  of  $302,000.  If  put  into 
effect  today  it  will  only  serve  to  drive 
newspapers  out  of  the  mails,  and  will 
not  reduce  the  expense  of  the  govern¬ 
ment  for  maintenance  of  the  postal 
establishment.  Instead  of  increasing 
revenue,  revenue  will  be  reduced  be¬ 
cause  of  loss  of  business.” 

Mr.  Barnum  made  clear  for  the  pub¬ 
lic  the  attitude  of  publishers  in  the  fol¬ 
lowing  statement: 


“Newspaper  publishers  are  seeking  no 
special  favors  in  tax  legislation,  but 
they  do  not  believe  in  confiscation  or 
revenue  measures  which  will  not  pro¬ 
duce  revenue. 

“The  history  of  the  Post  Office  De¬ 
partment  during  the  last  few  years  has 
been  to  withdraw  service  from  publish¬ 
ers  instead  of  offering  opportunities  for 
greater  service.  Publishers  of  news¬ 
papers  today  depend  upon  the  depart¬ 
ment  for  only  two  kinds  of  service,  ex¬ 
cept  in  rare  instances. 

“One  of  these  is  rural  free  delivery 
service  and  the  other  is  ‘kick-off-the- 
train’  service.  On  the  R.F.D.  service 
if  every  single  newspaper  were  driven 
out  of  the  mails  by  confiscatory  rates 
the  government  would  not  save  one 
penny  because  the  R.F.D.  service  must 
be  maintained  as  a  public  service  to 
rural  residents.  Insofar  as  the  kickoff 
bundles  are  concerned,  the  only  reason 
publishers  use  that  service  is  because 
the  department  will  throw  bundles  from 
moving  trains,  whereas  the  baggage 
and  express  companies  will  only  put 
them  off  at  those  points  where  the 
train  stops. 

“In  the  present  conditions,  publishers 
cannot  absorb  these  increases.  The  real 
people  who  will  be  affected  by  them  are 
rural  subscribers,  who  will  either  have 
to  pay  an  increased  cost  for  their  news¬ 
papers  or  go  without  them.  The  gov¬ 
ernment  will  not  increase  its  revenue, 
but  it  may  be  instrumental  in  depriving 
millions  of  its  citizens  of  their  daily 
newspaper.” 


&  Publisher,  Howard  Davis,  business 
manager  of  the  New  York  Herald 
Tribune,  and  president  of  the  American 
Newspaper  Publishers  Association,  said: 

“The  action  of  the  Senate  finance 
committee  to  restore  1921  second  class 
postal  rates  will  decrease  postal  revenue 
without  decreasing  postal  expenses. 
When  these  rates  were  put  in  effect  in 
1921  they  caused  a  loss  in  revenue  to 
the  government  of  nearly  one  half  mil¬ 
lion  dollars.  If  put  into  effect  today  it 
will  only  serve  to  drive  newspapers  out 
of  the  mails  and  in  no  wise  reduce  the 
expenses  of  the  government  for  main¬ 
tenance  of  the  post  office  department. 
Neivspaper  publishers  are  not  seeking 
special  favors  in  tax  legislation  but  are 
against  confiscating  revenue  measures 
which  instead  of  increasing  revenue  re¬ 
duces  it.  The  present  postal  rates  for 
second  class  mail  are  already  excessive 
in  comparison  with  the  rates  newspapers 
pay  for  delivery  by  baggage  and  motor.” 

A.  O.  Lindsay,  publisher  of  the 
Quincy  (Ill.)  Herald-Whig,  and  presi¬ 
dent  of  the  Inland  Daily  Press  .Asso¬ 
ciation,  said: 

“The  only  interest  the  postal  depart¬ 
ment  could  have  in  an  increase  in  the 
second  class  postal  rates  would  be  to 
secure  a  greater  amount  of  revenue 
from  this  classification.  With  the 
lower  express  rates  and  the  continual 
improvement  in  bus  service  I  feel  very 
certain  any  increase  in  second  class 
rates  will  result  in  a  decreased  rather 
than  an  increased  revenue  in  the  post 
office  department.  Elimination  of  the 
abuse  of  the  franking  privilege  and  all 
possible  reduction  in  postal  expenses 
will  go  farther  towards  balancing  the 
budget.” 

Clark  Howell,  Jr.,  Atlanta  Constitu¬ 
tion,  president  of  the  Southern  News¬ 
paper  Publishers  Association,  said: 

“From  an  economic  standpoint  it  has 
been  demonstrated  that  an  increase  in 
second  class  postal  rates  would  only 
further  drive  newspapers  from  the  mails 
and  would  result  in  a  decrease  in  gov¬ 
ernment  revenue  without  the  corre¬ 
sponding  decrease  in  expenses.  As  a 
matter  of  public  policy  it  would  seem 
that  the  erection  of  any  obstacle  which 
would  curtail  the  dissemination  of  news, 
particularly  in  times  like  these,  would 
be  most  unwise.” 

Cranston  Williams,  secretary  of  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation,  made  the  following  statement 
for  Editor  &  Publishers 

“My  opinion  is  that  increased  second 
class  postal  rates  will  not  bring  the 
revenue  anticipated,  and  money  is  what 
the  government  is  seeking.  On  the 
other  hand  increased  rates  would  place 
greater  burdens  on  smaller  newspapers 
which  can  ill  afford  in  these  times  to 
suffer  greater  expenses  in  providing 
daily  newspapers.  I  firmly  believe  that 
increases  at  this  time  in  second  class 
will  drive  more  tonnage  out  of  the 
mails  to  other  forms  of  transportation.' 

Stating  the  proposed  increase  in  post¬ 
age  would  amount  to  about  46  per  cent 
on  the  advertising  portions  of  publica¬ 
tions,  A.  C.  Pearson,  chairman,  Amer¬ 
ican  Publishers  Conference,  circularized 
members  of  state,  regional  and  national 
associations  of  publishers  urging  them 
to  communicate  immediately  with  their 
Senators  and  (Congressmen  and  demand 
removal  of  the  tax.  Mr.  Pearson  said 
the  proposed  increase  would  not  brii« 
in  anything  like  the  $5,(X)0,000  esti¬ 
mated  by  the  post  office  department  be¬ 
cause  the  actual  weight  of  advertising 
matter  going  through  the  mails  at  pres¬ 
ent  is  many  million  pounds  short  of 
the  1931  volume. 

“Furthermore,”  he  said,  “the  increase, 
if  made  effective,  will  undoubtedly  divert 
more  of  the  second  class  mail  to  other 
means  of  distribution,  especially  papers 
that  are  not  now  satisfied  with  the 
time  element  in  the  post  office  depart¬ 
ment’s  delivery.” 
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PURSUE  LA  GUARDIA  PROBE,  DAILIES  SAY 

Charges  That  Financial  Writers  Helped  “Rig  The  Market”  So  Serious  They  Must  Be  Fully 

Investigated)  Is  Opinion — Editors  Discuss  Revelations 


WITH  Representative  Fiorello  La 
Guardia’s  charges  that  news¬ 
paper  financial  writers  were  paid  by 
stock  promoters  to  “rig  the  market”  for 
certain  securities  still  hanging  fire, 
newspapermen  in  New  York  and  else¬ 
where  concerned  themselves  with  the 
implication  of  the  documentary  evidence 
pr^uced  by  the  Congressman  that  the 
practice  was  wide-spread.  Some  news¬ 
papers  were  outspoken  in  their  demands 
that  the  question  Mr.  LaGuardia  has 
raised  be  investigated  thoroughly  and 
relentlessly. 

Financial  writers  in  New  York,  in 
interviews  with  Editor  &  Publisher, 
expressed  indignation  that  the  activities 
of  some  of  their  members  should  cast 
slurs  upon  the  rank  and  file  of  financial 
writers  and  place  their  newspapers  in 
discreditable  position. 

Mr.  LaGuardia  made  his  charges 
.\pril  27  before  the  Senate  committee 
jn  banking  and  currency  investigating 
the  stock  market.  He  said  publicity 
men  employed  by  Wall  Street  pools 
paid  $2^,279  to  financial  writers  to 
ballyhoo  stocks.  He  produced  checks 
made  out  to  New  York  newspaper 
writers,  whom  he  named.  None  of  the 
writers  named  is  with  the  papers  now, 
^though  two  of  them,  W.  J.  Gomber 
and  Richard  Edmundson  were  with  the 
Wall  Street  Journal  at  the  time  of  the 
disclosures  and  immediately  resigned. 
Writers  previously  with  the  New  York 
Times,  Herald  Tribune,  Evening  Post 
and  the  defunct  Mail  were  named.  The 
hecks  exhibited  were  dated  in  1924 
and  1925. 

Mr.  LaGuardia  had  two  trunks  full 
jf  evidence  supplied  to  him  by  A. 
Newton  Plummer,  erstwhile  promoter, 
low  under  indictment.  He  said  he 
would  produce  a  witness  who  would  tell 
if  other  transactions  with  newspaper¬ 
men,  sparing  only  those  men  who  are 
lead  or  out  of  work. 

None  of  the  men  interviewed  by 
Editor  &  Publisher  minimized  the 
importance  of  the  LaGuardia  charges, 
lut  rather  were  of  the  opinion  that 
1  thorough  investigation  would  be  more 
leneficial  to  the  press  as  a  whole  than 
etting  the  matter  drop  at  this  em- 
arrassing  stage.  Even  if  corruption 
imong  the  financial  writers  was  found 
n  be  common,  the  airing  of  it  would  do 
more  good  than  harm,  it  was  said,  in 
hat  certain  unethical  writers  would  be 
weeded  out  of  newspaper  offices  and  the 
lemptation  on  the  part  of  the  others 
would  be  lessened. 

Newspapers  could  no  more  guard 
igainst  grafting  in  their  financial  de- 
lartments  than  in  their  sports  depart¬ 
ments,  Editor  &  Publisher  was  told. 
The  New  York  World-Telegram  has 
1  rule  that  no  member  of  the  paper’s 
staff  can  trade  on  margin  on  the  Ex¬ 
change,  but  even  this  was  not  consid¬ 
ered  fool-proof,  in  that  a  dishonestly 
inclined  writer  could  trade  in  the  names 
of  his  relatives  or  under  an  assumed 
name. 

Carlton  A.  Shively,  financial  editor 
of  the  Sun,  said  there  were  only  three 
ways  to  guard  against  grafting  writers. 
One  was,  he  said,  to  be  sure  of  the 
men  you  have  on  the  staff.  The  other 
was  in  the  writer’s  copy.  Not  that 
every  day’s  production  should  be 
scanned  with  a  detective’s  eye,  but  the 
cumulative  effect  of  a  writer’s  produc¬ 
tion  was  a  dead  give-away,  in  most 
cases,  as  to  his  disinterestedness.  Mr. 
Shively  was  of  the  opinion  that  a 
writer  serving  several  interests  besides 
Ms  newspaper  was  an  ineffective  and 
incompetent  staff  member.  The  third 
|was  in  paying  competent  and  trust- 
Bworthy  writers  enough  salary  to  lessen 
[(their  susceptibility. 

Mr.  Shively  as  well  as  other  financial 
writers  did  not  want  to  talk  about  the 
LaGuardia  charges  specifically  because 
he  felt  it  was  not  his  place  to  sum¬ 
marily  pass  judgment  on  his  colleagues. 


By  JOHN  W.  PERRY 

Another  financial  editor,  who  refused  and  have  thus  to  some  extent  become 
to  be  quoted,  asserted  the  condition  La  virtual  house  organs. 

Guardia  sought  to  expose,  was  “rotten”  “I  believe  the  experience  of  the  last 
and  needed  the  closest  scrutiny.  He  two  and  a  half  years  will  tend  to  make 

was  glad,  he  said,  that  the  Congress-  the  responsible  press  more  conscious 

man  had  come  out  thus  blatantly  with  of  the  need  for  intelligent  criticism  of 

his  insinuations,  because  the  effect  of  it  the  activities  of  houses  of  issue  and 

would  be  to  make  the  newspaper  execu-  security  markets. 

tives  look  a  little  more  closely  into  “I  think  that  an  alert,  vigilant,  in- 
their  financial  departments.  He  said  he  dependent,  critical  press  can  go  far  to- 
hoped  an  investigation  might  also  serve  ward  minimizing  abuses.  Such  a  policy 
to  eliminate  the  “sacred  cow”  system  on  would  involve  a  certain  amount  of  re- 
some  newspapers,  the  favoring  of  a  education  of  those  bankers,  brokers  and 
financial  firm  which  advertises  in  the  others  who  subconsciously  look  upon 
paper,  which,  he  said,  did  more  to  de-  the  press  as  something  to  be  used, 
stroy  the  sincerity  of  the  financial  pages  “By  identifying  itself  with  its  read- 
than  anything  else.  ers’  interests,  the  newspaper  becomes 

Lee  B.  Wood,  executive  editor  of  the  a  recognized  market  place  for  securities 
New  York  World-Telegram,  believed  and  ultimately  gets  advertising  recogni- 
the  investigation  was  in  too  undeveloped  tion,  although  I  must  admit  that  some 
a  stage  for  condemnation  of  the  press  influential  banking  houses  have  long 
for  “selling  out”  its  readers  in  the  mat-  been  on  strike  against  certain  news- 
ter  of  financial  news.  If  subsequent  papers  whose  editorial  opinions  they 
developments  carry  out  what  LaGuardia  ^like.” 

charges,  he  said,  the  press  as  an  in-  “"Editor  &  Publisher  was  told  of  the 
stitution  will  be,  or  should  be,  grateful  extraordinary  efforts  being  made  to 
for  the  Congressman’s  efforts.  keep  financial  pages  accurate.  In  the 

“If  he  discloses  the  name  of  a  World-  matter  of  the  stock  and  bond  market 
Telegram  writer  who  is  boosting  stocks  tables,  one  newspaper  showed  records 
for  a  consideration,  and  investigation  of  check-ups  to  find  out  the  number  of 
shows  his  charges  are  substantiated,”  errors.  This  is  done  daily  by  the  news- 
Mr.  Wood  said,  “that  man  will  be  im-  papers  as  a  matter  of  routine.  On 
mediately  discharged.”  April  26  the  records  showed  that  out 

Merryl  Stanley  Rukeyser,  writer  on  of  506  lines  in  the  stock  tables,  two 
financial  topics  for  the  Hearst_  News-  papers  had  five  errors  and  one  four, 
papers,  and  lecturer  at  Columbia  Uni-  On  another  day,  with  589  lines  set,  two 
versity,  told  Editor  &  Publisher  he  newspapers  showed  ten  errors  each  and 
believed  the  LaGuardia  testimony  em-  one  showed  16.  The  record  is  kept  so 
phasized  the  need  for  independent  that  the  responsibility  rests  on  the  tab- 
journalism.  ulator  who  made  the  mistakes.  When 

believe,”  he  said,  “that  the  quality  a  man  shows  himself  habitually  inaccu- 
and  character  of  financial  writing  has  rate  or  irresponsible  he  is  discharged 
improved  in  recent  years,  and  that  con-  or  given  other  employment, 
siderable  progress  has  been  made  in  As  for  the  handling  of  reports  from 
replacing  occasional  grafters  with  men  large  companies  the  policies  of  the  vari- 
of  probity.  The  LaGuardia  testimony  ous  newspapers  differs.  Some  feel  that 
emphasizes  the  need  for  independent  the  report  in  itself  is  news.  Others  say 
journalism.  The  opinions  of  ethical  they  submit  each  report  to  comparisons 
journalists  are  not  and  never  have  been  with  previous  reports  which  often  leads 
for  sale.  them  to  make  deletions  and  modifica- 

“1  believe  the  newspapers  should  go  tions  of  statements  in  the  reports.  It 
even  further  and  make  it  plain  to  Wall  is  impracticable,  it  was  said,  for  a 
Street  advertisers  that  the  purchase  of  newspaper  to  analyze  balance  sheets,  or 
white  space  provides  no  immunity  from  probe  deeper  into  income  statements,  as 
legitimate  editorial  criticism.  The  a  matter  of  routine,  since  this  requires 
newspapers  with  which  I  have  been  the  work  of  expert  accountants  and 
associated  have  given  me  wide  latitude  more  time  than  a  newspaper  can  afford, 
in  speaking  out  frankly  about  the  ac-  The  reaction  of  the  newspapers  them- 
tivities  of  advertisers  and  non-adver-  selves  to  the  LaGuardia  charges,  as 
risers.  judged  from  the  editorials  at  hand,  was 

Certain  other  newspapers,  it  seems  one  of  indignation  against  those  dis- 
to  me,  have  been  a  little  too  ready  to  honest  writers  who  can,  by  their  irregu- 
accept  publicity  handouts  uncritically,  larities,  besmirch  the  name  of  the  press. 


Members  of  the  George  Burdick  Associates  photographed  at  their  reunion 
April  16,  at  the  Hotel  Governor  Clinton,  New  York.  The  group  is  composed 
of  men  who  were  associated  with  George  Burdick  on  the  New  York  Tribune, 
of  which  he  was  city  editor  and  later  financial  editor,  some  of  these  being  now 
on  the  Herald  Tribune.  Seated  left  to  right:  William  L.  Curtin,  F.  Stuart  Craw- 
ford,  George  Burdick,  Arthur  S.  Draper,  William  F.  Keahon,  Frederick  Crone, 
and  Charles  Salomon.  Standing  (1.  to  r.) :  William  N.  Miller,  Robert  S.  Peck, 
George  Hufnagle,  William  M.  Houghton,  James  P.  Allen,  Charles  Faske,  Louis 
Topper,  Anthony  J.  Molesphini,  Howard  L.  White,  William  A.  Orr,  James  S. 

McCracken.  Photo  hy  Hal  Steffen,  a  member  of  the  group. 


The  New  York  Times  in  an  editorial 
April  28  said: 

“Keeping  Information  Pure 

“No  newspaper  will  object  to  the  ex¬ 
posure,  in  Congress  or  anywhere  else, 
of  an  untrustworthy  man  in  its  employ. 
Any  large  organization  may  shelter  an 
occasional  black  sheep  without  knowing 
it.  Particularly  in  the  matter  of  pub¬ 
lishing  financial  news,  it  is  manifestly 
both  the  desire  and  duty  of  newspapers 
to  keep  their  sources  of  information 
pure.  That  they  do  this,  as  a  rule,  with 
remarkable  success  is  easily  demon- 
■strated  from  their  files.  Attempts  to 
impose  upon  them  by  corrupted  Wall 
Street  reporters  may  now  and  then  be 
made,  but  the  matter  very  seldom  gets 
by  the  vigilance  of  the  responsible  edi¬ 
tors.  Without  prejudging  in  any  way 
the  men  whose  names  were  brought  into 
evidence  yesterday  in  Congress,  and 
waiting  for  them  to  exercise  their  right 
to  be  heard,  we  do  not  hesitate  to  say 
that  the  entire  press  will  welcome  any 
detection  of  crookedness,  if  it  exists, 
and  vvill  take  prompt  steps  to  correct 
it.  if,  indeed,  they  have  not  already  been 
taken.  No  asset  of  a  newspaper  is 
more  valuable  than  a  reputation  for 
printing  the  news,  especially  news  af 
fecting  large  public  interests,  without 
the  slightest  color  or  taint.  If  any- 
hr  dy,  in  Congress  or  out  of  it,  can  show 
the  .American  press  how  better  to  do  it, 
he  will  be — not  denounced  as  an  enein\- 
but  hailed  as  a  friend  and  benefactor.” 

The  Chicago  Tribune  said: 

“The  senate  banking  committee  has 
before  it  a  good  deal  of  evidence  sug¬ 
gesting  that  some  New  York  newspaper 
men  betrayed  the  public  and  their 
employers.  According  to  Representa¬ 
tive  LaGuardia,  who  presented  the 
documents  to  the  committee,  these  news¬ 
paper  men  were  paid  for  giving  pub¬ 
licity  favorable  to  stock  jobbers  and 
pool  oj^rators.  The  public  was  misled 
into  thinking  the  securities  which  were 
favorably  mentioned  were  better  than 
they  really  were.  The  public  lost.  The 
unscrupulous  dealers  and  their  allies  of 
the  financial  pages  profited. 

“The  charges  are  so  serious  in  their 
nature  that  they  must  be  pursued  as 
far  as  the  trail  will  lead.  When  Mr. 
LaGuardia  has  completed  the  presenta¬ 
tion  of  his  evidence  the  duty  of  the 
committee  to  subpoena  all  those  who 
have  been  named  by  him  is  plain.  No 
doubt  in  fairness,  the  editors  and  pub¬ 
lishers  of  the  newspapers  concerned 
should  also  be  summoned. 

“No  one  in  his  senses  can  suppose 
that  the  executive  heads  of  such  honor¬ 
able  institutions  as  the  New  York 
Herald  Tribune,  the  New  York  Times, 
and  the  New  York  Evening  Post,  to 
mention  but  three  of  the  newspapers 
involved,  shared  in  any  way  in  these 
irregular  transactions.  No  one  with  a 
broad  acquaintance  among  newspaiK-r 
men  will  believe  that  the  offense 
charged  by  Mr.  LaGuardia  is  a  reflec¬ 
tion  on  the  general  morality  in  the  pro¬ 
fession.  Nevertheless,  serious  charges 
have  been  made,  tlie  implications  of 
which  in  some  minds  may  go  far  beyond 
the  facts.  The  good  repute  of  .Ameri¬ 
can,  and  particularly  of  New  York, 
journalism  is,  in  a  measure,  at  stake, 
and  it  is  for  that  reason  that  the  in¬ 
quiry  must  go  far  beyond  the  point  at 
which  the  committee  left  it  on  Tuesday 
afternoon. 

“Whatever  the  full  airing  of  the  facts 
may  disclose,  this  much  is  evident :  No 
newspaper  writer  can  honorably  accept 
pay,  except  from  the  newspaper  which 
employs  him,  for  any  item  which  is 
inserted  in  his  newspaper.” 

“Conscientious,  honorable  newspaper¬ 
men  throughout  the  country  bow  their 
heads  in  shame  because  of  the  revela¬ 
tions  made  by  Representative  LaGuar¬ 
dia,”  the  Chattanooga  Times  said  under  a 
(Continued  on  page  40) 
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TO  SELL  SPACE  IN  30 
COMIC  SECTIONS 


New  Corporation  Formed  to  Repre* 
•ent  Newspaper*  of  Many  Cities  in 

Developing  New  Field — Seek¬ 
ing  5,000,000  Circulation 

Plans  for  selling  advertising  space  in 
the  comic  sections  of  a  group  of  news- 
})apers  on  a  national,  and  later  on  a 
sectional,  basis,  were  announced  this 
week  by  the  Comic  Weekly  Corpora¬ 
tion,  new’ly  organized  under  the  laws 
of  New  York. 

Some  thirty  newspapers  have  already 
appointed  the  corporation  special  repre- 
.sentative  for  the  sale  of  comic  section 
space,  it  was  stated,  their  special  repre¬ 
sentatives  for  other  advertising  having 
waived  any  conflicting  claims.  A  par¬ 
tial  list  of  the  newspapers  participating 
includes  the  Detroit  Free  Press,  Syra- 
cure  Herald,  Scranton  Scrantonian, 
Springfield  Illinois  State  Register,  Lex¬ 
ington  (Ky.)  Herald,  Wilkes-Barre 
Independent,  Wilmington  Star,  Lima 
(Ohio)  Neu’s.  Miami  (Fla.)  Herald, 
Grand  Rapids  Herald,  Clarksburg 
(W.  Va.)  Exponent-Telegram,  Marion 
(Ind.)  Chronicle,  Anderson  (Ind.) 
Herald,  Cumberland  (Md.)  Times. 

Officers  of  the  corporation  said  they 
planned  to  expand  the  list  to  a  total 
of  five  million  circulation.  When 
enough  newspapers  are  listed  in  one 
region,  space  will  be  sold  in  zone  units 
to  advertisers  who  might  want  only 
Middle  Atlantic  circulation.  West  North 
Central  circulation  or  circulation  in 
some  other  territory. 

The  new  corporation  has  opened 
offices  in  the  Chrysler  Building,  New 
York.  Robert  A.  Travis  is  general 
manager,  and  other  members  of  the 
organization  are  M.  M.  Lowe,  formerly 
with  the  New  York  office  of  the  Chi¬ 
cago  Tribune;  James  W.  Wylie,  for¬ 
merly  with  the  national  advertising  de¬ 
partment  of  the  Philadelphia  Public 
Ledger;  H.  D.  Lavery,  formerly  with 
the  J.  Walter  Thompson  Company ;  and 
H.  E.  Travis,  father  of  Robert  A. 
Travis,  whose  experience  has  been  in 
manufacturing  and  sales  management. 
James  J.  Devine,  president  of  the 
Devine-Tenney  (Corporation,  special 
representatives,  is  also  interested  in  the 
new  company. 

The  new  corporation  plans  not  only  to 
sell  space,  but  to  originate  ideas  and 
prepare  copy  suggestions.  A  statement 
of  its  proposed  activities  criticized  sorne 
copy  which  has  been  used  in  comic 
sections  as  lacking  humor,  and  argues 
that  unless  advertising  copy  is  kept  in 
harmony  with  the  purpose  of  the  comic 
section,  reader  interest  will  die  out  as 
the  novelty  wears  off. 


INT’L.  PROFITS  DOWN 

Report  Will  Show  $500,000  Net 
Against  $4,206,525  in  1930 

Earnings  of  International  Paper  & 
Power  (Company  in  1931  on  a  consoli¬ 
dated  basis  were  about  $500,000  com¬ 
pared  with  $4,206,525  in  1930  available 
for  dividends  after  interest,  deprecia¬ 
tion.  etc.,  or  $4.58  a  share  on  the  7% 
preferred  stock.  R.  Graustein.  pres¬ 
ident.  stated  at  the  annual  meeting  in 
Boston  last  week. 

Issuance  of  the  detailed  report  for 
the  year  has  been  delayed,  due  to  the 
problem  created  by  depreciation  of  ex- 
clianges,  especially  Canadian  and  Brit¬ 
ish,  and  to  the  fact  that  the  segregation 
of  water  powers  has  not  yet  been  en¬ 
tirely  completed. 

The  reduction  in  1931  net,  Mr.  Grau¬ 
stein  said,  was  due  in  large  part  to 
heavy  year-end  adjustments,  which 
were  mainly  the  result  of  adverse  busi¬ 
ness  conditions. 


TWO  JOIN  BLACKMAN 

L.  Jay  Hannah,  formerly  in  charge 
of  the  Chicago  office  of  Campbell 
Ewald  Company,  has  joined  the  Black¬ 
man  Company,  New  York.  L.  H. 
Sherrill,  formerly  of  the  advertising 
department  of  General  Foods  Corpora¬ 
tion,  has  also  joined  the  Blackman 
Company. 


MACFADDEN  SOLICITATION  HIT 


Federal  Trade  Commission  Issues 
Order  Against  Magazines 

Macfadden  Publications,  Inc.,  was 
ordered  this  week  by  the  Federal  Trade 
Commission  “to  cease  certain  represen¬ 
tations’’  regarding  subscription  prices 
of  its  magazines.  The  company  pub¬ 
lishes  Physical  Culture,  True  Story, 
True  Romanees,  Dream  World,  and 
other  magazines. 

The  order  stipulates  that  advertising 
“reduced”  subscription  prices,  “when 
such  is  not  the  fact,”  is  to  be  discon¬ 
tinued.  It  also  ordered  cessation  of 
advertising  that  made  it  appear  the 
prospective  subscriber  was  getting  a 
bargain  in  participating  in  an  offer  for 
a  limited  time,  when  the  time  was,  in 
fact,  not  limited,  or  in  an  offer  which 
made  it  appear  the  prospect  was  one  of 
a  selected  group  favored  with  a  lower 
price,  when  such  was  not  actually  the 
case. 

In  the  trade  commission’s  announce¬ 
ment  several  instances  of  subscription 
solicitation  were  cited,  which  were  in¬ 
strumental  in  bringing  about  the  pres¬ 
ent  order. 

Joseph  Schultz,  counsel  for  the 
Macfadden  Publications,  told  Editor  & 
Publisher  that  this  action  of  the  Fed¬ 
eral  body  was  a  result  of  the  proceed¬ 
ings  several  years  ago  in  which  the 
trial  examiner  of  the  trade  commission 
found  after  investigation  that  the  Mac¬ 
fadden  solicitation  plan  was  ethical. 
The  members  of  the  commission,  Mr. 
Schultz  said,  overruled  the  examiner, 
and  this  week’s  order  ultimately 
resulted. 


NEW  POSTOFFICE  BILL 

House  Grant*  Transient  Second 
Class  Rate  to  Advertising  Papers 

(Special  to  Editor  &  Publisher) 
Washington,  May  4 — A  bill  which 
will  permit  mailing  of  advertising  pub¬ 
lications  weighing  more  than  eight 
ounces  at  the  transient  second-class  post¬ 
age  rate  of  one  cent  for  each  two  ounces 
or  fraction,  instead  of  at  parcel  post 
rates  as  at  present  passed  the  House  by 
unanimous  consent  May  2. 

The  change,  which  was  suggested  by 
the  Post  Office  Department,  is  estimated 
to  bring  in  about  $100,000  per  month 
in  additional  revenue  to  the  department. 

The  publications  affected  are  distrib¬ 
uted  free  in  most  instances  by  the  pub¬ 
lishers  and  may  contain  not  more  than 
75  per  cent  of  advertising  matter.  At 
present  they  may  be  circulated  at  the 
transient  second-class  rate  if  they  weigh 
not  more  than  eight  ounces,  but  are 
subjected  to  parcel  post  rates  when  they 
are  above  that  weight 

Before  passing  the  bill  the  House 
reject^  an  amendment  proposed  by  the 
committee  on  post  office  and  post  roads 
which  would  have  applied  the  transient 
second-class  rates  or  parcel  post  rates, 
whichever  were  lower,  on  the  publica¬ 
tions  when  they  weighed  more  than 
eight  ounces.  Under  the  bill  as  passed 
by  the  House  the  publications  must  be 
mailed  at  the  transient  second-class  rate. 


SCHOOL  BUYS  TYPE  MACHINE 

After  an  agreement  reached  with  Al¬ 
bany  (N.  Y.)  Typographical  Union 
officials  that  only  youths  acceptable  as 
apprentices  would  be  permitteil  to  use 
the  machine,  the  City  Board  of  Educa¬ 
tion  this  week  ordered  a  typesetting 
machine  from  Mergenthaler  Linotype 
Company  at  $3,747.75.  It  will  be  in¬ 
stall^  in  the  Industrial  High  School. 


WINCHELL  ON  COAST 

Walter  Winchell,  New  York  Daily 
Mirror  columnist,  who  collapsed  in  a 
National  Broadcasting  Company  studio 
several  weeks  ago,  arrived  in  Santa 
Barbara,  Cal.,  this  week,  where  he  had 
been  ordered  by  his  physician.  He  is 
taking  a  sun  bath  cure.  He  will  re¬ 
main  in  California  indefinitely. 


ON  MAXON  N.  Y.  STAFF 

E.  W.  Macavoy  and  M.  R.  Herman, 
formerly  with  Lyman  Irish  &  Co..  New 
York,  have  join^  the  staff  of  Maxon, 
Inc.,  in  New  York. 


J.  V.  CONNOLLYS  SAIL 


J.  V,  Connolly,  president  of  Interna¬ 
tional  News  Service,  gets  the  last  word 
on  the  Shanghai  situation  from  Floyd 
Cihhons  before  sailing  on  the  S.  S. 
Satumia  last  week  with  Mr.  Connolly 
for  a  month’s  sojourn  in  Italy.  Left  to 
right:  J.  V.  Connolly,  Floyd  Gibbons 
and  Mrs.  Connolly. 


STORE  “STRIKE”  CONTINUES 

No  Developments  in  Action  of  Adver¬ 
tiser*  Against  World-Telegram 

The  department  store  advertising 
“strike”  against  the  New  York  World- 
Telegram  was  in  the  same  status  this 
week  as  it  was  when  it  started  on  April 
18  when  12  large  stores  withdrew  their 
copy  in  a  dispute  over  rates. 

The  three  large  stores  which  refused 
to  join  in  the  concerted  ban,  R.  H.  Macy 
&  Co.,  John  Wanamaker,  and  James  A. 
Hearn  &  Son,  were  still  in  the  paper 
in  large  space. 

Ray  A.  Huber,  World-Telegram  pub¬ 
lisher,  refused  to  comment  on  the  situ¬ 
ation,  saying  there  had  been  no  de¬ 
velopments. 

MACKAYE  LEAVES  N.  Y.  POST 

Milton  Mackaye,  New  York  Eve¬ 
ning  Post  reporter,  resigned  last  week 
to  do  free  lance  writing.  The  Post 
staff  gave  him  a  party  and  presented 
him  with  a  typewriter.  Mr.  Mackaye 
has  been  covering  the  developments  in 
the  Seabury  case.  His  series  of  arti¬ 
cles  on  the  “magistrate  court  racket” 
was  his  best  known  assignment,  and  is 
believed  to  have  been  instrumental  in 
bringing  about  the  present  investigation 
of  the  New  York  city  government. 
His  investigation  and  exjwse  of  the  box¬ 
ing  “racket”  also  won  him  wide  recog¬ 
nition.  While  on  the  Post  he  also  con¬ 
tributed  to  many  magazines  and  wrote  a 
mystery  novel. 

N.  Y.  PUBLISHERS  RE-ELECT 

All  officers  of  the  Publishers’  Asso¬ 
ciation  of  New  York  City  were  re¬ 
elected  at  the  regular  meeting  in  New 
York  May  5.  These  officers  are:  F.  A. 
Walker,  New  York  Sun,  chairman; 
Howard  Davis,  Nero  York  Herald 
Tribune,  president  of  the  American 
Newspaper  Publishers  Association,  vice- 
chairman:  L.  B.  Palmer,  general  man¬ 
ager  of  the  A.N.P.A.,  secretary,  and 
C.  C.  Lane,  treasurer.  L.  L.  Jones  is 
executive  secretary.  The  association 
will  move  its  offices  soon  from  the 
Pulitzer  Building  on  Park  Row  to  the 
New  York  Sun  building  at  280  Broad¬ 
way. 

FOWLER  TO  NEWELL-EMMETT 

George  S.  Fowler,  formerly  presi¬ 
dent  of  the  Pictorial  Review  Company, 
has  joined  the  Newell-Emmett  Com¬ 
pany,  New  York,  in  an  executive  posi¬ 
tion. 


FAITHFULL  CHARGES 
ARE  DISMISSED 

Criminal  Libel  Accusation  Againit 
N.  Y.  Daily  News  End* — Judge 
Writes  Caustic  Criticism  of 
Pres*  Practices 


The  criminal  libel  suit  of  Stanley  £ 
and  Helen  E.  Faithfull  against  Sidney 
Sutherland,  reporter,  and  Joseph  M 
Patterson,  publisher  of  the  Netv  York 
Daily  News,  was  dismissed  April  29  bv 
Magistrate  (3verton  Harris  in  Nei 
York.  The  judge’s  ruling  in  the  case 
carried  sharp  criticisms  of  newspaper 
practices. 

The  suit  was  instituted  Aug.  4,  1931, 
based  on  articles  Sutherland  wrote  on 
the  strange  murder  of  Starr  Faithfull.  I 
daughter  of  Helen  E.  Faithfull.  Suth¬ 
erland’s  articles,  it  was  alleged,  libeled 
both  the  mother  and  step-father  of  the 
murdered  girl,  and  also  libeled  her 
memory.  .\fter  hearing  considerable 
te.stimony  Judge  Harris  on  Nov.  11  dis¬ 
missed  the  charges  insofar  as  they  con¬ 
cerned  Mr.  and  Mrs.  Faithfull,  but  said 
he  had  found  evidence  that  Starr  Faith- 
full’s  memory  had  been  libeled,  and  in¬ 
vited  further  hearings  from  the  defense. 
The  defense  concluded  its  testimony 
Jan.  13,  1932.  The  judge  reserved  de¬ 
cision  until  the  dismissal  was  announced 
last  week. 

The  judge  said  he  felt  “constrained” 
to  dismiss  the  case  for  these  reasons: 

“The  statements  concerning  Starr  and 
Stanley  Faithfull  were  libelous,  and 
were  not  published  with  good  motives 
or  for  justifiable  ends;  but  their  sub¬ 
stantial  truth  is  established  by  the 
record,  and  they  were  fair  comments 
upon  a  public  matter,  which  the  writer 
and  the  newspaper  proprietor  offers  or 
explains  to  the  public.” 

Commenting  on  the  argument  of  the 
^fense  that  “whatever  they  had  pub¬ 
lished  had  theretofore  been  publishdin 
the  World-Telegram  which  the  de 
fendants  had  read  and  relied  upon  be¬ 
fore  writing  their  own  articles,”  which 
was  held  to  be  a  mitigating  circum¬ 
stance  in  a  civil  suit.  Judge  Harris 
said; 

“It  seems  to  me  that  such  a  defense  as 
this  should  be  strictly  examined  and 
cautiously  applied;  otherwise  one  rash 
publication  would  be  allowed  to  per¬ 
petuate  itself  by  a  series  of  rash  re^- 
tions  thereof.  I  assume,  reluctantly 
and  for  the  purpose  of  argument,  that 
defendants  might  properly  rely  upon 
the  accuracy  of  the  facts  which  they 
read  in  the  World-Telegram  articles, 
but  it  seems  to  me  that  the  innuendoes 
and  suggestions,  if  not  the  facts,  con¬ 
tained  in  defendants’  articles  are  broader 
in  statement  and  implication  than  die 
World-Telegram  articles  and  therefore 
fall  beyond  the  latter’s  protecthg 
mantle.” 

In  his  summary  of  the  case  Judge 
Harris  said: 

“That  a  lurid  re-hash  of  the  FaithM 
case,  including  the  dead  girl’s  life  and 
the  behavior  of  her  parents  before  and 
after  her  death,  falls  within  the  teg>l 
excuse  defined  in  Section  1342  P.L  is 
certainly  doubtful.  But  I  have  pnin- 
fully  concluded  that  this  penal  statute 
should  be  liberally  construed  against  the 
criminality  of  the  accused  persons.  The 
Faithfull  case  properly  or  improperly 
according  to  one’s  viewpoint  had  taken 
on  at  least  the  aspect  of  a  public  matter 
in  the  elaborately  organized  life  <>' 
today.  The  wording  of  the  statute  is 
too  vague  for  me  conscientiously  ^to  de¬ 
termine  that  even  the  defendants’  lund 
retelling  of  this  sordid  yet  pathetic  stop' 
amounts  to  criminal  libel  the  substanW 
truth  of  the  statements  having  uw 
established  as  indicated  above.  . 

“It  has  seemed  to  me  that  a  Maps- 
trate  should  construe  the  penal  statute 
liberally  and  apply  them  cautiously :  a™ 
leave  the  courts  of  record  the  making  o> 
new  law.” 

MOVES  BUSINESS  OFFICE 

The  Boston  Daily  Record  busiiK^ 
office  has  been  moved  from  the  ^ 
side  of  Devonshire  street  to  the  secono 
floor  of  No.  5  Winthrop  square. 
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GETS  LIFE  SENTENCE 
FOR  WRITER^S  DEATH 

Tom  Jonea,  Bootlegger,  la  Convicted 

of  Slaying  Hanael  Batten,  Hat- 
tieaburg  (Miaa.)  American 
Reporter 

(liy  telegraph  to  Editor  &  Publishkii) 

Hattiesburg,  Miss.,  May  3 — With 
Toni  Jones  convicted  and  his  wife, 
Venie  Jones,  awaiting  trial  for  murder 
in  the  same  connection,  the  death  of 
Hansel  Batten,  24,  newspaperman  of 
Hattiesburg,  soon  may  be  avenged.  The 
body  of  Batten  was  found  about  2:30 
the  morning  of  Feb.  10  last  on  the 
tracks  of  the  Southern  Railway  within 
the  city  limits.  City  police  at  first 
accepted  an  accident  theory,  but  circum¬ 
stances  surrounding  his  death  led  his 
father.  Postmaster  E  .T.  Batten  of  this 
city,  to  ask  county  and  special  officers 
to  continue  the  investigation. 

At  the  time  the  body  was  found  there 
was  noticed  a  lack  of  blood  on  the 
tracks  over  the  200-ft.  distance  the 
body  was  dragged  by  a  freight  train 
which  mangled  it.  Persons  first  to 
reach  the  scene  also  declared  the  body 
was  cold  within  15  minutes  after  it  was 
found.  The  first  medical  man  to  reach 
the  location  was  Dr.  J.  T.  Bowers, 
house  surgeon  for  a  local  hospital.  He 
noticed  that  Batten’s  eyes  were  closed 
—an  unusual  condition  in  a  case  of 
violent  death — and  the  body  was  cold. 

Investigation  was  slowed  by  refusal 
of  certain  persons  to  give  information. 
The  trail  led  persistently  to  Tom  Jones, 
bootlegger,  who  had  just  completed  a 
sentence  for  prohibition  law  violation 
in  the  federal  penitentiary  at  Atlanta. 

District  Attorney  Alexander  Currie 
ordered  warrants  for  arrest  of  Jones 
and  his  wife.  The  grand  jury  met  and 
indicted  the  couple  in  separate  indict¬ 
ments  each  one  charging  murder  of 
Ratten. 

.‘\fter  a  trial  of  five  days  Jones  was 
convicted  on  a  charge  of  first  degree 
murder,  the  jury  fixing  punishment  at 
life  imprisonment.  Evidence  presented 
by  the  state  constituted  a  closely  woven 
net  of  circumstances  pointing  to  the 
guilt  of  the  accused  man.  According 
to  the  state,  Jones  killed  Batten  while 
he  was  at  the  Jones’  home  and  placed 
the  body  on  the  tracks  to  hide  the 
crime. 

.\s  a  motive  for  the  crime  the  prose¬ 
cution  advanced  the  testimony  of  threats 
which  Jones  had  made  concerning 
Ratten  for  publication  of  a  news  re¬ 
port  in  the  Haltiesbiirff  American,  re¬ 
lating  a  police  court  case  which  in¬ 
volved  Mrs.  Jones  and  incidentally 
mentioned  the  fact  that  Jones  had  re¬ 
cently  been  released  from  prison.  Sev¬ 
eral  witnesses  swore  that  this  article 
had  incensed  Jones.  Batten  also  had 
told  his  father  of  threats  which  had 
been  made  to  him  by  telephone,  pre- 
sumably  by  Jones.  Jones  persistently 
denied  his  guilt.  He  is  now  being  held 
in  jail  pending  outcome  of  an  appeal 
which  will  be  filed  within  a  few  days 
by  his  attorneys. 

Batten  was  a  young  new-spaperman 
of  exceptional  ability.  He  was  a  grad¬ 
uate  of  Hattiesburg  high  school  and  for 
a  time  attended  the  University  of  Mis¬ 
sissippi.  During  high  school  and  col¬ 
lege  days  he  was  a  star  athlete,  excell¬ 
ing  especially  in  football.  He  was  of 
powerful  build  and  weighed  nearly  2(X) 
IKiunds. 

He  began  his  newspaper  career  with 
the  Hattiesburg  American,  then  went 
to  Shreveport,  where  he  joined  the 
7  imes.  Later  he  joined  the  Little  Rock 
Arkansas  Gazette  as  a  reporter  and 
scKin  won  promotion  to  the  state  editor¬ 
ship.  He  returned  to  Hattiesburg  and 
became  publicity  manager  for  Martin 
Sennet  Connor,  candidate  for  governor 
and  contributed  greatly  to  his  election. 
After  the  election  of  Connor  he  re¬ 
joined  the  staff  of  the  Hattiesburg 
American,  lieing  reporter  and  sports 
editor  at  time  of  his  death. 

Governor  Connor  and  other  state 
officials  attended  the  funeral  of  Batten 
together  with  hundreds  of  citizens  of 
this  city  and  state. 


REHEARING  DENIED 

Rehearing  of  an  appeal  sought  by 
Superior  Judge  Frank  C.  Collier,  who 
was  disqualified  from  hearing  contempt 
proceedings  against  H.  B.  R.  Briggs, 
Gilbert  Brown  and  Rodney  Brink,  offi¬ 
cials  of  the  Los  Angeles  Record,  was 
denied  April  29  in  a  ruling  issued  by  the 
California  Supreme  Court. 

N.  Y.  POST  LOWERS 
GENERAL  RATES 

Financial  Copy  Also  Affected  by 
Cut  and  Quantity  Discounts — 
Asheville  Citizen  and  Times 
Tilt  Discount  Scale 


Announcement  of  reductions  in  gen¬ 
eral  and  financial  advertising  rates  was 
made  this  week  by  the  Nexv  York 
livening  Post,  effective  May  2.  TTiis 
followed  a  reduction  in  local  rates  a 
week  earlier. 

A  new  rate  card  lists  a  general  ad¬ 
vertising  rate  of  45  cents  a  line,  with  a 
40-cent  rate  for  space  contracts  on 
which  5,000  lines  or  more  are  used 
within  a  year.  The  previous  rate  was 
50  cents  flat. 

For  financial  advertising,  the  tran¬ 
sient  rate  has  been  lowered  from  65 
cents  to  60  cents  a  line.  Advertisers 
using  insertions  weekly  for  a  year  on 
a  regular  schedule  of  one,  two,  or  three 
times  a  week,  will  now  have  rates  from 
54  to  50  cents,  instead  of  60  to  55  cents. 
In  addition,  space  rates  have  been  in¬ 
augurated  for  financial  advertising,  con¬ 
tracts  for  5,000  to  15,000  lines  within 
a  year  earning  rates  of  54  to  50  cents. 

Advertising  agencies  were  notified  of 
the  changes  in  a  letter  from  J.  Mora 
Boyle,  advertising  manager  of  the  Post, 
which  said :  “The  Post  makes  these  re¬ 
ductions  solely  because  of  its  desire  to 
cooperate  with  advertisers  to  the  greatest 
possible  extent  and  to  increase  the  effi¬ 
ciency  of  their  advertising  dollars  in 
times  when  maintenance  of  former 
volume  and  profits  is  a  most  serious 
problem.’’ 

The  Post  also  announced  the  appoint¬ 
ment  of  Hazen  H.  Morse  as  sales  pro¬ 
motion  manager.  He  was  formerly 
sales  promotion  manager  of  the  Neiv 
York  World,  and  more  recently  witli* 
the  Ntnv  York  American. 

A  new  local  advertising  rate  card 
issued  by  the  Asheville  (N.  C.)  Citizen 
jnd  Times  quotes  rates  for  only  the 
mo-ning  and  evening  combination,  and 
the  Sunday  Citizen-Times,  except  on 
daily  insertion  contracts,  on  which  sep¬ 
arate  rates  for  the  morning  and  the 
evening  paper  are  listed.  The  transient 
combination  rate  is  maintained  at  $1.65 
an  inch,  but  somewhat  higher  discounts 
are  allowed  on  quantity  contracts  of 
100  to  2,000  inches  in  one  month,  rang¬ 
ing  from  12  cents  to  40  cents  discount. 
The  old  card  gave  no  discount  for  less 
than  250  inches  in  a  month,  and  dis¬ 
counts  ranged  from  15  cents  for  that 
amount  to  33  cents  for  2,000  inches. 

Rates  for  daily  insertions  of  specified 
amounts  are  unchanged,  but  for  one  to 
three  insertions  a  week  rates  are  one  to 
two  cents  lower. 


FREEMAN  NAMED  M.  E. 

Charles  A.  S.  Freeman,  editorial 
executive  of  various  New  York  State 
newspapers  in  recent  years,  has  been 
named  managing  editor  of  the  Rochester 
Timcs-l’nion  to  succeed  the  late  George 
A.  Bradley,  it  was  announced  this  week 
by  Roy  C.  Kates,  general  manager.  Mr. 
Freeman  is  a  native  of  New  York  City 
and  the  son  of  the  late  Samuel  J.  Free¬ 
man,  who  was  an  editorial  writer  on  the 
Nezv  York  Obscn'cr.  He  was  at  various 
times  editor  of  the  Peekskill  Evening 
News,  city  editor  of  the  Binghamton 
Sun,  and  editor  of  the  Glean  Herald. 
He  was  on  the  city  staff  of  the  Yonkers 
Statesman  at  one  time. 


ALABAMA  GROUP  TO  MEET 

A  gridiron  banquet  will  be  the  feature 
of  the  annual  meeting  of  the  Alabama 
Press  Association  at  Montgomery,  Ala., 
July  21-22.  Grover  C.  Ilall,  editor, 
Montgomery  Advertiser,  will  lie  toast¬ 
master. 


CAPONE  SAYS  GOODBYE 
TO  REPORTERS 

ALPHONSE  CAPONE,  feeling 
-^blue  about  the  way  the  federal 
government  has  treated  him, 
gnarled  and  cursed  when  news¬ 
paper  men  went  to  visit  him  in 
his  Chicago  jail  cell  this  week 
before  he  left  for  his  new  home  in 
Atlanta. 

“Go  to  hell,  you  lousy  rats,”  he 
roared  at  his  visitors.  “Want  to 
take  me  for  a  ride  some  more, 
eh?  Well,  I'm  not  talking,  see? 
Get  to  hell  out  of  here.” 

This  little  speech  was  em¬ 
phasized  with  a  show  of  fist¬ 
shaking  by  the  fallen  ruler  of 
gangdom,  as  the  reporters  de¬ 
parted. 


TOOK  “RIDE’»  WITH  CAPONE 

Chicago  Reporter*  and  Photographers 
On  Train  With  Gang  Chief 

(lig  telegraph  to  Editor  &  Publisher) 

ChicaciO,  May  4.  —  Chicago  news¬ 
papers  covered  the  departure  of  A1 
Capone,  gang  chief,  sentenced  to  11 
years  in  the  federal  penitentiary  at  At¬ 
lanta,  in  great  detail. 

Harry  Hall,  Associated  Press  pho¬ 
tographer,  bought  a  ticket  to  Terre 
Haute  on  the  Dixie  flyer  in  order  to 
get  aboard  the  train  and  obtain  pictures 
of  Capone.  He  succeeded  in  getting  the 
pictures  and  persuaded  the  conductor  to 
stop  the  train  at  Chicago  Heights.  Hall 
was  back  to  the  A.P.  telephoto  office 
by  12:30  a.m. 

Reporters  on  board  the  train  to  At¬ 
lanta  were  Chesley  Manly,  Chicago 
Tributie;  Robert  Wood,  Chicago  Herald 
and  Examiner;  Karl  M.  Kahn,  Chi¬ 
cago  American  and  International  News 
Service;  Victor  Hacke,  Associated  Press 
and  Robert  T.  I.oughran,  United  Press. 
They  filed  their  early  morning  stories 
at  2 :30  a.m.  when  the  train  stopped  at 
Danville,  Ill. 


WILEY  LEAVES  FOR  EUROPE 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  accompanied  by  his 
niece  Miss  Regina  Wiley,  sailed  from 
New  York  April  29,  on  the  Saturnia 
for  Europe.  They  will  visit  Rome  at 
the  invitation  of  the  American  Ambas¬ 
sador  to  Italy  and  Mrs.  John  W.  Gar¬ 
rett  and  will  remain  until  May  18, 
when  they  will  leave  for  Florence  to 
visit  Myron  C.  Taylor,  chairman  of  the 
L’nited  States  Steel  Corporation  at  the 
X’illa  Schifanoia. 


NEWSPRINT  CONDITIONS  BAD 

The  first  quarter  of  this  current  year 
has  proved  the  worst  he  had  ever  known 
in  the  newsprint  industry,  Ernest  Ros- 
siter,  president  of  St.  Lawrence  Cor¬ 
poration,  told  the  annual  meeting  of  his 
shareholders  in  Montreal,  April  28. 
Some  improvement  was  noted  during 
the  month  of  April  the  president  said, 
although  it  was  yet  too  early  to  deter¬ 
mine  whether  or  not  this  gain  denoted 
anything  more  than  seasonal  improve¬ 
ment. 


KELLY-SMITH  PARTY 

The  18th  annual  convention  week 
party  of  the  Kelly-Smith  Company  was 
given  in  the  grill  room  of  the  Hotel 
Paramount,  New  York,  April  28,  dur¬ 
ing  the  American  Newspajier  Publish¬ 
ers’  Association  convention.  More  than 
200  newspaper  publishers,  advertising 
agents  and  national  and  local  advertising 
men  were  guests  of  the  special  rep¬ 
resentative  firm.  Cornelius  F.  Kelly 
presided  as  host. 


STARTS  DAILY  PUBLICATION 

The  Greenwich  (Conn.)  News  and 
Graphic,  founded  as  a  weekly  in  1879 
and  a  bi-weekly  since  1917,  began  pub¬ 
lication  as  a  daily  May  2.  M.  Edward 
Haggerty  is  publisher,  John  Rodemeyer, 
editor,  and  Walter  B.  Kelley,  associate 
editor.  The  George  B.  David  Company 
is  national  representative. 


FRIENDLY  CHAIRMAN 
OF  BUREAU  GROUP 

New  York  Sun  Man  Succeeds  Mac- 
farlane  as  Chairman  of 
Committee — Rogers’ 

Career  Extolled 


Edwin  S.  Friendly,  business  manager 
of  the  Nesv  York  Sun,  has  been  elected 
chairman  of  the  Committee  in  Charge 


E.  S.  ERIENDLr  W.  E.  Mackarlane 


of  the  Bureau  of  Advertising,  American 
Newspaper  Publishers’  Association.  He 
succeeds  W.  E.  Macfarlane  of  the  Chi¬ 
cago  Tribune,  who  after  serving  two 
years,  announced  his  decision  to  retire. 
Mr.  Macfarlane  will  act  as  vice-chair¬ 
man,  succeeding  Mr.  Friendly  in  tliat 
position. 

The  election  was  held  at  a  meeting 
of  the  committee  in  New  York,  after 
Howard  Davis,  newly  elected  president 
of  the  A.N.P.A.,  had  announced  the 
reappointment  of  all  committee  mem¬ 
bers  except  one,  A.  L.  Shuman  of  the 
Fort  Worth  Star-Telegram,  who  had 
asked  to  be  relieved. 

The  committee  as  organized  is  as 
follows : 

Edwin  S.  Friendly,  New  York  Sun, 
chairman. 

W.  E.  McFarlane,  Chicago  Tribune, 
vice-chairman. 

George  J.  Auer,  New  York  Herald 
Tribune. 

Prank  H.  Burgess,  La  Crosse  Tribune. 

Harry  Chandler,  Los  Angeles  Times. 

William  G.  Chandler,  Scripps-Howard 
Newspapers. 

W.  A,  Elliott,  Jacksonville  Times- 
Union. 

P.  I.  Ker,  Hamilton  (Ont.)  Spectator. 

Col.  Frank  Knox,  Chicago  Dailg  News. 

Roy  D.  Moore,  Canton  Repository. 

Fleming  Newbold,  Washington  Star. 

David  B.  Plum,  7'roy  Record, 

William  P.  Rogers,  lioston  Transcript. 

Fred  ScKilpIin,  St.  Cloud  Times- 
Journal. 

S.  E.  Thomason,  Tampa  Tribune. 

D.  E.  Town,  Hearst  Newspapers. 

Frank  E.  Tripp,  Gannett  Newspapers 

Louis  Wiley,  New  York  Times. 

The  committee  approved  plans  sub¬ 
mitted  by  William  A.  Thomson,  director 
of  the  Bureau,  for  further  promotional 
work  and  continued  contacts  with  na¬ 
tional  advertisers  and  agencies.  Sales 
promotional  services  for  the  Bureau 
members  will  also  be  continued,  it  was 
decided.  Publication  of  a  new  edition 
of  “A  Newspaper  Atlas,”  to  contain 
additional  reference  material  was  also 
approved. 

Resolutions  were  ado|)ted  on  the  death 
of  Jason  Rogers,  former  publisher  of 
the  New  York  Globe,  who  played  a 
prominent  part  in  organization  of  the 
Bureau  and  served  as  a  member  of  the 
original  committee  in  charge.  The 
resolutions,  offered  by  Mr.  NewbokI, 
follow : 

“Whereas,  the  Committee  in  Charge 
of  the  Bureau  of  Advertising,  Ameri¬ 
can  Newspaper  Publishers’  Association, 
have  learned  with  the  deepest  sorrow 
of  the  death  of  their  former  associate, 
Jason  Rogers,  and 

“Whereas,  the  conception  and  the 
organization  of  the  Bureau  of  Advertis¬ 
ing  were  largely  the  products  of  his 
vision  and  enthusiasm,  therefore,  be  it 

“Resolved,  that  it  is  the  sense  of  the 
Committee  that  a  good  friend  and  fel¬ 
low  worker  in  the  cause  of  newspaper 
advertising  has  been  lost  to  the  industry, 
but  that  tile  constructive  work  he  began 
will  live  as  a  testament  to  his  untiring 
activities  and  devotion  to  his  profession, 
and  be  it  further 

“Resolved,  that  the  Committee  express 
its  sympathy  and  its  heart-felt  sense  of 
loss  to  his  family,  and  that  a  copy  of 
this  resolution  be  sent  to  them.” 


SIX  HONORED  BY  SIGMA  DELTA  CHI 
FOR  BRILLIANT  NEWSPAPER  WORK 


NEWS  STORIES  BASIS  OF 
JUDGE’S  SENTENCE 

HEN  the  prosecuting  officers 
^  failed  to  appear  against  a  man 
held  for  prohibition  law  violations 
in  Atlanta  last  week.  Judge  Jesse  M. 
Wood,  used  stories  of  the  case  in 
Atlanta  newspapers  as  a  basis  for 
sentencing  the  'prisoner.  The  judge 
asked  the  defendant  if  newspaper 
accounts  of  his  case  were  ’’substan* 
tially  correct.” 

The  defendant  admitted  they  were. 

“Twelve  months  on  the  chain 
gang,”  the  judge  decreed. 


Gold  Keys  Awarded  To  Mowrer,  Hale,  Adams,  A.  D.  Noyes, 
Darling,  and  Yost — Scholarship  Awards  Announced 
For  120  Journalism  Seniors 


SIX  newspapermen,  whose  work  has  for  the  clarity,  exactness  and  interest 
“added  to  the  dignity  and  respon-  of  his  dispatches;  for  his  exemplary 
sibility  of  journalism,”  were  awarded  development  of  authoritative  news 
gold  keys  by  Sigma  Delta  Chi  this  sources,  enabling  him  to  anticipate  sig- 


dom  that  comes  of  broad  reading,  keen  Pesek,  Harold  Samuel  Rossman,  Syivlt 
observation,  and  deep  thinking  ;  a  genius  ^^ifmve^rJlty-M.  Phillip 

in  the  utilization  of  humor  m  art  for  chapman,  Odessa  Dublnsky,  Anna  Kline 
the  achievement  of  serious  ends ;  a  and  Harvey  S.  Miller, 
com^tent  and  diverting  reporter  in  co^hranr'jLk  "Use®  e^‘’3  0®"? 
word  as  well  as  m  picture.  Good. 

Casper  S.  Yost:  “Occupant  of  a  dis-  University  of  Oregon — Robert  K.  Allen, 

tinguished  position  in  the  newspaper  i^‘g^sw^il.”wiUis“  siott^Dunway! 
world,  whose  cool  and  serene  judgment  Perigo,  William  Harry  Van  Dine, 
long  has  been  an  aid  in  the  solution  Pennsylvania  State  College — Hugo  K 
of  problems  of  municipality,  state  and  ^"&^n'iverslty  o7piul^rgi%ober^ 
nation;  originator  and  first  president  of  ningham  Machesney,  and  John  James 
the  American  Society  of  Newspaper  Smoyer. 

Editors;  honored  for  his  long  commit-  MlVd"red‘'ltk^ples  a^nd*  Leroy*" wSnr®*'“ 
nient  to  the  highest  ideals  of  journal-  Southern  Methodist  University — Jack 
ism,  and  his  consistent  contribution  to  Glasgon  Hogan. 

its  thoughtful  exnression  ”  Stanford  University — Thomas  D.  AH- 

us  inougniiui  expression  _  Edmond  Charles  Guard. 

1  he  award  oi  scholarships  to  the  liU  Syracuse  University — Leah  Kasner 
seniors  is  based  on  a  high  scholastic  and  Esther  Luxemberg. 
average  not  only  in  journalism  courses  Hester‘^E*^H^^se*n*^** 

but  in  general  academic  courses  during  University  of  Texas— Elizabeth  Beum- 
the  student’s  four  years,  the  Sigma  her,  Evangeline  Chatmas,  Joe  Cook,  and 
Delta  Chi  announcement  stated.  Re-  of  Washington  -  Tracj 

cipients  of  these  awards  were :  Margaret  Harper  and  Alda  Martell. 

Butler  University — ^Adelaide  Gould  and  Washington  and  Lee  University— C.E, 

Edwin  Hobson.  Allen,  Jr. 

University  of  Colorado— Betty  Adams  Western  Reserve  University— Jamei 
and  Mary  Ad.ams.  Joseph  Clarke. 

Columbia  University — Michael  Joseph  „  University  of  Wisconsin — Ruth  L 
Caplan,  William  Henry  Harrison,  Frank  Blehusen,  William  F.  Canfield,  Harry  G. 
R.  Kelley,  Selma  Kautzik,  Margaret  John  H.  Thompson,  Evelyn  L 

Ohlson,  Jonathan  Downer  Springer  and  V'oge,  and  Harry  E.  Wood,  Jr. 


F.  P.  Adams  j.  x.  DAltDiNO  A.  D.  Notes 

h  the  national  jour-  nificant  events  as  well  as  to  report 
s  annual  scholar-  them  with  distinction ;  commander  of 
seniors  in  36  schools  the  confidence  of  statesmen  and  corn- 
journalism  where  it  moners,  diplomats  and  militarists. 
The  recipients  of  scholars  and  aesthetes — of  all  with  whom 
ch  will  be  made  an  he  comes  in  contact,  including  the  pub- 
rere-  Paul  Scott  lie  to  whose  servic  he  is  committed.” 
director  of  the  Chi-  Philip  Hale:  “The  most  learned  of 
f  foreign  service;  American  music  critics,  whose  authori- 
and  drama  critic  of  tative  critiques  and  historical  commen- 
the  Boston  Her-  taries  have  been,  for  a  generation, 
a/</;  Franklin  P.  source  material  for  students  and  writers 
Adams,  colum-  in  his  field;  a  splendid  influence  alike 
nist  of  New  York  upon  the  musical  and  journalistic 
Herald  Tribune;  worlds,  and  upon  the  stage,  as  a  result 
Alexander  Dana  of  the  depth  of  his  scholarship  and  the 
Noyes,  financial  catholicity  of  his  taste,  neither  of  which 
editor  of  Neiv  has  been  dulled  by  time.” 

York  Times;  Jay  Franklin  P.  Adams:  “The  highest 
N.  Darling,  car-  type  of  columnist  America  yet  has  pro- 
toonist,  of  Des  duced;  a  subtle  and  highly  organized 
Moines  Register  humorist;  a  discriminating  editor  with 

Band  Tribune  and  a  genius  for  cultivating  talent  in  others ; 

New  York  Her-  not  merely  a  versifier,  but  a  poet,  whose 
-  aid  Tribune  Syn-  odes  have  been  acclaimed  by  rhetori- 
dicate;  and  Cas-  cians  and  critics  as  worthy  of  Horace.” 
per  S.  Yost,  .Alexander  Dana  Noyes :  “An  astute 
torial  page  of  the  and  unimpeachable  journalist;  learned 
mocrat.  in  the  broad  field  of  economics;  pro¬ 

keys,  the  judges  for  found,  but  never  turgid,  in  his  analyses 
tated:  of  business  conditions;  possessed  of  the 

ing  American  repre-  respect  and  confidence  of  the  greatest 
^ress,  it  is  the  aim  financiers  and  financial  houses;  a  guide 


OREGON  SCHOOL  SAVED 


ARRANGED  EDUCATION  CONVENTION 


NEWSPAPER  CLUB  ELECTS 


K.  B.  Stile*  Head*  N.  Y.  Group— 
M.  E.  Pew  Elected  Vice-Pre»ide*t 

Kent  B.  Stiles,  editor  of  Distributm 
Warehousing,  was  elected  president  of 
the  Newspaper  Club  of  New  York  at 
its  annual  meeting.  May  2,  and  Marlon 
E.  Pew,  editor  of  Editor  &  PuBLisHta, 
was  elected  first  vice-president.  Othor 
officers  chosen  were:  Thomas  S.  RioO’ 
associate  editor  The  Panel,  second  vi«- 
president;  Arthur  Tucker,  executive 
secretary  of  the  Controllers’  Institute 
of  America,  treasurer;  Frank  R.  Stitch, 
public  relations  counsel,  recording  sec¬ 
retary:  and  Shelley  Pierce  of  the  .Vcti 
York  journal  of  Commerce,  correspond¬ 
ing  secretary. 

Active  directors  elected  were :  Charte 
H.  Small,  Jacob  MagidofT,  Edward  N 
Jackson,  A1  Ettlinger,  Lowell  Lympi^ 
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IS 


H.W  the  TRULINE 


formula  works 


TRULINE  FORMULA  .  .  .  Divide  the  total  circulation  by  the  effective 
circulation  and  multiply  by  the  line  rate. 


A.  B.  G.  statement  of  every  newspaper  pre¬ 
sents  three  important  divisions  of  circulation: 
(1)  City  Circulation,  (2)  Trading  Territory  Circu¬ 
lation  and  (3)  “All  Other” — chiefly  waste  rural 
scatteration  which  is  nowhere  sufficiently  concen¬ 
trated  to  do  a  selling  job. 

STANDARD  RATE  AND  DATA  SERVICE  nOW  presents  this 
information  also  by  ptercentages  which  have  a  direct 
application  to  the  advertising  appropriation.  What 
percentage  of  your  money  creates  sales  in  the  City, 
what  percentage  in  the  Trading  Territory — and  what 
percentage  of  your  money  is  wasted? 


If  20%  is  waste,  the  REAL  cost  increases . 

If  30%  is  waste,  the  REAL  cost  increases .  43% 

If  40%  is  waste,  the  REAL  cost  increases .  67% 

If  50%  is  waste,  the  REAL  cost  increases .  100% 


LINE 

TRULINE 

EXCESS  OVER 

LINE 

TRULINE 

EXCESS  OVER 

RATE 

RATE 

LINE  RATE 

RATE 

RATE 

LINE  RATE 

Cleveland  Press  (Scripps-Howard)  . . . 

..  42c 

44.4 

5.7%  higher 

Houston  Chronicle  . 

..  18c 

34.5 

91.7%  higher 

Cleveland  Plain-Dealer  . 

..  42 

57.0 

35.7%  higher 

Houston  Post  . 

..  17 

28.5 

67.6%  higher 

Cleveland  News  . 

..  38 

41.9 

103%  higher 

Birmingham  Post  (Scripps-Howard)  . 

.  15c 

17.5 

16.7%  higher 

Columbus  Citizen  (Scripps-Howard)  . 

..  20c 

22.3 

11.5%  higher 

Birmingham  News-Age-Herald  . 

27 

38.1 

41.1%  higher 

Columbus  Dispatch  . 

..  24 

32.8 

36.7%  higher 

San  Francisco  News  (Scripps-Howard) . 

..  22c 

22.4 

13%  higher 

.  42 

54.9 

30.7%  higher 

Oklahoma  News  (Scripps-Howard)  . . . 
Oklahoman  Times  . 

. .  14c 
..  40 

14.4 

51.9 

2.9%  higher 
293%  higher 

San  Francisco  Call-Bulletin  . 

..  28 

303 

10.0%  higher 

Fort  Worth  Press  (Scripps-Howard) . . . 

. .  10c 

10.4 

4.0%  higher 

Buffalo  Times  (Scripps-Howard)  . 

..  24c 

26.1 

83%  higher 

Fort  Worth  Star-Telegram . 

..  29 

50.3 

73.4%  higher 

Buffalo  News  . 

..  35 

40.2 

Buffalo  Courier-Express  . 

..  25 

27.6 

Indianapolis  Times  (Scripps-Howard) . . 

. .  15c 

16.1 

73%  higher 

Indianapolis  News  . 

..  27 

32.6 

20.7%  higher 

Houston  Press  (Scripps-Howard)  _ 

..  I3c 

143 

10.0%  higher 

Indianapolis  Star  . 

..  22 

28.6 

30.0%  higher 

CONCENTRATE  YOUR  ADVERTISING  WHERE  GREATEST  PROFIT  CAN  BE  MADE. 
NOT  IN  YEARS  HAS  ELIMINATION  OF  WASJE  BEEN  SO  IMPORTANT 


SCRIPPS- HOWARD 


NEWSPAPERS 


MEMBERS  OF  THE  UNITED  PRESS  ...  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS  .  . .  AND  OF  MEDIA  RECORDS,  INC. 


SAN  FRA.NCI8CO  .  Kme$  BUFFALO  .  .  .  Timei 

WASHINGTON  .  .  Newt  INDIANAPOLIS  .  Timet 

CINCINNATI  .  .  Pott  DENVER  .  Roekt  Mt.  JVnct 

PITTSBURGH  .  .  Prett  COVINGTON  Kentucky  Pott  TOLEDO  . 

— A'entnelrir  Edition  ot  Cineinnati  Pott 


Newt-Bee 


*1#  PARK  AVENUE.  NEW  TORK  CHICAGO  .  SAN  FRANCISCO 


COLUMBUS.  .  .  CUieen  HOUSTON  .  .  .  Prett  KNOXVILLE  Newt-SentUul 

AKRO.N  .  .  Timet-Prett  YOUNGSTOWN  .  Teleoram  EL  PASO  .  .  .  Herald-Pott 

BIRMINGHAM  .  .  .  Pott  PORT  WORTH  .  .  .  Prett  SAN  DIEGO  .  .  .  8i<i« 

MEMPHIS  Prett-Seimitar  OKLAHOMA  CITY  .  Newt  EVANSVILLE  .  .  Prett 

AIHUQUBRQUE  .  .  .  New  Meeleo  State  Tribune 

DETROIT  LOS  ANGELES  .  ATLANTA  PHILADEIPHIA 


BUFFALO  DALLAS 


CANADIAN  DAILIES  REPORT  SLOW 
GAIN  IN  GENERAL  BUSINESS  FIELD 


WELLS  DRURY  DIES 


COHEN  TAKES  SENATE  OATH 


Pioneer  Coact  Editor  Had  Colorful 
Career — Friend  of  Twain 

Wells  Drury,  pioneer  newspaper  edi¬ 
tor  of  the  Pacific  Coast,  and  friend  of 
the  late  Mark  Twain,  died  May  4  at 
his  home  in  Berkeley,  Cal.,  after  an 
illness  of  several  years.  He  was  81 
years  old. 

Mr.  Drury  was  born  in  a  log  cabin 
at  New  Boston,  Ill.,  on  Sept.  16,  1851, 
his  parents  being  Squire  Thompson 
Drury  and  Rebecca  Drury.  The  next 
year  the  family  started  across  the 
plains  in  a  covered  wagon,  following 
the  Oregon  trail.  Cholera  attacked  the 
party  and  both  parents  died. 

The  infant  was  thereupon  adopted  by 
the  Rev.  Alfred  R.  Elder,  a  Iwyhood 
friend  of  Lincoln. 

Schooling  followed  at  the  Olympia 
High  School  and  at  Christian  College, 
Monmouth,  Ore.  Then  Drury  served 
an  apprenticeship  as  a  compositor  in 
Seattle  and  Portland,  but  in  1870  be¬ 
came  a  reporter  in  Vancouver,  B.  C. 

Mr.  Drury  was  a  delegate  from 
Nevada  to  the  Republican  convention 
which  nominated  Blaine  in  1884,  and 
in  1887-88  was  Speaker  pro  tempore  of 
the  Nevada  House  of  Representatives. 

Thereafter  he  went  to  the  Denver 
Republican,  the  Kansas  City  Journal 
and  the  Chicago  Inter-Ocean,  all  in 
1888.  The  next  year  he  was  night  edi¬ 
tor  of  the  San  Francisco  Examiner. 
Later  he  founded  the  Sacramento 
Evening  Neivs,  publishing  it  for  two 
years. 

He  afterward  held  editorial  posts  on 
several  pai)ers. 


Labor  Relations  Amicable — Paper  Mills  at  50  Per  Cent 
Capacity  —  E.  G.  Smith  of  Quebec  Chronicle- 
Telegraph  Is  Elected  President 


(Hii  teU  ftraph  to  Kditor  &  Pcblishkk) 

Toronto,  May  S — commenting  breaks,  he_said  and 
that  relationship  between  news- 
l»apers  and  union  labor  had  been  gen¬ 
erally  amicable  to  date. 


to  “play  fair.”  The  papers  all  got  even 
'  ,  '  ‘  ‘  ■  ‘‘no  scoops”  came 

from  his  office.  He  regarded  the  news¬ 
papers  as  an  avenue  of  communciation 

_ _  _  ,  reports  sub-  w'ith  the  public,  and  felt  that  if  he 

mitt^  to  the  annual  convention  of  the  didn’t  play  fair  with  the  newspapers  he 
Canadian  Daily  Newspaper  Association  was  not  playing  fair  with  the  citzens. 
at  the  Royal  York  Hotel  here  reflected  Mayor  Stewart  was  introduced  by 
a  sound  financial  condition  among  the  C.  O.  Knowles,  editor  of  the  Evening 
memt>ership.  Telegram,  who  took  the  opportunity  of 

K.  G.  Smith,  Quebec  Chronicle-Tele-  welcoming  to  Toronto  the  publishers 
giaph,  was  elected  president,  succeeding  representative  of  all  parts  of  Canada. 
11.  B.  Muir,  Kingston  H’hig-Standard.  F.  J.  Burd,  of  the  Vancouver  Province, 
Other  officers  electetl  are:  V^ice-presi-  expressing  the  associations  thanks  to 
dent.  A.  \V.  Robb.  Halifax  Herald  e-r  the  Mayor,  recalled  the  recent  sugges- 
Mail;  treasurer,  William  Wallace,  Tor-  tion  of  the  Mayor  of  Winnijieg  that  all 
onto  Star.  Directors  elected  are :  newspapers  should  be  abolished.  “At 

.\.  R.  Alloway,  Osbatoa  Times;  H.  G.  that  time,”  said  Mr.  Burd,  “I  revised 
Brewer,  Montreal  .Star;  Senator  W.  A.  his  suggestion  by  suggesting  that  it 
Buchanan,  J^etbbridge  Herald;  F.  J.  would  be  in  the  interests  of  Canada  if 
Burd,  I’ancoiiver  Frovince;  W.  J.  J.  all  politicians  were  abolished,  but  hav- 
Butler,  Toronto  Mail  <‘-r  Empire;  T.  F.  ing  heard  the  chief  Magistrate  of  Tor- 
Drummie,  Saint  John  Telegraph-Jour-  onto  today,  I  must  amend  my  own  sug- 
nal  &  Times-Globc ;  T.  N.  Dwan,  Tor-  gestion  to  exclude  him.” 
onto  Telegram;  H.  A.  Graybiel,  IVind-  H.  B.  Muir,  of  Kingston,  president 
sor  Border  Cities  Star;  Emile  Jean,  of  the  association,  was  chairman,  and 
Three  Riz’crs  Le  Xouvclliste;  F.  I.  others  at  the  head  table  included  E.  G. 
Ker,  Hamilton  Spectator;  H.  E.  Smith,  Quebec;  W.  B.  Preston,  Brant- 
Lemieux,  Ottawa  Le  Droit,  E.  H.  ford;  W.  Rupert  Davies,  Kingston; 
Macklin,  Free  Prcjj;  Thomas  J.  Harry  Smith,  of  the  C.P.R. ;  A.  D. 

Miller,  Moose  Jazv  Timcs-Herald ;  MacKenzie,  of  Sarnia,  and  A.  VV’.  Robb, 
W.  j.  Motz,  Kitchener  Record;  Col.  of  Halifax. 

R.  F.  Parkinson,  Ottan’a  Journal;  Earlier,  the  Board  of  Directors  of 
(leorges  Pelletier,  Montreal  Le  Devoir;  the  Canadian  press  were  in  session. 
W.  B.  Preston,  Brantford  Expositor;  M.  E.  Nicholls,  Winnipeg  Tribune, 
Victor  Sifton,  Regina  Leader-Post;  president  of  the  Canadian  press,  pre- 
D.  Smith,  Fort  William  Timcs-Journal ;  sided.  Directors  in  attendance  were: 
O.  L.  Spencer,  Calgary  Herald;  I-!.  Norman  Smith,  Ottazva  Journal, 
W.  G.  C.  Sutton,  Montreal  Gazette;  honorary  president;  H.  P.  Duchemin, 
Charles  Thomas,  London  Free  Press.  the  Sydney  (N.  S.)  Post;  Senator 

■  The  association  closed  its  convention  W.  H.  Dennis,  Halifax  Herald;  j.  A. 
with  a  dinner  at  which  the  chief  speaker  McNeil,  Montreal  Gazette;  Oswald 
was  Sir  Willmott  Lewis,  Washington  .\layrand,  La  Presse,  Montreal;  E.  j. 
correspondent  for  the  London  Times.  .Archibald  Montreal  Star;  W.  Rupert 
During  the  past  year,  two  new  mem-  Davies,  Kingston  Whig  -  Standard ; 
bers,  L’Ez'angeline,  of  Moncton,  N.  B.,  Harry  W.  Anderson,  Toronto  Globe; 
and  the  Daily  Tribune,  of  Cranbrook,  John  Scott,  Toronto  Mail  ir  Empire; 
n.C.,  were  elected  to  the  organization.  .Arthur  R.  Ford,  London  Free  Press; 
The  numerical  membership  remains  un-  E.  H.  Macklin,  Winnipeg  Tree  Press; 
changed.  The  paper  committee  prophe-  Mayor  Victor  Sifton,  Regina  Leader- 
sied  a  slow  return  to  capacity  operation.  Post;  Thomas  Miller,  Moose  Jazv 
as  mills  were  now  operating  at  an  aver-  Limes;  John  M.  Imrie,  Edmonton  Jour- 
age  of  a  little  above  50  percent  of  rated  nal;  Senator  W.  A.  Buchanan,  Leth- 
capacity.  bridge  Herald;  J.  F.  Burd,  I’ancouz’er 

The  association  was  operating  within  Proz'Ince;  B.  C.  Nicholas,  I'ictoria 
its  yearly  budget,  the  treasurer  reported.  Colonist. 

Hoix*  was  expressed  that  when  the  Unable  to  attend  were  Henri  Garnon. 
Copyright  Act  was  again  amended  some  Quebec  Le  Soldi,  first  vice-president, 
provision  for  greater  protection  of  aud  H.  P.  Robinson.  .Saint  John  t  imes- 
newspapers  would  be  included.  Mem-  Globe. 
btrs  deemed  this  a  necessity,  since  ' 

technically  every  newspaper  in  Canada  NEWSPAPER  DAY  MAY  20 
whirl,  copied  or  quoted  another  is  Editors  and  publishers  of  South 
guilty  of  a  breach  of  the  law  and  is  Dakota  will  meet  at  State  College, 
liable  for  damages.  Brookings,  May  20,  for  their  second 

In  detailing  the  symptoms  of  the  de-  annual  newspaper  day,  siK>nsored  by 
creased  volume  of  business,  the  adver-  printing  and  journalism  department 
tising  policy  and  promotion  committees  college, 

expressed  every  hope  for  improvement 

and  advised  the  publishers  to  “play  I  V*  B/B/B/B/B/B/Q/B/B/B/Q/g 

game  together,  pooling  their  knowledge  ■ 

and  resources  as  much  as  possible.”  I  ^  b 

Criticism  was  leveled  at  assertions  CTl  QT  >  x  ✓ 

of  unjustified  rate  structures;  attempts  /  /  / 


John  Cohen,  publisher,  Atlanta  Journal, 
(right)  being  congratulated  by  Vice- 
President  Curtis  shortly  after  Mr.  Cohen 
had  been  sworn  in  as  a  member  of  the 
U.  S.  Senate  last  week. 


CLIPPING  BUREAU  MOVES 


Worcester,  Massachusetts 


A  MARKET  OF 
GROWING  IMPORTANCE 


Within  an  average  18-mile  radius  from  Worcester  are  some  three-score  substantial 
communities  forming  an  integral  part  of  the  Worcester  Market.  The  population  of 
this  Worcester  suburban  territory  is  greater  than  that  of  Worcester:  its  standards  of 
living  and  ability-to-buy  are  equally  as  great. 

56.92%  of  these  Suburban  Families  Own  Their  Their  Homes 

61.55%  Have  Savings  Accounts 

93.41  %  Live  in  Homes  Wired  for  Electricity 

42.87%  Have  Pianos 

43.66%  Have  Radios 

More  than  40%  of  these  suburban  families  own  cars,  and  a  large  proportion  of  them 
live  within  an  easy  1 5  to  30-minute  ride  from  Worcester  stores. 

Every  trend  of  the  limes  serves  to  emphasize  the  growing  importance  of 
this  Worcester  Suburban  Afar^et.  Here,  as  throughout  the  nation,  the 
smaller  communities  are  growing  at  a  rate  more  rapid  than  that  of  the  large 
cities  which  they  surround.  Here,  as  elsewhere,  good  roads  and  modern 
transportation  enable  more  people  every  year  to  combine  the  pleasures  of 
living  in  a  small  community  with  the  advantages  of  buying  in  a  large  city. 

Of  significance  to  advertisers  is  the  fact  that  the  dominant  newspapers  of  Worcester 
are  dominant  also  throughout  the  entire  Worcester  suburban  area.  Of  all  families 
in  this  average  18-mile  suburban  territory  who  regularly  read  a  Worcester  news¬ 
paper. 

The  Telegram  and  Gazette  mm  mmm 

Maintain  Every-Day  ’  i  ■  I '  i 

Home  Contact  With  m  i  O 


Among  the  major  achievements  of 
our  Engineering  Department  was 
the  designing  of  the  Unit  system  of 
Steel  Newspaper  Composing  Room 
Equipments.  These  Equipments  are 
constructed  carefully  and  stoutly  to 
withstand  the  severe  wear  and  tear 
of  newspiapser  work  and  afford  the 
maximum  of  durability. 

A  _  Write  Selling  House 

rimeriCdn  nearest  you 

Type  Founders  Company 

VISUALIZERS  AND  PLANNERS 

□/O/a/O/O^D/D/V/Di^XD/a/B 


Advertisers  May  Cultivate  the  ENTIRE  Worcester  Market, 
City  and  Suburban,  Through  These  Newspapers  ALONE 

Average  Net  Paid  Circulation  for  the  Year  1931 

OVER  105,000  DAILY  OVER  53,000  SUNDAY 


THE  TELEGRAM-GAZETTE 


Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

Bouton  Chicago  Detroit  Philadelphia  San  Francisco 


J 


Out  of  photographic  material  for  10  campaigns 
examples  were  selected  from  3  for  use  in  this  page 


These  two  illustrations  for  optician 
advertising  ore  typical  of  the  twenty- 
four  offered  in  Catalog  16.  Every 
photograph  was  token  under  the 
direction  of  a  well  known  optometrist. 
Styles  and  fittings  are  authoritative. 


In  Catalog  16  there  are  not  only 
twelve  illustrations  specially 
posed  for  mortician  advertising  but 
copy  suggestions  accompany 
each  illustration.  As  offered,  they 
comprise  a  completed  campaign. 


Among  eighteen  fine  illustrations  for 
bakery  goods  in  this  latest  Kimberly- 
Clark  Catalog  of  Photographs  there 
are  a  full  half  dozen  that  are  unique 
in  the  accessories  shown.  They  are, 
as  you  can  see,  far  more  than  plain 
illustrations  of  bread  and  pastry. 
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J.  W.  WOODRUFF  RESIGNS 

Keith  Succeed*  Him  a*  Associate 
Editor,  Montgomery  Advertiser 

The  resignation  of  Joel  W.  Wood- 


wholly  nugatory  by  advertising  that  ruff,  associate  editor.  Montgomery 
they  would  deliver  the  paper  without  a  (Ala.)  Advertiser,  was  announced  May 


$25,000  LIBEL  VERDICT  TO  12  cents  a  week  delivered  by  boys.  Six  J.  W.  WOODRUFF  RESIGNS 

•  ^  Qsys  ^  Wstcn  us  ijrow  - 

IS  REVERSED  BY  HIGH  COURT  “So  after  promising  the  newsdealers  Keith  Succeed*  Him  as  Associate 

_  that  they  might  have  their  delivery  Editor,  Montgomery  Advertiser 

Their  Action.  Fairly  Subjected  Them  To  Charge.  Made  By  J."' 

Harry  B.  Haines  of  Paterson  Evening  News  Judge  they  would  deliver  the  paper  without  a  (Ala.)  Advertiser,  was  announced  May 

e_„-  I—  R— vtaaw  nf  r'aaca  delivery  charge.  1  by  Grover  C.  Hall,  editor.  Walling 

Says  In  Review  of  Case  -We  think  that  this  fairly  subjected  Keith,  reporter,  was  appointed  to  suc- 

— ; -  _  _  the  Ridders  to  the  charge  made  in  the  ^eed  Mr.  Woodruff. 

A  JUDGMENT  for  $25,000  in  favor  roborated  in  every  essential  by  the  wit-  articles  as  to  their  treatment  of  the  \  brother  of  the  late  “Fu/zv”  Wood- 
_  of  Bernard  H.  Bidder  Joseph  E.  nesses  Masiello  and  Young  newsdealers,  and  that  the  defense  of  ruflf,  beloved  Atlanta  and  Montgomerv 

Kidder  and  Victor  F.  Kidder  against  Ihe  same  day,  these  boys,  whose  justification  was  fully  sustained.  The  newspaperman  Joel  Woixlruff  started 
Harry  B.  Haines,  editor  of  Paterson  corruption  had  thus  been  attempted  by  Court  erred  on  the  proven  facts  in  find-  g  printer,  later  studied  law  and  was 
(N.  J.)  Evening  News,  was  reversed  Bidders’  agent,  went  to  Ashworth,  their  ing  for  the  plaintiff.  The  judgment  admitted  to  the  bar  practicing  in  Mont- 


delivery  charge. 


1  by  Grover  C.  Hall,  editor.  Walling 


^is  week  in  a  decision  by  the  Apjiellate  employer,  with  sufficient  copies  of  the  should  be  reversed  with  costs,  and 


Tfe  joined  the  .\dvertiser 


Division  of  the  New  York  Supreme  plaintiffs’  paper  received  from  the  plain-  judgment  directed  for  the  defendant  jjpr.  25  1929  as  state  news  editor 


By  unanimous  decision,  the  Bidders’  tomers. 

libel  compHint  on  which  the  trial  court  “Subspuently,  Whidden  told  the  VOLUNTARY  REDUCTION  Walling  Keith  started' on  the  Bir- 

directed  the  verdict  in  their  favor  is  new.sdealers  committee  that  he  had  got-  vuuuwiakt  Kbuuciiun  4ae-Herald  in  19^7  and 

dismissed.  Justice  McAvoy  wrote  the  ten  in  touch  with  Bidder  Brothers  and  .  A  voluntary  reduction  of  $5  weekly  ^  ®  columnist  for 

opinion  m  which  It  was  ^t  forth  that  that  he  was  instructed  to  authorize  the  m  salaries  of  printers  employed  on  He  joined  the  Advertiser 

the  Bidders  on  Ju  y  1,  19^,  acquired  a  newsdealers  to  charge  a  delivery  charge  weekly  newspaj^rs  of  the  Orange  dis-  ,  timber  as  a  reporter  and  has 

controlling  stock  interest  in  the  Press-  on  the  paper.  Thereafter,  the  Press-  trict  was  agreed  upon  at  a  meeting  of  g  rohimn  for  the  last  few 

Guardian  Printing  and  Publishing  Com-  Guardian  published  a  statement  that  the  Orange  (N.  J.)  Typographical  Union.  .u 


tiff’s  agent  to  ipply  Ashworth’s  cus-  dismissing  the  complaint,  with  costs.’ 


directed  the  verdict  in  their  favor  is  new.sdealers’  committee  that  ‘he  had  got- 
dismissed.  Justice  McAvoy  wrote  the  f^n  in  touch  with  Bidder  Brothers  and 


serving  until  .\ugust,  1920,  when  he 
was  made  associate  editor. 

Walling  Keith  started  on  the  Bir- 
minghatn  Age-Herald  in  1927  and 
served  as  a  reporter  and  columnist  for 
four  years.  He  joined  the  Advertiser 


Guardian  Printing  and  Publishing  Com-  Guardian  published  a  statement  that  the  Orange  (N.  J.)  Typographical  Union, 
pany  and  appointed  Charles  D.  Whidden  newsdealers  were  authorized  to  charge  The  former  wage  was  $57.  A  reduc- 
as  publisher.  a  three  cents  delivery  charge  but  that  tion  was  agreed  to,  although  the  scale 

At  the  time  of  the  Bidder  purchase,  Press-Guardian’s  own  boys  would  agreement  of  $57  does  not  expire  until 
the  Press-Guardian  was  sold  outright  deliver  the  paper  for  twelve  cents  a  Nov.  30.  1933.  On  Jan.  1  last  the 
to  newsdealers  and  boys  for  distribution  t,  /-  j-  union  waived  an  increase  of  $1  a  week. 


EXPOSING  RACKET 

In  a  series  of  articles,  the  Chicago 
Herald  and  Examiner  is  exposing  the 


at  three  cents  on  the  street  but  at  20 
cents  a  week  to  the  homes.  The  whole¬ 
sale  price  was  two  cents  a  copy,  mak- 


:k.  union  waived  an  increase  of  $1  a  week.  Herald  and  Examiner  is  exposing  the 

The  Press-Guardian  also  scattered  The  agreement  will  remain  in  effect  ambulance  chasing  racket.  Two  Her- 
throw-away  advertisements  throughout  six  months  beginning  nex  week.  It  aid  and  Examiner  reporters  assumed 
the  city  stating :  ‘How  do  you  like  covers  plants  in  the  Oranges,  Bloom-  the  role  of  automobile  accident  vic- 


CULTIVATE  RHODE  ISLAND 


Why  Rhode  Islanders 
can  Leave  Home! 


ing  a  newsdealer’s  earnings  eight  cents  Press-Guardian  two  cents  per  copy,  field,  Montclair,  Livingston,  West  Essex,  tims. 
a  week  on  home  deliveries.  The  extra 
two  cents  was  paid  to  the  boys  who 
delivered  the  papers. 

On  Aug.  2,  1929,  the  Press-Guardian 
announced  that  effective  four  days  later, 
the  price  would  be  “two  cents  a  copy, 

12  cents  a  week  delivered,  six  days.” 

The  Evening  News  charged  that  the 
Bidder  daily,  in  the  controversy  that 
arose  with  newsdealers,  tried  to  hrihe 
and  corrupt  delivery  boys.  Stories  said 
the  Press-Guardian  used  unfair  tactics 
to  deprive  the  boys  of  a  livelihood. 

The  question  litigated,  according  to 
Justice  McAvoy,  was  whether  in  the 
“trade  war’’  the  Ridders  really  resorted 
to  trickery  and  underhanded  methods 
and  whether  Haines  was  justified  in 
saying  that  the  newspaper  boys  were 
confident  that  the  Ridders  would  not 
"be  able  to  crush  them  and  rob  them 
of  their  right  to  remain  in  business.” 

“There  is  no  dispute  about  what  the 
Ridders  did,”  said  the  opinion.  “They 
did  not  call  Mr.  Whidden,  and  his  as¬ 
sistant,  Devlin,  was  called  as  a  witness 
by  the  defense.  It  seems  conceded  that 
these  papers  were  delivered  to  the 
households  in  Paterson  by  boys  em¬ 
ployed  by  various  newsdealers.  The 
Ridders  recognized  that  this  delivery 
system  was  the  fountain  head  of  all 
circulation.  When  they  abolished  the 
delivery  charge,  they  threatened  the 
business  prosperity  of  these  dealers,  and 
the  dealers,  including  one  Ashworth, 
protested. 

“It  is  said  then  that  the  Ridders  pro¬ 
ceeded  to  attempt  to  undermine  the 
dealers  by  corruption.  They  sent  Dev¬ 
lin  to  Ashworth.  Devlin  said  this  was 
his  direction  as  to  Ashworth :  ‘I  was 
to  go  up  to  his  store  and  tell  him  that 
if  he  didn’t  change  his  mind  by  noon¬ 
time  that  we  would  kill  him,  that  is,  we 
would  cut  him  off  our  galley  and  he 
would  receive  no  more  papers.’ 

“This  threat  did  not  move  Ashworth 
and  Devlin  so  reported  to  Whidden. 

Thereafter  he  was  told  to  go  up  and 
get  the  names  of  Ashworth’s  customers 
on  his  routes,  and  thus  he  proceeded: 

He  went  up  to  the  home  of  Masiello, 
one  of  the  boys,  and  through  him  got  in 
touch  with  the  rest  of  the  boys.  These 
were  boys  employed  by  Ashworth.  He 
got  the  names  from  the  route  books, 
which  were  Ashworth’s  books  of  cus¬ 
tomers.  He  made  a  list  of  them  and 
turned  them  over  to  Whidden,  who  put 
them  in  a  regular  circulation  book  for 
delivery,  and  he  was  then  told  to  offer 
all  these  boys  a  job  with  Bidders’  paper. 

“Whidden  then  addressed  the  boys 
and  told  Devlin  to  give  each  of  the  boys 
a  dollar  and  told  them  to  come  back  for 
their  evening  papers.  Devlin  gave  them 
appropriate  instructions,  reported  to 
Whidden  and  was  then  again  told  by 
Whidden  to  “kill  Ashworth.’ 

“This  testimony  of  Devlin’s  is  cor- 
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CONFIDENCE  INSPIRES  TRAVEL. 

^  When  things  are  going  to  pot,  you  stay  at  home 
and  salvage  what  you  can.  When  things  have 
already  gone  to  pot,  you  stay  at  home  anyway. 
Travel  involves  ready  money. 

One  travel  agency,  oldest  of  several  in  Provi¬ 
dence,  reported  last  month  the  hooking  of  217 
European  passages  in  eleven  business  days — almost 
20  a  day — for  a  new  record  in  its  half-century  of 
experience ! 

There  are  many  indications  of  Rhode  Island’s 
economic  strength  and  confidence:  relatively  high 
income  tax  receipts  .  .  hank  deposits  50%  above 
national  per  capita  average  .  .  savings  deposits  2^ 
times  greater  than  average  .  .  an  almost  unique 
record  of  complete  freedom  from  bank  failures 
during  these  troubled  years  .  . 

But  there’s  a  bit  of  swagger  about  “going 
abroad”  that  infuses  these  familiar  facts  with  a 
new  snap  and  timeliness. 


/T&  PBOVIDENCE 
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CHAS.  H.  EDDY  CO.  Representative*  I 

Boston  New  York  Chicago  San  Francisco 
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THIS  RETAIL  WORLD 

A  Synopsis  of  Developments  of  Particulsir  Interest  to 
Newspaper  Executives 


By  WILLIAM  NELSON  TAFT 
Editorial  Director,  Retail  Ledger  Publication* 


ONE  of  the  sznest  views  of  the 
present  business  situation,  as  well 
as  one  of  the  soundest  presentations  of 
the  only  way  in  which  this  situation  can 
be  overcome,  is  that  outlined  by  Prof. 
Paul  H.  Nystrom,  of  Columbia  Uni¬ 
versity,  who  stated  in  his  recent  ad¬ 
dress  ^fore  the  American  Association 
of  Advertising  Agencies: 

“We  are  all  engulfed  in  a  fearful 
business  catastrophe,  a  disaster  which 
cannot,  by  any  logic  or  even  imagina¬ 
tion,  be  described  as  an  ‘act  of  God.’ 
It  was  man-made.  It  was  the  result  of 
human  causes.  It  cannot  be  cured  nor 
shall  we  see  relief  until  business  men, 
bankers  and  the  owners  and  managers 
of  business  apply  themselves  to  the 
renewal  and  rehabilitation  of  business. 

“But  this  is  most  emphatically  not  a 
time  for  quitting,  for  slacking,  for 
withdrawing  from  activity.  Business 
will  get  better  when  business  men  go 
out  and  make  it  better.  This  is  a  time 
for  effort,  a  time  for  advertising,  for 
sales  promotion,  for  energetic  selling. 
If  your  sales  are  not  as  good  as  they 
should  be,  find  out  why.  If  your  selling 
methods  are  ineffective,  change  them. 
More  important  still,  if  your  customers 
can  no  longer  buy,  because  they  have 
nothing  with  which  to  pay,  find  out  the 
reasons  for  that  and  then  consider  the 
possibility  for  a  little  original  service. 

“This  is  no  time  for  retiring  from 
the  market,  for  not  trying.  It  is  a  time 
for  serious  thinking  and  some  real 
planning  to  get  business.  The  most 
hopeful  aspect  in  the  present  storm  is 
the  increasing  number  of  business  con¬ 
cerns  who  are  assuming  their  responsi¬ 
bilities  for  carrying  on  and  are  using 
their  heads  in  finding  ways  in  which 
to  carry  on.  When  others  join  them, 
business  will  improve.” 

There,  in  my  opinion,  is  the  best  pos¬ 
sible  text  for  the  rest  of  1932,  a  text 
which  should  be  displayed  prominently 
in  every  newspaper  advertising  depart¬ 
ment  and  sent,  with  the  compliments  of 
the  paper,  to  every  local  advertiser. 

*  *  * 

WHAT  volume  sales  did  leading 
department  stores  and  depart¬ 
ment  store  chains  make  in  1930  and 

1931?  A  tabulation  of  these  figures, 
throwing  interesting  light  upon  the  way 
in  which  stores  of  this  nature  held  their 
own  in  the  face  of  falling  prices,  will 
be  forwarded  upon  request. 

*  *  * 

The  National  Drug  Store  Confer¬ 
ence.  staged  last  week  in  St.  I^ouis 
by  the  Department  of  Commerce,  de¬ 
veloped  so  much  interesting  data  in 
connection  with  type  of  store  that  it 
would  take  weeks  to  assimilate  all  of  it, 
but  some  of  the  best  of  the  points  that 


made  their  way  to  the  surface  were  the 
following : 

The  fact  that  cut-price  sales  on  one 
item  do  not  generally  stimulate  sales  of 
the  other  items  to  which  they  are  in¬ 
tended  to  lure  customers  and  that 
“sale”  advertising  usually  results  in  a 
large  number  of  calls  for  the  specific 
go^s  advertised  and  very  few  for 
other  merchandise,  leading  to  the  con¬ 
clusion  that  reasonable  reductions  will 
increase  volume  more  surely  than 
drastic  price  cuts; 

Maintenance  expenses  account  for 
66.51  per  cent  of  the  total  sales  made 
in  prescription  departments,  60.91  per 
cent  of  toilet  articles  sold,  34.63  per 
cent  of  proprietary  medicines,  44.85  per 
cent  of  soda  fountain  sales,  but  only 
3.49  per  cent  of  tobacco  sales; 

Items  sold  at  soda  fountains  showed 
by  far  the  fastest  rate  of  turover — 
36.4  times  a  year — and  accounted  for 
more  than  one-third  of  total  annual 
sales  volume,  with  a  handling  cost  of 
35.13  per  cent  as  compared  with  36.65 
per  cent  as  the  average  for  all  depart¬ 
ments  ; 

Figures  on  substitution  appear  to 
prove  that  the  labor  of  putting  across 
a  substitute  not  only  breeds  suspicion 
on  the  part  of  the  customer  but  actually 
costs  the  druggist  so  much  in  time  and 
effort  that  it  would  pay  better  to  supply 
the  article  asked  for  at  a  smaller 
margin  of  profit,  using  the  time  saved 
to  cultivate  a  larger  volume; 

Summary  of  most  significant  facts: 
That  the  retail  drug  trade  does  not 
engage  in  aggressive  merchandising  and 
hence  does  not  fully  capitalize  its  op¬ 
portunities  for  the  creation  of  demand; 
high-pressure  tactics  are  too  frequently 
used  in  advertising  and  in  the  sales  in¬ 
terview  ;  sales  effort  should  be  aimed 
more  directly  at  men  and  multiple  sales 
should  be  built  up;  location  and  rentals 
are  of  paramount  importance  to  the 
entire  drug  industry;  an  era  of  store 
modernization  is  overdue;  a  basis  for 
pricing  from  operating  cost,  rather  than 
from  competitive  considerations  is 
“urgently  needed  and  would  go  a  long 
way  toward  clearing  up  some  of  the 
issues  now  vexing  the  trade.” 

*  •  • 

Kenneth  colli  ns,  executive 

V.-P.  of  Macy’s,  has  long  been 
know  as  an  exponent  of  humor  in  ad¬ 
vertising,  but  I  can’t  help  but  wonder 
whether  his  humor  was  intentional  or 
unconscious  when,  in  “The  Road  to 
Good  Advertising”  (reviewed  by 
Robert  S.  Mann  in  last  week’s  F^ditor 
&  Publisher),  he  remarks: 

“I  am  always  amused  at  the  stores 
that  spend  their  time  thumbing  their 
noses  at  other  stores.  For  the  most  part, 
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of  course,  this  comes  under  the  general 
classification  of  intramural  sports,  to 
which  the  public  is  not  invited.  And 
when  the  public  does  understand  what 
it  is  all  about,  in  many  instances  it  is 
incensed  at  the  lack  of  good  taste  and 
good  sportsmanship  displayed  by  such 
stores.” 

In  view  of  the  periodic  Macy-Gimbel- 
Bloomingdale  outbursts,  this  viewpoint 
is  interesting,  to  say  the  least. 

*  *  * 

INCIDENTALLY,  those  who  expect 
to  see  another  entry  in  the  New 
York  department  store  skirmish,  be¬ 
cause  of  the  fact  that  the  Namm  Store, 
Brooklyn,  went  on  a  cash  basis  this 
week,  are  doomed  to  disappointment, 
since  Major  Namm  promises  that  his 
store  is  “not  going  into  any  continuous 
underselling  policy.” 

“We  have,”  he  explains,  “subscribed 
to  the  Fair  Practice  Code  of  the 
Affiiliated  Better  Business  Bureaus  and 
we  shall  adhere  rigidly  to  all  of  its 
clauses,  including  paragraph  4,  which 
reads:  ‘The  use  of,  participation  in  or 
broadcasting  of  any  statement  or  repre¬ 
sentation  which  lays  claim  to  a  policy 
of  continuing  practices  of  general  un¬ 
derselling  of  competitors  is  an  unfair 
and  uneconomic  practice.'  ” 

*  *  * 

“TT7E  are  deliberately  committing 
VV  suicide!”  is  the  way  in  which 
the  advertising  manager  of  one  big  de¬ 
partment  store  serves  notice  on  others 
in  the  retail  field  that  a  continuance 
of  the  hammering  on  Price  and  Price 
only  will  result  in  eventual  ruin — with 
the  eventuality  not  so  far  distant.  His 
extremely  sound  arguments  are  much 
too  long  to  be  presented  here,  but  if 
you’re  interested — and  every  newspaper 
executive  should  be  interested  in  the 
advertising  policies  of  his  clients — I’ll 
be  glad  to  forward  a  copy  of  his  views 
on  this  subject.  They’re  full  of  meat. 
*  *  * 

Even  the  biggest  of  stores  these 
days  are  looking  around  for  ways 
and  means  of  increasing  their  volume 


and,  more  particularly,  their  profit,  as 
witness  Sears,  Roebuck’s  adoption  of 
the  regional  plan,  Montgomery  Ward’s 
obtaining  from  Macy’s  a  new  general 
sales  manager  (Walter  S.  Hoving)  and 
the  Namm  Store’s  return  to  an  “all¬ 
cash”  basis.  Other  interesting  recent 
developments  along  this  line  include: 

James  A.  Hearn  &  Son’s  experi¬ 
ment  with  the  old-fashioned  “$1  cash- 
and-carry”  sale  in  which  patrons  who 
wanted  their  purchases  delivered  could 
have  them  sent  only  if  they  paid  1^. 
additional  for  the  service.  The  result 
was  that  more  than  5,0(X)  patrons 
bought  shopping  bags  in  which  to  lug 
home  their  merchandise  and  only  about 
200  paid  the  delivery  service  fee.  Total 
sales  volume  was  nearly  double  that  of 
an  average  selling  day. 

The  installation  of  a  battery  of  loud 
speakers  in  the  basement  store  of  L 
Bamberger  &  Co.,  Newark,  N.  J., 
affiliate  of  R.  H.  Macy  &  (3o.  (a  store 
which  trebled  its  profit  last  year),  in 
order  to  call  special  bargains  to  the 
attention  of  customers.  Fred  Mann, 
out  in  Devil’s  Lake,  N.  D.,  has  been 
using  this  idea  for  a  number  of  years 
past,  but  Bamberger’s  is  the  first  big- 
city  store  I  know  of  to  try  it  out. 

The  refinement,  by  the  Kresge  De¬ 
partment  Store,  Newark,  N.  J. — not 
financially  related  to  the  Kresge  chain 
— of  the  idea  of  asking  customers  what 
they  want  the  store  to  sell  and  at  what 
prices  by  submitting  merchandise  in 
advance  to  a  jury  of  50  women,  selected 
from  l^al  women’s  clubs,  and  then 
advertising  the  prices  which,  in  the 
opinion  of  this  jury,  made  each  item 
a  real  value,  as  another  example  of  the 
way  in  which  stores  are  laying  their 
cards  on  the  table.  Kresge’s  reports 
that  dollar  volume  exceeded  that  of 
last  year’s  anniversary  sale  and  that,  be¬ 
cause  of  lower  prices,  the  number  of 
individual  transactions  was  naturally 
much  higher. 

There’s  not  the  slightest  reason  why 
any  of  these  plans  shouldn’t  be  adopted 
by  other  stores,  particulary  since 
they’ve  all  been  proven  profitable. 


Newspapers  that  hdve  corns  dowry  through  tho  ^edrs^ 

In  Daniel  Webster’s  Graduation  Year 
.  The  Gazette’s  Forerunner  Appeared 

Early  Adopted  Established  in  1801 

Wood  Dry  Mats 
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Just  as  The  Union  of  States 
Was  Gathering  Its  Strength 

The  first  issue  of  The  National  Aegis 
— later  named  the  Worcester  Gazette 
was  published  December  2,  1801,  at  a 
time  when  unsettled  national  conditions 
and  threatened  international  entangle¬ 
ments,  were  testing  the  early  strength 
of  the  United  States  government. 

From  this  kind  of  beginning  the 
Gazette  has  continued  to  champion  the 
“people’s  cause”  and  thereby  won  its 
h1^  place  in  its  community. 

The  Gazette  is  one  of  the  newspapers 
which  early  used  Wood  Dry  Mats  as  a 
means  of  serving  its  readers  through 
up-to-date  mechanical  aids  to  good 
newspaper  printing. 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y 
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TEST  CAMPAIGNS  IN  NEWSPAPERS 
ADVOCATED  BY  AGENCY  MAN 

Advertising  Successes  And  Failures  Described  In  “Tested 
Advertising  Methods”  By  John  Caples — Coupon 
Method  Called  Accurate  Test  of  Sales  Power 


«  ARE  you  afraid  of  making  mis- 
takes  in  etiquette?”  said  the  head¬ 
line  on  a  book  advertisement.  The  ad¬ 
vertisement  was  a  failure.  Another 
advertisement  headed  “Do  you  make 
these  mistakes  in  etiquette?”  brought  a 
much  larger  number  of  inquiries  and 
sales. 

.An  insurance  company  used  copy  be¬ 
ginning  “Here’s  one  question  you 
shouldn’t  ask  your  wife,”  and  another 
advertisement  beginning  “You  can 
laugh  at  money  worries  if  you  follow 
this  simple  plan.”  The  second  brought 
twice  as  many  cou|)on  inquiries  as  the 
first,  and  four  times  as  many  sales. 

.Advertising  men  are  familiar  with 
tiie  fact  that  a  careful  check  of  advertis¬ 
ing  results  will  show  surprising  differ¬ 
ences  between  the  pulling  power  of  ad¬ 
vertisements.  John  Caples,  of  the  ad¬ 
vertising  agency  of  Batten,  Barton. 
Durstine  &  ffsborn,  Inc.,  expresses 
amazement  in  his  new  book,  “Tested 
.Advertising  Methods,”  at  the  fact  that 
some  advertisers  go  on  year  after  year 
spending  large  sums  without  trying  to 
find  out  which  copy  and  which  media 
bring  profitable  results. 

The  author  si>eaks  from  seven  years’ 
exi)erience  with  advertising  which  had 
been  checked  up  piece  by  piece,  and  the 
fxiok  is  full  of  examples,  not  only  of 
successful  copy,  but — equally  important 
— of  flat  failures. 

In  the  former  class  is  the  headline. 
“They  laughed  when  I  sat  down  at  the 
piano — but  when  I  began  to  play,"  writ¬ 
ten  by  Mr.  Caples  while  on  the  staff 
of  Ruthrauff  &  Ryan,  Inc.,  some  years 
ago. 

“Headlines  of  this  type  have  been 
much  joked  about.”  he  writes.  “Humor¬ 
ous  magazines  were  fond  of  printing 
'uch  parodies  as  ’They  snickered  when 
the  waiter  swore  at  me  in  Yiddish,’  or 
■  They  laughed  when  I  spoke  to  the 
waiter  in  Italian,  but  he  came  right 
back  with  some  Scotch.’  It  is  a  fact, 
however,  that  coupon  advertisers  have 
found  that  the  advertisements  which  are 
‘kidded’  the  most  are  often  the  best 
pullers." 

He  |M>ints  out  that  mail-order  adver¬ 
tisements  and  department-store  adver¬ 
tisements  must  bring  visible  results  or 
the  writers  will  lose  their  jobs;  but 
copywriters  in  other  lines  may  “go 
blissfully  on  for  years  writing  pon¬ 
derous  piffle  and  no  one  will  ever  know 
the  difference." 

“The  client  will  never  be  called  on 
by  a  delegation  from  the  public  saying, 
‘We  think  your  ads  are  terrible,’  ’’  he 
c<  imments. 

The  author  cites  a  dozen  advertisers, 
including  the  Alexander  Hamilton  In¬ 
stitute.  Dr.  Eliot’s  Five-Foot  Shelf, 
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Phoenix  Mutual  Life  Insurance  Com¬ 
pany,  S.  W.  Straus  &  Co.,  Newspaper 
Institute  of  America,  International 
Correspondence  School,  and  the  Book 
of  the  Month  Club,  and  says : 

“These  advertisers  spend  an  average 
of  only  $100,000  a  year.  Some  have 
spent  less  than  $25,000  a  year.  Yet 
they  have  made  their  products  as  well 
known  as  many  advertisers  who  si)end 
a  million  a  year.  These  advertisers 
make  one  advertising  dollar  do  the  work 
of  ten  dollars.  How  do  they  do  it? 
What  is  their  secret?  The  answer  is 
testing,  testing,  testing.  Mail  order 
houses  watch  with  eagle  eye  the  sales 
that  result  from  every  advertisement 
and  every  magazine  or  newspai>er. 
They  spend  the  bulk  of  their  advertis¬ 
ing  appropriation  on  tested  copy  in 
tested  publications.” 

As  might  be  suspected  from  this, 
much  of  the  book  is  concerned  with 
cou{)ons  and  how  to  make  them  grow. 
Despite  arguments  to  the  contrary,  Mr. 
Caples  insists  that  coupons  furnish  a 
fairly  accurate  measure  of  sales  power. 

To  test  advertising  copv,  he  would 
publish  different  advertisements  in  the 
same  publication,  taking  care  not  to 
vary  the  prominence  given  the  coupon 
or  the  line  asking  for  inquiries.  To 
test  media,  on  the  other  hand,  he  would 
use  the  same  copy  in  different  publica¬ 
tions.  In  both  cases  a  system  of  keying 
insertions  and  recording  replies  is  im- 
l)erative.  The  records  may  also  be  used 
to  determine  what  positions  bring  best 
results,  and  whether  they  are  worth  the 
e.xtra  charges ;  also  the  seasons  when 
most  advertising  should  be  run. 

.As  J>ne  practical  application  of  this 


Carrying  the  fight 

INTO  HOMES 


Today,  leading  manufacturers  are 
mobilized  to  whip  the  depression. 
Wisely,  they  are  carrying  their 
good  fight  into  the  American 
home — the  very  heart  of  our  eco¬ 
nomic  activity. 

In  the  cities  served  by  the  LEE 
SYNDICATE  newspapers,  it  is 
easy  to  get  an  audience  in  the 
homes  for  your  sales-messages,  for 
these  are  home  •  going  dailies. 
Actually  95%  of  the  total  LEE 
circulation  (225.992)  goes  into 
homes.  That’s  why  LEE  readers 
are  responsive  readers  .  .  .  why 
advertising  in  LEE  newspapers  is 
read  under  the  most  favorable  cir¬ 
cumstances. 

Write  for  details  about  these  LEE 
SYNDICATE  NEWSPAPERS  and 
how  they  will  carry  your  good  fight 
into  the  home. 


The  LEE  Syndicate 


DAVENPORT,  IOWA 

Covermge>^PluM 


Davenport,  Iowa, 

Democrat 
Davenport.  Iowa, 

Times 

Hannibal.  Miisouri, 
Courier-Post 
Kewanee,  Illinois, 

Star-Courier 
La  Crosse,  Wisconsin. 

Tribune 

Lincoln.  Nebraska. 

Evening  Star 


Lincoln.  Nebraska. 

State  Journal 
Lincoln.  Nebraska, 
Sunday  Journal- 
Star 

Madison,  Wisconsin. 

State  Journal 
Mason  City.  Iowa, 

Globe  Gasetta 
Muscatine.  Iowa, 

Journal 

Ottumwa.  Iowa, 

Courier 


CONE,  ROTHENBURG  4  NOEE,  Inc. 

10  East  40th  Street  Hew  Yark 

Foreign  Advertieing  RepreBentativee 


testing,  he  urges  the  use  of  trial  inser¬ 
tions  in  newspaper  space  before  begin¬ 
ning  a  national  campaign. 

“It  is  not  necessary  to  test  your  ad¬ 
vertisements  in  expensive  space,”  he 
writes.  “You  can  test  them  in  low 
cost  space — for  example  in  a  daily  news¬ 
paper  or  in  the  Sunday  magazine  sec¬ 
tion  of  a  newspaper,  at  a  cost  of  $100 
$1,000  per  advertisement. 

“An  additional  advantage  besides 
economy,  of  using  a  newspai)er  for  a 
test  medium  is  that  you  can  get  quicker 
results.  For  example,  suppose  you  run 
your  test  campaign  in  a  monthly  maga¬ 
zine  with  a  closing  date  two  months  in 
advance  of  issuance  date.  This  means 
that  it  will  be  three  months  before  you 
have  definite  data  on  the  pulling  power 
of  Advertisement  Number  One.  If  you 
use  a  daily  newspaper  with  a  closing 
date  24  hours  in  advance,  or  a  Sunday 
magazine  section  with  a  closing  date 
ten  or  12  days  in  advance,  you  can 
run  off  your  entire  test  campaign  in¬ 
side  of  three  months.  .  .  . 

“After  you  have  run  your  preliminary 
test  advertisements  and  are  well  started 
on  your  national  com])aign,  you  should 
not  quit  testing  out  new  appeals.  It  is 
wise  to  keep  two  advertising  campaigns 
running  all  the  time — your  big  national 
campaign  and  your  local  test  campaign. 
By  continually  testing  new  appeals  and 


new  ways  of  presenting  old  appeals,  you 
will  always  have  a  supply  of  reserve 
troops  ready  to  step  up  to  the  firing 
line  when  the  old  troops  have  become 
worn  out. 

“Your  local  test  campaign  may  cost 
you  $2,000  to  $20,000  a  year,  but  if  it 
enables  you  to  double  the  effectiveness 
of  your  national  campaign,  it  is  cer¬ 
tainly  worth  the  money.  This  plan  .  .  . 
has  been  used  and  is  being  used  with 
eminent  success  by  a  number  of  na¬ 
tional  advertisers.” 


NEW  CHIEF  ACCOUNTANT 

Albert  V.  Miller  has  joined  the  ac¬ 
counting  department  of  the  New  York 
Herald  Tribune  under  Robert  Cress- 
well,  as  chief  accountant.  He  has  been 
engaged  in  management  engineering 
work  and  special  tax  and  accounting 
work,  and  was  associated  with  Steven¬ 
son,  Jordan  &  Harrison  and  in  the 
office  of  Courtland  Palmer,  New  York 
City.  Prior  to  that  he  was  treasurer 
for  J.  C.  Haartz  Comi)any,  New 
Haven,  Conn.,  and  worked  for  the 
Morse  Drydock  &  Repair  Co.,  BrfK)klyn. 


ARKANSAS  MEETING  IN  JUNE 

The  sixtieth  convention  of  the  Ar¬ 
kansas  Press  Association  will  be  held 
June  10  and  11  at  Helena. 


With  gears  in  close  mesh 


Lost  motion  is  reduced  to  a  mini¬ 
mum  by  close  meshing  of  gears. 
This  fact,  a  commonplace  in  en¬ 
gineering,  offers  interesting  possi¬ 
bilities  for  the  industrial  machine. 

In  the  Bell  System,  Western 
Electric’ s  function  of  manufacture 
and  supply  is  closely  geared  to  the 
needs  of  the  telephone  companies. 
Its  work  is  laid  out  in  advance  to 
conform  to  the  System’s  plans  for 
development.  And  because  Wes¬ 
tern  Electric’ s  customers  —  the 
telephone  companies  —  are  also 
members  of  the  System,  accurate 
scheduling  is  possible. 

As  maker  of  Bell  telephone  ap¬ 
paratus  since  1882,  Western  Elec¬ 
tric  has  done  much  to  insure  the 
uniformly  high  standard  of  quality 
so  necessary  for  efficient  and  reli¬ 
able  telephone  service.  From  its 
three  factories.  Western  Electric 
ships  telephones,  cable,  switch¬ 


boards,  and  telephone  equipment 
of  many  kinds. 

Yet,  important  as  this  manu¬ 
facturing  is,  it  is  only  one  phase  of 
Western  Electric’s  service  to  the 
Bell  System.  Purchasing  and  dis¬ 
tributing  supplies  and  telephone 
apparatus  are  its  two  other  broad 
duties.  To  make  telephone  supplies 
available  w’here  and  when  needed, 
Western  Electric  operates  a  nation¬ 
wide  distributing  organization. 

This  makes  equipment  readily 
available,  in  normal  times  or  in 
emergencies,  to  all  Bell  System 
companies;  and  aids  them  in  ren¬ 
dering  a  constantly  improving  ser¬ 
vice  to  the  telephone  using  public. 


Facts  About 

Western  Electric 

Purchasers,  Manufacturers, 
Distributors  for  the  Bell  System 


•  AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY  • 
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OW  IQI  Newspapers 

in  31  States  Melt  Stereotype 
Metal  with  G-E  ELECTRIC  HEAT 


W'JC  Elearic  Heat  sweeps  on!  •  An  ever  increasing  number  of  newspapers  are 
melting  their  stereotype  metal  the  G-E  way.  •  Slip  some  G-E  heating  units  into  your  printing 
equipment  and  join  these  191  progressive  newspapers  that  are  enjoying  elearic  heat.  It’s  a 
simple  job  to  convert  your  furnace,  and  it  can  be  done  in  a  surprisingly  short 
time.  Some  of  the  largest  furnaces  of  the  busiest  newspapers  have  been 
electrified  over  a  single  week-end.  •  Why  not  let  our  heating  specialist 
submit  an  estimate  on  converting  your  present  pots.^  He  can  do  the  job 
in  the  shortest  time  and  with  the  least  expense.  Call  or  write  him  at  the  near¬ 
est  G-E  office.  General  Elearic  Company,  Schenectady,  N.  Y. 


Modernize  with 
G-E  Electric  Heat. 
It  Offers  You. 


SPEED  QUALITY 
ECONOMY 
CONVENIENCE 
COMFORT 


570-182 
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STRANGE  STORE  “PROFITS” 

OW  badly  off  were  retail  store  profits  in  the 
year  1930-31?  The  question  is  much  discussed 
among  newspapermen.  There  cannot,  of 
course,  be  any  accurate  answer.  Profit  showings  de¬ 
pend  in  considerable  degree  on  methods  of  bookkeep¬ 
ing  and  the  private  policies  of  owners.  However,  we 
notice  in  The  Retail  Ledger,  leading  trade  paper  of 
retail  business,  that  a  selected  group  of  large  stores 
across  the  country  showed  an  average  profit  decline 
of  9.8  per  cent  for  1931  against  1930. 

Some  astonishing  figures  are  given  in  the  list. 

It  is  impossible  to  reconcile  some  of  them  with 
others.  To  ascertain  what  they  individually  mean 
would  require  an  intimate  and  confidential  investi¬ 
gation  of  every  store’s  finances.  For  instance,  we 
find  that  such  excellent,  well-managed  department 
stores  as  Abraham  &  Straus,  of  Bnx>klyn ;  W  in. 

K.  Filene’s  Sons  Co.,  of  Boston  and  New  England; 

R.  H.  Macy  and  Co.,  of  New  York ;  Sears,  Roebuck 
&  Co.,  with  a  national  chain,  and  Best  and  Co.,  New 
^’ork,  showed  profit  declines  last  year  ranging  from 

18.5  per  cent  to  28.3  per  cent. 

(In  the  other  hand  we  find  a  group  of  stores  which 
show  profit  increases  in  the  1930-31  period  ranging 
from  19  per  cent,  in  the  case  of  F.  VV.  Woolworth 
Co.  to  246.0  per  cent  in  the  case  of  the  Gilchrist  store 
of  Boston,  and  670.0  per  cent  in  the  case  of  Hale 
Brothers,  Inc.,  of  San  Francisco.  Emporium-Capwell 
Corporation,  also  of  San  Francisco,  a  large  estab¬ 
lishment,  made  a  profit  last  year  of  31.9  per  cent 
in  excess  of  that  of  the  previous  year. 

However,  there  is  a  group  of  stores  showing 
astounding  profit  declines  in  the  same  period.  For 
instance,  the  Bloomingdale  store  in  New  York  is 
reported  to  have  shown  a  profit  flop  of  94.6  jier  cent, 
that  big  establishment  having  earned  only  $3,269 
for  the  year.  How  this  figure  was  arrived  at  is  not 
known.  The  store  recently  built  a  large  addition. 
Gimbel  Brothers,  Inc.,  are  down  on  the  list  as  hav¬ 
ing  lost  $1,791,352  last  year,  a  profit  decline  of 

572.5  per  cent.  Acqjrding  to  the  same  list  Franklin 
Simon  &  Co.,  of  New  York,  made  a  profit  of  $151,953 
in  1930,  but  lost  $631,429  in  1931,  or  517.8  per  cent. 
Stix,  Baer  &  Fuller,  of  St.  Ixiuis,  are  reported  to 
have  made  a  profit  of  $526,430  in  1930  and  scored  in 
red  $20,411  last  year,  103.7  per  cent  off. 

The  complete  list  is  presented  in  another  column 
of  Editor  &  Pubusher.  We  confess  inability  to 
to  understand  the  figures.  The  experiences  of  this 
group  of  stores  cannot  be  so  amazingly  dissimilar 
and  the  disparities  ought  to  be  a  guide  to  newspaper¬ 
men  who  are  dealing  with  the  retail  trade.  We  do 
not  doubt  that  every  black  or  red  figure  showing  in 
the  Retail  Ledger’s  list  represents  honest  statement, 
but  each  is  per  an  individual  method  of  accounting. 
What  are  these  methods?  Averages  drawn  from 
the  whole  list  must  be  misleading. 

There  is,  we  believe,  superabundance  of  reckless 
“forcing”  talk  in  business  these  panicky  days.  Much 
misinformation  is  being  bandied  about.  For  instance, 
a  merchant  tells  a  newspaperman  he  must  cut  rates 
because  store  profits  have  been  reduced.  What  are 
“profits”?  Mr.  Gimbel  might  say:  “Our  profits 
went  off  527.5  per  cent  last  year  and  we  demand 
advertising  rate  cuts  to  accommodate  our  red  ink.” 

He  offers  no  analysis  of  that  staggering  decline. 
Why  did  his  store  lose  so  heavily,  while  others  made 
substantial  profit  gains?  Anyhow,  if  advertising 
rates  are  honest  and  fair,  who  is  Mr.  Gimbel  to 
dictate  what  newspaper  profits  shall  be?  If  mer¬ 
chants  of  all  classes  would  talk  and  think  a  bit 
straighter  about  their  own  responsibilities  and  show 
less  disposition  to  tell  the  other  fellow  how  to  oper¬ 
ate  his  affairs,  for  a  period  of  only  60  days,  condi¬ 
tions  in  this  country  might  start  toward  normalcy. 

It  is  nothing  short  of  insanity  for  newspapers 
and  department  stores,  the  two  leading  factors  in 
local  community  life  and  almost  entirely  interdepend¬ 
ent,  to  choose  the  present  dangerous  moment  for 
quarrels  to  pull  each  other  down.  Most  of  their 
talk  w’ould  be  based  upon  “profit”  figures  as  blind 
and  misleading  as  those  to  which  we  refer. 


Arthur  Krock,  New  York  Times,  and  Julian 
Mason,  New  York  Evening  Post,  see  the  de¬ 
pression  as  the  chief  campaign  issue,  prohibition 
secondary.  It  will  be  a  fierce  wrangle,  from 
which  radio  broadcast  xvill  profit  directly. 


No  man  can  serve  two  masters:  for  either  he 
will  hate  the  one,  and  love  the  other;  or  else 
he  will  hold  to  the  one,  and  despise  the  other. 
Ye  cannot  serve  God  and  mammon.  —  St. 
Matthew,  VI;  24. 


WELL  DONE,  A.B.C. 

Directors  of  the  Audit  Bureau  of  Circula¬ 
tion  have  at  last  been  convinced  of  the  unwis¬ 
dom  of  shrouding  their  “outside  investigations” 
of  newspaper  circulation  in  the  deepest  secrecy.  We 
have  always  felt,  with  most  newspaper  people,  that 
suppression  creates  far  more  evils  than  it  prevents, 
and  the  mass  of  evidence  uixin  which  the  A.B.C. 
Board  adopted  the  rule  of  informing  publishers  in 
detail  why  circulation  deductions  have  been  made 
bears  out  the  theory  fully. 

There  is  no  valid  reason  why  publishers  should 
arbitrarily  be  deprived  of  circulation  which  they 
believe  to  be  legitimate  under  the  Bureau’s  practices, 
especially  when  they  have  no  knowledge  of  the 
source  of  information  upon  which  the  auditors  acted, 
and  no  opportunity  for  cross-examination.  To 
assume,  as  the  Bureau  did  until  last  week,  that  pub¬ 
lishers  would  use  identification  of  agents  who  gave 
the  auditors  information  for  reprisal  against  the 
informers  is  to  credit  newspapermen  with  the  ethics 
of  gangdom. 

There  may  l)e,  as  Bureau  executives  have  said 
from  time  to  time,  wide  variations  between  the 
audite<i  and  the  stated  circulation  of  many  news- 
pajK-rs.  The  fact  has  been  stated  in  very  general 
terms,  and  we  do  not  doubt  that  a  specific  analysis 
would  quickly  re\eal  that  most  of  the  variations  are 
minor  and  technical,  with  negligible  effect  upon  the 
total  circulations.  In  the  mass,  we  as.sert  from  long 
experience  with  tliem,  newspaiier  publishers  have 
higher  standards  of  honesty  and  honor  than  the  run 
of  business  people. 

That  the  A.B.C.  board  has  at  last  realized  this 
simple  truth  is  reason  for  general  congratulation. 
We  are  certain  that  no  diminution  of  A.B.C.  effi¬ 
ciency  will  follow,  and  equally  certain  that  publishers 
will  no  longer  have  to  submit  blindly  to  a  practice 
that  fosters  blackmail. 


John  Copies  in  a  new  book  says  adz’ertising 
copy  is  worthless  if  too  complex  for  13-year- 
minds,  which  lets  out  a  legion  of  fancy  writers 
and  artists.  _ 

PULITZER  PRIZES 

T  seems  a  woeful  neglect  that  Pulitzer  prize 
awards  were  not  made  this  year  for  the  best 
newspaper  editorial  and  for  the  best  piece  of 
reportorial  work.  These  prizes  amount  to  $5(K) 
and  $1,000  respectively  and  most  editorial  writers  or 
rejKirters  could  put  that  money  to  goixl  use. 

The  reason  the  jury  did  not  award  prizes  in  those 
classes  is  that  there  were  too  few  entries.  Editors 
and  reiiorters  did  not  think  much  of  their  stuff,  or 
were  too  indolent  to  enter  the  contest.  We  are 
advised  that  the  jury  will  probably  make  a  reporter 
award  later  in  the  season,  if  a  selection  can  be 
found  among  the  small  number  of  items  submitted. 

Starting  today  every  ambitious  newspaperman 
should  keep  the  Pulitzer  Awards  in  mind  for  next 
year,  submitting  his  best  stuff  on  or  before  March 
1,  1933.  Matter  addressed  to  Dean  Carl  Ackerman. 
School  of  Journalism,  Columbia  University,  New 
York,  will  reach  the  Jury  of  Awards.  Shrinking 
violets  might  induce  their  city  editors,  or  even 
their  wives  or  sweethearts,  to  nominate  them  in  the 
annual  contest.  It  would  be  a  good  thing  for 
American  journalism  if  members  of  the  writing 
craft  could  be  induced  to  pile  up  several  hundred 
offerings  in  each  class  for  the  Pulitzer  judges  to 
dally  with  and  select  at  least  one  worthy  press 
contribution.  Cartoonists  and  correspondents  go 
after  these  prizes  in  lively  fashion,  year  after  year. 


I  A  L 

JASON  ROGERS 

EMORIES  must  have  been  stirred  last  week 
for  many  newspaper  publishers  by  the  news 
that  Jasi,>n  Rogers  was  dead.  Twenty  years 
ago,  and  less,  Mr.  Rogers  made  most  of  the  news 
produced  by  the  annual  conventions  of  the  American 
Newspaper  Publishers  Association.  Then  the  pub¬ 
lisher  of  New  York  Globe,  his  active  mind  was  con¬ 
ceiving  a  multiplicity  of  ideas  for  the  better  man¬ 
agement  of  newspapers  and  for  their  promotion  as 
national  advertising  media.  Often  mentioned  as  a 
possible  president  of  the  A.N.P.A.,  he  never  attained 
that  office,  and  during  one  of  the  war-time  crises 
he  resigned  his  directorship  in  the  organization  to 
have  fuller  freedom  of  individual  action.  He  had 
little  patience  with  deliberative  restraint  and  detailed 
discussion. 

The  present-day  Bureau  of  Advertising  of  the 
A.N.P.A.  grew  directly  from  a  group  organized  by 
Mr.  Rogers  at  a  time  when  the  total  of  national 
advertising  in  daily  newspapers  was  barely  $25,0(X),000. 
He  lived  to  see  that  sum  multiplied  10  times.  'The 
prpsent-day  .\udit  Bureau  of  Circulations  sprang 
from  another  Rogers  enterprise  at  a  time  when 
comparatively  few  newspapers  kept  accurate  cir¬ 
culation  records  and  fewer  still  published  them.  Ht 
lived  to  see  almost  every  important  newspaper  in 
the  United  States  and  Canada  accept  the  idea  o( 
audited  circulation.  He  was  the  first  to  develop  and 
codify  an  adequate  newspaper  accounting  system, 
publishing  it  at  a  time  when  ascending  publication 
costs  were  the  foremost  problem  of  newspaper 
executives.  He  was  a  most  effective  force  in  reliev¬ 
ing  the  straits  of  small  newspapers  during  the  post¬ 
war  newsprint  panic. 

Dreamer  and  theorist  he  was,  but  with  the  ability 
to  translate  many  of  his  fantasies  into  reality  that 
benefited  others  far  more  than  himself.  He  seldom 
remained  for  the  profits.  He  was  an  excellent  execu¬ 
tive,  with  the  gift  of  choosing  talented  associates 
and  subordinates  in  the  conduct  of  his  newspaper, 
The  New  York  Globe  under  his  direction  was  recog¬ 
nized  as  an  able  and  liberal  newspaper,  and  its 
demise  in  1923  was  due  to  no  failure  on  the  part 
of  Mr.  Rogers  or  his  colleagues. 

If’ith  txoo-thirds  of  the  country  turning  bit¬ 
terly  upon  prohibition,  a  fact  mirrored  in  the 
metropolitan  prc.xs,  the  Bishops  of  the  Method¬ 
ist  Church  noxv  condemn  the  looking-glass  as 
“shameless.”  _ 

MEAN  FAKERS 

ENDACIOUS  news  correspondence  from 
New  York  to  certain  London  newspapen 
continues  year  after  year  without  sign 
of  abatement,  though  often  exposed.  How  much 
hatred  it  engenders  can  easily  ^  surmised.  Some 
unknown  faker  last  week  sent  to  Lotidon  Eveni%^ 
Star,  by  cable  if  you  please,  a  story  that  the  rack¬ 
eteer  Capone  had  negotiated  directly  with  President 
Hoover  to  return  the  Lindbergh  baby  if  Capone  is 
“immediately  released”  from  prison,  if  the  United 
States  leaves  his  gang  alone  and  if  Republicans 
promise  that  if  Hoover  is  re-elected  the  prohibition 
law  will  not  be  changed  to  interfere  with  Capone's 
business.  A  line  in  the  story  that  caught  our  eye 
was  that  the  alleged  correspondence  between  the 
convict  and  the  Chief  Executive  of  this  nation  was 
“tantamount  to  an  .Ambassadorial  note  from  one 
sovereign  to  another.” 

Thus,  day  by  day,  a  little  gang  of  crooked  for¬ 
eign  correspondents  in  New  York  insult  American 
institutions  and  poison  public  opinion  abroad,  the 
Capone  story  being  fairly  typical  of  the  tripe  in 
which  they  exclusively  deal.  Many  years  of  this 
practice  has  created  a  demand,  particularly  in  Lon¬ 
don,  for  -American  “news”  designed  to  hold  this 
nation  up  to  ridicule  and  scorn.  The  correspondent 
who  fakes  the  news  is  not  less  guilty  than  the  edi¬ 
tor  on  the  other  side  who  gives  it  to  print.  Both 
are  coldly  malicious.  There  are  four  or  five  men 
operating  in  this  country  for  foreigpi  newspapers 
who  menace  international  good-will  by  persistent 
lying.  Their  governments  would  not  for  an  instant 
tolerate  such  abuse,  if  conditions  were  reversed. 

Pulitzer  prise  to  Indianapolis  News  for  local 
tax  reform  should  stimulate  such  crusades 
elsexvhere — a  x'aluable  public  service. 
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I  PURELY  PERSONAL  i 

Homer  GUCK,  Chicago  Herald  \ 
and  Examiner  publisher,  and  his 
wife  returned  to  Chicago  recently,  fol¬ 
lowing  a  trip  to  the  Pacific  Coast. 

Bernard  Ridder,  president  of  Ridder 
Brothers  Newspapers,  and  W.  F.  ' 
Johns,  general  manager  of  the  St.  Paul 
Pioneer-Post  Dispatch,  are  in  Seattle. 

Charles  D.  Osborne,  president  of 
Auburn  (N.  Y.)  Citisen- Advertiser, 
has  been  appointed  a  member  of  Gov¬ 
ernor  Roosevelt’s  Temporary  Emer¬ 
gency  Relief  Administration  to  direct 
expenditure  of  ^,000,000  in  New  York 
state  jobless  aid.  He  also  is  being 
mentioned  as  the  Democratic  candidate 
for  lieutenant  governor  this  year. 

David  Lawrence,  publisher.  United 
States  Daily,  addressed  the  annual  meet¬ 
ing  of  the  Council  of  Yonkers  Civic 
.Associations,  in  the  Saunders  Trade 
school,  Yonkers,  N.  Y.,  May  3,  on 
“Representative  Government  in  the 
Present  Crisis.” 

John  Dun,  editor,  Toledo  Morning 
Times,  returned  this  week,  from  a  three- 
months’  stay  in  the  west. 

Carl  C.  Magee,  editor,  Oklahoma 
City  (Okla.)  News,  spoke  April  17  at 
the  Unitarian  Church,  Oklahoma  City, 
on  the  Tom  Mooney  case. 

John  Borg,  publisher,  Hackensack 
(N.  J.)  Bergen  Evening  Record,  re¬ 
cently  addressed  the  Ridgefield  Park 
Taxpayers’  Association  on  “The  Burden 
of  Taxation.” 

E.  J.  Stackpole,  Sr.,  editor-in-chief 
and  publisher,  Harrisburg  (Pa.)  Tele¬ 
graph,  returned  this  week  from  a  trip 
to  Hawaii,  Australia,  China  and  the 
South  Sea  Islands. 

Jack  Williams,  editor,  IV  ay  cross 
(Ga.)  Journal-Herald  and  president  of 
the  Georgia  Press  Association,  ad¬ 
dressed  the  Waycross  Lions  Club 
recently. 

Ray  F.  Barnes,  assistant  publisher. 
Grand  Rapids  (Mich.)  Herald,  and 
Lee  M.  Woodruff,  managing  editor. 
Grand  Rapids  Press,  were  elected  di¬ 
rectors  of  the  Grand  Rapids  Rotary 
Club,  April  29. 

Alanson  C.  Deuel,  president,  Niagara 
Falls  (N.  Y.)  Gazette,  has  been  elected 
vice-president  of  the  Chamber  of 
as  Commerce. 

John  R.  K.  Schropp,  publisher, 
Lebanon  (Pa.)  Daily  News,  and  mayor 
of  Lebanon,  was  elected  Republican 
.  State  committeeman  from  Lebanon 
"  County  at  the  recent  primary. 

Marshall  N.  Dana,  associate  editor, 
Portland  Oregon  Journal,  has  announced 
his  candidacy  for  the  Democratic 

Sow  aomination  for  U.  S.  Senator  at  the 
•eninj  May  20  primary  election, 
rack-  P.  R.  Masters,  editor.  Marietta 

sideni  (Okla.)  Herald,  was  recently  elected 
me  is  secretary-treasurer  of  the  Love  County 
Jnited  R^uction  Association, 

licam  Carl  Eastwood,  publisher  of  the 

bition  Seur  (Minn.)  News-Herald,  has 
tseen  named  by  President  Herbert 

^eve  hoover  as  collector  of  customs  at 
?  Minneapolis,  to  succeed  the  late  Edward 
”  E.  Smith.  Mr.  Eastwood  is  a  former 
n  w**  president  of  the  Minnesota  State  Edi- 
ti  one  torial  Association. 

George  W.  Welsh,  publisher.  Grand 
i  for-  Kapids  Chronicle  and  United  Weeklies, 
lerican  this  week  was  elected  to  his  fourth 
the  lerm  as  city  manager  by  the  city  com- 
ipe  in  ™'ssion. 

l^LM-  BUSINESS  OFFICE 

d  this  BLINN,  business  manager 

•  of  Miami  Herald  recently 
°  edj.  *f<fressed  the  local  Advertising  (Zlub 
’®Botli  **  value  of  newspaper  advertising. 

men  D-^’  Hanson,  business  manager, 

*  Pittsburgh  Post-Gazette,  was  recently 
'PfP*"  dected  a  director  of  the  Pittsburgh 
rsistent  Better  Business  Bureau.  At  the  direc- 
instant  tors  meeting  he  was  appointed  secretary 
sed.  will  represent  the  advertising 

igencies  group  on  the  board. 
local  John  C.  Van  Benthem,  circulation 

ajfs  tonager  of_  the  San  Francisco  News, 
s  convalescing  following  an  operation 


for  appendicitis.  Allan  C.  Bartlett, 
managing  editor,  and  Claude  La  Belle, 
drama  critic,  both  also  of  the  News, 
have  recovered  from  similar  operations 
performed  within  the  past  six  months. 

W.  C.  D’Arcy,  president  of  the 
D’Arcy  Advertising  Company,  Inc.,  of 
St.  Louis,  addressed  the  weekly  meeting 
of  the  advertising  staff  of  the  Netv 
York  Herald  Tribune,  May  2. 

IN  THE  EDITORIAL  ROOMS 

Frank  AHLGREN,  managing  edi¬ 
tor,  Memphis  (Tenn.)  Evening  Ap¬ 
peal,  is  in  War  Road,  Minn.,  at  the 
bedside  of  his  mother,  Mrs.  J.  J.  Miller, 
who  is  .seriously  ill. 

Roy  J.  Dunlap,  managing  editor,  St. 
Paid  Dispatch  and  Pioneer  Press,  ad¬ 
dressed  students  of  the  Mankato,  Minn., 
senior  high  school,  .April  29. 

Hal  Sharkey,  golf  writer,  Newark 
(N.  J.)  Evening  News,  has  returned 
from  a  vacation  in  Florida. 

Eugene  Roper,  tri-state  editor,  Mem¬ 
phis  (Tenn.)  Commercial  Appeal,  who 
was  recently  confined  in  a  Arkadelphia, 
Ark.,  hospital,  with  a  broken  arm  and 
internal  injuries  suffered  in  an  automo¬ 
bile  accident,  has  been  moved  to  his 
home  in  Memphis. 

George  R.  Banhagel,  city  editor, 
Ionia  (Mich.)  Sentinel-Standard,  an¬ 
nounced  his  candidacy  for  sheriff  on  the 
Democratic  ticket  April  28. 

William  C.  Stewart,  managing  editor, 
Southbridge  (Mass.)  News,  plans  to 
spend  a  three  weeks’  vacation  in  Texas 
and  New  York  City. 

Frank  Reddan,  Trenton  (N.  J.) 
Times  newspapers,  has  been  elected 
president  of  the  New  Jersey  Legislative 
Correspondents  Club.  James  Higgins 
Nezvark  (N,  J.)  Star-Eagle,  is  the  vice- 
president. 

Vincent  S.  Jones,  night  city  editor, 
Utica  (N.  Y.)  Daily  Press,  has  re¬ 
turned  from  Boston. 

Lionel  Green,  photographer  for  the 
Flushing  (N.  Y.)  North  Shore  Daily 
Journal,  and  Mrs.  Green  are  the  parents 
of  a  son,  born  last  week. 

Henry  Schlegel  recently  joined  the 
Perth  Amboy  (N.  J.)  Evening  News 
as  a  reporter. 

Jean  Dodd,  society  editor,  Harrisburg 
(Pa.)  Evening  News,  had  an  important 
part  in  a  recent  production  of  the  Har¬ 
risburg  Community  Theatre,  “See 
Naples  and  Die.” 

William  T.  Iglehart,  formerly  city 
editor.  Salt  Lake  Tribune,  and  recently 
publisher  of  newspapers  in  Price  and 
Heljwr,  Utah,  has  rejoined  the  Tribune 
as  night  rewrite  man. 

(jeorge  M.  Moreland,  roving  corre¬ 
spondent,  Memphis  Commercial  Appeal, 
spoke  April  28  at  the  Better  Homes 
program  at  Como,  Miss. 


I  FOLKS  WORTH  KNOWING 

Mrs.  EVELYN  GLAZEBROOK, 
president  of  the  Ogden  (Utah) 
Standard-Examiner,  is  one  of  the  out¬ 
standing  women  - 

publishers  of  the 
West. 

Her  paper  today 
under  her  leader¬ 
ship  is  progressing 
in  the  second 
severe  depression 
she  has  witnessed. 

During  the  hard 
times  of  1891-3, 
when  Mrs.  Glaze- 
brook  was  the 

wife  of  the  late 
William  G 1  a  s  -  _ 

mann  former  Mrs.  Evbltn 

mann,  i  o  rme  r  Glazbbrook 

mayor  of  Ogden 

and  publisher  of  the  Standard,  she  man¬ 
aged  the  ranch  at  Lakepoint  near  Salt 
Lake  City  and  sold  butter  and  eggs  in 
order  to  aid  the  newspaper.  Through 
her  effort  the  paper  pulled  through.  She 
took  the  produce  from  the  farm  to 
Ogden  and  employes  of  the  paper  were 
partly  paid  in  such  produce. 

Mrs.  Glazebrook  always  took  an 
active  interest  in  the  political  and  civic 
affairs  of  the  community,  and  in  the 
newspaper  work  of  her  husband.  She 
advised  him  on  different  matters  when 
he  was  editor  of  the  paper.  Then  at 
the  death  of  her  husband  in  1916  she 
became  president  of  the  Ogden  Stand¬ 
ard  Publishing  Company. 

When  the  Standard  was  merged  with 
the  Examiner  in  1920  she  remained  in 
the  position  of  president. 

She  is  a  lover  of  horses  and  several 
of  her  mounts  have  won  grand-cham¬ 
pionships  in  the  Rocky  and  Inter¬ 
mountain  shows.  She  was  born  in  1873 
and  has  four  sons  ranging  from  31  to 
41  years  of  age:  A.  L.  Glasmann,  edi¬ 
tor;  Blaine  Glasmann,  classified  adver¬ 
tising  manager;  William  Glasmann, 
advertising  man ;  Roscoe  Glasmann, 
theatre  manager. 

Marshall  L.  Smith,  staff,  Tulsa 
(Okla).  World,  presided  April  29  at  the 
pjogram  by  the  Chamber  of  Commerce, 
in  observance  of  “Ozarks  Day.” 

C.  William  Duncan,  Philadelphia  Eve¬ 
ning  Ledger  columnist,  was  toastmaster 
last  week  at  the  annual  banquet  of  the 
Gettysburg  (Pa.)  college  alumni. 

Clark  H.  Galloway,  news  department 
chief.  Council  Bluffs  (la.)  Nonpareil, 
addressed  the  Missouri  Valley  (la.) 
Kiwanis  club,  April  26  on  “Modern 
Tendencies  of  Journalism.” 

Jesse  Cowan,  editorial  staff,  Nash¬ 
ville  (Tenn.)  Banner,  is  reported  criti¬ 
cally  ill  at  his  home  in  Nashville.  He 
has  been  in  poor  health  for  the  past 
six  months. 

(Continued  on  next  page) 


Shadows  of  the  Past 

by  I.  C.  Brenner 

is  a  daily  one-column  sport  feature,  matted,  telling  where 
the  sporting  figures  of  yesterday  are,  and  what  they  are 
doing. 

Released  June  6 


NOTES  FOR  BUSY  EDITORS:  Joe  Palooka's  appearance  on  the  air 
is  adding  to  the  popularity  of  the  strip  and  Sunday  page  ....  Will  Rogers 
will  get  away  from  his  next  picture  just  long  enough  to  cover  the  national 
conventions  for  McNaught ....  Are  you  reading  Charles  B.  Driscoll  in 
June  Cosmopolitan?  He  writes  that  way  daily  in  The  World  and  All . .  . 
Mary  Pickford  is  back  home,  after  finishing  in  New  York  her  first  article 
for  her  new  McNaught  aeries. 

The  McNaught  Syndicate^  Inc. 


. . .  well,  well,  well,  for 

GOODNESS 
SAKES  / 

alive/ 

Look  Who's  Here! 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  McADAM 
President 


Come  On  In,  ELLA 

snd  Make  Yourself  at  Home! 

LaOW  and  CENUEHEN  of  tho  Philo, 
delphta  lUcord  reeder-audienei.  et«p  right  up  and  giva 
the  littla  lady  a  hand!  Here  a  a  femmy  who  baa  boon 
lovad  by  MILUON8  aver  atnea  aha  waa  a  aklnfty  Httk 
4hmg  . . .  wiatfully  appaaling  ■  •  ■  waitinf  for  a  prince 
to  raaeua  her  from  kitdwn  alavary!  Whan  no  priMa 
came,  and  aha  had  to  flght  her  battlaa  alMta  againat 
her  cruel  stepmother  and  anooty  atepaiateri.  people 
lovad  her  juat  the  aame.  for  aha  waa  a  regular  aort  of 
a  dame!  They  loved  her  beeauae  aha  was  a  modem 
Cinderella.  They  fbllowed  her  to  Hollywood  and  to  New 
\orii,  and  watol^  her  in  the  talkiea  and  on  tbe  stage 

.  fhkkH  km  hum  ^l0mnkwd  md  Ska 


Mimrirt  ta  ftl  km  kt  m  amt  */  Hmkta.  Gml 
Oamtkaltdmaka  mm$mmf  AmiamwaMAPfr 
mi  PMX/0  W  a.  sMt  «•  mtmimrn  Hym.lka  am 


ELLA 

CINDERS 

WHO  wnx  UEI»  YOU  COMPANY 
BOTH  DAILY  AND  SUNDAY 

Seining  April  24th  in  the 

PHILADELPHIA 

RECORD 


The  above  is  a  reproduction  of 
one  of  the  effective  announce¬ 
ments  used  by  The  Philadelphia 
Record  as  part  of  its  brilliant  cam- 
paisn  to  introduce  the  Ella  Cinders 
strip  and  color  pase,  the  Tarzan 
color  page  and  the  Little  Mary 
Mixup  color  page  to  Record  read¬ 
ers  ...  .  Here  was  a  campaign  full 
of  sheer  stingo  ....  one  of  the  best 
preludes  to  release  of  big  features 
in  the  year .... 

SINCE  we  listed  last  month  in  this 
column  nine  new  starters  for  Ella 
Cinders,  the  following  newspapers 
have  been  added  to  the  Ella  Cinders 
list: 


Dallas  News  and  Journal 
Elmira  Star  Gazette  and 
Telegram 
El  Tiempo,  Holla, 
Philippines 

Rochester  Times  Union 
Toledo  News  Bee 
Utica  Observer  Dispatch 


Millions  follow  Ella  Cinders’ 
adventures  daily  and  Sunday  .... 
For  terms  and  samples  please  write 
to  ... . 

UNITED  FEATURES 

MONTE  BOURJAILT. 

General  Manager 

220  Eaat  42nd  Street 
New  York 


26 


Editor  &  Publisher  The  Fourth  Estate  for  May  7,  1932 


PERSONAL 


(Continued  from  page  25) 


William  J.  Larkin,  city  editor,  IV ar¬ 
rester  (Mass.)  Ei’ening  Post,  has  re¬ 
turned  to  his  desk  after  an  illness  of 
several  weeks. 

.\rch  Macdonald,  assistant  city  editor, 
Philadelphia  Evening  Ledger,  is  mak¬ 
ing  a  vacation  automobile  tour  into 
Canada.  James  Moore,  also  of  the 
Evening  Ledger  staff,  also  recently 
returned. 

E.  E.  Croll.  assistant  editor,  Phila¬ 
delphia  Public  Ledger,  has  returned 
from  a  two  weeks’  automobile  tour  of 
Pennsylvania  and  Canada. 

Sam  Cox,  market  editor,  Atlanta 
(Ga.)  Constitution  has  recovered  from 
an  attack  of  influenza. 

Katherine  Bissell  has  rejoined  the 
Toledo  Times  as  society  editor  to  suc¬ 
ceed  Dorothy  Estill  Rainie,  who  has 
gone  with  her  husband  to  California. 

Miss  Carolyn  Richards  is  now  with 
the  Mobile  (Ala.)  Register  as  assistant 
society  editor.  She  is  a  graduate  of 
Vassar. 

Maj.  Edward  Schauffler,  head  of  the 
copy  desk  at  the  Kansas  City  Journal- 
Post,  was  confined  to  his  home  recently 
by  an  infected  foot. 

C.  Norman  Stabler,  financial  editor. 
New  York  Herald  Tribune,  and  Mrs. 
Stabler  are  parents  of  their  fourth 
child,  John  Roberts,  born  April  11  at 
New  Rochelle  Hospital. 

Walter  Bruce,  police  reporter,  Nash¬ 
ville  Banner,  has  returned  from  a  two 
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weeks’  vacation  in  the  Cumberland 
Mountains. 

Paul  Voltz,  copy  desk.  Evening  Pub¬ 
lic  Ledger,  is  on  a  month’s  automobile 
tour  of  New  York  and  Canada. 

Dorothy  Culbert,  who  has  held  vari¬ 
ous  positions  with  the  Naslwille  Ten¬ 
nessean,  has  been  made  associate  society 
editor. 

Henry  T.  Murdoc'k,  drama  critic, 
Philadelphia  Evening  Ledger,  has  re¬ 
sumed  his  weekly  talks  on  movies  and 
theatricals  over  station  WHAT. 

Marc  Wilkinson,  Pueblo  (Col.) 
Morning  Chieftain,  one  of  few  Ameri¬ 
can  newspapermen  to  be  active  in 
,\hepa,  native  Grecian  society,  delivered 
the  Palm  Sunday  sermon  and  assisted 
in  solemn  high  Grecian  mass  at  St. 
John’s  Hellenic  church,  Pueblo,  April 
2A.  Grecian  Easter  is  May  1. 

Dave  Herman  of  the  copy  desk,  Rich¬ 
mond  (Va.)  Times-Dispatch,  has  re¬ 
signed. 

Lucy  Ann  McGugin,  daughter  of  Dan 
McGugin,  football  coach  at  Vanderbilt 
University,  has  joined  the  editorial  de¬ 
partment  of  the  Nashville  Tennessean. 

Dennis  Cronin,  recently  U.  S.  marshal 
at  Omaha,  will  resume  charge  of  his 
weekly  newspaper,  the  O’Neill  Frontier, 
May  15.  It  has  been  operated  for  him 
during  his  absence  on  a  partnership 
ba^s. 

Alexander  G.  Brown,  for  nine  years 
federal  reporter,  Portland  Oregonian, 
has  resigned  to  join  the  University  of 
Oregon  Alumni  association,  as  execu¬ 
tive  secretary. 

Antoinette  Donnelly,  Chicago  Tribune 
beauty  editor,  who  is  also  Doris  Blake, 
lovelorn  editor,  observed  her  20th  serv¬ 
ice  anniversary  with  the  Tribune  in 
April. 

Dana  Summit,  society  department, 
Nashville  Banner,  will  spend  the  sum¬ 
mer  at  her  home  in  Shamrock,  Fla. 

Bertha  Fenberg  has  resigned  from 
the  reportorial  staff,  Chicago  Daily 
Nezi's, 

Vaudine  Newell,  of  the  Orlando 
(Fla.)  Sentinel  and  Reporter-Star,  re¬ 
cently  motored  to  Orange,  N.  J.,  with 
Mrs.  Martin  Andersen,  wife  of  the 
publisher  of  the  Orlando  papers  and  the 
North  Jersey  Courier,  Orange. 

Joe  Tumulty,  Philadelphia  Ez’ening 
Ledger,  sports  department,  is  giving  a 
daily  sports  talk  over  station  WFI. 

Donald  P.  Waugh,  political  reporter 
and  state  house  correspondent,  Boston 
Traveler,  has  been  elected  chairman  of 
the  finance  committee  in  Winchester, 
Mass. 

Anne  Armstrong,  former  sixjrts 
writer,  Chicago  Daily  News,  is  no 
longer  with  the  paper. 

Dr.  Joseph  Nolan  Philadelphia  Eve¬ 
ning  Ledger,  is  on  a  vacation  trip  to 
Bermuda,  to  be  gone  a  month. 

Miss  Eunice  Apperson,  sports  editor, 
Selma  (Ala.)  Times- Journal,  covered 
the  opening  baseball  game  at  Mont¬ 
gomery  last  week,  between  Selma  and 
Montgomery,  both  of  the  Southeastern 
League.  She  was  accompanied  by  Roy 
Moore,  also  of  the  Times-Journal  staff, 
and  Miss  Azile  Malone,  reporter  in  the 
Selma  bureau  of  the  Montgomery  Ad¬ 
vertiser. 

Castner  Browder,  rotogravure  editor. 
I.ouisvtllc  Courier- Journal,  has  returned 
to  his  desk  after  several  months’  illness. 
During  his  leave  his  work  was  handled 
by  Mrs.  Castner  Browder,  Jr.,  in  charge 
of  the  Courier- Journal  and  Louisville 
Times’  touring  bureau. 

Gordon  Elwell,  former  Chicago  Daily 
Times  reporter,  has  returned  to  De- 
Land.  Fla.,  where  his  father.  Hector 
Elwell,  is  editor  of  the  DeLand  Sun- 
News. 

Sol  Schulman,  reporter,  Louisi'ille 
Courier- Journal,  has  been  licensed  as 
an  attorney  by  the  Kentucky  Court  of 
Appeals.  Mr.  Schulman  carried  on  his 
law  studies  while  working. 

Paul  Schrader,  sports  editor,  Toledo 
Times,  addressed  the  East  Toledo  club, 
last  week. 

Frank  Wells,  telegraph  editor,  Lan¬ 


sing  (Mich.)  State  Journal,  is  spending 
his  two  weeks’  vacation  at  his  former 
home  in  Missouri. 

Charles  N.  Feidelson,  associate  editor, 
Birmingham  Age -Herald,  addressed 
students  of  Howard  College  last  week. 

Maurice  Gardner,  telegraph  editor, 
Galveston  Tribune,  has  returned  from 
a  five-weeks’  automobile  trip  to  the 
Pacific  coast. 

Glenn  K.  Stimson,  editorial  writer, 
Lansing  (Mich.)  State  Journal,  is  tak¬ 
ing  a  week  of  his  vacation  at  this  time. 
Frank  H.  Sallows,  city  hall  reporter, 
is  writing  editorials  during  his  absence. 

Blanche  E.  Bean,  women’s  editor, 
Lubbock  (Tex.)  Aznilanche  and  Jour¬ 
nal,  has  returned  from  a  two  months 
vacation  at  Galveston  and  other  Texas 
port  cities. 

Stanley  E.  Babb,  courthouse  reporter, 
Gah’eston  Nezos  and  Tribune  was  re¬ 
cently  elected  an  honorary  member  of 
the  Galveston  county  bar  association. 

Arthur  Ruhl,  of  the  New  York  Her¬ 
ald  Tribune  drama  department,  was  one 
of  the  judges  in  the  finals  of  a  dramatic 
tournament  at  the  Y.M.H.A.  audito¬ 
rium.  Lexington  Avenue  and  Ninety- 
second  street,  recently,  participated  in 
by  four  groups  of  boy  actors. 

WEDDING  BELLS 

JACK  WOODS,  Chicago  Tribune 
Press  Service  to  Jean  Cutler, 
April  2. 

Jonathan  Worth  Daniels,  associate 
editor  of  I'ortune,  and  son  of  Josephus 
Daniels,  publisher,  Raleigh  (N.  C.) 
News  and  Obserz'er,  to  Miss  Lucy  Bill¬ 
ing  Cathcart  of  Leonia,  N.  J.,  in  St. 
Thomas’  Church,  New  York,  April  30. 

Miss  Ethel  C.  Cuttler,  classified  de¬ 
partment,  Fall  River  (Mass.)  Herald 
News,  to  John  Hill  of  East  Freetown, 
Mass.,  April  26. 

Miss  Arlene  E.  Metcalf,  secretarial 
staff,  Christian  Scienee  Monitor,  Bos¬ 
ton.  to  Albert  V.  Holmes  of  Everett, 
Mass.,  at  Everett,  April  17. 

(ieorge  R.  Nash,  83,  editor  of  the 
IVeedsport  (N.  Y.)  Sentinel  to  Mrs. 
Catherine  Hoffman  Wilson  April  26  in 
Weedsport. 

Jack  P.  Tubbs,  assistant  telegraph 
editor,  Atlanta  Constitution  to  Mrs. 
Mary  Darby  Thomason  of  Marietta, 
Ga.,  April  18. 

William  Harold  Young,  San  Antonio 
Ez'ening  News  courthouse  reporter,  to 
Miss  l^Iary  Wilson,  superintendent  of 
the  San  Antonio  city  recreation  depart¬ 
ment,  recently. 

Hume  B.  Duval  of  the  St.  Louis 
Globe-Democrat,  to  Miss  Marie  Dick¬ 
son  of  Ellington,  Mo.,  at  Ellington 
May  1.  Before  joining  the  Globe- 
Democrat  six  years  ago,  Duval  was  a 
member  of  the  news  staff  of  the  Kansas 
City  Star  for  five  years. 

Andrew  Wiley,  assistant  to  the  busi¬ 
ness  manager,  Cincinnati  Enquirer,  and 
son  of  William  F.  Wiley,  general  man¬ 
ager  of  the  Enquirer,  to  Miss  Eliza¬ 
beth  Schott  of  Cincinnati,  at  the  Seventh 
Presbyterian  Church,  Cincinnati,  May  5. 

Eugene  Moore,  assistant  to  the  tele¬ 
graph  editor,  Cincinnati  Enquirer  to 
Miss  Anna  Lester  of  Covington, 
April  30. 

Miss  Clara  Mason,  daughter  of 
Charles  E.  Mason,  publisher,  Roszvell 
(N.  M.)  Daily  Record,  to  Edward 
Lacky  Scarritt,  circulation  manager, 
recently  at  the  home  of  the  bride. 

William  H.  Gardner,  police  reporter, 
Galveston  News  to  Miss  Emily  Do¬ 
mingo,  News-Tribune  circulation  de¬ 
partment  in  T,ake  Charles,  La.  on  Sun¬ 
day  April  17. 

PRESS  ASSOCIATION  NOTES 

Homer  l.  Roberts,  manager 

of  the  United  Press  bureau  at 
Sacramento,  (^1.,  and  Mrs.  Rol^rts 
are  parents  of  a  daughter,  born  April  21. 

Miles  W.  Vaughn,  Far  Eastern  man¬ 
ager,  United  Press,  stationed  at  Tokio, 
and  Mrs.  Vaughn  are  parents  of  a  son. 
Miles  Sharman,  born  April  23. 

Joseph  Miller,  of  the  Washington, 
D.  C.,  bureau  of  the  Associated  Press, 


covering  Pennsylvania  news  exclusively, 
was  in  Harrisburg  assisting  in  the 
compilation  of  primary  election  returns. 

Homer  L.  Roberts,  Sacramento,  CaL 
manager  of  the  United  Press,  and  Mrs. 
Roberts  are  parents  of  a  daughter, 
Nancy  Lenore,  born  recently. 

Harry  Bergman,  night  editor.  Inter¬ 
national  News  Service  Chicago  office, 
will  l^gin  his  vacation  May  7. 

Giles  Hodnett,  Associated  Press, 
Morse  supply  operator,  Utica  (N,  Y.) 
Daily  Press,  is  on  duty  for  a  month 
at  Albany. 

Leonard  E.  Pearson,  Indianapolis 
bureau.  Associated  Press,  and  Mrs. 
Pearson  are  the  parents  of  a  son,  Bruce 
Leonard,  born  April  30. 

SPECIAL  EDITIONS 

PORTLAND  (Me.)  SUNDAY 
TELEGRAM,  April  24,  Food  and 
Home  Progress  Show,  52  pages. 

Pontiac  (Mich.)  Daily  Press,  special 
16-page  tabloid  section  for  Clean  Up 
Week,  May  2. 

Buffalo  Times,  12-page  tabloid,  “new 
tire  week”  promotion. 

Norristoum  (Pa.)  Times-Herald, 
April  27,  36-page  edition  in  connection 
with  Norristown  Day. 

Pittsfield  (Mass.)  Berkshire  Evening 
Eagle,  tabloid  baby  edition,  April  30, 
in  connection  with  Kiwanis  club  third 
annual  baby  week,  28  pages. 

Taunton  (Mass.)  Gazette,  Special 
Taunton  Day  Shoppers’  Edition,  four 
sections,  44  pages,  April  28. 

Providence  (R.  I.)  Sunday  Journal, 
Artgravure  section  advertising  Provi¬ 
dence  Public  Market,  six  pages,  April 
17. 

IVifiston  Salem  (N.  C.)  Jountal  aid 
Sentinel,  May  1,  special  12-page  tabloid 
Baby  Welfare  Section. 

Columbia  (S.  C.)  Record,  May  I, 
special  12-page  tabloid.  Second  Annual  j 
Baby  Edition.  I 

Lansing  (Mich.)  State  Journal  8  ; 
page  tabloid  section  advertising  the  41st 
anniversary  sale  of  the  F.  N.  Arbat#  ■ 
store,  April  30. 

Galveston  Daily  Nezvs,  20  page  spe 
cial  section  for  Robert  I.  Cohen  depart¬ 
ment  store  in  observance  of  its  50th 
anniversary  and  opening  of  new  build-  i 
ing,  April  26.  | 

CHANGES  OF  OWNERSHIP 

CORNWALL  (Ont.)  STANDARD 
was  purchased  last  week  by  the 
Cornzmll  Freeholder  and  merged  with 
the  latter  as  the  Standard-Freeholitr, 
The  purchase  follows  the  recent  death 
of  W.  Gibbens,  who  for  44  years  con¬ 
ducted  the  Standard.  The  Standard- 
Freeholder  will  be  under  the  manage¬ 
ment  of  C.  J.  McTavish,  and  will  be 
identified  in  ownership  with  the  Chae* 
Sound  Sun-Times. 

O.  D.  Carter,  formerly  editor  and 
publisher,  Lamesa  (Tex.)  Reporter,^ 
purchased  the  Seagraves  (Tex.)  GanU 
County  Nezi’S,  a  weekly. 

Percy  J.  Carter,  for  a  number  of 
years  publisher,  Adrian  (Minn.)  Noiltt 
County  Review,  recently  purcliascd  the 
Jackson  (Minn.)  Refnddic,  Einar  0. 
Hammer,  former  publisher,  will  locate 
in  Wisconsin. 

Harry  J.  Wible,  advertising  man¬ 
ager,  Uncoln  (Ill.)  Courier,  the  pas* 
five  years,  has  purchased  the  Hi 
Pulaski  (Ill.)  Times,  from  L.  E.  Myera 
administrator  of  the  Eyrse  estate,  Ma; 

1.  Mr.  Wible  resigned  from  the  Counet 
May  7,  to  devote  his  entire  attentku 
to  the  paper. 

Biloxi  (Miss.)  News,  weekly,  b* 
been  taken  over  by  R.  B.  MahaffO- 
Meridian,  as  publisher  and  W.  ^ 
Grauel,  Aberdeen,  Miss.,  editor.  B.  B- 
Brumfield  operated  the  paper  for  sw 
eral  years. 

NEW  PLANTS  AND  EQUIPMENT 

CE.  PALMER  and  A.  H. 

•  burn,  owners  of  the  Star 
lishing  Company,  publishers  of  ® 
Hope  (Ark.)  Star,  have  purchased  uosj 
Talrot  Field  the  building  into 
they  recently  moved  their  plant 
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PTON  SINCLAIR’S  autobiograph¬ 
ical  “American  Outpost:  A  Book 
of  Reminiscences,”  seems  to  have  more 
restraint  and  better  taste  than  most  of 
his  writings.  Here  he  forswears  propa¬ 
ganda  for  once.  Perhaps  his  own  life 
appears  to  him  more  complex  than  any 
one  of  the  abuses  that  he  has  com¬ 
bated  so  that  he  has  made  a  more 
artistic  selection  of  material.  This  book 
is  surprisingly  short  compared  with  his 
overgrown  pamphlets,  so  that  this  whole 
is  less  than  the  parts.  He  even  shows 
a  mild  humor  at  his  own  expense,  as 
in  his  characterization  of  his  own  tory- 
ism  and  snobbery  in  his  undergraduate 
days  when  he  read  the  morning  Sun 
and  the  Evening  Post,  scorn^  his 
father’s  interest  in  Brisbane’s  early 
editorials  in  the  Evening  Journal,  his 
judgment  of  Bryanism  and  Populism  as 
“vulgar,  noisy  and  beneath  my  cultured 
contempt,”  and  his  surprise  at  learning 
that  there  were  Socialists  who  had  fig¬ 
ured  out,  as  he  had,  that  there  was  so¬ 
cial  injustice  in  Capitalism  and  some¬ 
thing  must  be  done  about  it.  He  shows 
surprisingly  little  bitterness,  and  his 
frankness  about  himself  is  disarming — 
quite  different  from  the  egotism  of 
Harry  Kemp.  He  realizes  that  the 
Press  which  he  hates  so  made  “The 
jungle”  a  financial  success.  It  made  a 
fortune  for  the  publishers,  Doubleday, 
Page,  and  they  used  the  fortune  (he 
says)  “to  become  the  richest  and  most 
reactionary  publishing  house  in  the 
world.”  Sinclair  tells  of  violent  re¬ 
marks  made  by  President  Roosevelt 
about  reactionaries  in  the  Republican 
party;  and  soon  Roosevelt  sent  a  mes¬ 
sage  through  F.  N.  Doubleday :  “Tell 
Sinclair  to  go  home  and  let  me  run  the 
country  for  a  while.”  His  relations 
with  IVilshire’s,  Collier’s  and  Every¬ 
body’s  throw  valuable  light  on  the  his¬ 
tory  of  American  periodicals  at  the 
turn  of  the  century.  What  he  tells 
about  Helicon  Hall,  Fairhope  and  Ar¬ 
den  fills  in  the  strange  chapter  on  Amer¬ 
ican  communities.  For  the  literary  gos¬ 
sip-hound  there  are  anecdotes  of  celebri¬ 
ties  as  diverse  as  Herbermann  of  C.  C., 
N.  Y.,  the  Columbia  professors  who 
could  get  along  with  President  Butler 
and,  more  popular  with  Sinclair,  those 
who  could  not,  Minot  J.  Savage,  Paul 
Elmer  More,  George  Sterling,  Jack 
London,  H.  (j.  Wells,  G.  B.  Shaw  and 
Frederik  van  Eeden  (who  helped  Sin¬ 
clair  get  his  divorce  in  Amsterdam). 
He  helps  us  to  understand  his  strange 
mixture  of  rebellion  and  Puritanism — 
for  instance,  a  drunken  father  gave 
him  good  cause  to  hate  intemperance 
and  so  laid  the  foundation  for  “The 
W'et  Parade.”  The  book  is  a  little  epic 
of  tremendous  literary  energy  with  its 
tales  that  match  the  output  of  Anthony 
Trollope  as  described  in  his  Autobiog¬ 
raphy.  Sinclair  wrote  at  the  rate  of 
14  hours  a  day,  often  with  little  to  eat 
and  bad  food  or  fad  food  at  that — and 
Sinclair’s  only  mention  of  Bernarr  Mac- 
fadden  is  to  praise  him  for  starting  him 
on  the  right  kind  of  diet.  P'or  “The 
Jungle”  he  obtained  the  local  material 
in  a  few  months ;  and  in  his  earlier 
period  of  hack  writing,  when  he  turned 
out  8,000  words  a  day  for  Street  & 
Smith  he  got  the  necessary  local  color 
for  army  novelettes  by  spending  three 
days  at  West  Point.  In  one  Christmas 
fortnight  holiday  he  read  all  of  Shakes- 
I)eare  and  Milton.  My  own  curiosity 
would  have  welcomed  much  more  detail 
of  the  tremendous  popularity  of  Sin¬ 
clair’s  writings  in  Europe,  especially 
Russia,  and  more  about  the  Eisenstein 
films  of  Mexico  which  Sinclair  financed 
and  over  which  he  and  his  devoted  .sec¬ 
ond  wife  could  not  agree.  But  it  is  not 
a  severe  criticism  of  a  book  that  it 
makes  you  wish  there  was  more  of  it. 
“American  Outpost”  is  not  as  good  as 
Lincoln  Steffens’  Autobiography — not 
so  long,  so  mature,  so  poised ;  but  I 


think  you  will  want  the  two  books  on 
the  same  shelf,  and  not  too  far  from 
your  hand. — R.  W. 

*  * 

IT  HAS  often  been  done  before — an 
expose  of  poor  selling  and  poor  serv¬ 
ice  by  department  store  clerks.  But 
now  is  a  time  when  it  should  be  taken 
particularly  to  heart — for  department 
stores  are  none  too  prosperous  and  so 
will  listen  to  criticism.  And  the  task 
is  very  well  executed  in  the  May  Ameri¬ 
can  Mercury  article,  “The  Dreadful 
Chore  of  Buying,”  by  Dorothy  Gares- 
che  Holland.  She  gives  her  own  ex¬ 
perience — and  her  guess  why  things  are 
wrong :  the  women  advisers  of  the  de¬ 
partment  stores  are  “Women  with 
Careers” —  “any  housewife  with  an  av¬ 
erage  I.Q.  could  tell  them  more  than 
any  such  expert  .  .  .  Price  reigns 
supreme  .  .  .  Why  cannot  the  sales¬ 
people  be  taught  that  it  is  better  to 
make  a  $20  sale  than  not  to  make  a 
$50  one.” — R.W. 

*  *  * 

«‘^T^HE  New  Psychology  of  Selling 
J.  and  Advertising”  (Macmillan)  is 
by  Dr.  Henry  C.  Link,  director  of  the 
Market  Research  Division  of  the  Psy¬ 
chological  Corporation.  It  is  closely 
relat^  to  two  other  new  books.  It 
carries  further  the  story  of  “Psychol¬ 
ogy  at  Work”  edited  by  Paul  S. 
Achilles  of  the  same  corporation.  And 
it  covers  much  the  same  ground  as 
Sheldon  and  Arens’  “Consumer  Engi¬ 
neering,”  but  from  the  angle  of  an 
analytical  psychologist  rather  than  that 
of  the  commercial  artist  and  plan  man 
in  an  advertising  agency. 

Dr.  Link  says  consumer  engineering 
is  the  economics  of  selling.  He  is  in¬ 
terested  in  the  psychology  of  selling — 
not  the  old  style  psychology  that  was 
devoted  to  overcoming  resistance  to 
sales  effort,  but  a  new  psychology  that 
avoids  sales  resistance  by  studying  the 
wants  and  tastes  of  the  public,  knowing 
what  they  want  and  giving  it  to  them. 
High  pressure  selling,  salesman’s  per¬ 
sonality,  pushing  the  product  regard¬ 
less — all  that  is  old  stuff.  The  new 
thing  is  to  study  the  customer’s  be¬ 
havior.  Even  in  distribution  there  is 
now  more  direct  contact  with  the  con¬ 
sumer. 

Dr.  Link  praises  the  Milwaukee 
Journal’s  studies  of  buying  habits  and 
sums  up  some  of  the  changes  these 
market  investigations  have  shown  in 
the  last  five  years.  He  describes 
(among  others)  the  projected  national 
survey  by  R.  L.  Polk  &  Company  and 
the  classic  study  of  the  New  York 
market  made  for  the  World  by  the  New 
York  University  Bureau  of  Business. 

His  criticism  of  the  recent  Gallup 
study  of  readers’  behavior  for  Liberty 
coincides  with  some  lay  opinions :  “the 
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method  actually  used  predetermines  a 
consistent  bias  against  the  magazines 
requiring  the  most  time  or  the  largest 
number  of  questions  in  regard  to  con¬ 
tents.”  Of  the  Good  Housekeeping  re¬ 
port  on  “Women  and  Magazines”  he 
says  that  the  method  used  put  so  much 
stress  on  finding  women  at  home  that 
it  was  really  limited  to  housewives  and 
did  not  apply  to  women  in  general. 
He  puts  a  sensible  stress  on  the  impor¬ 
tance  of  analyzing  sales  to  learn  con¬ 
sumer  preferences — and  on  the  unwis¬ 
dom  of  asking  folks  what  influenced 
them  to  buy  or  of  trying  to  find  out 
how  the  public  thinks,  when  you  really 
need  to  know  how  it  acts. 

The  chapters  on  “What  is  Good  Ad¬ 
vertising?”  and  “Testing  Advertise¬ 
ments”  are  an  encyclopedic  summary  of 
copy-testing  and  contains  shrewd  criti¬ 
cisms  of  Dr.  Starch  on  small  space  and 
of  some  current  practice  with  consumer 
jury  tests.  And  it  is  good  for  adver¬ 
tising  experts  to  be  told  that  “advertis¬ 
ing  is  only  one  phase  of  the  selling 
situation,  and  the  effectiveness  of  an 
advertisement  depends  only  partly  on 
itself.” 

He  is  frank,  refreshing  and  original 
on  the  difficult  topics  of  direct  mail  and 
personal  salesmanship — actually  daring 
to  say  that  promotion  by  mail  is  not 
inherently  or  necessarily  direct  or  sci¬ 
entifically  efficient;  and  urging  salesmen 
to  lay  off  self-analysis  and  books  on 
psychology,  and  to  study  a  special  par¬ 
ticular  selling  job.  For  the  benefit  of 
your  department  store  advertisers,  be 
sure  to  read  yourself  (or  have  them 
read)  the  chapters  on  “Fashion  Be¬ 
havior”  (in  which  Miss  Dorothy  Shaver 
of  Lord  &  Taylor  collaborated),  “What 
will  the  Consumer  Buy?”  and  the  con¬ 
cluding  chapters  on  “Merchandise  Con¬ 
trol  for  the  Consumer”  and  “Electric 
Sales  Records”  which  get  down  to  the 
mechanical  details  of  stock  control. 

This  very  practical  and  stimulating 
book  goes  a  long  way  to  remove  the 
stigma  that  has  so  long  attached  to  the 
phrase  “business  psychology.” — R.W. 


OSSINING  DAILIES  MERGED 


Macy  Group  Buy*  Evening  Register 

— Moran  Named  Vice-President 

Purchase  of  the  Ossining  (N.  Y.) 
Evening  Register  and  its  merger  with 
the  Ossining  Citizen-Sentinel  was  an¬ 
nounced  this  week  by  J.  Noel  Macy, 
president  of  County  Publishers,  Inc., 
directors  of  seven  dailies  and  seven 
weekly  newspapers  in  Westchester 
County,  N.  Y.  James  H.  Moran,  for¬ 
mer  owner  and  editor  of  the  Register, 
has  become  a,  vice-president  of  the 
publishing  corporation.  Joseph  L. 
Naar,  editor  of  the  Citizen-Sentinel,  has 
been  named  editor  of  the  merged  news¬ 
papers,  which  will  be  known  as  the 
Citizen-Sentinel  and  Evening  Register. 

The  Citizen-Sentinel  came  into  exis¬ 
tence  in  1920  as  the  result  of  a  merger 
of  the  Citizen,  founded  in  1903  by- 
George  F.  Secor,  and  the  Sentinel, 
founded  in  1905  by  a  group  headed  by 
T.  George  Barnes.  The  Democratic 
Register  was  founded  as  a  weekly  in 
1840  and  was  acquired  about  60  years 
ago  by  the  late  Michael  Moran,  father 
of  the  recent  owner.  In  April  last  year, 
James  Moran  turned  it  into  a  daily. 

Dailies  in  the  County  Publishers 
group:  besides  the  Citizen-Sentinel  and 
Evening  Register  are:  Yonkers  Herald- 
Statesman,  Tarrytown  News,  Port 
Chester  Item,  Mount  Vernon  Argus, 
New  Rochelle  Standard-Star,  Mamaro- 
neck  Times,  and  White  Plains  Press, 
associated  with  County  Publishers,  Inc. 


MASON,  KROCK  ON  RADIO 

Julian  Mason,  editor  of  the  Netc 
York  Evening  Post,  and  Arthur  Krock 
chief  Washington  correspondent  of  the 
New  York  Times,  spoke  on  the  coming 
Presidential  campaign  over  a  National  | 
Broadcasting  Company  network.  May  3.  i 
They  were  interviewed  on  “The  Party 
and  the  Issues”  by  Ruth  Morgan,  vice- 
president  of  the  National  League  of 
Women  Voters.  Both  said  the  depres¬ 
sion  will  be  the  big  campaign  issue. 


*♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦; 


ARE  YOU  WILLING 
TO  BE  SHOWN? 


Every  day  our  representatives,  by  practical  demon¬ 
strations,  are  proving  the  benefits  of  Burgess  Chrome 
Mats. 


In  these  days  the  survival  of  many  publications  is 
due  wholly  to  the  study,  analysis  and  acceptance  of 
economical  recommendations.  Do  not  be  fooled  by  un¬ 
founded  claims  but  request  a  practical  demonstration 
and  then  take  advantage  of  any  economies  that  may 
be  proven. 


We  stand  ready  to  demonstrate  and  prove  the  many 
economies  that  may  be  secured  through  the  use  of 
Burgess  Chrome  Mats  in  better  printing,  saving  in  ink, 
paper,  etc. 


Our  substantial  growth  can  be  attributed  to  our  abil¬ 
ity  to  furnish  a  superior  product  and  service. 


BURCESS  CELLULOSE  COMPANY 

DMiion  of  C.  F.  Burfcst  Lahoratories,  Inc. 

Freeport,  Illinois 
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AN  OPPORTUNITY 


The  Texas  Company  —  makers  of 
the  new  Texaco  Fire^Chief  Gasoline 
—wish  to  express  their  appreciation 
to  newspaper  publishers  throughout 
the  country  for  the  splendid  cooper¬ 
ation  being  given  the  Texaco  Fire- 
Chief  Campaign. 

We  are  particularly  pleased  at 
the  manner  in  which  newspaper 
representatives  have  cooperated 
with  our  dealers  in  placing  local  tie- 
in  advertising.  An  unprecedented 
number  of  our  dealers  have  re¬ 
quested  tie-in  mats.  Our  dealers 
ordinarily  use  a  fair  amount  of  local 


lineage.  They’re  “advertising- 
minded.”  But  during  the  Texaco 
Fire-Chief  Campaign  they  are  espe¬ 
cially  receptive  to  this  type  of  solici¬ 
tation.  (If  your  paper  is  not  getting 
its  share  of  Texaco  Dealer’s  adver¬ 
tising— it  may  be  your  fault.) 

We  still  have  on  hand  a  limited 
quantity  of  proof  sets  showing 
dealer  ads.  These  remaining  sets 
may  be  had  by  writing  The  Texas 
Company,  Room  No.  1801,  135  East 
42nd  Street,  New  York  City.  Re¬ 
quests  will  be  promptly  filled  in 
order  of  receipt. 


II 


THE  TEXAS  COMPANY 

TEXACO 


MAKERS  OF 


TEXACO  FIRE-CHIEF  GASOLINE 
TEXACO-ETHYL  FIRE-CHIEF  GASOLINE  n..  ETHYL 
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FOUR  HONOR  MEDALS  ARE  AWARDED 
DURING  MISSOURI  JOURNALISM  WEEK 


St.  Louis  Post'Dispatch,  Casper  S.  Yost,  Frank  W.  Rucker 
and  Frankfurter  Zeitung  Selected — Many  Groups 
At  University  Meeting 


(liy  trUgraph  to  Editor  &  Publisher) 
OLUMRIA,  Mo..  May  5— Three 
American  journalists  and  one  Ger¬ 
man  publication  were  signally  honored 
by  the  University  of  Missouri  School 
of  Journalism  during  annual  Journalism 
Week,  when  they  were  awarded 
medals  of  honor  for  “distinguished 
work  in  journalism.” 

Joseph  Pulitzer  received  the  medal 
award^  the  St.  Louis  Post-Dispatch 
as  the  “outstanding  American  news¬ 
paper;”  Casper  S.  Yost,  editor  of  the 
editorial  page  of  the  St.  Louis  Globe- 
Dcmocrat,  as  the  outstanding  Missouri 
editor;  Frank  W.  Rucker,  vice-presi¬ 
dent  and  general  manager  of  the  Inde¬ 
pendence  (Mo.)  Examiner,  as  the  out¬ 
standing  Missouri  alumnu  in  journal¬ 
ism;  and  the  Frankfurter  Zeitung  of 
Frankfort,  Germany. 

The  awards  were  presented  by  Dr. 
Walter  Williams,  University  of  Mis¬ 
souri  president  and  School  of  Journal¬ 
ism  dean,  on  Thursday. 

The  medal  was  received  for  the  Zei¬ 
tung  by  Dr.  Karl  Boemer,  referent  in 
the  German  Institute  of  Newspaper 
Learning  of  Berlin  University. 

Editors  from  all  parts  of  the  United 
States  were  in  attendance,  as  all  phases 
of  their  work  were  discussed  by 
speakers. 

The  Missouri  Writers’  Guild  opened 
Journalism  Week  with  their  annual  con¬ 
vention  Monday.  George  Pierrot,  man¬ 
aging  editqr  American  Boy  Magazine 
was  presented  as  the  principal  speaker 
talking  on  “creative  editing.” 

Other  speakers  were  John  G.  Nei- 
hardt.  literary  editor  of  St.  Louis  Post- 
Dispatch,  who  received  the  Guild’s  first 
annual  award  for  the  best  literary  work 
of  the  year  by  a  Missouri  writer ;  Clara 
Townsend,  Fulton  Mo.,  noted  for 
“Percival  Prim”  poems;  Mrs.  Vachel 
Lindsay,  widow  of  the  late  pc^t,  who 
told  how  poets  gather  and  write  their 
material ;  Orland  K.  Armstrong,  Jef¬ 
ferson  City,  Mo.,  author  of  “Old 
Massa’s  People.” 

Officers  of  the  Guild  elected  were: 
Ella  I.  Heninger,  St.  Joseph,  President; 
Maude  Wallace.  Mexico,  first  vice- 
president;  Hugh  Grinstead,  Columbia, 
second  vice-president;  Mrs.  Frances 
Jacobi  O’Meara,  Kansas  City,  re-elected 
secretary-treasurer. 

Champions  of  all  types  of  advertis¬ 
ing  spoke  during  Tuesday  and  Wednes¬ 
day’s  programs — from  radio  to  house 
organs,  each  stating  the  advantages  of 
their  media. 

B.  MacDonald,  winner  of  the  1931 
Pulitzer  Prize  for  Reporter’s  work,  was 
among  the  principal  speakers  Tuesday, 
when  he  discussed  his  varied  experi¬ 
ences  and  adventures  as  a  special  writer 
for  the  Kansas  City  Star.  MacDonald 
described  many  of  his  recent  trips,  in¬ 
cluding  the  one  in  which  he  solved  the 
Payne  murder  case,  which  won  the 
Pulitzer  award. 

The  annual  spring  meeting  of  the 
Missouri  Press  Association  opened  Wed¬ 
nesday  morning  with  W.  J.  Sewall 
Carthage  Press,  president,  in  charge. 

Frank  IL  Hedges,  formerly  manag¬ 
ing  editor  of  the  Japan  Advertiser, 
Tokio,  spoke  during  this  meeting  on 
“How  America  Gets  Its  News  From 
the  Far  East,”  during  which  he  enu¬ 
merated  three  means — press  associa¬ 
tions,  special  correspondence  and  visit¬ 
ing  journalists. 

“Judgment,”  he  said,  “is  the  chief 
qualification  demanded  of  a  foreign  cor¬ 
respondent,  plus  ability  to  recognize 
news  values  combined  with  the  art  of 
cfimposing  an  intelligent  background  so 
that  his  story  will  be  understood.” 

John  L.  Meyer,  field  director,  CJeorge 
W.  Mead  Paper  Institute,  speaking  on 
“Newspaper  News,”  berated  newspapers 
for  failing  to  merchandise  the  service 
they  have  rendered  to  their  readers. 


“We  have  established  faith  in  our 
papers  as  newspapers  and  advertising 
media;  our  people  do  believe  in  us  and 
in  what  we  are  doing  and  that  we  are 
doing  real  things  for  our  communities. 
Sure,  but  how  much  do  we  keep  them 
conscious  of  it?”  he  said. 

Erwin  Funk  of  Rogers,  Ark.,  past 
president  of  the  National  Editorial  As¬ 
sociation,  told  editors  present  that  the 
best  way  to  handle  the  so-called  present 
depression  is  to  know  where  to  cut  out 
non-essentials. 

“Solution  lies,  not  in  cutting  salaries, 
but  in  getting  fewer  and  better  men. 
.\nd  these  men  will  be  those  who  “can 
deliver  the  goods” — ^they  must  know 
more  and  be  able  to  do  the  job  a  little 
better  than  the  other  fellow,”  he  said. 

Dr.  Boemer,  speaking  Wednesday 
night,  on  “The  German  Press  of  To¬ 
day,”  said  that  Germany  has  a  party- 
inclined  press. 

“Newspapers  are  backed  by  so  many 
different  political  parties  until  almost 
every  thirtieth  newspaper  swears  by  the 
program  of  a  different  group.  Despite 
this,  80  per  cent  of  the  papers  are  in 
firm  possession  of  family  groups.  There 
is  a  sincere  desire  to  serve  the  state  and 
to  represent  public  interests,  although 
they  conceive  journalism  more  as  a  field 
for  expression  of  opinions,  in  contrast 
to  American  newspapers  which  center 
their  attention  of  news  reports,” 
Boemer  stated. 

Frederick  J.  Lazell,  University  of 
Iowa,  president  of  the  American  Asso¬ 
ciation  of  Departments  and  Schools  of 
Journalism,  spoke  Wednesday  night  of 
“The  Community  Weekly  Newspaper; 
Its  Field  and  Service.”  Mr.  I^zell 
cited  many  instances  to  prove  that  edi¬ 
tors  should  print  news  only  of  their 
own  field,  “whether  that  field  be  part 
of  two  counties  or  one  township.” 

Lloyd  Smith,  circulation  manager 
Kansas  City  Kansan,  described  his  fa¬ 
mous  “One-Hour-A-Day-Plan  for 
Training  Newspaper  Boys  to  Sell.” 

Both  United  Press  and  Associated 
Press  held  banquets  for  members  and 
clients  throughout  the  state. 

Journalism  Week  closes  officially  with 
the  annual  banquet  Friday  night  at 
which  James  V’.  Piersol,  aeronautics 
editor  of  Detroit  Xews,  speaks  on  ad¬ 
vantages  of  aviation  to  newspapers. 

Robert  J.  Bender,  vice-president  of 
United  Press,  was  another  scheduled 
speaker,  discussing  how  the  news  asso¬ 
ciations  handled  stories  on  the  Lind¬ 
bergh  baby  kidnaping. 

E.  KATZ  AGENCY  MOVES 

E.  Katz  Special  Agency,  publishers’ 
representatives,  has  moved  from  its  old 
quarters  at  58  West  40th  street.  New 
York,  to  500  Fifth  Avenue,  at  the  cor¬ 
ner  of  42d  street. 


SALESMAN  SAM 


A  highly  amusing 
slapstick  Sunday 
comic  that  has 
already  won  wide 
popularity  by  the 
burlesque  antics 
of  its  “hero”  in 
the  daily  strip. 


NEA  Service,  Inc., 

I  200  W.  trd  Si.,  C  C^hio 


COURT  CRITICIZES  HOE  CO.  PRINTED  CARTOON  IN  COLOR 


Justice  Denies  Receivership  Already 
Granted  in  Federal  Court 

Accusing  R.  Hoe  &  Co.,  Inc.,  manu¬ 
facturers  of  printing  machinery,  and 
its  counsel  of  dilatory  acts,  withhold¬ 
ing  information  and  a  “seeming  affront” 
to  the  Supreme  Court,  Justice  Ernest 
E.  L.  Hammer  denied  in  New  York 
March  27  a  creditor’s  suit  for  a  receiver 
for  the  company  and  at  the  same  time 
denied  the  company’s  motion  to  dismiss 
the  suit.  The  dual  dismissal  against 
both  parties  was  made  when  Justice 
Hammer  discovered  that  Hoe  &  Co., 
despite  the  creditor’s  prior  suit,  had 
voluntarily  gone  into  receivership  in 
Federal  Court,  where  Henry  Swartz, 
its  president,  and  the  Irving  Trust  Som- 
pany  were  named  receivers. 

“Whatever  may  be  the  seeming  af¬ 
front  to  its  dignity  by  defendant  and 
defendant’s  counsel,”  Justice  Hammer 
said,  "this  court  will  not  permit  its 
authority  to  become  embroiled  in  any 
unseemly  conflict  of  jurisdiction  arising 
therefrom.”  He  then  made  the  decision 
in  the  suit  of  the  creditor,  George 
Polak,  a  silk  merchant,  without  preju¬ 
dice.  and  denied  the  Hoe  company’s  mo¬ 
tion  with  $10  costs. 

.Samuel  Hoffman,  attorney  for  Polak, 
.said  he  would  move  to  vacate  the  Fed¬ 
eral  court  receivership,  which  was 
granted  on  April  22. 

Justice  Hammer  said  R.  Hoe  &  Co. 
had  vigorously  asserted  solvency  in  op¬ 
posing  the  Supreme  Court  suit. 

CHICAGO  GROUP  ELECTS 

K.  H.  Koach,  furniture  Record,  was 
elected  chairman  of  the  Dotted  Line 
Club,  Chicago,  at  the  regular  monthly 
meeting  this  week.  C.  L.  Haskins,  Na¬ 
tional  Petroleum  Nezvs,  was  chosen  first 
vice-chairman ;  B.  C.  Bowen,  Boot  & 
Shoe  Recorder,  second  vice-chairman ; 
and  H.  Morrison,  Raikcay  Age,  sec¬ 
retary  and  treasurer.  Walter  Buchen, 
president  of  Buchen  Company,  Chicago 
advertising  agency,  spoke  on  “The  .Sell¬ 
ing  Functions  of  Advertising.” 

REAR  ADMIRAL  CHESTER  DIES 

Rear  Admiral  Colby  M.  Chester,  re¬ 
tired,  father  of  Colby  M.  Chester,  Jr., 
president  of  the  (ieneral  Floods  Cor- 
])oratiun,  died  May  4  at  Rye,  N.  Y.,  at 
the  home  of  another  son,  Arthur  T. 
Chester. 

Used  Presses 


Duplex  Unit  Type  Sextuple: 
Factory  rebuilt.  Available  at 
Factory  —  Can  be  inspected. 

Duplex  Tubular  —  16  page  — 
late  model.  Complete  equip¬ 
ment.  Immediately  available. 

High  Speed  Unit  Type  Goss 
Sextuple  —  modern  press. 

Goss  Flatbed  Web  —  Complete 
with  motor,  chases,  etc. 

Duplex  Angle-bar  —  rebuilt  — 
factory  shipment. 

Hoe  24  page  with  stereotypie 
machinery  —  available  now. 

Low  Price  .  .  .  Quick  Shipment 
.  .  .  Bargains  for  the  News¬ 
papers  whose  needs  they  fit. 

These  presses  all  in  good  running 
order,  recently  removed  to  allow 
installation  of  new  Duplex  ma¬ 
chinery. 

Write  for  Details 

THE  DUPLEX  PRINTING 
PRESS  CO. 

Battle  Creek,  Michigan 


Chicago  Tribune  Has  Innovation 
in  Issue  of  May  5 

(tiy  telegraph  to  Editor  &  Publisher) 

Chicago,  May  5 — Use  of  two  colors 
in  a  cartoon  by  Carey  Orr  in  the  Chi¬ 
cago  Tribune  today  marked  an  inno¬ 
vation  in  metropolitan  newspaper  color 
printing.  The  cartoon,  headed  “The 
Real  Issue  in  Washington,”  depicted 
Senator  J.  T.  Robinson,  Democratic 
leader  of  the  Senate,  on  the  side  of 
patriotism  under  the  .American  flag 
opposed  to  Senator  Huey  Long  of 
Louisiana  bearing  the  red  flag  of  Com¬ 
munism. 

The  color  work  was  done  on  a  black 
background  with  the  red  and  white 
stripes  of  the  American  flag  in  the  upper 
lefthand  corner  and  the  red  flag  of 
Communism  occupying  a  prominent 
place  in  the  cartoon. 

Regular  two-color  plates  were  em¬ 
ployed  in  printing  the  cartoon,  with 
the  exception  that  dry  mats  were  used 
as  usual  in  stereotyping  the  first  page. 
This  method  of  using  color  plates  for 
the  red  and  mats  for  the  black  as  each 
edition  of  the  paper  was  made  up  pre¬ 
sented  a  delicate  problem  of  registering 
during  high-speed  press  runs. 

LINTON  CITIZEN  SOLD 

Indiana  Daily  Reverts  From  Pulliam 
To  Former  Owner 

(lij)  telegraph  to  Editor  &  Publi.'ihek) 

Linton,  Ind.,  May  3. — The  Linton 
(Ind.)  Daily  Citizen  was  sold  today  by 
the  Pulliam  Publishing  Company  to 
Joseph  Turner,  former  owner.  Turner 
has  been  in  retirement  since  he  sold  the 
paper  to  the  Eugene  Pulliam  interests 
three  years  ago. 

John  Watkins,  business  manager,  has 
obtained  an  operating  lease  and  will 
continue  the  paper. 

REDUCES  COLUMN  WIDTH 

The  Cincinnati  Enquirer  has  reduced 
its  column  w'idth  from  12i  to  12  ems. 


1st . IN  PEORIA 

2  ND . nl.'^E  STATE 

21  ST.. n!,'^  NATION 


Total  Advertising  in  Agate  Lines 
for  Year  1931 

Baltimore  Sun . M.  E.  &  S..  .29.316.159 

Kansas  City  Star . M.  E.  &  S. .  .25.507.598 

New  York  Times . M.  &  S..  ,24.382.912 

Washington  Star . E.  &  S. .  .23.706.576 

Louisville  Cour-Jour-llmes. .  M.  E.  &  S. .  .  22.405.584 
Providence  Journal-Bulletin .  M.  E.  8e  S..  .21.976.549 

Detroit  News . E.  &  S. .  .  21.318.252 

Chicago  Tribune . M .  &  S .  .  .  20.221 .134 

Philadelphia  Public  Ledger.  M .  E.  &  S. .  .  19.760.341 

Pituburgh  Press . E.  &  S. ..  19.341.278 

San  Dietlo  Union  Trlb.  M.  E.  8c  S. .  .  19.812.188 

Los  Angeles  Times. . . M.  &  S. .  .  1 7.824.442 

St.  Louis  Post-^spatcli . E.  &  S. .  .  17.734.119 

Newark  N ews . E. . .  1 7 .7  70,769 

Philadelphia  BulleUn . E. . .  1 7.019.907 

Birmingham  News-Age  Her..M.  E.  &  S..  .16.773.^6 

Baltimore  Sun . E. . .  1 6,550.W4 

New  York  Her^d-Trlbune . M.  &  S. .  ,16.349.003 

Httsburgh  Sun-Telegraph . E.  &  S. .  •  10.131.8M 

Des  Montes  Register-Tnb. .  .  M.  E.  8c  S. .  .  16,118.266 

PEORIA  JOUR.-TRANS  M.  E.  8t  S. .  .  U.189.829 

Hartford  Times . E.  .15.956.256 

Los  Angeles  Examiner . M.  8c  S..  .15.900.999 

Oklahoman-Times . M.  E.  8c  S. .  .  15.854.^ 

Memphis  Com.  Appeal . M.  E.  8c  S. .  .  15.81 1.2M 

Boston  Herald . M .  &  S. . .  1 5.593, SM 

New  York  Sun . . E. .  .  15.495.357 

Brooklyn  Eagle . E.  8c  S.  15.174.032 

Chicago  News . E..  .15.156.520 

New  York  News . M.  &  S.  .  15.135,^ 

Milwaukee  Journal . .  .  E.  &  S. .  1 5.079.701 

New  Orleans  Times-PIcay . M.  8c  S. .  .  15.077.025 

Columbus  l^spatch  . E.  8c  S. .  .  15.O42.0M 

San  Francisco  Examiner . M.  8c  S. .  .14.8^.^ 

Oakland  Tribune . E.  8c  S. . .  14.399.^ 

Boston  Globe . E.  8k  S. . .  1 4.361 

Dallas  Times-Herald . E.  8c  S. .  •  I4.280.W 

Denver  Post . E.  8c  S. .  13.818.462 

Philadelphia  Inquirer . M .  8c  S. .  .  1 3.799,143 

New  York  American . M.  8c  S. . .  13,796,398 

M-Moming  Issue;  E-Evening;  S-Sunday;  D-Dsily 
♦Figurri  Courrety  The  San  Diego  Union^Trihune 

PEORIA 

JOURNAL-TRANSCRIPT 

Read  in  4  out  of  5  Peoria  Hornet 

Repretanted  Nationally  by  Chaa.  H.  Eddy  Co, 

Now  York  Chicago  Boaton 
Mombar  Major  Markat  Nawaptpara,  Ina. 
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The  Country’s  Second  Largest  Market 
Does  a  FIVE  BILLION  DOLLAR 

Wholesale  and  Retail  Business  »  »  »  » 


^PENNSYLVANIA’S  average  annual  wholesale  and 
retail  mercantile  business  approximates  nearly  five 
billion  dollars.  Reduced  to  per  capita  purchasing,  the 
average  Pennsylvania  family  spends  nearly  $1300.00  for 
food,  clothing  and  other  necessities  and  comforts  of  life. 

Pennsylvania’s  190,000  odd  merchants  sell  annually 
approximately  three  billion  dollars  worth  of  merchan¬ 
dise,  and  its  14,000  wholesalers  do  an  annual  business 
totalling  nearly  two  billion  dollars. 

This  tremendous  purchasing  power  can  be  reached,  con¬ 
trolled  and  dominated  through  the  advertising  columns 
of  Pennsylvania’s  leading  daily  newspapers.  This 
market,  of  national  importance,  second  in  size,  deserves 
a  place  at  the  top  of  every  national  advertiser’s 
appropriation. 


2,500  10,000 


tfAllentown  Call . (M) 

tfAlIentown  Call . (S) 

ttBeaver  Falls  News  Tribune,, (E) 

••Chester  Times . (E) 

•Connersville  Courier . (E) 

••Easton  Express . (E) 

ttErie  Times . (E) 

ttGreensburg  Review- 

Tribune  . (EM) 

tHazleton  Plain  Speaker . (E) 

Hazleton  Standard-Sentinel , .  ( M ) 

ttLebanon  News  Times . (E) 

ttOil  City  Derrick . (M) 


••Scranton  Times . (E)  50,431 

••Sharon  Herald . (E)  7,114 

••Washington  Observer  and 

Reporter . (ME)  16,009 

••West  Chester  Local  News _ (E)  11,210 

ttWilkes-Barre  Times  Leader,, (E)  28,168 

ffWilliamsport  Sun  and 

Gazette  &  Bulletin . (ME)  27,150 

ttYork  Dispatch . (E)  20,968 

•A,  B,  C.  Publishers’  Statement,  Oct,  1,  1931, 
tGovemment  Statement,  Oct.  1,  1931. 
••A.B.C.  Publishers’  Statement,  April  1,  1932. 
ttGovernment  Statement,  April  1,  1932. 
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G.  A.  EDWARD  KOHLER 
DIES  IN  CHICAGO 

Indented  Many  Widely  Ueed  Elec¬ 
trical  Derice*  For  U*e  On 
Printing  Preese* — In¬ 
creased  Safety 


G.  A.  Edward  Kohler,  well-known 
inventor  of  electrical  devices  for  print¬ 
ing  presses,  in¬ 
cluding  the  Koh¬ 
ler  s  y  s  t  e  in  of 
control  for  mul¬ 
tiple  -  unit  and 
other  presses,  the 
Kohler  web  con¬ 
trol  and  the 
Kohler  "flying 
paster,”  died 
April  29  at  his 
home  in  Chicago. 
He  was  68  years 
old. 

Mr.  Kohler 
was  the  organizer 
G.  A.  E.  Kohler  oi  the  electrical 
engineering  firm 
of  Kohler  Broth¬ 
ers  in  1891.  He  devoted  much  of 
his  time  to  the  development  of  printing 
press  machinery  and  appliances.  As 
a  result,  a  majority  of  the  larger  elec¬ 
trically-driven  presses  now  in  use  em¬ 
ploy  some  of  his  patents. 

About  25  years*  ago  he  developed  the 
Kohler  system,  which,  through  the  use 
of  an  electrically  oj^rated  push-button 
system,  readily  distinguishable  on  the 
familiar  multiple-unit  newspaper  press, 
permitted  the  abandonment  of  the  old 
hand-brake  system.  Under  the  old  sys¬ 
tem  the  motors  might  be  started  too 
rapidly,  tearing  the  sheets  of  paper 
thread^  through  the  presses.  The 
Kohler  control  allowed  a  slow-speed 
start,  with  gradual  acceleration  until 
the  maximum  was  reached,  without 
danger  of  breaking  the  paper. 

The  safety  feature  of  the  Kohler 
system  of  control  is  also  important.  It 
placed  the  entire  control  of  the  press 
within  reach  of  the  pressmen  working 
on  different  units,  no  matter  where  they 
might  be.  From  any  of  these  control 
stations  the  entire  press  could  be  placed 
on  “safe”  so  that  while  a  pressman  was 
plating  one  set  of  cylinders,  a  man  who 
might  have  finished  plating  another  set, 
could  not  move  the  press  until  all  of  the 
safe  buttons  had  been  released,  and  all 
of  the  pressmen  were  ready  to  have  the 
machine  turned  over. 

The  electrical  control  and  drive  busi¬ 
ness  was  licensed  to  Cutler-Hammer, 
Inc.,  in  1910.  At  that  time  approxi¬ 
mately  95  per  cent  of  the  metropolitan 
newspapers  of  the  United  States  were 
users  of  the  system. 

The  second  major  Kohler  contribu¬ 
tion  to  the  printing  industry  was  the  in¬ 
troduction  of  the  magazine  reel,  which 
provided  automatic  tension  of  the  sheet 
by  belts  geared  to  the  presses,  and  per¬ 
mitted  for  the  first  time,  changing  of 
rolls  without  stopping  the  press.  It 
was  the  magazine  reel  which  made  the 
present  unit-type  press  practicable, 
since  it  eliminated  the  need  for  tension 
adjustment  and  made  it  possible  to  ad¬ 
just  the  margin  electrically  from  the 
press  floor,  permitting  the  separating 
of  the  paper  handling  from  the  actual 
operation  of  printing  the  papers.  By 
means  of  this  device,  spindling  of  rolls 
was  eliminated  and  the  old-fashioned 
hoists  became  a  thing  of  the  past. 

Another  development  was  the  intro¬ 
duction  of  the  new  Kohler  web  control, 
which  gives  improved  tensioning  and 
printing. 

Under  Mr.  Kohler’s  guidance  there 
was  also  perfected  a  method  for  elimi¬ 
nating  the  need  for  slowing  down  the 
presses  on  changing  rolls,  based  on  the 
experience  gained  on  the  operation  of 
the  new  web  control. 

Mr.  Kohler  was  born  in  Philadelphia 
on  February  17,  1864,  and  was  grad¬ 
uated  from  the  University  of  Pennsyl¬ 
vania  in  1886.  He  first  worked  on  the 
Chicago  street  railway  under  the  late 
Charles  T.  Yerkes,  and  thus  developed 
an  interest  in  the  electrical  field. 

He  was  also  chairman  of  the  board 


of  Kohler  Aviation  Corporation  of 
Grand  Rapids,  Mich.,  of  which  his  sons, 
John  B.,  and  Franklin  W.,  are  president 
and  vice-president,  respectively.  He 
had  been  active  in  the  work  of  the  Chi¬ 
cago  Crime  Commission  and  was  a 
member  of  the  Art  Institute,  the  Field 
Museum  of  Natural  History,  and  the 
Chicago  Historical  Society. 

Surviving  him  are  his  wife,  Mrs. 
Mary  Everitt  Kohler,  his  two  sons,  a 
brother,  Franklin,  a  sister,  Mrs.  R.  K. 
Wolf  of  Philadelphia.  Funeral  services 
were  held  May  2  in  the  chapel  of  the 
Rose  Hill  cemetery. 


#bttuarp 

Rev.  URIAH  McCLINCHIE,  52, 
owner  and  publisher,  Harrison 
(N.  J.)  West  Hudson  Record,  and 
pastor  of  the  First  Reformed  Church 
of  Irvington  for  16  years,  died  April  ^ 
after  a  year’s  illness.  Mr.  McClinchie 
was  appointed  pastor  of  the  church  in 
1905.  In  1919  he  resigned  and  published 
the  Irvington  (N.  J.)  Herald  for  a 
period.  Later  he  purchased  the  West 
Hudson  Press  and  the  Harrison  and 
Kearney  Record,  which  he  consolidated 
in  1922  into  the  West  Hudson  Record. 

C.  W.  Campbell,  36,  until  recently 
employed  by  the  Columbus  (O.)  Citi- 
sen,  died  at  his  home  in  Columbus  this 
week.  His  wife  is  a  member  of  the 
promotion  department  of  the  Citizen. 

Mrs.  Mary  Fitzpatrick,  71,  mother 
of  J.  F.  Fitzpatrick,  publisher.  Salt 
Lake  Tribune  and  Telegram,  died  last 
week,  at  her  home  in  Burlington,  la., 
of  a  heart  ailment. 

Claude  L.  Simpson,  59,  with  the 
Portland  (Ore.)  Journal  news  staff  for 
nearly  a  quarter  of  a  century,  and  son 
of  the  late  Sam  Simpson,  poet  and 
author,  died  in  Portland,  April  21. 

William  R.  Lewis,  85,  former  pub¬ 
lisher,  Marshall  (Mich.)  Statesman, 
and  at  one  time  postmaster  of  that  city, 
died  at  his  home  in  Marshall,  April  27. 

Mrs.  Lenore  Riley,  62,  widow  of  the 
late  John  V.  Riley,  editor,  Rockford 
(Ill.)  Morning  Star,  died  April  26  of 
monoxide  gas  in  the  garage  at  her 
home. 

Basil  Ashbv,  mining  editor,  Toronto 
Financial  Times  and  Financial  News 
Bureau,  died  at  his  home  in  Toronto, 
April  26.  He  had  been  with  the 
Financial  Times  six  years. 

George  McArthur,  73,  veteran  news¬ 
paperman  of  the  West,  died  recently  in 
Oakland,  Cal.  He  had  been  actively 
interested  in  the  printing  business  in 
San  Leandro  until  his  death.  He  pre¬ 
viously  published  the_  Niles  (Cal.) 
Tcnvnship  Register,  which  he  sold  six 
years  ago. 

Russell  L.  Ward,  39,  day  foreman, 
St.  Paul  Dispatch  and  Pioneer  Press, 
died  April  28  at  his  home. 

Mrs.  Frank  C.  Haskell,  mother  of 
Charles  G.  Haskell  of  the  Saratoga 
Springs  (N.  Y.)  Sarafogian  staff,  died 
April  22  at  her  home  in  Whitehall, 
N.  Y. 

J.  V.  Fourmy,  84,  who  was  a  mem¬ 
ber  of  the  Houston  Union  and  Mer¬ 
cury,  the  Age  and  the  Telegraph  in  the 
eariy  seventies,  died  April  28.  He  was 
co-founder  of  the  Morrison  and  Fourmy 
Directory  Company,  publishers  of  city 
directories. 

Mrs.  Esther  Jacobi  Crow,  wife 
of  Samuel  M.  Crow,  dean  of  the 
San  Francisco  Examiner’s  photographic 
staff,  died  April  23,  after  a  brief  illness. 
She  is  survived  by  her  husband  and 
a  son. 

Walter  B.  Norris,  66,  Columbus 
(O.)  Citizen,  advertising  department, 
died  at  his  home  this  week.  At  one 
time  he  was  with  the  old  Columbus 
Press-Post  and  later  with  the  Columbus 
Dispatch. 

James  P.  Hendricks.  51,  editor, 
Pennington  Gap  (Va.)  Powell  Valley 
News,  died  April  23. 

Eugene  L.  Belilse,  73,  co-owner 
and  business  manager  of  the  French 
language  newspaper  fO^nion  Publique 
of  Worcester,  died  at  his  home  in  that 
city  May  2. 


Albert  Friedsam,  61,  a  well-known 
retired  newspaperman  of  Pittsburgh, 
died  at  his  home  there  April  26.  He 
was  with  the  old  Gazette-Times  for 
many  years  and  served  as  Pittsburgh 
correspondent  for  the  Philadelphia 
Press.  He  was  also  with  the  Pittsburgh 
Dispatch  for  some  time. 

Charles  W.  Meyns,  65,  for  the  past 
seven  years  assistant  auditor  of  the 
Richmond  (Va.)  News-Leader,  and, 
before  that,  employed  in  a  similar 
capacity  with  the  Richmond  Times-Dis- 
patch,  died  April  29  at  his  home  in 
Richmond. 

Mrs.  Emma  Z.  Brower,  mother-in- 
law  of  Eugene  Forker,  publisher  of  the 
New  York  American,  died  at  Mr. 
Forker’s  home  in  South  Orange,  N.  J., 
May  2.  She  is  survived  by  her 
daughter,  Mrs.  Eugene  Forker. 

Robert  J.  Gunning,  76,  for  years  a 
leader  in  the  billboard  advertising  busi¬ 
ness,  died  May  2  at  his  home  in  Chi¬ 
cago  of  a  stroke. 

_  Albert  S.  Hearn,  86,  editor  and  pub¬ 
lisher  of  the  Delavan  (Wis.)  Repisbli- 
can,  from  1907  to  1909,  died  at  the  home 
of  his  daughter  in  Albert  Lea,  Minn. 
He  was  bom  near  Cadiz,  O.,  in  1846, 
and  in  his  youth  worked  on  the  Cadiz 
Republican. 

Irving  T.  Adams,  commercial  and 
news  photographer  whose  sister,  Mrs. 
Mary  T.  Lord,  is  a  compositor  on  the 
New  York  Times,  died  at  Mrs.  Lord’s 
home  in  Jackson  Heights,  N.  Y.,  this 
week.  Burial  will  take  place  at  Mr. 
Adams’  birthplace  in  Maine. 

Edward  L.  Hackney,  publisher  of 
School,  an  educational  weekly,  which 
he  and  Henry  S.  Fuller  founded  in 
1889,  died  May  3  in  the  French  Hos¬ 
pital,  New  York.  He  was  born  in 
Dayton,  O.,  73  years  ago  and  worked 
for  newspapers  there  and  in  Cincinnati 
before  coming  to  New  York.  He  was 
a  member  of  the  Newspaper  Club  of 
New  York,  the  Catholic  Writers’  Guild 
and  the  Amsterdam  Democratic  Club. 
He  is  survived  by  his  wife,  a  sister  and 
a  brother. 

Arthur  J.  Wheeler,  69,  former 
newspaper  publisher  died  in  Los  An¬ 
geles,  April  21.  Mr.  Wheeler  founded 
and  published  the  first  newspaper  in 
Glendale,  Cal.,  known  as  the  Glendale 
Encinal  in  1886.  In  1910  he  joined  the 
Los  Angeles  Railway  legal  department 
until  his  retirement  about  five  years 
ago. 

Hewett  L.  Sparks,  editor  and  pub¬ 
lisher,  Kiowa  (Okla.)  Chronicle,  and 
brother  of  W.  M.  Sparks,  editor  of  the 
Sheffield  &  Tuscumbia  (Ala.)  Staftd- 
ard  and  Times,  died  at  his  home  in 
Kiowa  recently. 

Frank  Dildine,  82,  for  25  years  edi¬ 
tor  of  the  old  Fort  Wayne  (Ind.)  Sen¬ 
tinel,  former  syndicate  writer  and  at 
one  time  a  newspaper  publisher  in  Tiffin, 
O.,  died  in  Tiffin  last  week,  after  a 
week’s  illness. 

John  W.  Glen  non,  65,  veteran 
newspaperman  on  the  staff  of  the 
Stevens  Point  (Wis.)  Daily  Journal, 
died  April  24. 


MRS.  ALICE  VAN  SICKLE 


Oldest  Ohio  Newspaper  Woman  Dies 
of  Pneumonia  at  86 

Alice  Van  Sickle,  oldest  newspaper 
woman  in  Ohio,  and  contributor  to  a 
number  of  newspapers  in  that  state, 
died  of  pneumonia  May  1,  at  her  home 
in  Cardington.  She  was  86  years  old 
and  had  been  active  in  newspaper  work 
for  72  years.  Beside  being  a  writer 
she  was  a  printer  and  a  member  of  the 
International  Typographical  Union. 

At  one  time  Mrs.  Van  Sickle  owned 
a  paper,  but  recently  she  had  been  con¬ 
tributing  two  columns  a  week  to  her 
home  town  paper,  the  Cardington  Inde¬ 
pendent  and  miscellaneous  articles  also 
to  the  Ashley  Star,  Mt.  Gilead  Union 
Register,  Mt.  Gilead  Sentinel  and  Galion 
Daily  Inquirer.  She  also  made  weekly 
talks  over  station  WAIU  in  Columbus. 

Mrs.  Van  Sickle  was  a  member  of 
the  Ohio  Newspaper  Women’s  Asso¬ 
ciation  and  won  two  prizes  through 
that  organization.  The  first  was  in  1927 
for  the  best  straight  news  story,  and  in 
1928  she  was  awarded  the  Martin  L. 
Davey  prize  for  an  article  on  conserva¬ 
tion  of  trees.  She  was  active  in  politics 
and  church  work.  She  is  survived  by 
her  brother. 


GUSTAV  KLAU  DIES 

President  of  Milwaukee  Agency  Suc¬ 
cumbs  to  Stroke  in  Sleeps 

Gustav  Klau,  president,  art  ijirector 
and  chairman  of  the  board  of  the  Klau- 
Van  Pietersom- Dunlap  Advertising 
Agency,  died  of  a  paralytic  stroke  dur¬ 
ing  his  sleep,  at  his  home  in  Milwaukee, 
April  30.  He  was  59  years  old  and 
had  been  in  the  advertising  business  for 
30  years. 

Mr.  Klau  was  born  in  Milwaukee 
and  after  being  educated  in  the  public 
schools  there  worked  in  electrical  engi¬ 
neering  for  about  10  years.  Following 
that  he  became  a  contributing  cartoonist 
for  the  Milwaukee  Sentinel.  In  June. 
1905,  he  joined  with  Anthony  Van 
Pietersom  in  founding  the  advertising 
agency  which  he  headed  at  his  death. 
Three  years  later  Walter  J.  Dunlap  was 
admitted  to  partnership. 

Mr.  Klau  is  survived  by  his  wife,  a 
daughter,  and  a  son,  Harold  W.  Klau, 
assistant  art  director  of  the  agency. 


CYRUS  L.  SULZBERGER 

Cyrus  L.  Sulzberger,  father  of  Ar¬ 
thur  Hays  Sulzberger,  vice-president  of 
the  Neiv  York  Times,  died  April  30  in 
New  York  in  his  74th  year.  He  was 
known  as  a  civic  leader  and  philanthro¬ 
pist.  Interment  was  in  Mount  Hope 
Cemetery  in  Westchester  county.  Among 
those  sending  messages  of  condolence 
and  tribute  were  Herbert  H.  Lehman, 
acting  governor  of  New  York;  Felix 
Warburg,  banker;  Joseph  M.  Pros- 
kauer,  former  Supreme  Court  Justice 
and  president  of  the  Federation  for  the 
Support  of  Jewish  Philanthropic  So¬ 
cieties  ;  Dr.  Solomon  Lowenstein. 
executive  secretary  of  the  Federation;  i 
and  Bernard  G.  Richards,  chairman  of 
the  executive  committee  of  the  Jewish  i 
Council  of  Greater  New  York. 


CERTIFIED  VALUE 

The  dependable  performance  day  in  and  day  out  of  the  Certified  Ace*  has 
entrenched  them  in  many  stereotype  foundries. 

Such  dependability  is  a  big  factor  in  determining  relative  value,  and 
publishers  are  guiding  themselves  accordingly. 

Let  the  Certified  Ace  prove  its  value  to  you,  too. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  ^  New  York.  N.Y. 
For  dependable  stereotyping  use  Certified  Dry  lAaH 
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iNewspaper  Publishers 

National  Advertisers  and 
Advertising  Agencies 


I  *  Have  in  EDITOR  &  PUBLISHER  a  fair  and  fearless  forum 

in  which  to  set  all  the  facts  about  the  rate  question,  which 

I  is  now  asitatihg  their  minds. 

*  In  addition  to  the  news  and  editorial  treatment  the  rate 
question  is  receiving  so  fully  and  accurately  in  EDITOR 
&  PUBLISHER,  t  seems  as  if  newspaper  publishers  never 
had  a  better  opportunity  to  take  a  definite  stand  about 
how  to  run  their  own  businesses  and  to  express  themselves 
plainly  through  EDITOR  &  PUBLISHER'S  advertising 
pages. 

*  National  advertisers  and  agencies  know  that  newspapers 
are  vigorously  promoted  as  the  major  advertising  media 
by  EDITOR  &  PUBLISHER— hence  they  are  watching 
every  issue  for  news  and  editorial  comment  about  the 
rate  question.  The  fruit  of  the  matter  is  they  are  getting 
plenty,  too. 

*  Why  not  go  on  record  with  what  you  intend  to  do,  Messrs. 
Publishers,  and  have  no  doubt  in  the  minds  of  national 
advertisers  and  agencies?  They'll  read  what  you  have 
to  say.  Shoot  the  works  so  vigorously  that  you'll  put  an 
end  to  claims  that  haven't  a  leg  to  stand  on. 


Editor  &  Publisher 

1700  Times  Building . New  York  City 
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Circulation 

DEPARTMENTS^  UNITE 
IN  PROMOTION  DRIVE 

Circulmtion  and  Sport*  Staffs  Join 

in  Charlotte  Observer  Marble 
T  ournament — Laying 
Plans  Ahead 

Tlie  sports  and  circulation  dei)art- 
inents  of  the  Charlotte  (N.  C.)  Obsen'cr 
have  been  cooperating  on  a  promotion 
program  of  many  sided  interest. 

.\t  present  they  are  conducting  a 
marble  tournament.  Contestants  from 
.SO  counties  are  participating.  Two  boys 
will  be  picked  to  go  to  Ocean  City, 
\.  J.,  at  the  Observer's  exi)ense  and 
comi)etf  in  the  national  tournament. 

Recently  the  sports  department  con- 
<lncted  a  contest  to  pick  an  All-Time 
Charlotte  baseball  club.  More  than 
2.000  readers  took  part  in  the  balloting. 
Baseball  tickets  were  awarded  to  the 
contestants  picking  the  team  that  more 
closely  approached  a  selection  made  by 
members  of  the  Observer  sports  staff 
and  owners  of  the  Charlotte  baseball 
club. 

Sometime  prior  to  that  the  Observer 
sports  department  conducted  a  similar 
contest  to  name  the  five  most  brilliant 
athletes  of  1931  in  the  two  Carolinas. 
Nearly  2.000  took  part. 

The  Observer  has  already  announced 
tentative  plans  for  baseball,  golf  and 
tennis  tournaments  to  be  conducted  this 
year  on  an  elimination  plan  throughout 
North  and  South  Carolina  with  final 
contests  in  Charlotte.  The  paper  will 
also  sponsor  during  May  its  second 
annual  golf  driving  contest 

Jake  Wade  is  sports  editor  of  the 
Observer. 

New  Horse  Race  Service 

With  the  start  of  the  local  horse 
racing  season  this  week,  the  Chicago 
Herald  and  Examiner  has  started  a  new 
service  for  those  interested  in  the  re¬ 
sults.  It  now  prints  “coded  entries” 
and  arrangements  have  been  made  to 
give  the  numbers  of  the  first  three 
horses  in  each  race  and  the  mutual 
prices.  A  special  corps  of  telephone 
operators  and  a  separate  exchange  has 
bwn  established  to  handle  these  calls. 
The  results  are  given  by  numbers  and 
not  by  the  names  of  the  horses.  This 
service  includes  both  the  local  and  other 
leading  tracks. 

Offering  Racing  Stakes 

Buffalo  newspapers  in  co-operation 
with  the  revival  of  the  Grand  Circuit 
harness  racing  in  Buffalo  in  July  are 
offering  special  stakes.  The  Buffalo 
Times  is  adding  $1,.S00  for  the  2:13 
pacers  on  July  25  and  the  Buffalo  Eve- 
ninci  Nervs  has  a  $1,000  stake  for  the 
2:  l6  pacers  on  July  22.  The  Buffalo 
Courier-Express  is  offering  a  special 
stake  for  a  free-for-all  pacers’  race  on 
July  27. 

Cleveland  Carriers  Win 

The  carrier  boys’  team  from  the 
Clereland  Nerrs,  composed  of  James 
Robertson  and  Carl  Frey,  won  the  news¬ 
paper  boys’  salesmanship  contest  con¬ 
ducted  at  the  meeting  of  the  Ohio 
Circulation  Managers  Association  in 
Columbus  last  week.  They  will  compete 
in  the  contest  to  be  held  at  the  Inter¬ 
national  Circulation  Managers’  Asso¬ 
ciation  meeting  in  Toronto,  May  31, 
June  1  and  2. 

Gave  Paint  to  Employes 

Employes  of  the  Pontiac  (Mich.) 
Daily  Press,  benefited  last  week  when 
the  paper  received  a  quantity  of  paint 
as  payment  for  an  advertising  bill. 
Harold  A.  Fitzgerald,  publisher,  issued 
a  notice  that  the  paint  would  be  given 
to  any  one  who  wanted  it. 

Students  to  Edit  Utica  Press 

More  than  25  upperclass  students  of 
the  Syracuse  University  School  of 
Journalism  will  edit  the  Utiea  (N.  Y.) 
Daily  Press,  the  week  of  May  8.  The 
Press  will  sponsor  a  course  in  home¬ 
craft  during  the  local  Home  Beautiful 
Exposition,  May  22-29. 


EDITOR  BOOSTS  FESTIVAL 

Obtain*  3  Governors  as  Speaker*  for 
Apple  Blossom  Celebration 

Through  efforts  of  Charles  J.  Steven¬ 
son,  editor  of  Columbia  County  (N.  Y.) 
Post,  weekly,  an  apple  blossom  festival 
that  has  been  heretofore  a  plain  farmer 
celebration  will  become  a  national  iwliti- 
cal  jubilee  this  year.  He  anticipates 
an  attendance  of  100,(X)0  i)ersons  at  the 
three-day  Hudson  Valiev  Festival  in 
Hudson,  N.  Y.,  May  19-21. 

Here’s  the  reason:  Mr.  Stevenson  has 
obtained  acceptances  from  Gov.  Franklin 
I).  Roosevelt  of  New  York,  Gov.  Wil¬ 
liam  H.  Murray  of  Oklahoma  and  Gov. 
Joseph  B.  h'ly  of  Massachusetts  to 
make  speeches.  Besides,  he  has  invited 
leading  aspirants  for  the  New  York 
governorship  from  both  Demoract  and 
Republican  ranks. 

With  Mr.  Roosevelt  and  Mr.  Murray 
making  presidential  campaign  copy  for 
themselves  and  Mr.  Ely  speaking  on 
Ix-half  of  Alfred  E.  Smith,  the  blossom 
festival  is  expected  to  bloom  into  first 
page  stories  across  the  nation. 

Starts  Baseball  Leagues 

The  Toledo  Blade  last  week  started 
registration  for  its  third  annual  ama¬ 
teur  baseball  leagues  for  the  1932  sea¬ 
son.  The  leagues  are  open  to  boys  under 
17.  Two  leagues  the  National  and  Amer-  ' 
ican  will  be  formed  with  eight  teams  in 
each  with  a  regular  schedule  of  games, 
followed  by  a  “world  series”  in  the 
fall.  Leaders  in  Toledo  athletic  circles 
serve  as  team  coaches.  Charles  A. 
Henderson  of  the  Blade  staff  is  in 
charge  of  the  leagues. 

Hero  Award  Presented 

Lloyd  E.  Norwood  of  West  Eden, 
Me.,  was  selected  as  the  outstanding 
Maine  hero  for  the  month  of  February 
by  the  Portland  (Me.)  Sunday  Tele¬ 
gram  Hero  Award  Committee  and 
awarded  $25  in  gold.  Mr.  Norwood 
risked  his  life  in  an  attempt  to  save 
the_  lives  of  three  children  in  a  fire 
which  destroyed  their  home  Feb.  14. 

Cooking  Schools  in  Idaho 

Four  Idaho  newspapers  recently  con¬ 
ducted  cooking  schools.  The  Boise 
Daily  Statesman,  Pocatello  State  Jour¬ 
nal  and  Twin  Falls  Evening  Times  co¬ 
operated  in  holding  the  Safeway  Home¬ 
maker’s  bureau  schools.  The  Idaho 
Falls  Post-Register  conducted  its  own 
school. 

Ran  Political  Sketches 

The  Toledo  Blade  last  week  carried 
thumbnail  sketches  of  all  candidates  for 
Lucas  county  and  state  offices  in  the 
May  primaries.  The  sketches  of  77 
Republican  candidates  took  more  than 
a  page  one  day  and  those  of  59  Demo¬ 
cratic  candidates  required  nearly  a  page 
the  following  day. 

Daily  Reward*  Debaters 

The  Detroit  Free  Press  presented 
gold  watches  to  each  member  of  the  de¬ 
bating  teams  of  Muskegon  and  (jxford 
high  schools,  who  debat^  at  Ann  Arbor 
April  ^  for  the  state  high  school  cham¬ 
pionship.  The  gifts  were  presented  by 
Malcolm  W.  Bingay,  editorial  director. 

Daily  Aids  Job  Seekers 

The  Boston  Herald  and  Traveler  have 
established  a  service  department  to  as¬ 
sist  in  the  job  finding  campaign  in  Bos¬ 
ton.  Members  of  the  Junior  League 
and  the  League  of  Catholic  Women  are 
acting  as  voluntary  workers  handling 
all  calls  at  the  office  of  the  newspapers. 

Carrier*  Visit  New  York 

Four  carrier  boys  of  the  Portland 
Maine  Publishing  Company,  publishers 
of  the  Press-Herald  and  Evening  Ex¬ 
press,  winners  in  a  contest,  were  enter¬ 
tained  in  New  York  by  the  daily  re¬ 
cently. 

Published  Cook  Book 

The  Boston  Sunday  Advertiser,  on 
May  1,  published  a  2()-page  cook  book, 
featuring  U.  S.  government  recipes  and 
others  including  those  of  Boston  Hotel 
chefs.  The  book  carried  considerable 
advertising. 


CONTEST  WINNERS 


Harold  Kidder  (left)  and  Gerald 
Peters,  of  the  Watertoum  (N.  Y.)  Times 
and  the  cup  the  won  as  first  prize  in 
the  carrier  salesmanship  contest  at  the 
New  York  State  Circulation  Managers’ 
Association  convention  in  Gloversville 
recently.  With  them  is  .4lton  H.  Adams, 
circulation  manager  of  the  Times.  The 
boys  will  take  part  in  the  I.C.M.A. 
salesmanship  contest  at  the  annual  con¬ 
vention  in  Toronto  in  June. 

Printing  Rental  Directory 

The  Los  Angeles  Examiner  is  pub¬ 
lishing  a  Free  Olympic  Rental  Direc¬ 
tory  for  the  convenience  of  both  home- 
hunters  and  landlords  during  the  Tenth 
Olympic  Games.  The  directoiy  which 
will  be  published  weekly,  contains  news 
and  history  of  the  Olympic  Games,  mis¬ 
cellaneous  household  information,  food 
receipes  and  rental  listings  from  the 
daily’s  classified  page. 

Carriers  Attend  Circus 

Victor  Rubenstein,  district  manager, 
was  in  charge  of  a  group  of  carriers  of 
the  Nassau  edition  Flushing  (N.  Y.) 
North  Shore  Daily  Journal,  at  dinner 
at  the  St.  Regis  Hotel  and  to  the  circus 
last  week. 

Carriers  Visit  Caverns 

Twelve  carriers  of  the  Clovis  (N.  M.) 
Ei'cning  Journal  recently  visited  the 
Carlsbad,  N.  M.,  caverns.  Warren 
Davis,  circulation  manager,  conducted 
the  trip. 

Daughter  to  Bersteins 

Samuel  Berstein  of  the  Toledo  Nejvs- 
Bee  circulation  department  and  Mrs. 
Berstein  are  parents  of  a  daughter. 

Aiding  Needy 

The  Duluth  Herald  has  started  its 
second  garden  campaign  to  aid  needy 
families. 


BEARD  JOINS  NEA 

Robert  L.  Beard  has  left  the  copy 
desk  of  the  Indianapolis  Times  to  join 
NEA  in  Cleveland.  Beard  was  for¬ 
merly  city  editor  of  the  Times.  He  is 
succeeded  by  Gabriel  Tolan,  formerly 
of  the  Chicago  Evening  Post  and  the 
Milwaukee  Sentinel.  Approximately  j) 
Indianapolis  newspaper  men  gave  a  fart- 
well  dinner  for  Beard. 

Imports  Yo-Yo  Experts 

The  Petersburg  (Va.)  Progress- 
Ifidex,  recently  brought  Roy  Pasculi 
and  Anicito  Anicio,  Filipino  Yo-Yo  ex¬ 
perts  to  Petersburg,  for  two  week. 
The  men  will  give  demonstrations  in 
the  show  windows  of  local  stores. 

Carriers  Visit  Hoover  Dam 

Twenty  carriers  of  the  Salt  Ijskt 
Tribune  ami  Telegram  winners  in  tht 
carrier  circulation  contest  recently  r^ 
turnetl  from  a  six-day  trip  to  tht 
Hoover  Dam.  Frank  Baldwin  circula¬ 
tion  manager,  conducted  the  trip. 

Running  Ripley  Contest 

The  Boston  Daily  Record  is  conduct- 
inga  Ripley  “Believe  It  or  Not”  contest 
in  which  $15,000  in  prizes  are  to  be 
awarded  to  readers  sending  the  best 
original  “believe  it  or  nots.” 

Paid  License  Fees 

The  Manistee  (Mich.)  Neivs-Advo- 
cate,  paid  the  license  fee  of  the  two 
Manistee  county  fisherman  who  caught 
the  largest  brook  trout  during  the  first 
week  of  the  season.  May  1-8. 

Colored  Paper  Abandoned 

All  the  St.  Louis  afternoon  papers 
have  discontinued  the  use  of  colored- 
paper  in  the  late  sport  editions.  Only 
white  paper  will  be  used  in  all  editions. 

Giving  Away  Fishing  Calendar* 

The  sports  department  of  the  Atlants 
Constitution  is  distributing  “fishing  cal¬ 
endars”  which  show  day  by  day  the 
chances  of  a  fisherman’s  luck. 


Unlimited 
Type  Supply 

A  couple  of  double  trucks  have 
no  terrors  for  the  Ludlow- 
equipped  composing  room. 
For  with  the  Ludlow  you  have 
the  equivalent  of  a  supply  of 
type  which  never  runs  out 

Ludlow  T  y  pograph  G. 

2032  Clybomn  Ave.,  Chicago 

SET  IN  LUDLOW  GARAMONO  BOLD 


Used  by  Leading  Newspapers 
Uanutactured  by 

FORSTER  MFC.  CORP. 

Pittsburgh  (9)  Penna. 


Sales  of  $250,000 
worth  of  Lots  in  a 
South  Jersey  Memo¬ 
rial  Park  have  been 
made  since  Sept. 

1931. 

COURIER-POST 

NEWSPAPERS 

CAMDEN  NEW  JERSEV 

National  Reprooentativm 
GEO.  A.  McDBVITT  CO. 
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the  chatter  that  went  on  around  her. 
After  her  graduation  she  returned  to 
China  and  devoted  two  years  to  taking 
care  of  her  sick  mother.  Then  she  was 
married  to  John  Lossing  Buck,  a  young 
American  missionary,  and  went  with 
him  to  northern  China,  where  they 
lived  for  five  years.  Later  they  moved 
to  Nanking,  where  she  is  at  present. 
Her  husband  is  head  of  the  department 
of  farm  management,  of  Nanking  Uni¬ 
versity.  Mrs.  Buck  has  taught  as  well 
as  written.  She  knows  Chinese  well. 
She  has  two  little  daughters  and  they 
all  live  in  an  old  brick  house  in  Nan¬ 
king.  Her  first  novel  was  “East  Wind, 
West  Wind,”  published  in  1930;  her 
second,  “The  Good  Earth,”  and  her 
latest  book,  published  last  month,  is 
"The  Young  Revolutionist.”  “Sons,” 
a  sequel  to  "The  Good  Earth,”  is  run¬ 
ning  in  the  Cosmopolitan  and  will  be 
published  in  the  autumn. 

Before  he  launched  upon  his  remark¬ 
able  career  as  a  playwriter,  George  S. 
Kaufman  was  a  newspaperman.  He 
was  born  in  Pittsburgh  and  went  to 
school  there.  After  finishing  high 
school  he  got  a  job  as  stenographer 
for  a  coal  company.  He  became  a 
surveyor  and  a  traveling  salesman,  but 
his  real  interest  was  in  sending  con¬ 
tributions  to  Franklin  P.  Adams,  then 
a  columnist  on  the  New  York  Mail. 
In  return  Mr.  Kaufman  was  given  a 
tip  on  a  newspaper  job  and  became  the 
columnist  on  the  Washington  Times. 

In  an  interview  with  a  World-Tele¬ 
gram  reporter,  Mr.  Kaufman  said: 

“But  one  day,  running  to  the  compos¬ 
ing  room,  I  smacked  into  a  tall,  stern- 
iaced  man.  I  learned  later  in  the  day 
it  was  Frank  Munsey,  the  owner.  Two 
days  later  I  got  fired.  I’m  still  wonder¬ 
ing  about  that.” 

But  it  is  of  the  time  when  he  was  a 
plain  reporter,  Mr.  Kaufman,  now  in¬ 
delibly  stamp^  with  the  mark  of  the 
theatre,  is  most  proud. 

“I  was  a  good  reporter  on  the  New 
York  Tribune,  and  a  good  rewrite  man, 
too,”  he  said.  “I  was  out  on  riots  and 
strikes  and  murders — all  of  them.  I 
hated  to  leave  newspaper  work.” 

Jobs  followed  as  columnist  on  the 
Mail,  drama  reporter  on  the  Tribune, 
assistant  drama  critic  on  the  New  York 
Times  and  then  drama  editor.  The 
first  lines  he  wrote  which  were  spoken 
from  a  stage  were  in  “Someone  in  the 
House.”  His  other  plays  written 
mostly  in  collaboration,  include  “Dulcy,” 
To  the  Ladies,”  “Merton  of  the 
Movies,”  “Helen  of  Troy,”  “Beggar  on 
Horseback,”  “The  Cocoanuts,”  “The 
Butter  and  Egg  Man,”  “Strike  up  the 
Band,”  “Animal  Crackers,”  “June 
lloon,’|  “The  Channel  Road”  and  “Once 
h  a  Lifetime.”  Mr.  Kaufman  has  col¬ 
laborated  with  Marc  Connelly  and  twice 
vith  Edna  Ferber  in  “Minick”  and 
The  Royal  Family.” 

Morrie  Ryskind  has  also  figured  fre¬ 
quently  as  collaborator  with  Mr.  Kauf¬ 
man,  sharing  honors  in  “Cocoanuts” 
and  “Animal  Crackers”  as  well  as  in 
“Of  Thee  I  Sing.”  In  1927  he  and 
Howard  Dietz  collaborated  on  “Merry- 
Go-Round.”  He  has  done  a  number  of 
sketches  and  has  contributed  frequently 
to  the  magazines.  In  1917  he  created 
astir  at  Columbia  when  he  was  ousted 
as  editor  of  the  Jester  for  printing  an 
eitorial  in  the  faculty  number  in  which 
Dr.  Nicholas  Murray  Butler  was  se¬ 
verely  criticized. 

Ira  Gershwin  is  the  brother  of 
George  Gershwin.  He  was  born  on  the 
Ei-t  Side  in  1896.  He  attended  Colum¬ 
bia  and  tried  medicine,  but  later  joined 
Colonel  Brown’s  Greater  Empire 
Shows.  After  five  months  of  this  he 
beliiriicd  to  New  York  and  began  to 
»rite  rhymes  in  collaboration  with  his 
Srotlier,  George. 

For  the  next  few  years  Ira  Gershwin 
devoted  himself  to  interpolating  lyrics 
:n  various  productions,  working  al¬ 
ways  with  his  brother.  His  name  first 

[ipiKared  on  some  songs  written  for  the 
Kaufman-Connelly  show,  “Be  Your¬ 


self.”  “Lady  Be  Good”  followed,  and 
then  came  “Tip-Toes,”  “Oh  Kay,” 
“Funny  Face,”  “Rosalie,”  “Show  Girl” 
and  “Strike  Up  the  Band,”  with  the 
Gershwin  touch  on  all  of  them.  He 
has  written  more  than  200  lyrics. 

Henry  F.  Pringle  was  born  in  New 
York  in  1897,  is  a  graduate  of  Cornell 
and  fought  in  the  World  War.  He  has 
worked  on  the  Evening  Sun,  the  Netv 
York  Globe  and  the  New  York  World. 
He  has  written  for  the  American  Mer¬ 
cury,  The  New  Yorker  and  other  pub¬ 
lications.  His  first  book  was  “Alfred 
E.  Smith :  A  Critical  Study,”  pub¬ 
lished  in  1927,  which  was  received  with 
enthusiasm.  He  also  wrote  “Big 
Frogs,”  a  collection  of  sketches  attempt¬ 
ing  to  analyze  Americans  “whose 
splashes  have  resounded.”  Mr.  Pringle 
is  now  associate  editor  of  The  Out¬ 
look.  His  wife  is  Helena  Huntington 
Smith,  who  writes  for  The  New  Yorker 
and  other  magazines,  and  is  now  at 
work  on  a  novel. 

George  Dillon  was  born  in  Jackson¬ 
ville,  Fla.,  in  1906.  He  received  his 
primary  education  first  in  Louisville, 
then  in  St.  Louis. 

In  1923  he  entered  the  University  of 
Chicago  and  began  his  career  as  a  poet 
in  the  same  group  in  which  Glenway 
Westcott  and  Elizabeth  Madox  Roberts 
had  been  active.  In  1925  he  was 
awarded  the  John  Billings  Fisk  prize 
for  the  best  poetry  written  by  a  student 
of  the  university.  He  also  received  the 
Young  Poet’s  prize  given  by  Poetry. 
Soon  afterward  Harriet  Monroe,  editor 
of  the  magazine,  invited  him  to  become 
associate  editor. 

Mr.  Dillon’s  poems  have  since  been 
printed  in  many  magazines.  They  have 
also  appeared  in  a  number  of  antholo¬ 
gies. 

In  1927  Mr.  Dillon  was  graduated 
from  the  University  of  Chicago  and 
since  then  has  been  giving  poetry  lec¬ 
tures  and  readings.  “Boy  in  the  Wind,” 
his  earlier  published  volume  of  verse, 
was  the  first  selection  of  the  Poetry 
Book  Club  and  won  for  him  the  Chi¬ 
cago  Foundation  for  Literature  prize 
three  years  later.  This  was  followed 
by  “The  Flowering  Stone,”  which  won 
him  a  Guggenheim  award  and  the  Pulit¬ 
zer  prize.  Mr.  Dillon  sailed  April  30 
for  Europe,  and  the  news  of  his  award 
was  cabled  to  him  at  sea. 

The  Pulitzer  awards  in  journalism 
for  1930  were  as  follows: 

For  the  most  disinterested  and  meri¬ 
torious  public  service  rendered  by  an 
American  newspaper — to  the  Atlanta 
Constitution  for  a  successful  municipal 
graft  expose. 

For  the  best  example  of  a  reporter’s 
work — to  A.  B.  MacDonald,  Kansas 
City  Star. 

For  the  best  example  of  correspond¬ 
ence — to  H.  R.  Knickerbocker,  Phila¬ 
delphia  Public  Ledger  and  New  York 
E%<ening  Post  European  correspondent. 

For  the  best  editorial — to  Charles  S. 
Ryckman,  Fremont  (Neb.)  Tribune. 

For  the  best  cartoon — to  Edmund 
Duffy,  Baltimore  Sun. 


All  type  metals  do  not  require  the  same 
L  amount  of  heat.  Whether  you  use  elec' 
tricity  or  gas  for  fuel,  Imperial  Type  Metal  will 
give  you  a  fuel  saving,  because  it  can  be  cast 
at  a  lower  temperature.  This  ability  to  cast  at 
a  lower  temperature  is  brought  about  by  the 
fact  that  the  lead,  tin,  and  antimony  in  Imperial 
Metal  are  in  ioo%  solution,  in  reality  a  perfect 
mixture.  Casting  at  lower  temperatures  not 
only  makes  a  saving  in  fuel  but  also  less  dross. 
Every  publisher  who  is  interested  in  cutting 
down  his  type  metal  costs  should  investigate 
type  metals  from  the  standpoint  of  fuel  con- 


DECISION  UPHOLDS  PRESS 

That  the  use  of  new.spapers  for  giv¬ 
ing  notice  of  town  meetings  cannot  be 
dropped  informally  in  Massachusetts 
was  revealed  recently  when  the  town 
of  West  Springfield  attempted  reversion 
to  the  old  procedure  of  posting  such 
notices  about  the  community.  The 
present  system  of  advertising  in  news¬ 
papers  was  prescribed  by  an  amend¬ 
ment  to  the  town’s  by-laws  adopted  in 
1911.  To  change  the  method  of  pro¬ 
claiming  the  meetings  a  special  act  of 
the  Massachusetts  legislature  is  required. 


TOMPKINS  WINS  TOURNEY 

Gilbert  Tompkins  and  A.  D.  Schuetz 
of  New  York  were  winners  of  the  open¬ 
ing  tournament  of  the  Advertising  Golf 
Association  at  the  Leewood  Country 
Club  in  Crestwood,  New  York,  this 
week.  Mr.  Tompkins  had  a  low  gross 
score  of  78  and  Mr.  Schuetz  had  a  low 
net  of  65.  In  the  morning  round  Rob¬ 
ert  Haig  of  New  York  won  low  net 
for  nine  holes  with  32,  and  H.  B.  Le- 
Quatte  of  New  York,  was  second 
with  35. 


sumption  ...  it  is  worth  while  in  days  like 
these.  Imperial  Type  Metal  and  the  Plus  Plan 
have  many  other  advantages  that  make  it  the 
most  economical  type  metal  on  the  market. 


Imperial  Type  Metal  Company 

Manufacturing  type  metals  only: 


LINOTYPE 

ELROD 

INTERTYPE 

LUDLOW 


MONOTYPE 

STEREOTYPE 

THOMPSON 

AUTOPLATE 
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ROTO  GROUP  PLANS 
SELLING  DRIVE 

Medium  !•  Inadequately  Presented 

To  AdTertisers  And  Most  Un¬ 
dersold  In  Country,  Bul¬ 
letin  Declares 

Plans  for  a  drive  to  obtain  more 
national  rotogravure  advertising  will  be 
announced  soon  by  the  Rotogravure 
Advertising  Association,  according  to 
the  monthly  bulletin  of  the  organization. 

In  making  this  announcement,  the 
bulletin  states  in  part: 

“Rotogravure  as  it  stands  is  inade¬ 
quately  presented  to  the  advertiser  and 
agency,  its  position  and  place  as  a 
major  medium  is  not  even  guessed  to 
date.  It  is  the  least  understood,  the 
most  overlooked,  misinterpreted,  under¬ 
sold  medium  in  the  country. 

“Rotogravure  newspapers  are  carry¬ 
ing  much  less  advertising  than  they 
were  five  years  ago.  That  means  that 
the  rotogravure  advertiser  today  has 
just  that  much  less  competition  for  the 
attention  of  the  reader.  Another  fac¬ 
tor  is  that  many  rotogravure  sections, 
with  the  falling  off  of  revenue,  have 
reduced  the  size  of  their  section, 
eliminating  at  least  two  pages  of  edi¬ 
torial  pictures.  This  gives  rotogravure 
readers  more  time  to  read  the  adver¬ 
tisements.” 

Three  new  members  have  been  ad¬ 
mitted  to  the  association  since  its  an¬ 
nual  meeting  in  Chicago  last  January. 
They  are:  Peoria  (Ill.)  Star;  Atlanta 
Journal  and  Springfield  (Mass.)  Union- 
Republican. 

The  association  is  offering  a  $10 
prize  for  the  best  local  rotogravure 
campaign  sold  during  May.  The  check 
will  be  sent  to  the  rotogra^•ure  sales¬ 
man  selling  the  campaign. 

STAFF  HONORS  COHEN 

300  Atlanta  Journal  Worker*  Felici¬ 
tate  New  U.  S.  Senator 

More  than  300  members  of  the 
Atlanta  Journal  organization,  including 
everybody  from  the  president  to  the 
truck  drivers  and  street  sales  vendors. 
April  29  gave  a  dinner  in  honor  of 
Major  John  S.  Cohen,  editor  and  pub¬ 
lisher,  who  was  recently  named  United 
Stater  Senator  to  fill  the  unexpired 
term  of  the  late  William  J.  Harris  of 
Georgia. 

The  dinner  was  presided  over  by 
William  Cole  Jones,  editorial  writer, 
and  he  and  Major  Cohen  rnade  the  only 
two  addresses  of  the  evening. 

The  editorial,  composing,  and  press 
rooms  combined  their  favor  in  a  single 
sheet  “extra”  which  carried  pictures 
of  Major  Cohen  of  Spanish-American 
War  days,  when  a  bridegroorn,  and 
shots  taken  at  various  times  during  his 
career.  The  first  page  reproduced  a 
story  written  by  Mr.  Cohen  when  he 
was  a  war  correspondent  in  Cuba. 

The  photographic  department  dis¬ 
tributed  autographed  pictures  of  Mr. 
Cohen. 

At  the  dinner  it  was  announced  that 
the  Journal  will  be  in  charge  of  John 
A.  Brice,  secretary  and  treasurer,  dur¬ 
ing  Mr.  Cohen’s  absence  in  Washington. 

C.  O.  HEARON  RETIRES 

Contract  of  Spartanburg  (S.  C.) 

Herald  Editor  Terminate* 

Retirement  of  Charles  O.  Hearon  as 
editor  of  the  Spartanburg  (S.  C.) 
Herald  was  announced  last  week  at  the 
expiration  of  his  contract. 

Mr.  Hearon  made  the  following 
statement : 

“When  the  Spartanburg  newspapers 
were  sold  to  Messrs.  William  1-aVarre 
and  Harold  Hall,  who,  as  it  developed 
afterwards,  were  investing  funds  sup¬ 
plied  by  the  International  Paper  and 
Power  Company  of  Xew  York.  I  signed 
a  contract  to  remain  with  the  news¬ 
papers  three  years.  The  contract  ex¬ 
pires  on  April  27.  and  on  that  date  my 
connection  with  the  Spartanburg  news¬ 
papers  will  end. 

“All  efforts  on  my  part  to  repur¬ 
chase  the  newspapers  have  failed,”  Mr. 
Hearon’s  statement  concluded. 


WHAT  OUR  READERS  SAY 


CALIFORNIA  WAGE  SCALE 

To  h'DiTOR  &  Pi  blisher:  Our  at¬ 
tention  has  been  called  to  the  article 
on  page  U  oi  your  issue  of  April  2  in 
which  our  wage  scale  is  published. 
With  reference  thereto  the  following 
information  may  be  of  interest  to  other 
publishers : 

1.  The  contract  with  the  typographi¬ 
cal  union  was  revised  last  year,  waiv¬ 
ing  increases  for  the  years  1931  and 
1932. 

2.  The  union  has  accepted  a  ten  per 
cent  cut  on  the  original  scale  under 
which  its  members  have  been  working. 
This  decrease  went  into  effect  two 
weeks  ago.  Up  to  this  date  the  scale 
has  been  $51  per  week.  It  is  now  ten 
per  cent  less  than  that. 

J.  F.  Galvin,  Publisher. 

Richmond  (Cal.)  Indepetidcnt. 

POLITICAL  ADVERTISING 

To  Editor  &  Publisher:  I  have  read 
with  interest  the  comments  of  Mr. 
Krebs  of  the  Johutown  Tribune  and 
Mr.  O’Donnell  of  the  Oil  City  Derrick 
r^arding  the  use  of  the  radio  chains 
by  political  parties  and  particularly  re¬ 
garding  the  attitude  of  Mr.  Robert 
Lucas,  executive  director  of  the  Repub¬ 
lican  National  Committee. 

It  would  seem  to  me  that  the  remedy 
is  in  the  hands  of  the  newspaper  pub¬ 
lishers.  Most  Michigan  dailies  run  no 
radio  programs,  make  no  mention  of 
radio  in  any  way  and  the  only  protests 
they  receive  are  from  advertisers  and 
agencies  who  want  free  publicity  for 
their  programs. 

If  Mr.  Lucas  wants  to  spend  his 
money  with  the  broadcasting  companies 
that  is  surely  his  privilege  and  it  is  just 
as  surely  the  privilege  of  the  news¬ 
papers  of  the  United  States  to  close 
their  columns  to  the  Republican  party. 
That  would  bring  Mr.  Lucas  to  his 
senses. 

But  surely  he  must  be  given  credit 
for  having  more  than  a  modicum  of 
business  sense.  Why  should  he  pay  for 
space  in  the  newspapers  when  so  many 
of  them  are  ready  and  willing  to  give 
him  space?  The  average  individual 
doesn’t  pay  money  for  something  that 
comes  to  him  free.  Then  why  should 
Mr.  Lucas?  He  knows  of  course  that 
he  will  get  plenty  of  free  space  from 
the  press  in  the  coming  campaign,  says 
so  frankly,  and  at  least  must  also  be 
given  credit  for  being  frank. 

He  laid  the  cards  face  up  on  the 
table.  It  is  now  up  to  the  publishers. 
Are  they  going  to  give  the  political 
parties  free  advertising,  trash  sent  out 
from  their  press  bureaus,  or  are  they 
going  to  demand  good  hard  money  for 
their  space,  exactly  as  the  broadcasting 
companies  do  for  their  service?  My 
guess  is  that  most  of  them  will  not. 

And  if  I  may  be  permitted  another 
guess  it  is  that  the  broadcasting  com¬ 
panies  will  continue  to  take  more  and 
more  of  the  revenue  of  the  newspapers, 
by  taking  more  and  more  of  the  gen- 
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eral  advertising  accounts  away  from 
them.  The  newspapers  have  made  the 
radio  business  what  it  is.  They  give 
thousands  of  columns  of  free  space  to 
it  daily.  But  did  anyone  ever  hear  of 
any  broadcasting  company  giving  any¬ 
thing  free,  particularly  any  broadcast¬ 
ing  time  to  the  newspapers  ?  I  think  not. 

I  once  made  a  talk  before  a  group 
of  Indiana  publishers  which  didn’t  go 
over  very  hot  but  which  I  still  main¬ 
tain  contained  one  true  statement  at 
least.  I  said  that  when  the  Lord  de¬ 
cided  that  newspapers  should  be  pub¬ 
lished  he  gathered  together  all  the  fools 
in  the  world  and  started  them  in  the 
publishing  business  and  while  that  was 
some  time  ago  the  general  mine  run  of 
’em  hadn’t  changed  a  whole  lot  since 
the  original  start.  If  the  newspapers 
want  to  give  their  space  away  there  is 
nothing  to  prevent  it,  but  they  shouldn’t 
kick  if  the  owners  of  other  methods  of 
advertising  have  the  good  sense  ,to 
charge  a  round  sum  for  their  services. 

F.  A.  Moses,  Publisher, 

Marshall  (Mich.)  Evening  Chronicle. 


PHOTO-ENGRAVERS’  WAGES 

To  Editor  &  Publishfji:  It  was 
rather  amusing  to  read  statement 
credited  to  representative  of  the  Printers 
League  of  New  York  City  as  appearing 
in  the  daily  newspapers  April  25,  1932, 
wherein  in  an  attempt  to  justify  their 
suggestion  that  plate  making  industries 
consider  a  wage  reduction  thereby  pre¬ 
venting  the  flood  (?)  of  work  leaving 
New  York. 

It  should  be  quite  obvious  to  all  that 
if  wages  were  reduced  here  in  New 
York,  the  other  cities  (inundated?  with 
work)  would  naturally  seek  to  reduce 
wages  and  thereby  remaining  in  the 
position  to  take  care  of  the  flood  (?), 
leaving  New  York  City  in  the  same  con¬ 
dition  as  is  now  claimed,  high  and  dry. 

If  there  is  any  flood  of  photo-engrav¬ 
ings  to  be  made  it  is  quite  certain  the 
employing  photo-engraver  of  any  city 
will  be  glad  to  know  of  it,  and  would 
make  every  possible  effort  to  avoid  dis¬ 


aster  caused  by  the  flood,  by  employ, 
ing  sufficient  help  to  stem  the  tide. 

The  fact  of  the  matter  is  the  work  u 
not  to  be  had  due  to  curtailment  in  all 
industries,  whether  it  be  in  New  York 
City  or  San  Francisco.  This  is  borne 
out  by  fact  that  the  percentage  of  un. 
employed  photo-engravers  in  tnanj 
localities  exceed  that  of  New  York 
therefore  discounting  the  so-called  flood 
of  work  going  to  other  cities.  The 
average  throughout  the  U.  S.  of  photo¬ 
engravers  unemployed  is  24.2  per  cent 

It  _may  be  stated  with  a  degree  of 
certainty  that  the  reason  for  some  pub¬ 
lications  resorting  to  rotogravure,  is 
not  because  of  cost  of  photo-engravin  ^ 
(which  is  the  item  of  least  cost  in  a 
publication)  but  is,  that  rotogravure 
eliminates  electrotyping,  stereotypic, 
and  make  ready  or  preparation  in  press 
work,  therefore  lessening  the  cost  of 
the  publication,  through  these  elimina¬ 
tions. 

We  are  not  convinced  that  rotogra¬ 
vure  or  offset  has  made  any  great  i^ 
roads  on  photo-engraving  since  in  most 
instances  rotogravure  is  an  added  fea¬ 
ture  to  publications,  and  where  offset 
is  used,  it  is  substitute  for  lithography 
which  industry  (lithography)  is  per¬ 
haps  suffering  proportionately  as  those 
of  all  other  printing  crafts. 

The  only  new  contract  entered  into 
recently  was  between  the  Employing 
Gravure  Printers  of  New  York  and 
vicinity  and  New  York  Photo-En¬ 
gravers’  Union  No.  1  which  provides 
for  a  $63  scale  for  day  workers  with 
modifications  helpful  to  both  parties  to 
the  agreement.  This  contract  was 
signed  January,  1932.  Commercial 
Photo  -  Engraving  contract  expiring 
1934  provides  for  $63  for  day  and  $73 
for  night  workers. 

The  Photo-Engravers’  Union  of  this 
and  other  cities  have  been  maintaining 
unemployment  benefits  with  but  these 
thoughts  in  mind,  first  to  maintain 
standards,  second  to  help  those  unem¬ 
ployed,  third  maintain  service. 

Edward  White,  President, 

N.  Y.  Photo-Engravers  Union  No.  1. 


Low-pressure 

Molding 

Morley  Mats  have  a  uniformly  soft 
texture.  They  are  extremely  flexible. 
They  mold  well,  with  ample  depth, 
at  low  pressures. 

Low-pressure  molding  prevents  mush¬ 
rooming  of  half  tone  dots.  It  prevents 
breakdown  of  porous  machine  -  cast 
type,  rules,  and  delicate  hairlines.  It 
prevents  breaking  through  the  facing 
of  the  mat. 

Low-pressure  molding  tends  to  elimi¬ 
nate  smut  in  newspaper  printing.  Inci¬ 
dentally,  it  saves  power  and  wear  on 
molding  blankets. 

Samples  of  Morley  Mats 
will  be  sent  on  request 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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COLUMBIA  MARKS  20th 
YEAR  OF  JOURNALISM 

Dr.  Butler  Calls  Newspaper  Work 
Newest  of  Learned  Professions  in 
Address  at  Pulitzer  School 
Anniversary 

Education  in  journalism  must  strive 
for  practical  success  to  make  possible 
its  continuance  and  growth,  Dr.  Nicholas 
Murray  Butler,  president  of  Columbia 
University  told  the  200  persons  attend¬ 
ing  the  20th  anniversary  dinner  of  the 
Pulitzer  School  of  Journalism  at  the 
Hotel  Biltmore,  New  York,  April  29. 
Dr.  Butler  called  schools  of  journalism 
a  istinct  and  purposeful  effort  to  in¬ 
crease  the  number  of  learned  profes¬ 
sions. 

“Most  educational  things  are  not  de¬ 
pendent  on  practical  success,  since  they 
have  foundations,  but  journalism  daily 
must  be  carried  out  so  practically  as 
to  make  possible  its  continuance  and 
growth,”  Dr.  Butler  observed.  lie 
pointed  out  that  journalism  not  only 
should  be  productive,  but  that  it  should 
be  productive  of  some  public  good. 

“The  school  of  journalism  represents 
something  which  certain  people  find  it 
difficult  to  understand — a  distinct  and 
purposeful  effort  to  increase  the  number 
of  learned  professions,”  Dr.  Butler  con¬ 
tinued.  "Formerly  the  only  professional 
schools  were  those  of  theology,  law 
and  medicine,  not  because  there  was  any 
primacy  in  these  three  fields,  but  because 
they  were  the  only  three  occupations 
that  could  be  put  on  an  intellectual  basis, 
for  which  practical  knowledge  could  be 
assembled.” 

“Business  and  journalism  are  the  new¬ 
est  claimants  for  this  new  position,  and 
are  being  criticized  by  those  who  have 
not  thought  the  matter  through  because 
there  is  not  the  same  body  of  knowledge 
upon  which  theology,  law  and  medicine 
now  rest,”  Dr.  Butler  said.  “Give  us 
time  and  these  new  occupations  will 
have  more  basis.” 


LEE  B.  DURSTINE 

Lee  B.  Durstine,  father  of  Roy  S. 
Durstine,  vice-president  and  manager  of 
Batten,  Barton,  Durstine  &  Osborn,  and 
former  special  agent  of  the  Metropoli¬ 
tan  Life  Insurance  Company,  died  in 
Wooster,  O.,  May  1,  as  the  result  of 
an  automobile  accident.  Mr.  Durstine 
was  a  member  of  the  Metropolitan’s 
Million  Dollar  Club,  made  up  of  agents 
who  have  sold  $1,000,000  worth  of  in¬ 
surance  in  a  year. 


CHARLES  E.  GAUMER 

Charles  E.  Gaumer,  former  assistant 
managing  editor  of  the  Marion  (O.) 
Star  when  the  late  President  Harding 
was  publisher,  and  more  recently  city 
editor  of  the  Zanesville  (O.)  Times- 
Record,  died  at  Palatka,  Fla.,  May  2, 
»fter  an  operation.  He  was  55  years 
old.  Mr.  Gaumer  was  publisher  of  the 
Champaign  Democrat,  weekly,  of  Ur- 
bana,  O.,  for  several  years.  Burial  was 
to  be  at  Urbana. 


MRS.  CARRIE  H.  CALLANAN 

Mrs.  Carrie  H.  Callanan,  president 
tnd  treasurer  of  Schenectady  (N.  Y.) 
Union-Star,  died  April  27  at  her  home 
after  a  long  illness.  She  took  over  the 
newspaper  when  her  husband.  James  H. 
Callanan,  died  12  years  ago  after  a 
notable  career  as  newspaperman  and 
politician. 


JURY  INDICTS  PUBLISHER 

E.  C.  Wilson,  publisher  of  the  Walnut 
(Ill.)  Leader,  a  weekly,  was  indicted 
<*i  two  charges  of  criminal  libel  last 
week  by  the  Henry  county  grand  jury, 
as  the  result  of  articles  appearing  in  the 
Leader  during  the  recent  primary  cam¬ 
paign.  H.  U.  Bailey,  publisher,  Prince¬ 
ton^  Bureau  County  Republican,  is  com¬ 
plainant  m  one  suit. 


N.  C.  DAILY  SOLD 

R.  B.  Terry  and  J.  P.  Pawley,  presi¬ 
dent  and  publisher  of  the  High  Point 
(N.  C.)  Enterprise,  recently  purchased 
the  controlling  interest  in  the  Burling- 
J  ton  (N,  C.)  Times-News. 


CHARLES  E.  BANKS 

Charles  Eugene  Banks,  80,  former 
newspaper  publisher,  author  and  poet, 
died  at  Honolulu  April  29.  He  was 
fatally  injured  when  hit  by  an  auto¬ 
mobile.  Born  in  Clinton  county,  Iowa, 
April  3,  1852,  Mr.  Banks  was  owner 
and  editor  of  the  American  Commercial 
Traveler  in  Chicago  from  1885-87  and 
later  edited  a  magazine  in  Davenport, 
la.  He  was  literary  editor  of  the 
Chicago  Sunday  Examiner  and  Ameri¬ 
can,  editor  and  publisher  of  The  Peace 
Pipe,  a  monthly  magazine  published  at 
Seattle,  Wash.,  and  drama  editor  of  the 
Seattle  Post-Inetlligencer.  Moving  to 
Hawaii  in  1918,  he  served  with  the 
Tribune-Herald  at  Hilo  and  with  the 
Honolulu  Advertiser.  He  also  was  the 
editor  of  a  number  of  biographies  and 
works  of  fiction. 


SIDNEY  L.  THATCHER 

Sidney  L.  Thatcher  of  the  New  Or¬ 
leans  Times-Picayune  and  former  Asso¬ 
ciated  Press  correspondent  for  13 
years,  died  in  New  Orleans  April  29. 
He  was  born  in  Marion,  O.  and  served 
with  the  A.P.  here  and  abroad.  He  was 
chief  of  the  Atlanta  bureau  and  during 
the  early  part  of  the  World  War  cov¬ 
ered  the  Senate  and  White  House  in 
Washington.  In  1917  he  was  sent  to 
the  London  bureau  and  for  many 
months  was  stationed  at  the  Naval  Base 
in  Queenstown,  Ireland.  Later  he  was 
appointed  London  correspondent  of  the 
Philadelphia  Public  Ledger.  He  re¬ 
turned  to  America  in  1927  when  his 
health  failed.  He  is  survived  by  his 
wife,  Bessie  G.  Thatcher. 


ROBERT  J.  COWAN 

Robert  Jesse  Cowan.  69,  for  the  past 
17  years  editor  of  the  Periscope  depart¬ 
ment  of  the  Nashville  Banner  died 
May  1  following  an  illness  of  several 
months.  Mr.  Cowan  received  his  edu¬ 
cation  in  Gainesville,  Ala.,  where  his 
parents  moved  at  the  close  of  the  Civil 
War  and  where  his  father  published  a 
small  newspaper.  The  department  of 
which  Mr.  Cowan  was  editor  devoted 
itself  to  commercial  and  industrial 
news.  He  was  at  one  time  president  of 
the  Civitan  Club  of  Nashville  and  on 
the  board  of  governors  of  the  Chamber 
of  Commerce. 


GEORGE  OTIS 

George  Otis,  founder  of  the  Cape  Cod 
Item  at  Provincetown,  Mass.,  and  in 
recent  years  advertising  representative 
for  37  Massachusetts  newspapers,  died 
at  Yarmouth  Port,  Mass.,  May  2.  He 
was  83  years  old.  Mr.  Otis  had  been 
in  newspaper  work  since  1870.  He 
founded  the  Item  in  1873  and  published 
it  until  1890.  For  many  years  he  was 
with  the  Wall  Street  Journal  and  was 
secretary  of  the  Barnstable  Mutual  In¬ 
surance  Company  founded  by  his  father. 
He  is  survived  by  his  wife,  four  sons 
and  a  daughter. 


MOKARZEL  RITES  HELD 

Funeral  services  for  Naoum  A. 
Mokarzel,  editor  of  Al  Hoda,  Syrian 
newspaper  published  in  New  York,  who 
died  in  Paris  on  April  6,  were  held  in 
St.  Peter’s  Church,  New  York,  May  5. 
Mr.  Mokarzel’s  body  was  brought  here 
on  the  S.S.  Olympic  this  week.  His 
wife,  who  was  aboard  a  ship  bound  for 
Syria  at  the  time  of  her  husband's 
death,  returned  with  the  body. 


ALEXANDER  McBRIDE 

Nearly  a  centenarian,  Alexander 
McBride,  former  editor  of  Albany 
(N.  Y.)  Journal  and  Albany  Argus. 
both  out  of  existence,  died  recently  at 
the  home  of  his  daughter  in  Hawthorne. 
N.  J.  He  was  born  Nov.  22.  1835,  and 
was  active  in  newspaper  work  more 
than  60  years.  He  retired  when  he 
was  80. 


A.  L.  TAYLOR 

A.  L.  Taylor,  70,  publisher  of  the 
Trenton  (Neb.)  Republican-Leaer, 
weekly,  died  April  7,  following  an  op¬ 
eration.  He  had  been  ill  only  a  short 
time. 


INDIANA- 

The  Ideal  Market 

for  the 

Advertised  Product 

Do  you  ever  stop  to  realize  that  Indiana 
is  the  hub  of  industrial  and  agricultural 
activity?  Located  in  the  very  heart  of 
the  world’s  richest  agricultural  distiict, 
surrounded  by  natural  resources  that  have 
been  developed  into  gigantic  industries, 
peopled  by  a  class  of  citizens  highly  indus< 
trious,  this  small  compact  territory  is 
today  recognized  as  one  of  the  greatest 
wealth  producers  in  our  country. 

Wherever  you  find  a  combination  of 
diversified  agriculture  and  highly  devel¬ 
oped  industry,  there  you  will  always  find 
wealth.  When  you  come  to  this  market, 
even  in  these  days,  you  are  sure  that  your 
response  will  not  be  negative,  because 
people  who  have  money  usually  know  how 
to  spend  it. 

The  advertised  brand  is  a  known  product 
to  the  average  Indiana  family.  The  im¬ 
portant  thing  is  to  let  them  know  about  it. 
The  logical  and  most  productive  way  to 
advertise  to  the  Indiana  consumer  is 

through  its  leading  daily  newspapers 
■  listed  below. 


*Colunil>ii5i  Reiuihlioan 

(El 

Circu- 

lulion 

1,743 

Rates  for 
5,00(1 

lines 

.03 

*Fort  Wavne  News-Sentinel 

(El 

48.201 

.12 

'Lafayette  Journal  &  Courier 

(E&M) 

24.329 

.07 

tShelhvville  Democrat 

(E) 

4.287 

.023 

'South  Bend  Tribune  (S)31,016fE) 

32,487 

.08 

tGoverninent  Statement.  April  1,  1932. 

'A.B.C.  Publishers’  Statement,  April  1,  19.32. 
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Advertising  Agencies 

TWO  LARGE  CHICAGO 
AGENCIES  MERGE 

Roche  and  William*  &.  Cunnyngham 
Combine — New  Firm  1*  Headed 
by  John  Roche  a* 

Precident 


Merger  of  Williams  &  Cunnyngham 
with  Roche  Advertising  Company  was 
announced  this  week.  The  new  com- 


JOH!»  P.  Roche  Li/jvd  Maxwri.l 

pany,  known  as  Roche,  Williams  & 
Cunnyngham.  is  headed  by  John  Pierce 
Roche,  president;  Lloyd  Maxwell,  for¬ 
mer  president  of  Williams  &  Cunnyng¬ 
ham,  first  vice-president;  and  Guy  C. 
Pierce,  former  chairman  of  the  board 
and  head  of  the  Philadelphia  office  of 
Williams  &  Cunnyngham,  executive 
vice-president. 

Other  officers  of  the  new  organization, 
doing  a  combined  annual  business  of 
approximately  $9,000,000,  are ; 

Gerald  Page- Wood,  formerly  of  Wil¬ 
liams  &  Cunnyngham,  Stewart  Weston 
and  Harry  S.  Bishop,  vice-presidents; 
M.  F.  Williamson,  secretary;  and  D.  J. 
Kelly,  treasurer.  Offices  are  located  in 
Chicago,  Philadelphia  and  Buffalo. 

Williams  &  Cunnyngham  has  been  in 
business  30  years.  H.  P.  Williams,  its 
founder  and  former  president,  who  died 
several  years  ago,  was  noted  as  one  of 
the  pioneers  of  the  movement  to  make 
advertising  dramatic.  Many  advertising 
men  received  training  under  him. 

The  Roche  Advertising  Company  was 
organized  by  Mr.  Roche  six  years  ago 
and  has  acted  as  advertising  counsel  to 
a  number  of  America’s  leading  manu¬ 
facturers,  including  several  of  the  larg¬ 
est  in  the  automobile  industry. 

“Opportunities  are  greater  than  ever 
for  advertisers,”  stated  Mr.  Roche  in  a 
brief  interview.  “If  this  period  of  busi¬ 
ness  recession  has  taught  us  nothing 
else,  it  certainly  has  indicated  that  public 
interest  in  current  news  is  undiminished 
and  advertising  is  nothing  more  than 
news  of  merchandise  and  the  various 
commercial  activities  about  which  people 
want  first  hand  information.” 

Until  about  June  1,  the  business  of 
Roche,  WilKams  &  Cunnyngham  in 
Chicago  will  be  conducted  from  _  the 
present  offices  of  the  two  organizations. 
At  that  time  removal  will  be  made  to 
new  quarters  in  the  Straus  Building, 
.310  South  Michigan  Avenue,  where  the 
firm  with  a  staff  of  more  than  100 
people  will  occupy  the  fifth  floor.  There 
will  be  no  change  of  address  in  Phila¬ 
delphia  and  Buffalo. 

Among  the  accounts  that  the  merged 
agencies  handle  are  the  following: 

Old  Dutch  Cleanser,  Bowman  Dairy 
products,  Bcndlx  Products,  American 
Pace  Brick  Association,  College  Inn  rood 
products.  Grove’s  Bromo-Qulnlne,  Hump 
Hair  Pins,  Carnation  Flaked  Wheat, 
Pierce-Arrow  motor  cars,  Ditto  Dupli¬ 
cating  Machines,  Williams  Oll-O-Matlc 
oil  burners.  Sterling  electric  clocks, 
Corinnls  Waukesha  water,  Tlmken- 
Detroit  axles,  MacGregor  golf  clubs, 
Osborn  gloves.  Free  Wheeling  Patents 
Corporation,  National  Federation  of 
Coffee  Growers  of  Colombia,  Studebaker 
motor  cars,  Chicago,  Milwaukee,  St. 
Paul  A  Pacific  Railroad,  Mayflower  wall 
papers,  Williams  Ice-O-Matic  refrigera¬ 
tors,  Chicago  Bank  of  Commerce,  Chi¬ 
cago  &  Eastern  Illinois  Railway,  Arcade 
toys,  Rockne  motor  cars,  Sunoco  gaso¬ 
line  and  lubricants,  Lee  of  Conshohocken 
tires,  Houdaille-Hershey  automotive 
productSj^Studebaker-Pierce- Arrow  motor 
trucks.  Deep  Rook  gasoline  and  motor 
oils.  Diamond  T.  motor  trucks.  Grove’s 
Chill  Tonic,  Oulbransen  musical  instru¬ 
ments,  and  Richards-Wilcox  door  hard¬ 
ware. 

The  personnel  of  the  new  firm  in¬ 


cludes  ;  Lewis  M.  Williams,  C.  B.  Eng- 
strom,  Hugh  A.  Reading,  George  S. 
Lyman,  L.  T.  Piper,  Morrow  Krum, 
Michael  Fielding,  Robert  H.  Stracke, 
Duke  Hutchinson,  Arthur  Heiberg,  J.  B. 
Campbell,  J.  H.  Sheldon,  John  Hayes 
Kelly,  R.  A.  Sampson,  F.  H.  Hakewill, 
William  H.  Savin,  Louis  K.  Manley, 
E.  C.  O’Donnell,  Jules  Gerding,  Ronald 
N.  Inglis,  C.  Henry  Mason,  H.  J.  Det- 
terich,  R.  Q.  Murphy,  A.  Garwood, 
J.  V.  Gilmour,  Franklin  S.  Owen,  F.  W. 
Thurnau,  B.  F.  Abeling,  Bradley  Wil¬ 
liams,  Vernon  D.  Beatty,  E.  S.  Gifford, 
James  M.  Woodman,  Ethel  May  Pierce, 
Edith  Ellsworth,  Raymond  Seng  and 
Byron  Corcoran. 

Advertising  Men  Aid  Drive 

S.  H.  Busser,  vice-president  of  Bat¬ 
ten,  Barton,  Durstine  &  Osborn,  Inc., 
Frank  T.  Hopkins,  vice-president  and 
general  manager.  National  Outdoor 
Advertising  Bureau,  and  Herbert  M. 
Maloney,  of  Paul  Block,  Inc.,  have  been 
appointed  committee  chairmen  in  the 
Advertising  Section  of  the  Trade  and 
Industry  division  of  the  Salvation  Army 
United  .\ppeal  for  $1,090,000  in  New 
York.  Mr.  Busser  will  cover  advertis¬ 
ing  agencies,  Mr.  Hopkins  the  outdoor 
advertising  companies,  and  Mr.  Maloney 
newspaper  representatives.  All  will  work 
in  association  with  Gilbert  Kinney,  gen¬ 
eral  chairman  of  the  advertising  sec¬ 
tion.  The  appeal  will  be  launched  the 
middle  of  May. 

Advertising  Clinic  May  17 

An  industrial  advertising  laboratory, 
devoted  to  clinical  discussion  of  prob¬ 
lems  facing  the  manufacturer  in  his 
1932  marketing  campaigns,  will  be  an 
outstanding  feature  of  the  tenth  annual 
conference  of  the  National  Industrial 
Advertisers  Association,  to  be  held  at 
the  Hotel  Statler  in  Qeveland  May  16 
to  18.  The  details  of  five  outstanding 
promotion  campaigns  developed  in  1931 
and  1932  will  be  described,  each  by  the 
advertising  executive  who  directed  its 
production  and  operation.  The  session 
will  be  held  May  17.  Allan  Brown  of 
the  Bakelite  Corporation,  New  York,  is 
president  of  the  Association. 

New  Agency  In  Memphis 

Formation  of  the  Harding-Wright 
Company,  general  advertising  agency, 
was  recently  announced  in  Memphis, 
where  it  will  have  offices  in  the  Marx 
and  Bensdorf  building.  The  firm  is 
composed  of  Henry  Lake,  Eugene 
Harding,  and  J.  Walker  Wright.  Lake 
has  been  engaged  in  Memphis  adver¬ 
tising  and  newspaper  work  25  years,  and 
Harding  has  bwn  in  the  same  activities 
14  years.  Wright  has  conducted  his 
own  agency  at  Pontiac,  Mich.,  and  will 
join  the  new  company  when  his  busi¬ 
ness  there  has  been  closed. 

Checking  Service  Extended 

The  daily  linage  report  service  which 
provided  for  all  Memphis  newspa^rs 
for  the  past  four  years,  by  Lake-Spiro- 
Cohn,  Inc.,  Memphis  agency,  has  been 
extended  to  include  newspapers  through¬ 
out  the  South.  The  new  department 
known  as  the  Statistical  and  Research 
Division  is  under  the  direction  of  Milton 
M.  Shurman,  and  will  also  include  sur¬ 
veys  of  Southern  markets. 

Shopping  News  in  Yonkers 

Yonkers  Shopping  News,  the  third 
issue  of  which  was  distributed  May  6, 
is  being  published  by  William  J.  Calla¬ 
han  and  Charles  E.  Peck,  formerly  con¬ 
nected  with  the  advertising  department 
of  the  Yonkers  Herald.  The  Herald 
was  merged  recently  with  the  Yonkers 

Statesman.  _ 

Andrews  Joins  Agency 

Thomas  Andrews,  formerly  in  charge 
of  the  Chicago  Daily  News  rotogravure 
advertising  department,  is  now  w'ith 
Carroll  Dean  Murphy,  Inc.,  Chicago 

agency.  _ _ 

Releasing  Mushroom  Copy 

E.  H.  Brown  Advertising  Agency, 
Chicago,  is  releasing  advertising  sched¬ 
ules  on  the  U.  S.  Mushroom  Company, 
Oiicago.  Mail  order  magazines  are 
being  used. 


AMONG  THE  COPY  CHIEFS 
By  C,  P.  McDonald 


Richard  M.  Davis 


“T^ARLIER  connections,”  says  Rich- 

Xl/ard  M.  Davis,  “provided  an  un¬ 
usual  array  of  tasks — from  taking  in¬ 
ventories  to  free-lance  painting  of  ad¬ 
vertising  signs.” 

When  he  was  graduated  from  the 
University  of  Montana  School  of  Jour¬ 
nalism,  Dick  wavered  between  accept¬ 
ing  the  call  of  newspaper  work  and 
launching  upon  a  career  in  advertising. 
A  little  knocking  around  decided  the 
question  for  him,  for  he  got  directly 
into  advertising,  soon  acquired  a  taste 
for  it,  liked  it  immensely,  and  has  been 
faithful  to  it  ever  since. 

Dick’s  been  around  the  West,  too,  a 
bit  in  the  twenty-seven  years  since  he 
was  born  in  Denver,  Colo.  Four  of  those 
years  have  been  given  over  to  profes¬ 
sional  advertising  service.  At  one  time 
he  was  advertising  manager  for  the 
Sawyer  Stores,  Inc.,  Billings,  Mont., 
and  later  he  performed  the  same  duties 
for  the  Westland  Oil  Company  of 
Minot,  N.  D.  Three  years  ago  he  be¬ 
came  the  big  shot  in  the  copy  depart¬ 
ment  of  Harman-McGinnis,  Inc.,  at 
St.  Paul,  Minn. 

In  copy,  he  has  a  nimble  pen  which 
covers  a  list  of  products  ranging  from 
eggs,  poultry,  chick  feed,  and  brooder 
houses  to  stomach  tablets,  marine 
motors,  work  shoes,  fuel  briquets,  and 
motor  oils. 

Davis  hobbies  at  all  breeds  of  mild 
and  strenuous  sports  and  is  fond  of 
popular  music. 


Hubbell  Succeeds  Blair 

J.  W.  Hubbell  has  been  appointed 
advertising  manager  of  Simmons  Com¬ 
pany,  Chicago,  in  addition  to  his  duties 
as  sales  promotion  manager,  succeeding 
R.  W.  Blair.  Mr.  Hubbell  is  located 
in  New  York.  J.  V.  Quarles,  Jr.,  has 
been  appointed  assistant  advertising  man¬ 
ager  with  offices  in  Chicago. 


Agency  Man  Granted  Patent 

W.  Rex  Bell,  president  of  the  Three 
B  Advertising  Company  of  Terre 
Haute,  Ind.,  was  recently  granted  a 
patent  on  a  signboard  poster  moistening 
machine.  The  machine,  which  is  being 
produced  by  the  company,  premoistens 
posters  so  that  they  can  be  hung  on  bill¬ 
boards  more  easily. 


Stocklin  with  Benton  dc  Bowles 

Walter  Stocklin,  art  director  of  the 
Chicago  office  of  J.  Walter  Thomp.son 
Company,  has  joined  Benton  &  Bowles, 
New  York.  Walter  O’Meara,  formerly 
of  the  copy  staff  of  Lord  &  Thomas 
and  Logan,  Chicago,  is  also  with  Benton 
&  Bowles. 


Mobo  to  Churchill-Hall,  Inc. 

The  John  T.  Stanley  Company  of 
New  York  City,  maker  of  Mobo  auto¬ 
mobile  specialties,  and  Stanley  soaps, 
has  plac^  its  Mobo  advertising  with 
Churchill-Hall,  Inc.,  New  York. 


“SWIM  TWINS”  ON  TOUR 

A  tie-up  between  Munsingwear  and 
Rockne  Six  Motor  Company  is  being 
featured  in  a  nation-wide  airplane  tow 
of  two  Munsingwear  “Swim  Twins," 
introducing  Waterwear  bathing  suits. 
The  two  bathing  beauties  left  Chicago 
May  1  for  their  first  appearance  at 
Oklahoma  City  on  May  2.  They  will 
travel  approximately  10,000  miles  and 
cover  52  cities  by  July  4,  according  to 
present  plans.  In  each  city,  Rockne  Sis 
automobiles  will  be  used  to  convey  tht 
girls  to  the  IcKal  store  handling  ftt 
Munsingwear  line.  Aubrey  &  Moon, 
Chicago  agency,  is  furnishing  layoab 
for  local  stores  to  use  in  their  news¬ 
paper  advertising.  Morrow  Krura  has 
been  lent  by  the  Roche  Advertising 
Company  as  tour  manager. 

Hoover  Campaign  Continued 

With  March  sales  of  Hoover  electric 
cleaners  nine  per  cent  ahead  of  March, 
1931,  the  Hoover  Company  plans  to  con¬ 
tinue  newspaper  advertising  in  approj- 
imately  60  cities  on  a  stwdy  schedule 
through  the  summer,  with  increased 
linage  in  the  fall.  H.  W.  Hoover,  pres¬ 
ident  of  the  firm,  attributed  the  gains 
in  March  to  aggressive  merchandising 
and  advertising.  Erwin,  Wasey  &  Com¬ 
pany  handles  the  account. 

New  Westinghouse  Department 

A  new  department,  known  as  thi 
Radio  Broadcasting  Department,  has 
been  organized  by  the  Westinghoo* 
Electric  &  Manufacturing  Co.,  it  is 
announced  by  J.  S.  Tritle,  vice-president 
and  general  manager.  Walter  Evans 
has  been  appointed  rnanager.  The  pur¬ 
pose  of  the  new  unit  is  to  consolidate 
all  radio  broadcasting  and  associated 
activities,  formerly  split  among  sevenl 
other  departments  and  bureaus. 
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Ewald  Gives  Birthday  Party 

Henry  T.  Ewald,  president  and  gen¬ 
eral  manager  of  the  Campbell-EwaW 
Company,  Detroit  agency,  was  host  on 
April  20  to  the  Detroit  Rotary  Club  on 
the  occasion  of  the  club’s  monthly  birth¬ 
day  party.  Each  month  some  member 
bom  in  that  month  stages  the  party, 
at  which  other  club  members  bom  dur¬ 
ing  the  same  month  are  feted.  Mr. 
Ewald  was  bom  April  20,  1886.  The 
April  group  included  26  members. 

G.  E.  to  Market  Oil  Furnace 

Organization  of  an  air-conditioning 
department  by  the  General  ElecW 
Company  with  a  complete  oil-bumng 
furnace  as  its  first  product  has  been  a- 
nounced.  The  department  is  to  rnarlet 
devices  for  home  heating,  humidifying, 
and  temperature  control.  J.  J.  Do®- 
van,  formerly  in  charge  of  apartmat 
house  refrigerator  sales,  will  be  maa- 
ger.  Headquarters  will  be  in 
York. 


Institutional  Campaign 

Anticipating  improvement  in  buanos 
conditions  in  Canada,  the  Intematkid 
Nickel  Company  of  Caanda,  Ltd., J** 
announced  the  start  of  an  institutk*® 
advertising  campaign  in  Canadian  nets- 
papers  designed  to  acquaint  the  &»• 
dian  public  with  the  history  and  devd(^ 
ment  of  the  company,  and  its  industna* 
and  sales  activities. 


Joins  Typographic  Service 

B.  W.  Radcliffe,  Jr.,  recently  wi4 
Advertising  Typographers,  Inc.,  an 
before  that  with  G.  M.  Basford  Cw 
pany,  advertising  agency,  as  typography 
specialist  and  layout  man,  has  jouK 
King  Typographic  Service  Corp.  in* 
creative  and  contact  capacity. 

Evans  Leave*  Canadian  Pacific 

Ernest  Evans,  after  nine  years  w* 
the  Canadian  Pacific,  has  resigned  * 
position  of  assistant  to  the  general  pi^ 
licity  agent,  at  Montreal,  to 
sales  and  promotion  staff  of  The  Ho**“ 
Lithographic  Co.,  Ltd. 

Harris  Joins  Rankin 

E.  H.  Harris,  formerly  with  Maht 
son-Fogarty  &  Jordan,  has  joined  t* 
Chicago  office  of  Wm.  H.  Rankin  ror 
pany  as  an  account  executive. 
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AD-VENTURES 

By  ROBERT  S.  MANN 
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AFSIE”  advertisements  in  news¬ 
paper  “personal”  columns  have 
added  to  the  reader  interest  in  these 
columns,  in  the  opinion  of  W.  R.  E. 
Baxter,  of  the  advertising  department 
of  the  McGraw-Hill  Book  Company, 
New  York.  Having  developed  the 
habit  of  reading  such  advertising  daily 
himself,  partly  as  a  result  of  “Jafsie’s” 
attempts  to  communicate  with  the  kid¬ 
napers  by  that  means,  Mr.  Baxter 
wondered  if  this  reader  interest  couldn’t 
put  to  use. 

As  a  result,  the  following  copy  ap¬ 
peared  three  times  this  week  in  the 
“Public  Notices”  of  the  New  York 
Herald  Tribune. 

BETTY — Be  sure  to  read  “The  Art  of 

Learning,”  by  Walter  B.  Pitkin.  It’s 
great  book.  McGraw-Hill  publishes 
it.  JIM. 

“We  can’t  tell  yet  whether  it  sold 
books,”  Mr.  Baxter  commented,  “but  it 
certainly  stirred  up  comment.  At  least 
20  people  either  called  up  or  spoke  to 
me  about  the  ad  the  first  day  it  appeared. 

“People  are  following  these  adver¬ 
tisements  so  closely  that  they  seemed  to 
offer  good  position.  I  thought  some 
people  might  wonder  if  there  was  a 
special  message  in  the  book.  It  has 
been  out  some  time,  but  we  chose  it 
because  it  had  a  wider  appeal  than  a 
good  many  of  our  books.” 

*  «  w 

uQTANDARDS  of  Advertising  Prac- 

O  tice,”  proposed  at  the  February 
convention  of  the  National  Retail  Dry 
Goods  Association  in  New  York,  have 
been  given  the  approval  of  the  members 
and  directors  of  the  sales  promotion 
division,  and  are  being  distributed  to 
members.  The  code  must  still  be  ap¬ 
proved  by  the  directors  of  the 
N.R.D.G.A.,  who  are  expected  to  act 
favorably  at  their  next  meeting. 

The  code  fills  an  eight-page  bulletin 
giving  not  merely  general  statements  of 
principle,  but  detailed  applications  of 
those  principles.  Definitions  are  given 
for  such  terms  as  “floor  samples,”  “dis¬ 
continued  models,”  “free  trial,”  “fast 
color,”  “all  wool,”  “solid  mahogany,” 
etc.  A  long  section  is  devoted  to  ac¬ 
curate  statements  about  materials  in 
jewelry,  umbrellas,  gloves,  handker¬ 
chiefs,  hosiery,  bathing  suits,  bedding, 
house  furnishings,  lamps,  linens,  rugs, 
furniture,  upholstery,  undergarmeiits, 
leather  goods,  outer  apparel,  and  fabrics. 


I  tising  are  given  a  separate  page  by 
way  of  emphasis.  Three  kinds  of  price 
idvertising  are  recognized :  Permanent 
markdowns,  temporary  reductions,  and 
special  purchases. 

Under  the  first  heading,  for  instance, 
it  is  stated  that  when  merchandise  has 
been  marked  down  more  than  once  anU 
the  advertiser  wants  to  quote  the 
original  price,  he  should  also  give  the 
last  previous  price,  thus :  “Originally 
S15,  formerly  $10,  now  $8.” 

On  temporary  reductions,  “our  regu¬ 
lar  price,”  it  is  pointed  out,  should  mean 
the  |irice  at  which  the  merchandise  sells 
'enularly  in  the  advertiser’s  store  pre- 
icu-  to  the  sale,  and  the  price  to  which 
he  merchandise  reverts  following  the 
ale.” 
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Under  “special  purchases,”  the  code 
that  “special”  and  “sale”  should 
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be  used  “only  when  merchandise  is 
priced  substantially  below  the  current 
selling  price — this  should  mean  a  re¬ 
duction  of  no  less  than  10  per  cent.” 
Such  a  phrase  as  “usually  $2.75  to 
$5.95,”  should  mean  that  at  least  10  per 
cent  of  the  merchandise  must  have 
been  sold  previously  at  $5.95.  “Value” 
and  “worth,”  because  of  abuses,  should 
be  avoided. 

Non-members  of  the  association  may 
buy  copies  of  the  standards  at  the 
N.R.D.G.A.  headquarters  in  New  York, 
at  50  cents  for  single  copies,  or  25  cents 
each  for  five  or  more. 

« 

PULITZER  prize  winners  were  an¬ 
nounced  in  morning  newspapers. 
May  3.  Gimbels,  New  York,  published 
a  newspaper  advertisement  the  same 
morning,  offering  the  books  which  won 
awards — “The  (jood  Earth,”  Pershing’s 
“My  Experiences  in  the  World  War,” 
“Flowering  Stone,”  “Theodore  Roose¬ 
velt,”  and  “Of  Thee  I  Sing.”  The 
copy  was  illustrated  with  a  photograph 
of  all  except  “Flowering  Stone,”  the 
poetry  winner.  Maybe  others  were 
equally  early,  but  considering  that  the 
announcements  did  not  reach  news¬ 
papers  until  the  day  before  publication, 
the  incident  indicates  fairly  fast  work. 

*  m  * 

Comic  strip  advertising  in  selected 
newspapers  and  farm  publications 
is  being  used  by  General  Foods  Corpo¬ 
ration  for  Post  Toasties,  tying  up  with 
the  Post  Toasties  radio  program 
“Thompkins  Corners.”  Characters  in 
the  comics  are  the  same  as  in  the  radio 
sketches.  One  innovation  is  the  elimi¬ 
nation  of  advertising  from  the  strip 
itself,  which  occupies  half  the  space  of 
the  advertisement.  The  advertising  is 
carried  at  the  side  and  the  bottom, 
leaving  to  the  drawings  the  job  of  being 
as  entertaining  as  possible. 

*  * 

WILMINGTONIANS,  INC., 
formed  a  year  ago  by  merchants 
of  Wilmington,  Del.,  to  promote  retail 
business  in  t'oe  city,  will  continue  its 
advertising  campaign  another  year,  it 
was  decid^  at  a  meeting  May  2.  Last 
year  $25,000  was  raised  for  advertising, 
but  the  appropriation  will  be  smaller 
this  year.  It  was  stated  at  the  meet¬ 
ing  that  advertisements  had  appeared 
in  the  Wilmington  newspapers  every 
fourth  day  throughout  the  year,  and  that 
a  survey  of  stores  demonstrated  that 
good  results  had  been  obtained.  The 
appeal  was  made  especially  to  residents 
of  the  city  and  of  outside  territory  be¬ 
tween  the  Chesapeake  and  Delaware 
bays. 

♦  *  * 

There  are  fourteen  classes  of 
people  that  a  large  corporation 
needs  to  consider,  but  the  daily  news¬ 
paper  will  reach  them  all,  said  Ralph 
Leavenworth,  general  advertising  man¬ 
ager  of  the  Westinghouse  Electric  & 
Manufacturing  Company,  speaking  at  a 
public  relations  conference  held  as  part 
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of  the  annual  spring  convention  of  the 
American  Management  .Association  at 
the  Hotel  Pennsylvania,  New  York, 
May  2-6. 

“Advertising,  of  course,”  he  added, 
“is  our  first  and  most  direct  means  of 
impinging  on  the  consciousness  of  the 
newspaper-reading  public.” 

*  *  * 

“  A  DEQUATE  public  relations  work 

.ZXwill  win  institutional  recognition 
for  a  company,  but  it  is  never  a  sub¬ 
stitute  for  advertising.  To  employ  pub¬ 
lic  relations  methods  without  effective 
advertising  is  like  driving  an  automo¬ 
bile  with  a  defective  steering  gear — 
you  can  get  somewhere,  but  not  where 
you  want  to  go.” — L.  W.  Hutchins,  of 
Sheldon,  Morse,  Hutchins  &  Easton, 
New  York,  speaking  at  the  same  con¬ 
ference. 


Advertising  Women  Elect 

At  a  meeting  of  the  League  of 
Advertising  Women  of  New  York,  Inc., 
held  May  3,  the  following  directors 
were  elected  to  serve  three  years :  Anne 
Hilpert  of  Pedlar  &  Ryan ;  Hazel  Jen- 
ney  of  Batten,  Barton,  Durstine  &  Os¬ 
borne;  Rita  (Dtway  of  the  New  York 
Edison  Company;  Laura  Rosenstein  of 
the  Altol  Press.  Other  directors  in¬ 
clude:  Ida  Clarke;  Dorothy  Crowne  of 
the  John  Budd  Company;  Sadie  Eman¬ 
uel  of  Commerce  S'  Finance;  Sue 
Flanagan ;  Bernice  Ormerod  of  the 
Esmond  Blanket  Shop ;  Mae  Shortle ; 
Elsie  E.  Wilson  of  the  Woman’s  Press ; 
and  Florence  E.  Wall.  The  directors 
will  meet  next  week  to  elect  officers. 


Joins  Denver  Agency 

Henry  W.  Hough  has  joined  tlie 
Byrum-Shaw  Advertising  Agency,  Den¬ 
ver.  He  went  to  Denver  last  summer 
from  New  York,  where  he  was  asso¬ 
ciate  editor  of  the  Scientific  American. 

Jewelry  Firm  Appoints 

The  Waite,  Thresher  Corporation, 
manufacturing  jewelers  of  Providence, 
R.  I.,  has  appointed  Danielson  &  Son 
of  that  city  to  direct  the  advertising 
of  “Victoriana”  style  jewelry. 

Powers  to  Hamilton-DeLisser 

John  H.  Powers,  formerly  of  the 
W.  W.  Chew  Organization,  will  be  asso¬ 
ciated  with  Hamilton-DeLisser,  Inc., 
publishers’  representatives,  of  New  York, 
beginning  May  16. 


Remember  This  Name — 

THE  QUILL 

VJ^HEN  you  see  that  title 
we  want  you  to  visualize 
THE  QUILL’S  readers,  an  army 
oF  newspaper  and  masazine  men. 
To  be  specific:  3,200  bosses 
and  near-bosses  of  journalism. 

If  you’re  manufacturins  any- 
thins  these  men  need — pencils, 
presses,  typewriters,  books, 
paper — you’ll  want  to  carry 
space  in  THE  QUILL. 

Your  advertisement  will  have 
double  force:  you’ll  be  crack- 
ins  new  markets,  and  you’ll  be 
hitting  old  markets  from  a  new, 
surprising  angle! 

Try  it — you  need  business! 

For  rates,  write  or  wire — 

,uill 

A  MACAXINE  FOR 
WRITERS,EDITOf>S. 
AND  PUBLISHERS 

836  Exchange  Avenue,  Chicago 


ADVERTISING  CLASS  ENDS 

The  final  session  of  the  New  York 
Times  class  in  Newspaper  .Advertising 
was  held  on  Wednesday  evening.  May  4, 
at  Times  Annex.  Henry  Jaeger  spoke 
on  “Analysis  of  Rotogravure  Newspaper 
Printing.”  An  exhibition  of  all  the 
631  advertisements  submitted  for  the 
New  York  Times  Single-Column  News¬ 
paper  Typographical  Contest  was  held 
at  the  Times  Annex.  May  2  to  7. 

New  Place  for  F.  Anderson 

Frederick  .\nderson,  for  the  past  year 
an  account  executive  with  Lyman  Irish 
&_Co.,  has  joined  Richardson,  .\lley  & 
Richards  Co.,  New  York. 

Bauerlein,  Inc.,  Ten  Years  Old 

Bauerlein,  Inc.,  New  Orleans  adver¬ 
tising  agency  celebrated  its  tenth  anni¬ 
versary  May  1. 


FEAR? 

Not  with 

COLUMBIAN  INKS 

Many  pressmen  have 
cooperated  with  us  and 
settled  their  ink  prob¬ 
lems  once  and  for  all. 

The  L.  Martin  Company 
45  East  42nd  St., 

New  York,  N.  Y. 

Arthur  S.  Thompson,  Mgr. 


with  full  automatic 
push  button  control 
is  used  by 

Louisville  Courier -Journal 
Louisville,  Ky. 

Atk  th*m  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicaco:  111  West  Washincton 
Street 

New  York:  Daily  News  Bldg. 

220  East  42nd  St. 

San  Francisco:  First  National 
.  Bank  Building 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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HIGH  COURT  UPHOLDS 
ADVERTISING  M.  D. 


Colorado  Tribunal  Orders  Physi' 
cian’s  Reroked  License  Restored 
— Says  Board  Exceeded  Its 
Authority 


A  physician’s  license  cannot_  be  re¬ 
voked  merely  because  he  advertises,  the 
Colorado  state  supreme  court  has 
ruled  in  an  important  decision  in  which 
it  scored  the  state  board  of  medical 
examiners  for  exceeding  its  discretion¬ 
ary  power*. 

The  high  court  ordered  the  board  to 
restore  the  license  of  Dr.  K.  C.  Sapero 
of  Denver,  revoked  for  alleged  “unpro¬ 
fessional  conduct.”  the  charges  having 
been  tosed  on  advertisements  the  physi¬ 
cian  published  in  advance  of  his  profes¬ 
sional  visits  to  certain  towns  in  Colo¬ 
rado. 

Justice  Charles  C  Butler,  in  a  special 
opinion,  said : 

“While  many  doctors  imiy  consider 
advertising  unethical,  this  particular 
kind  of  advertising  is  not  contrary  to 
the  statute.” 

He  pointed  out  that  the  medical 
board’s  right  to  revoke  the  license  of 
a  physician  exists  only  through  legisla¬ 
tion  enacted  under  the  police  power, 
and  it  cannot  revoke  a  license  for  adver¬ 
tising  unless  such  advertising  is  of  the 
sort  forbidden  by  the  statute. 

“The  legislature  has  no  power  under 
the  guise  of  police  regulation,”  Justice 
Butler  said,  “arbitrarily  to  invade  the 
personal  rights  of  an  individual.  The 
advertisements  published  by  Sapero 
were  entirely  harmless  and  did  not  jus¬ 
tify  the  revocation  of  his  license.  Such 
publication  may  be  considered  unethical 
by  many,  but  it  no  more  constitutes 
grounds  for  revocation  than  a  mere 
brea^  of  etiquette  or  the  exhibition  of 
table  manners  which  do_  not  conform 
to  the  usage  of  polite  society.” 

In  commenting  editorially  on  the  de¬ 
cision  the  Denver  Post  said: 

“The  court’s  opinion  is  one  of  the 
most  progressive  and  one  of  the  most 
sensible  rulings  this  great  tribunal  has 
made.  It  marks  the  end  of  the  pro¬ 
fessional  tyranny  the  board  has  exer¬ 
cised  over  the  medical  profession.  The 
theory  that  it  is  unethical  and  unlawful 
for  a  doctor  to  advertise  is  one  of  the 
most  asinine  theories  ever  conceived.’ 


GANNETT  CO.  REPORTS 

Figures  For  First  Quarter  Shows 
Slight  Increase  Over  1931 

The  Gannett  Comj»ny,  Inc.,  with  its 
wholly  owned  subsidiaries,  made  a  net 
profit  of  $140,069  after  depreciation,  in¬ 
terest,  amortization,  federal  taxes,  etc., 
according  to  its  report  for  the  quarter 
ended  March  31,  1932.  This  compared 
with  $139,935  net  profits  in  the  first 
quarter  of  1931. 

Combined  profit  after  depreciation, 
but  before  interest,  amortization  and  in¬ 
come  taxes,  for  the  first  quarter  of  this 
year,  was  ^68,734,  ^uivalent  to  2.86 
times  total  interest  paid  bv  Gannett  Co., 
Inc.,  and  wholly  owned  subsidiaries. 
After  deducting  all  such  interest  except 
that  paid  on  Gannett  Co..  Inc.,  IS-year 
6%  debentures,  the  balance  of  $237,350 
was  equal  to  3.82  times  the  debenture 
interest  requirements. 

Consolidated  income  account  for 
quarter  ended  March  31,  1932,  follows: 
Gross  revenue,  $1,425,269;  commissions, 
rebates,  discounts,  etc.,  $55,920;  ex¬ 
penses,  $1,143,336;  depreciation,  $39,- 
768;  net  operating  revenue.  $186,245; 
other  income,  $42,250 ;  total  income, 
$228,495 ;  interest  on  6%  debentures. 
$62,060;  other  interest.  $31,617;  amorti¬ 
zation.  $6,913;  federal  taxes,  $27,700; 
subsidiary  preferred  dividends.  $375 ;  net 
profit,  $^,830;  ^uity  of  Gannett  Co., 
Inc.,  in  undistributed  profits  of  con¬ 
trolled  companies,  $40.239 ;  total  net 
profit.  $140,069. 


FAMOUS  FEATURES  MOVES 

Famous  Features  Syndicate,  Inc.,  has 
removed  its  offices  from  1819  Broad¬ 
way,  New  York,  to  151  W.  74th  Street. 


PURSUE  LaGUARDIA  PROBE 
DAIUES  SAY 


(Continued  from  page  11) 


caption  “Faithless  Xewspaper  Writers.” 

“TTie  names  of  some  of  those  financial 
writers  who  are  said  to  have  sold  out 
to  brokers,”  the  editorial  said,  “were 
withheld  because  the  men  are  out  of 
work.  If  they  are  guilty,  for  the  pro¬ 
tection  of  honest  publishers  and  editors 
and  for  the  protection  of  the  readers, 
their  names  should  be  made  public. 
They,  along  with  the  others,  should  be 
held  up  to  the  world  as  men  who  com¬ 
mitted  the  crimes  of  betraying  their 
employers  and  misleading  investors.” 


“If  these  charges  were  true,”  said 
the  Sheboygan  (Wis.)  Press,  “then 
certainly,  this  is  one  of  the  worst  scan¬ 
dals  to  be  unearthed  concerning  the 
newspaper  profession  of  this  country, 
and  the  managing  editors  of  the  news¬ 
papers  involv^  should  do  some  rapid 
‘firing’  even  if  the  men  discharged  are 
reputed  to  be  the  best  financial  writers 
in  the  country. 

By  such  alleged  acts  of  selling  out 
their  own  newspapers  and  their  read¬ 
ing  public  such  writers — ‘best’  or  not 
— have  placed  themselves  in  the  class 
of  the  worst  possible  type  of  news¬ 
paper  men  and  personally  we  would 
rather  worry  along  with  an  illiterate  or 
ignorant  beginner,  if  he’s  trustworthy, 
than  an  expert  who  is  dishonest. 


“We  hope  that  the  charges  are  untn* 
and  that  proper  explanation  is  made  oi 
those  checks,  but  the  fact  that  many  oi 
the  newspapermen  were  referred  to  as 
‘formerly’  connected  with  the  newv 
papers  mentioned  does  not  argue  very 
well  for  their  case. 

“It  would  be  unfortunate  if  the  dis¬ 
honest  or  at  best  unethical  acts  of  j 
few  newspaper  men  should  cast  reflec¬ 
tion  upon  a  profession  which  on  the 
whole  devotes  its  calling  to  exposiig 
crime  and  promoting  community  wrf. 

fare.”  - 

"IDEAIST”  IS  BANKRUPT 
A  petition  in  bankruptcy  was  filed  it 
New  York  this  week  by  Jane  .'\.  Sndl- 
grove,  advertising  “ideaist,”  of  W.  dOti 
Street,  New  York. 
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Rebuilt  Presses 


SCOTT  24  and  32-page  Presses,  also 
Modern  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
HOE  Sextuples. 

DUPLEX-4  Duplex  16-page  Tubulars, 
single  or  twins. 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

Msls  Mm  a  Fattonr . PlalaMS,  B.  J. 

Bnr  Vtrk  Mm . BrsUv  BISs-.  1457  BtmSvw 

Cfelsais  Mh* . MMiSBMk  IlMk 


Sheet 

Packing  Felt 


Size  18 '  X  28" 

In  All  Gauges 

Cts. 

per  lb. 

• 

American  Publishers  Supply 

P.  O.  Box  131,  West  Lynn,  Mass. 


You  Could  Spend 
Thousands 
of  Dollars 

and  gather  the  same  information 
contained  in  this  Market  Guide. 
But  would  it  pay? 

Yet  this  great  service  is  supplied 
j’ou  as  an  extra  measure  of 
service. 

It  is  indicative  of  the  many- 
sided  service  furnished  for  ^4 
a  year  by 

EDITOR  &  PUBLISHER 

FOURTH  ESTATE 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 


Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 


Stereotype-Metal 

Furnaces. 


Flat  Shaving  Machines. 
Type  High  Planers. 

Saw  Tables. 


Monorail  Trimming 
Machines. 


Routing  Machines. 


Complete  Line  of  Accesaoriet 
and  Supplies 


Send  for  the  latest  Hoe 
Stereotypers*  Catalog 


R.  HOE  &  CO.,  Inc. 


General  Ofllcee 

138th  St.  and  East  River 


N  THE  GOSS  FLAT 
STEREOTYPE  SAW  AND  TRIM¬ 
MER  the  screw  adjusted  gauge 
on  the  trimmer  table  can  be  set 
quickly  and  easily  at  any  dis¬ 
tance  from  the  cutters.  The 
combined  saw  and  trimmer 
spindle  runs  in  sturdy  radial 
and  thrust  ball  bearings — the 
trimmer  bed  on  ball  bearing 
rollers.  All  chips  are  deposited 
inside  the  pedestal  from  which 
they  may  be  removed  easily. 


W'ri/e  for  full  information 


THE  GOSS  PRINTING  PRESS  CO. 

1535  South  raulina  Street 

CHICAGO 


NEW  YORK 


SAN  FRANCISCO 


GOSS 
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SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 
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htlon 
'erlfle< 
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P*id  f 
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j  Jctidei 


Space  Packing  F'lt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


prtitor 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

Cablo  Addraas  NENSCO— Worceater 
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TABLOID  SELLING  STOCK 

Announcement  was  made  this  week 
of  aiiitional  financing  of  the  Kentucky 
World,  tabloid  daily  of  Northern  Ken¬ 
tucky  published  at  Newport.  The  issue 
will  consist  of  3,000  units  each  consist¬ 
ing  of  2  shares  of  7  per  cent  cumulative 
preferred  and  one  share  of  common 
stock  offered  at  $25  per  unit  through 
the  Covington  Trust  Company.  This 
will  raise  the  capital  stock  of  the  paper 
to  $150,000  or  double  its  former  value. 

$100,000  LIBEL  SUIT 

A  $100,000  libel  action  against  the 
Portland  Oregonian  company  was  filed 
April  30  by  Virgil  Amend  of  Bridal 
Veil,  Ore.,  a  member  of  the"  county 
grand  jury  which  recently  returned  in¬ 
dictments  against  the  Portland  mayor 
and  15  officials.  It  cited  an  Oregonian 
editorial  “We  Share  the  Doubt,”  which 
allegedly  was  intended  to  bring  Amend 
and  other  jury  members  into  disrepute. 
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CISCO 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charpe  at  same  rate  per  line 
I  per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
I  to  classify,  edit  or  reject  any  copy. 

Brokers 

I  Some  Beal  Opportunities  —  DuilieK,  xemi- 
weeklieH  and  weeklies;  majority  in  exclusive 
I  flelds;  ail  earning  dividends;  not  over  priced. 
Une  big  iMirgain,  Pennsylvania.  J.  B.  Shale, 
Times  Building,  New  York. 

Circulation  Premiums 

ATTENTION  CBCULATION  MANAOEBS! 

Contract  Bridge  has  taken  the  Country  by 
itorni.  Ten  inlllinn  people  in  the  United 
States  are  ready  to  divorce  Auction  for  Con¬ 
tract  as  Koon  as  they  can  Hud  an  easy  and 
inexpensive  way  of  becoming  Iteiioixed.  Other 
nillioiiK  have  aiready  taken  up  Contract  and 
are  athirst  for  accurate  information. 

In  order  to  meet  these  situations,  I  have 
producci,  in  coiialmration  with  Uobert  M. 
Brannon  the  clearest  Contract  writer  in  this 
Country,  a  combination  Contract  Bridge  Sum. 
nary  (Approach  forcing  System)  and  Re- 
Bllable  Score  l*ud,  the  simplicity  and  utility 
of  which  is  remarkal>le. 

This  up  to  the  minute  Bidding  manual  and 
refill  score  pad  has  met  with  immediate  ap- 

firoval  wherever  introduced.  As  a  subscription 
tern  it  will  go  big  and  the  price  to  you  is 
ridiculously  low.  If  interested  I'll  send  a 
ipecimen  copy  without  any  obligation  on  your 
part. 

O.  O.  Scattergood,  c/o  American  Printing 
Ind  Blank  Book  Coriwration,  480  Canal 
kreet.  New  Y’ork  City. 


Circulation  Promotion 


Moor  90%  of  all  olroulatton  campaigns  on 
pily  newspapers  in  the  United  States  and 
nnada  are  conducted  by  Tbe  Charles  Partlowe 
tompany.  The  dependable,  self-financing 
Jl'ARTI.OWB  PLAN  campaign  is  absolute  lo¬ 
ll  hrance  of  del  ollness,  genuine  satisfaction 
ltd  results  tbst  have  never  been  equalled  in 
(ircnlstion  build  ng.  Partlowe  added  circn- 
I  htlon  is  clean  cliculation.  Every  snbecrlptlon 
'n-ifled  by  tbe  publisher  of  your  Circulation 
tiqiartment.  No  subscription  accepted  unless 
paid  for  in  fnll  by  the  subscriber.  A  collect 
hire,  or  letter  will  give  you  a  free  Partlowe 


ther 

elrntiflc  survey  of  your  field  and  an  intelll- 
SDt  estimate  of  Its  possibilities — without  ob- 
igition.  The  Charles  Partlowe  Company, 
Iccidental  Bldg.,  Indianapolis. 

tays 

laiiness  men  who  postpone  promotion  until 
Imes  get  better  could  bring  “better  times” 
y  promotion  now.  Hudson  De  Priest  A  As- 
•elates,  world’s  record  circulation  builders, 
8(1  Fifth  Ave.,  N.  Y. 

.  35, 

hs  W.  S.  Kendall  Company,  104  N.  Bailey 
ivs.,  Louisville,  Ky. — Olrcnlatlon  Builders — 
Vostora  and  sole  owners  of  The  Kendall  Plan. 

Interest  for  Sale 

'nde  magazine,  successful  ten  years.  Capable 
ircp  earnings;  moving  to  New  York.  Seeks 
•finer  with  925.000  operating  capital;  South- 
rn  Trade.  P.  O.  Box  387,  Atlanta,  Ga. 

>  Xara  Opportunity  for  a  hlj^h  irrade  news- 
•P^rmnn  who  wantA  to  Rottle  In  one  of  moat 
Nichtfiil  and  livable  nmnller  oltieH  in  United 
titea  HH  jmrt  owner  of  flrKt  pnper  in  it*  field, 
u-*!  have  125. (KW  to  $35,000  oa«h  and  ability 
'  iwinft  in  and  help  put  out  banS'iip  newa- 
ip»T.  Mutual  oonfldence  will  be  reapected. 

Editor  &  Publisher. 

Editorial 


Payne’s  editorials  and  paragraphs  are  great. 
Prices  cut.  Dailies.  $.%  monthly;  weeklies, 
gl  monthly.  Payne.  St.  James  Ct..  Cincinnati. 


Syndicate  Features  Wanted 


If  you  are  producing  a  feature  now  being 
syndicated  or  if  you  are  producing  a  feature 
for  a  newspaper  where  you  are  employed,  send 
samples.  Well  financed  organisation.  P.  O. 
Box  OOli,  Cleveland,  Ohio. 


Newspapers  Wanted 


Experienced  Newspaperman  desires  purchase 
part  or  whole  interest  daily  located  Washing¬ 
ton,  Oregon,  or  California.  Have  up  to  9.10,000 
rash.  Repiles  confidential.  C-882,  Editor  A 
Publisher. 


Situations  Wanted 


Advertising  Salesman — Wants  permanent  po¬ 
sition  in  display  deiiartnient.  Thoroughly  ex¬ 
perienced,  capable  producer,  excellent  refer¬ 
ences,  married,  no  debts.  Address  C-804, 
Editor  &  Pulilisher. 


Advertising  Kan,  age  28,  seeks  permanent 
sales  connection  on  local  display  staff;  loca¬ 
tion  no  object.  Eight  years'  Metroimlltan 
and  smaller  city  experience.  Opportunity  to 
prove  worth  and  ability  desired,  (j-891.  Editor 
A  Publisher. 


Advertising  Kanager-SoUcitor,  28;  unmarried; 
eight  years’  metropolitan  and  small  town  dis- 
pla.v  advertising  and  business  office  experience; 
competent  to  “break”  tough  accounts  by  tact¬ 
ful  selling,  ability  to  write  copy,  layout, 
etc.  Pleasant,  persuasive  personality;  re¬ 
liable,  thrive  on  hard  work;  own  car;  A-1 
credentials.  C-802,  Editor  A  Publisher. 


Advertising  Kanager  for  7  years  desires  con¬ 
nection  with  special  representative  or  national 
advertising  manager.  A-1  references.  C-888, 
Editor  A  Publisher. 


Advertising  Kanager — For  publisher  of  daily 
in  city  of  less  than  50,000.  Thoroughly  comp^ 
tent  young  advertising  man:  10  years'  experi¬ 
ence.  Now  heading  sales  staff  of  prominent 
dally.  Knows  present-day  problems  of  mer¬ 
chants  as  well  as  promotion  and  productive 
la.vout  and  copy.  Builds  good  will  while  gain¬ 
ing  and  holding  lineage.  Has  sound  ideas  and 
ability  and  energy  to  see  them  through.  Mar¬ 
ried,  responsible,  permanent.  References  prove 
past  record.  Modest  salar.v  or  production 
agreement.  C-880.  Editor  A  Publisher. 


Advertising— Young  man,  nine  years  complete 
experience,  now  employed  on  dally  in  100.000 
group,  wishes  to  locate  where  there  is  a  real 
chance  for  future  opportunity  after  ability  is 
demonstrated.  Not  an  ordinary  “solicitor,” 
hut  a  successful  salesman  with  abundant  lay¬ 
out  and  copy  ability.  Married.  Now  earning 
good  salary,  but  future  means  much  more  than 
salary.  Excellent  references.  Go  anywhere. 
C-881,  Editor  A  Publisher. 


Advertising  solicitor — Young  college  graduate, 
six  years'  experience,  newspaper,  advertising 
agency  and  publisher's  representative  w*ork. 
Salary  incidental  to  good  opportiinltq.  C-876. 
Editor  A  I*ubli8her. 


Cartoonist — Editorial 

With  forceful  ideas  ripened  by  wit  and  satire, 
desires  connection  with  a  progressive  pub¬ 
lisher.  References.  C-870,  Editor  A  Publisher. 


Circulation  Kanager.  of  proven  ability,  seeks 
connection.  C-861).  Editor  A  Publisher. 


Circulation— 

During  this  period  of  reconstruction, 
it  becomes  necessary  to  maintain  the 
present  level  of  circulation —increase 
the  percentage  of  revenue,  decrease 
the  percentage  of  returns,  and  build 
for  the  future;  but,  above  all,  it  must 
all  be  accomplished  very  e<'onomi- 
rall.v.  Gonsider  these  facts,  then  in¬ 
terview  a  Circulation  Manager  with 
sixteen  years  of  morning,  evening 
and  Sunday  experience.  His  system 
oT  office-owned  routes  have  been  ac¬ 
claimed  as  the  best  ever.  A  Circula¬ 
tor  whose  references  will  stand  the 
test — A  carrier  boy  promoter  of 
proven  ability.  An  interview  will  cost 
you  nothing  and  place  you  under  no 
obligation  whatever.  The  advertiser, 
in  honor  Imiind,  will  keep  such  Inter¬ 
view  strictly  confidential.  C-S74. 
Editor  A  Publisher. 


Circulation  Kan  wants  to  make  connections 
with  live  newspaper  In  town  of  2.-1. 000  or  over. 
Have  22  years'  experience  In  circulation  work 
In  all  its  branches.  C-887,  Editor  A  Publisher. 


Circulation — I  have  had  13  years’  experience 
as  circuit  tlon  manager  on  paper  of  28.0<)0. 
I  know  how  to  keep  coats  down  and  still 
produce.  1  will  consider  going  anywhere. 
Can  furnish  reference  and  will  talk  salary 
with  any  publisher  Interested.  I  can  run 
your  circulation  department  in  a  business¬ 
like  manner.  L.  II.  Kimball.  Angola,  Ind. 


Circulation  —  Well  known  circulator  would 
like  to  make  new  connection.  Best  of  refer¬ 
ences.  Town  must  be  over  SOO.OBO  popula¬ 
tion.  Not  interested  in  “fly  by  night”  propo¬ 
sition.  C-S89,  Editor  A  Publisher. 


Classified  Kanager — Six  .vears  successful  ex¬ 
perience  as  C.A.M.  t>n  second  paper.  Accus¬ 
tomed  to  a  tough  fight  for  Imsiness.  Com¬ 
bined  exe<'utlve  and  sales  ability.  C-877. 
Editor  A  Piildlsber. 


Situationa  Wanted 


Classified  BALES  Kanager 


Local  A  National  Adv.  SALESman 

“With  a  great  deal  of  pride  I 
am  able  to  point  to  a  gain  of  over 
100,000  lines  of  Real  Estate  Display 
Advertising  for  the  year  1931.  The 
cost  of  my  entire  department  has 
been  approximately  11%. 

“I  anticipate  for  the  year  1932 
even  with  a  poor  market,  an  increase 
of  50%  over  the  total  volume  of  busi¬ 
ness  Iwtb  classified  and  display  for 
1931.” 


THE  ABOVE  IS  A  PORTION  OF  RE¬ 
PORT  FOR  1931-19.32  MADE  BY 
THE  WRITER  TO  HIS  IMMEDIATE 
SUPERIOR. 


The  writer  has  had  12  years’  experi¬ 
ence.  Has  managed  classified  depart¬ 
ment  of  12  outside  men  and  2  phone 
girls.  Has  sold  both  Local  and  Na¬ 
tional  advertising.  He  would  feel 
elated  to  receive  an  interview  with 
the  thought  of  selling  his  services  as 
Classified  Snlesmanager  or  Ix>cal 
or  National  Advertising  Salesman. 
C-866,  Editor  A  Publisher. 


Desk  Kan — Fast,  accurate,  alert,  excellent 
background.  20  years’  experience  leading 
dailies.  University  graduate,  available  now 
as  copy  reader  or  rewrite  man  for  reasonable 
salary.  References.  C-878,  Editor  A  Pub¬ 
lisher. 


Editorial — Opportunity  more  important  than 
salary.  Experienced  in  rewrite,  copy  desk, 
make-up,  city  editor,  managing  editor.  Would 
accept  position  as  either.  With  last  employer, 
one  of  largest  newspaper  organizations,  ten 
years.  Position  swept  away  by  economy. 
Dartmouth  1904,  married.  References  from 
outstanding  editors.  C-888.  Editor  A  Publisher. 


Editor — A  completely  trained  newspaperman 
is  available  for  employment.  His  experience 
encompasses  every  position  in  a  news  organi¬ 
zation,  from  the  running  of  a  country  weekly 
to  the  executive  editorship  of  great  dally. 
Knows  his  America  from  the  sandlots  of  base¬ 
ball  to  tbe  inside  politics  of  Washington,  and 
can  express  it;  thoroughly  familiar  with  for¬ 
eign  field  as  correspondent  and  editor;  in  the 
office  can  sit  in  at  any  desk  from  art  depart¬ 
ment  to  lead  editorial  writer.  Well-controlled 
mind  and  body.  The  real  answer  to  the  pub¬ 
lisher's  prayer.  C-885.  Editor  A  Publisher. 


Executive  Secretary-Stenographer  —  Editorial, 
circulation,  promotion  experience.  Highest 
<‘redentlals  from  leading  officials.  Caroline 
Lincoln.  447  East  89th  Street,  New  York  City. 


EJjiecutive — 

This  advertisement  is  addressed  to  the  owner 
of  a  newpaper  or  an  editor  in  chief  who 
actively  is  seeking  an  executive  to  fit  in  that 
place  In  his  organization  where  the  paper, 
from  a  news  standpoint,  is  made. 

The  advertiser,  in  his  early  thirties,  now  is 
employed  on  the  city  desk  of  the  leading  paper 
of  one  of  the  large  cities. 

He  has  had  many  years  of  rich  experience 
in  the  newspaper  world,  both  on  and  off  the 
desk,  and  has  covered  each  beat  in  such  a  way 
that  promotion  came  to  him  rapidly.  He  has 
that  aptitude  that  has  made  his  reimrters  and 
photographers  his  confidants  and  his  willing 
workers. 

He  knows  news  from  a  circulation  stand¬ 
point  and  when  he  leaves  his  present  connec¬ 
tion,  he  assures  you  it  will  he  with  the  regret 
of  the  management  but  with  its  sincere  wish 
for  his  continuetl  success  In  a  more  flexible 
field. 

He  will  be  available  one  month  from  the 
time  the  deal  is  made. 

He  is  interested  in  a  connection  which  is 
worth  about  97.590  a  year. 

Address  0-884,  Editor  A  Publisher,  New  York 
City. 


Mr.  Publisher  or  General  Manager; 

My  services  are  available  as 
ComiKising  Room  Executive 
•Mechanical  Superintendent 
Production  Manager 
Assistant  to  the  Publisher 
If  existing  Imsiness  conditions  conjpel  you  to 
give  serious  consideration  to  lowering  your 
mechanical  departments  costs  I  can  help  you. 
During  my  18  years'  experience  as  a  iiietii- 
anical  deiuirtnients  extu-utive  I  have  alwa.vs 
been  aide  to  operate  more  ei'onomically  than 
my  pre<le<’es8ors. 

M.v  experience  has  been  with  Tbe  Bee,  Omaha: 
CoiirlerJouriial  and  The  Times,  lomlsville: 
The  Trllmne,  Reading,  I’a.,  and  The  Rei'ord. 
IVilkes-Barre,  Pa.,  where  I  spent  the  past 
five  .vears  ns  protliictlon  manager  and  assist¬ 
ant  to  the  piildisher.  The  Record  is  a  six 
day  niornlng  paper  and  during  my  time  aver 
age<i  around  12,000,000  lines  of  advertising 
yearly. 

I  would  be  pleased  to  make  you  a  proposition 
bastsl  on  lowering  your  costs  within  a  limlte<l 
time  or  of  withdrawing. 

References;  Gu.v  \V.  Moore,  395  W.vomiug 
Ave..  Kingston,  Pa.;  II.  D.  Brauff,  The  Sun. 
Scranton.  Pa.,  and  Remmel  W.  I-aBar,  5s 
Virginia  Terrace.  Forty  I'ort,  Pa. 

Atidress  voiir  corresfmndence  to  Frank 
Jacol>s.  1034  Sterling  Place.  Brooklyn,  N.  Y. 


News  Photographer — 12  years  with  the  liiggest 
Dailies  in  the  East,  thorough  inside  ami  out¬ 
side  man:  age  .35.  Gentile.  Will  work  any¬ 
where  in  the  U.  S.  A.  References.  C-S93, 
Editor  A  Publisher. 


Situations  Wanted 


National  Advertising 


YOU  Kay  Be  This  Publisher! 

In  some  large  city  there  is  a  thinking  pub¬ 
lisher  who  recognizes  the  greater  efficiency  of 
“exclusive”  national  advertising  representa¬ 
tion.  He  sees  the  advantages  of  concentrated 
selling-effort  by  an  individual  as  being  far 
more  productive  than  |2y  an  organization  of 
divided  interests. 

If  you  are  this  publisher,  there  is  a  man  ready 
to  provide  you  with  exclusive,  personal  repre¬ 
sentation  in  the  national  advertising  field. 

For  a  score  of  years  he  was  advertising  direc¬ 
tor  of  one  of  the  largest  newspaper  proper¬ 
ties  in  thia  country.  At  this  time  his  objective 
Is  to  furnish  one  or  two  newspapers  with  bis 
exclusive  services  in  the  Eastern  territory. 

A  connection  with  him  will  turn  your  national 
advertising  linage  upward  even  in  these  times. 
Box  C-875.  Editor  A  Publisher. 


Newspaper  Economist 

I  am  specializing  in  surve.va  of  Circulation 
departments.  Composing  rooms.  Newsprint 
Waste  and  Consumption,  and  Office  Organiza¬ 
tion.  Qualified  by  many  years’  experience  ns 
business  office  executive  to  reduce  costa  and 
improve  methods.  My  Newsprint  Economy 
survey  includes  538  causes  of,  and  checks  on. 
waste.  My  clients  are  my  references.  I 
work  alone.  J.  L.  Houston,  Jr.,  ia33  E. 
45th  St.,  Chicago,  Ill. 


News  or  circulation  man,  7  years’  experience. 
References.  Age  27;  married;  college  graduate. 
Living  salary.  Come  at  once.  C-873,  Editor 
A  Publisher. 


Oklahoma  Senior  High  School  Teacher  desires 
summer  position.  Limited  general  experience: 
can  handle  general,  humorous  or  political 
column;  feature  writing.  Will  do  column  or 
features  on  side  during  winter.  Consider  per¬ 
manent  position.  College  graduate.  Refer¬ 
ences.  C-883,  Editor  A  Publisher. 


Rotogravure— Eight  years  with  Rotogravure, 
expert  In  this  medium,  knows  all  Rotogravure 
accounts,  responsible  for  880.000  lines  national 
Gravure  advertising  In  1931;  twenty  years 
with  newspapers  as  national  advertising  rep¬ 
resentative  in  New  York.  Desires  to  represent 
one  or  more  Gravure  sections  or  to  connect 
with  a  special  representative.  V.  R.  Olm- 
stead,  429  Warburton  Ave.,  Yonkers.  N.  Y. 


Sports  writer  or  desk  man.  Expert  baseball, 
football,  track,  basketball,  wrestling,  boxing, 
etc.  Experienced.  Best  references.  Moderate 
salary.  Anywhere  in  U.  8.  C-879,  Editor  A 

Publisher. _ 


Mechanical  Equipment  For  Sale 


For  Sale — One  Hoe  Curved  Router.  One  Flat 
and  Curved  8<-orcher.  One  Smooth  Shaver. 
One  Daniels  I’laner.  Miles  Machinery  Com¬ 
pany.  478  West  Broadway,  New  York. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

Bualnesa  Establlalisd  In  1S99 

350  Madison  Ave.  New  York 


SURVEY 


the  employment 
field  with  a  classified  ad. 
We  note  that  one  recent 
advertiser  for  an  editorial 
position  got  replies  from 
four  good  newspapers. 

CLASSIFIED 

SERVICE 
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Editor  &  Publisher  The  Fourth  Estate  for  May  7,  1932 


By  MARLEN  PEW 


IT  MAY  be  set  down  as  an  axiom 
that  journalism’s  deepest  and  sourest 
troubles  and  embarrassments  originate 
when  non-journalist  types  connect  with 
newspaper  payrolls  and  gain  possession 
of  the  credentials  of  the  craft. 

I  wonder  why  it  is  that  sneaky  graft¬ 
ers,  of  the  breed  that  has  fairly 
swarmed  in  Wall  Street  to  my  certain 
knowledge  for  many  years,  get  and  hold 
newspaper  jobs  while  literally  thou¬ 
sands  of  well-educated,  high-minded  and 
genuinely  expert  reporters  have  walked 
the  streets  or  been  shunted  into  less 
desired  occupations.  It  was  no  shock 
to  me  to  learn  that  pool  operators  had 
paid  cash  or  had  opened  free  stock 
accounts  for  men  carrying  newspaper 
cards,  though  I  was  surprised  by  the 
newspaj^rs  affected.  It  was  exactly 
what  might  be  expected  from  the  tough 
mug  types  who  do  the  odd  jobs  of  press 
bureaus  in  the  Street,  men  who  can 
scarcely  write  a  literate  line,  yet  know 
the  patter  of  the  Street  and  manage  to 
wangle  their  way  into  the  confidence  of 
traders  of  about  equal  mental  and  moral 
calibre.  As  long  as  I  can  remember  I 
have  been  hearing  yarns  about  how  this 
or  that  newspaperman,  covering  some 
little  corner  of  the  stock  market  as¬ 
signment,  at  low  wages,  has  retired  to 
a  farm  in  Jersey  to  spend  his  old  age 
in  peace  and  plenty. 

*  *  * 

Fifteen  years  ago  I  took  the  lid 
off  of  Wall  Street  press  grafting 
in  the  columns  of  Editor  &  Publisher. 
with  particular  reference  to  corruption 
surrounding  over-night  curb  promo¬ 
tions,  then  a  flagrant  evil.  I  discovered, 
for  one  thing,  that  slicker  promoters 
were  paying  a  corrupt  reporting  outfit 
for  listing  the  high  and  low  quotations 
of  wild-cat  stocks,  at  the  rate  of  $8 
per  week  for  each  New  York  newspaper 
which  published  them,  thus  making  a 
market  for  such  promotions.  That 
little  scheme  was  at  least  temporarily 
broken  up,  thanks  largely  to  the  red- 
hot  activity  of  dear  old  Jason  Rogers, 
publisher  of  New  York  Globe,  who  co¬ 
operated  with  me  at  the  time.  I  have 
not  been  in  the  financial  district  on  a 
story  for  ten  years,  and  am  not  in  a 
position  to  judge  what  inside  conditions 
are  at  present,  but  common  horse  sense 
made  many  an  item  on  financial  pages 
suspect  in  my  eyes  during  the  Coolidge 
inflation  period.  If  rejwrters  were  not 
paid  for  their  prejudiced  items  they 
ought  to  have  b^n  shot  for  fools,  for 
they  certainly  delivered  the  goods  to 
the  “big  boys.” 

*  *  * 

The  most  unhappy  part  of  the 
whole  business  is  that  reputable 
newspapers  and  honest  financial  writers 
are  made  to  suffer  for  the  sins  of  a  few 
cheap  skates  that  play  only  on  the  side¬ 
lines.  It  is  my  opinion  that  the 
real  financial  writers  of  the  Street  are 
as  ethical  as  any  other  newspaperman  in 
any  department.  It  is  weakness  on 
their  part,  in  my  view,  to  tolerate  year 
after  year,  as  they  have  done,  press 
corruption  by  underlings.  Don't  tell 
me  they  have  been  ignorant  of  these 
practices.  They  have  not  exposed  the 
rascals  for  such  reasons  as:  (1)  It  is 
distasteful  to  stir  up  a  dirty  mess:  (2) 
charges  are  difficult  to  prove:  (3)  the 
men  concerned  are  familiar  figures,  fel¬ 
low-reporters.  often  pathetic  hangers- 
on;  (4)  it  is  old  stuff. 

All  such  reasoning  is  fallacious  and 
puerile.  Better  for  the  press  to  stir  it 
up  than  for  La  Guardia  to  spring  some 
9-year-old  cancelled  checks  as  a  Con¬ 
gressional  sensation  and  spread  the  in¬ 
ference  over  the  w’hole  nation  that  all 
newspapers  and  all  reporters  have  had  a 
hand  in  the  dirty  Wall  Street  public 
exploitation  pie.  In  my  opinion  every 


newspaper  and  press  association  man¬ 
aging  editor  in  this  city  should  put 
every  member  of  his  financial  staff,  in¬ 
cluding  every  underling  and  every  out¬ 
side  news  service,  on  the  carpet  for  a 
thorough  inquiry  into  practices  and 
clean  house.  As  a  matter  of  fact  I 
know  of  two  editors  who  took  such 
measures  last  week.  One  writer  re¬ 
signed  recently  in  a  huff  because  his 
office  complained  that  he  had  failed  to 
expose  press  graft  in  Wall  Street.  His 
answer  was  that  he  wrote  the  story 
months  ago  and  it  was  spiked. 

It  has  long  seemed  to  me  that  if 
there  is  any  department  of  newspaper 
work  that  ought  to  be  more  chaste 
than  the  wife  of  a  well-known  Roman 
emperor  it  is  the  financial  page,  where 
readers  look  for  information  upon 
which  to  make  cash  investments  or  pay 
bets.  That  this  source  should  be 
tainted,  is  an  intolerable  condition. 
That  great  newspapers,  finest  in  this  or 
any  other  land,  should  be  held  up  before 
the  world  as  corrupt,  because  of  the 
disloyalty  of  a  few  minor  employes,  not 
one  of  whom  would  even  be  known  by 
the  editor,  is  a  matter  which  gives  us 
pause.  The  very  best  way  to  guard 
against  such  scandals,  in  my  view,  is 
to  employ  journalists  for  journalistic 
tasks,  and  avoid  connections  with  per¬ 
sons  who  think  newspaper  ethics  are 
only  Heintz’s  58th  variety. 

*  *  * 

The  Spanish  Inquisition  or  the  per¬ 
secution  of  the  early  Christian 
martyrs  were  no  more  inhuman  than 
the  tortures  inflicted  upon  persons  who 
impeded  the  progress  of  the  military 
dictator  of  Argentina  from  September, 
1930,  until  last  February,  if  astounding 
reports  now  being  published  in  Critica 
and  Noticias  Graficas,  popular  evening 
newspapers  of  Buenos  Aires,  are  ac¬ 
curate.  The  author  of  these  crimes 
against  human  nature  was  the  Pro¬ 
visional  President,  Lt.  Gen.  Jose  Fran¬ 
cisco  Uriburu,  who  died  in  exile  in 
Paris  last  week.  I  am  somewhat  sur¬ 
prised  that  American  newspapers  have 
not  carried  reports  of  the  atrocities, 
though  American  correspondents  in 
South  America  have  been  badly  intimi¬ 
dated  by  censors.  The  atrocities  seem 
well  verified  by  the  two  Buenos  Aires 
newspaj^rs,  each  owned  by  bitterly  an¬ 
tagonistic  publishers,  though  other 
papers  are  silent.  Pages  torn  from 
Critica,  which  is  the  property  of  Senor 
Natalio  Botana,  graphically  depict  hor¬ 
rors  inflicted  on  political  prisoners  fit  to 
make  the  blood  run  cold.  Similar  stor¬ 
ies  appear  in  Noticias  Graficas,  though 
without  illustrations  of  torture  chambers 
where  men  were  beaten,  burned,  strung 
up,  dipped  head-first  into  tubs  of  filthy 
water  and  garroted  in  the  most  fiendish 
manner  I  have  ever  seen  described  in 
modern  print.  One  commences  to  com¬ 
prehend  what  a  military  dictator  may 
mean  in  a  civilized  nation  in  this  day. 
I  recommend  the  pages  of  Critica  and 
Noticias  Graficas  to  some  of  the  loose- 
tongued  gentry  of  our  own  fair  land 
who  have  recently  been  suggesting  that 
this  troubled  country  might  be  brought 
to  rights  by  the  firm  hand  of  a  dictator 
in  Washington. 

*  ♦  ♦ 

IN  July,  last  year.  Editor  &  Pub¬ 
lisher  discussed  the  press  censor¬ 
ship  that  Uriburu  had  clamped  down 
on  the  American  correspondents,  as 
well  as  the  native  newspapers,  when 
his  provisional  government  got  under 
way.  We  knew  then,  and  stated  the 
fact,  that  such  high-handed  press  meas¬ 
ures  must  cover  a  multitude  of  sins. 
Sure  enough !  Not  only  was  the  politi¬ 
cal  news  doctored,  to  gain  favorable 
impressions  abroad,  but  the  bloody 
chapter  of  persecution  of  persons  acr 


rested  on  political  charges  was  neatly 
suppressed,  so  that  the  people  of  North 
America  do  not  know  the  facts  even 
to  this  hour.  It  is  a  striking  example 
of  the  censorship  evil.  Senor  Botana, 
of  Critica,  has  reason  enough  to  expose 
the  scandals  of  the  military  dictator¬ 
ship, •'for  he  was  himself  a  victim  of 
Uriburu,  though  Critica  had  supported 
the  revolution  and  in  large  measure  was 
responsible  for  the  overthrow  of  the 
previous  government  of  President 
Hipolito  Irigoyen.  Soon  after  Uriburu 
got  into  the  saddle,  however,  he  turned 
on  Botana,  drove  him  from  the  coun¬ 
try,  imprisoned  his  wife  for  months  in 
a  filthy  jail  in  company  with  disrepu¬ 
table  women,  suspended  Critica  for  a 
long  period  and  sought  in  every  way  to 
ruin  the  man  who  had  done  more  than 
any  other  to  install  the  military  regime. 
But,  no  sooner  had  Uriburu’s  turn 
come  to  flee  to  Europe  for  safety  than 
Botana  returned  to  Buenos  Aires,  re¬ 
gaining  possession  of  his  newspaper. 
He  is  now  making  fire  flash  from  its 
columns  with  a  daily  expose  of  the 
17  months  of  terror  which  followed  the 
revolution.  The  result  is  one  of  the 
most  sensational  newspapers  ever  to 
come  to  my  desk. 

*  *  * 

IT  would  not  be  possible  to  print  in 
this  country  the  harrowing  details 
that  are  boldly  set  forth  in  Critica  and 
Noticias  Graficas,  but  I  have  extracted 
several  cases  from  these  newspapers 
which  may  be  described  in  general  terms 
For  instance,  a  police  official,  Jose  M. 
Cortinas,  suspected  of  plotting  against 
the  dictator,  was  taken  to  the  torture 
chamber,  tied  in  a  chair  and  hoisted  on 
a  rope  running  through  a  pulley  in  the 
roof.  A  gang  of  torturers  arranged  a 
tub  of  polluted  water  under  the  victim 
and  spent  an  hour  dipping  the  bound 
man  into  the  tub,  at  times  holding  him 
down  until  he  was  nearly  suffocated. 
He  was  also  beaten  with  rubber  hose, 
revolver  butts  and  finally  was  thrown 
naked  into  a  filthy  stone  cell. 

Gen.  Baldassarre,  another  victim,  was 
given  the  “chair  torture,”  with  addi¬ 
tional  unprintable  tortures,  while  one  of 
the  fiends  spit  in  his  face.  Later  he 
was  released  as  innocent  and  Uriburu 
“personally  apologized.” 

Edwardo  Bedoya,  an  employe  of 
Critica.  was  placed  naked  in  a  cell  when 
the  temperature  was  nearly  freezing, 
left  without  food  for  days. 

Barrionuevo,  leader  of  the  firemen  of 
Buenos  Aires,  was  given  the  "chair,” 
beaten  and  strangled  with  a  rope,  left 
unconscious  in  a  bare  cell. 

Lieut.  Frugoni  Mirandi,  though  tu¬ 
bercular,  was  put  in  a  strait-jacket  and 
tortured  until  he  became  unconscious 
from  lung  hemorrhages. 

Lieut.  Alfonso  Grisolia  describes  his 
tortures,  all  because  he  had  begged  for 
more  humane  treatment  of  other  pris¬ 
oners,  as  “beyond  all  human  imagina¬ 
tion,  worthy  of  the  Inquisition.” 

A  man  named  Gallo  is  quoted :  “Soon 
after  I  entered  the  prison  I  heard 
stories  of  terrible  tortures  inflicted  on 
those  who  would  not  confess  or  make 
damning  charges  against  others.  I 
saw  men  go  by  my  cell  from  the  tor¬ 
ture  room,  unable  to  walk,  carried 
helplessly.  One  could  not  sleep  be¬ 
cause  of  the  screams  of  tortured  men.” 
m  *  * 

A  STORY  is  told  of  a  Lieut.  Gerardo 
V'^allotta  who  underwent  the  cus¬ 
tomary  tortures  and  was  then  forced  to 
witness  indescribable  maltreatment  of 
his  own  sisters. 

Antonio  Sturla  was  assassinated  in 
prison.  His  hands  were  tied  and  an 
officer  spit  in  his  face.  The  prisoner 
resisted  by  returning  the  compliment. 
His  head  was  broken  by  the  blow  of  a 
pistol  butt. 

Dardo  Corolan  gave  this  description 
of  his  tortures  in  the  National  Peni¬ 
tentiary:  “They  brought  in,  for  the 
purpose  of  intimidating  us,  the  broken 
bodies  of  men  who  had  already  under¬ 
gone  the  tortures.  You  could  see  from 
their  convulsed  faces  and  disfigured 
bodies  how  they  must  have  suffered. 
They  brought  in  Pineyro,  formerly  a 
chauffeur  in  our  family,  an  athlete. 
They  had  stuck  lighted  cigarettes  into 


his  flesh  and  made  deep  cuts  with  pen¬ 
knives.  His  feet  had  been  mashed  in 
a  press  made  for  torture.  A  high| 
official  of  the  prison  conducted  the  tor-' 
tures.  I  was  tied  in  the  chair  when  l! 
refused  to  confess.  By  rope  leverage] 
wooden  slabs  on  mv  hack  and 


wooden  slabs  on  my  back  and  stomacW 
were  drawn  together  tightly,  crushind 
my  vital  organs.  I  received  the  tuh| 
and  the  usual  beatings  and  flogging 
with  leather.” 


a  rc-j 
shakl 


Dr.  PECO,  President  of  the  Bar| 
Association,  recently  made  a  public 
address,  reported  in  Critica,  wherein  he  j 
stated  that  there  is  ample  documentary! 
proof  that  the  tortures  reported  werti 
committed  and  that  Uriburu  was  re-j 
sponsible  for  them.  Critica  has  puUj 
lished  pages  of  photographs  of  victiai: 
and  also  many  linecuts  describing  tor-i 
tures.  Shiploads  of  jwlitical  exiles  re-' 
turning  to  Buenos  Aires  from  Us 
also  brought  stories  of  unspeakal 
cruelty. 

*  *  *  ‘jil 

The  amazing  feature  of  all  this,  ia^ 
my  view,  is  that  these  things  cia[ 
happen  to  human  beings  in  a  civilizdi 
world,  equipped  with  telephone,  radi£ 
cable,  ship  and  airplane  communicatia£ 
and  the  majority  of  people  of  the  gloM 
be  ignorant  of  the  facts.  What  do  all] 

of  these  modern  inventions  avail?  l 

♦  *  ♦  I 

PRIZES  of  two  guineas  for  the  besd 
and  one  guinea  for  the  second 
definition  of  the  term  “News”  wctq 
recently  offered  by  Manchester  (Enf- 
land)  Guardian.  The  judges  selected 
the  following  for  the  first  award: 
“News  is  the  initial  announce¬ 
ment  of  a  novel  or  striking  event, 
not  generally  known,  which  is  of 
immediate  interest  to  the  greatest 
number  of  people.” 

Which  seems  to  be  a  satisfactofyj 
definition,  remarkable  for  brevity  and 
clarity.  The  second  prize  in  the  com¬ 
petition  went  to  a  recipe  which,  while 
possessing  merit,  does  not  apply  to 
newspapers : 

“Ragout  of  News:  One  or  two 
celebrities’  heads;  a  political  bone 
of  contention ;  a  few  slices  of  life 
in  the  raw ;  a  bunch  of  sportsmen; 
one  or  two  foreign  yolks;  a  little 
matrimonial  pickle;  a  society  sweet¬ 
bread,  and  a  glass  of  fashion. 

“Ingredients  must  be  fresh,  care¬ 
fully  prepared,  and  arranged  wifli 
taste. 

“Season  highly,  adding  sugar  and 
a  rich  flavoring  of  popular  appeal. 
Serve  as  hot  as  possible.” 

A  cynic  turned  in  the  following  defi-i| 
nition : 

“Information,  whether  vital  fact 
or  frothy  gabble,  which,  having 
been  collected  by  reporters  or  in¬ 
vented  by  politicians,  is  garbled  by 
sub-editors  for  publication  in  news¬ 
papers,  with  the  object  of  so 
hypnotizing  the  public’s  judicial 
faculty  that  they  will  be  persuaded 
into  reading,  and  gulled  into  be¬ 
lieving,  the  accompanying  adver¬ 
tisements  from  which  that  migh^ 
and  misused  organ  The  Press  d^ 
rives  its  main  support.” 


PLANNING  NEW  DAILY 

Four  Vincennes,  Ind.,  citizens  have 
filed  incorporation  papers  for  the 
cennes  Post,  a  new  morning  daily,  l^i 
corporators  are  .\.  A.  Arnold, 

Van  Kirk,  W.  Scott  Orndorff  and  H.  M 
Berridge.  The  paper  is  incorporattS 
with  1,000  shares  at  $100  par  valuel! 
Arnold  formerly  was  with  the  I’incen^ 
Times,  a  morning  daily  that  went  iii 
receivership  Feb.  7  and  suspended  pn 
lication  after  a  year’s  existence. 


KING  COMPLETES  TRIP 

Frank  King,  Chicago  Tribune 
toonist  and  creator  of  “Gasoline  AU^W 
has  returned  from  a  11,000  mile 
trip  through  12  states  in  four  monW 
“But  don’t  get  the  idea  it  was  a  vadj 
tion,”  remarked  Mr.  King.  “I  wori(“ 
just  the  same  as  when  I’m  at  hori 
Mr.  King  took  “Uncle  VValt 
“Skeezix”  on  the  same  trip  jn 
“Gasoline  .\lley”  comic  strip  that 
and  Mrs.  King  took. 
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